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In the article it is exposed essence of concept of corporate social responsibility and history of its 
development.  Description  of  features  of  realization  of  corporate  social  responsibility  for  the 
different  countries,  at  different  enterprises  at  different  terms  of  activity  and  in  different 
economic  conditions  are  given.  The  basic  approach  to  understanding  of  corporate  social 
responsibility are considered. The basic factors of influence at corporate social responsibility of 
business  in Ukraine are certain. Principles of social responsibility, of Global Agreement of UNO 
and  main  positions  of  standard  of  ISO  26000  are  exposed.  The  estimation  of  influence  of 
corporate social responsibility at the achievement of strategic economic and social purposes of 
development of business in Ukraine are made 
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Corporate social responsibility is a philosophical concept, that determines position of 
company in relation among the country, society, employees and environment. A modern company 
understands the responsibility and tries to become a company with a "humane face". 

A concept “Corporate social responsibility” began to be used from 1970. In international 
practice it is used for determination of the voluntarily obligations, undertaken by a company for 
increasing of level of life and work not only their employees, and also society and environment1. 

This concept does not replace a concept "charity" and "public relation", that help companies 
to deserve the trust of employees and clients. Corporate social responsibility is a more concept. 
Today some western businessmen for determination of voluntarily obligations use expression - 
"steady development". Only paying attention to the corporate responsibility, it is possible to 
provide the reliable and stable conditions for development of business. 

A company as an individual members of society must be a socially responsible and assists 
strengthening of moral principles of society. 

In 1960 of ХХ century in society there was a new look at the problem of relations between 
business and society, in reports and advertisement more often a word "ecology" has been begun. 
Except that an activity of companies has been estimated also from the point of view of ethicness of 
their behavior in relation of employees, clients, investors and suppliers. Politics of companies was 
radically changed: the brought over of business to the decision of social and ecological problems 
became more effective2. 

Opinions of specialists are different regarding the concept, however Adam Smit asserted that 
"this sphere of activity is, undoubtedly, morally loaded" and its purpose is to create welfare, but 
not erect welfare exceptionally to gap-fillingness of expense part of any budget. 

In the west corporate social responsibility is not perceived only as eleemosynary activity. 
World practice shows that corporate social responsibility helps to companies to increase business 
reputation, set the balanced and confidence relationships both of the state and society3. 

Passing of Ukraine to steady economic development, its integration to the European and 
world concord require to input of modern practices of cooperation of the state and business, and 

                                                      
1 Wartick, S.L., Cochran, P.L. (1985). The evolution of the corporate social performance model. Academy 
of Management Review, 10 (4), 758 
2 Swanson, D.L. (1995). Addressing a theoretical problem by reorienting the corporate social performance 
model. Academy of Management Review, 20(1), 43-64. 
3 Wood, D. (1991). Corporate social performance revisited. Academy of Management Review, 16 (4), 713. 
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also business and societies, that would allow to strengthen mutual responsibility of all participants 
of public life, create conditions for further stable development of society, the best circle of 
interests. 

For today the phenomenon of "social responsibility of business", that understands as 
responsibility of organization, company for influence of decisions and operating at society 
environment by transparent and ethic behavior that assists steady development, to the health and 
welfare of society got distribution in the most economically developed countries of the world; 
considers for expectation of stakeholders; answers a current legislation and international codes of 
conduct; integrated in activity of organization and practiced in its relations1. 

Thus, social responsibility of business is the voluntarily activity of companies of private and 
state sectors, sent to the observance of high standards of operating and productive activity, social 
standards and quality of work with a personnel, minimization of harmful influence at an 
environment and others like that, for the smoothing of present economic and social disproportions; 
creation of trustful mutual relations among business, society and state; an improvement of 
effectiveness of business and indexes of profitability in a long-term period. 

In the modern world socially responsible activity of business is the generally accepted rule 
that is kept of large, middle and even small companies all the world. Taking into account an 
emergency public and economic benefit, that contains social responsibility of business, question of 
its development belong to the sphere of the special attention of public of many countries of all the 
world and leading international organizations. The display of this attention is development of 
standards of social responsibility of business and events for stimulation of business to socially 
responsible activity. 

In most countries of European Union the government programs of support and stimulation of 
social responsibility of business are worked out and function in a different form. By these 
programs the state determines desirable behavior for business, attaches the companies of private 
and state sectors to general implementation of socially important tasks, materially stimulates 
business for socially responsible activity and so on. 

Basic descriptions of social responsibility of business are voluntarily; integrating into the 
business strategy of organization, company; system; benefit for all stakeholders: employees, 
consumers, shareholders, citizens and others like that, and also for an enterprise; payment into the 
process of steady development. Social responsibility is not limited by charity2. 

Social responsibility of business contains procedures and practices of companies of seven 
aspects of activity3: 

1) organizational management; 
2) human rights; 
3) labour relations; 
4) ethic operating activity; 
5) defence of environment; 
6) protection of consumers; 
7) development of local communities and collaboration with them. 
Social responsibility of business in Ukraine is in the stage of becoming. The most active in 

the field are offices of foreign companies, that carry on Ukrainian soil modern world practices, 
principles and standards, and also big and small domestic enterprises and organizations that during 

                                                      
1 Баюра, Д.М. (2009). Корпоративна соціальна відповідальність у системі корпоративного 
управління. Україна: аспекти праці, 1, 21. 
2 Aras, G., Aybars, A., Kutlu, O. (2010). Managing corporate performance: Investigating the relationship 
between corporate social responsibility and financial performance in emerging markets. International 
Journal of Productivity and Performance Management, Vol. 59, 3, 229–254. 
3 Благов, Ю.Е. (2011). Корпоративная социальная ответственность: еволюция концепции. Cанкт-
Петербург. 
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the last 15 years perfect the activity at the principles of conceptions of the General quality 
management. However, this process needs certain coordination and stimulation and influence of 
state that must define social responsibility of business as desirable behavior for business and work 
out the complex of corresponding stimuls. 

At the same time it is necessary to realize that social responsibility of business is directly 
related by the level of business perfection of enterprises, organizations and establishments. So, if 
they are not perfect, then it will be impossible to satisfy the necessities of all stakeholders. It is 
important to pay attention in Ukraine, where the level of business perfection of the most of 
organizations is substantially below than such level in the developed countries. 

For this reason in Ukraine support of the state is needed for underlining of importance of 
ethic and socially responsible behavior of companies, advancement of the best practices of 
domestic companies of social responsibility in Ukraine and abroad and for the increase of prestige 
of perfect organizations and processes of continuous system perfection. It will allow for the most 
companies to strengthen a long-term competitiveness and reputation through practices of 
responsible attitude toward the employees, consumers and other stakeholders. 

Now it is more actual by modern globalization and integration processes, because 
governments of the foreign countries give big value for the processes of work of the companies on 
markets that develop, and inhibition by the standards in relation of providing of human, labour 
relations, guard of environment. 

It is important to create the complex of norms, rules, separate organizational mechanisms 
and favourable conditions for integration of social responsibility of business in activity of 
companies for the steady development of Ukraine, increase of public welfare and decision of 
questions certain in national position papers. 

For development of social responsibility of business in modern time it is necessary to 
provide a Strategy of social responsibility of business.1 

Basic tasks of the Strategy are: 
 development of social responsibility of business as a factor of modernisation of economy, 

increase of its competitiveness with the aim of confession of Ukrainian business at the world as 
socially responsible, its facilitated integration in international markets, increases of public welfare 
and decisions of questions certain in national position papers; 

 to input only one understanding of social responsibility of business in Ukraine by all 
groups of the stakeholders; 

 development of the system of the unfinancial accounting for the given more information 
for society about different aspects of social responsibility of business; 

 improvement of existing and development of new forms of state-private partnership for the 
economic, social and ecological development of communities; 

 forming of the effective system of social and public dialogue; 
 creation of pre-conditions for the guarantees of providing of human, ethic education and 

education of members of society rights; 
 development of the programs of given of resources and energy efficiency, "planting" of 

greenery of business and economy of country; 
 development of processes of business improvement of enterprises, organizations and 

establishments. 
Also, social responsibility of business can be presented as a system of values, events and 

processes, that purpose is distributions of positive influence of activity of company in economic, 
ecological, social spheres into organization and at an environment. Realization of socially 
responsible strategies must be oriented not only for reduction and prevention of negative 

                                                      
1 Abagail McWilliams. (2005). Corporate Social Responsibility: Strategic Implications. Department of 
Economics, Rensselaer Polytechnic Institute, 0506. 
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consequences of activity but also on the achievement of economic, ecological and social effects, 
that can be as basis of increase of competitiveness of separate companies and national economy. 

By determination of European Commission corporate social responsibility is "conception 
according by that companies integrate social and ecological questions in the commercial activity 
and cooperating with stakeholders at the voluntarily basis"1. 

Social responsibility of business is known among the European countries. In some countries 
it is integrated in public politics (Denmark, France, Finland, Sweden), in other - socially 
responsible practices are exceptionally the prerogatives of companies (Greece, Ireland, 
Netherlands, Slovenia). In European Union the basic role of social responsibility of business 
consists in support of steady development of companies, as a result is improvement of situation at 
the market of labour, and also quality of products and services that is provided by companies2. 

Social responsibility of business context can be defined as such, that operates at three basic 
levels3: 

1. Observance of legal duty before the state and society (tax payment, health protection and 
safety of labour, ecological norms) and industry standards. 

2. Minimization or removal of negative influence of business for society and management 
risks (for example, violation of human rights or contamination of environment). 

3. Strengthening of positive influence of business for society and creation of values through 
innovations, investments and partnership, directed to social and ecological welfare (for example, 
creation of workplaces, social and economic development, decision of conflicts). 

Necessity of development of social responsibility of business in Ukraine predefined by the 
factors : 

1. Low level of corporate culture and, as a result, financial and economic weakness of 
considerable part of companies in Ukraine is one of the most widespread obstacles. Activity of 
economically weak subjects oriented to the survival, and society and state often occupy opposition 
to business position. Such general situation at a background the permanent shortage of facilities 
does not assist distribution of ideas and principles of social responsibility at national level. 

2. Legal nihilizm and deformation of legal consciousness - in Ukraine the culture of 
respect is only formed to the laws. Now many companies try to go round a law, but not keep it. 
Unfortunately, business as the most active and creative subject of public life is not an exception. 
Partly it is explained by quality of laws that is accepted in Ukraine, their instability and selectivity 
of application. 

3. Low level of realization of business role society - through relatively of short duration 
modern history of home business and more short practice of realization to them of own social 
responsibility in Ukrainian society are not almost formed correct understanding of business efforts 
in this direction. 

4. Terminological vagueness - the late including of home enterprise circles to the 
association of socially responsible business in Ukraine is observed elementary not understanding 
by both business and other members of society of basic tasks and mechanisms of realization of 
strategies of social responsibility. 

5. Closed of the Ukrainian companies for public - for the most companies the detailed 
information about its activity is data for the especially internal using. Only 25 % of enterprises 
have the ratified codes of behavior (mission, code of ethic rules, proclaimed values and so on). 

6. Defect in realization of politics of social responsibility by the Ukrainian companies. 
Social responsibility of the Ukrainian companies and organizations is directed, first of all, on 

                                                      
1 Зелена книга Європейського Союзу. <http://www.rsppenergy.ru/main/static.asp?art_id=1552> 
2 Frederick, W.C. (1994). From CSR-1 to CSR-2: the maturing of business-and-society thought. Business 
and Society, Vol. 33(2), 150-164. 
3 Schwartz, M., Carroll, A. (2003). Corporate social responsibility: a three-domain approach. Business 
Ethics Quarterly, Vol. 13(4), 503. 
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labour practices and events for health protection and safety of consumers. Less widespread there 
are events about protection of natural resources and co-operating with society: only one third of 
companies carries out social investments in society, the half of enterprises does not accept 
measures for the guard of environment 

Actuality of development of social responsibility of business in Ukraine is explained by its 
influence to getting of economic and social purposes1. 

Economic purposes: 
1. Providing of competitiveness of national economy through the improvement of 

principles of transparency and accountability of activity of companies in Ukraine; an increase of 
investments into the education of workers, their continuous studies and employment; 

2. Stable and predictable internal market development and increase of efficiency of its 
functioning; 

3. Forming of attractive national innovative infrastructure through aspiration of 
investments in the newest technologies; 

4. Grant of modern tool for government control: clear signals from the state in relation to 
importance of social responsibility of business, stimulations without strengthening of 
administrative pressure, assistance and encouragement to social responsibility of business of all 
participants of market, including of principles of social responsibility; 

5. Development of culture of consumption and increase of level of awareness of 
consumers. Social responsibility of business induces consumers interested at the ecological, 
economic and social aspects of products and services, and also reputation of producer, that 
becomes the rendering-engine of development of social responsibility of business among 
companies; 

6. Distribution in Ukraine of control system by quality of organization of production (ISO 
9000). Domestic companies that inculcate control system by quality of management and that are 
leaders in introduction of business perfection present an example for other enterprises, including 
from European countries. 

7. Increase of business-culture in a country: the level of awareness and degree of 
understanding of social responsibility of business among proprietors, leaders of companies, 
business-partners, workers, suppliers, representatives of mass, state and non-state organizations 
and other groups medias determine the degree of development of business-culture in a country, 
that it is especially important for the investment attractiveness of market. 

Social purposes: 
1. Correct perception of business as phenomena for the populations. In Ukrainian society 

there is opinion about success one company due unsuccess other. Because of activity of 
companies, that has signs of social responsibility, is often perceived by society as a due. 
Traditionally meaningful for Ukraine are charity; 

2. Higher level of integration to the labour-market and social attracted: aspiration of 
enterprises to attract more representatives of the vulnerable groups of population and continuous 
studies of workers diminishes social stratification and assists overcoming of poverty and respect to 
the human rights; 

3. Development of innovations in the field of social: conditioning, that will assist 
innovative activity of labour. 

Development of the strategy of social responsibility of business is also assisted the external 
factors: 

Necessity of positioning of Ukraine for an international environment - practice of activity of 
world leaders of business for 20 last years proves that social responsibility left off to carry 
selective character, be the "whim" of successful companies. Opposite, social responsibility of 

                                                      
1 Концепція Національної стратегії соціальної відповідальності бізнесу в Україні. 
<http//www.uspp.org.ua/media/%20КСВ+.doc> 
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business today is a substantial and inalienable constituent to the business process, supported by not 
only companies in the different regions of planet but also international organizations. 

It is also impossible to ignore certain standardization of different aspects of activity of 
organizations that belong to social responsibility, including operating activity, ecological 
management, labour relations 

European Commission considers social responsibility of business as a part of payment in 
steady development and Strategy of the European economic increasing and employment, because 
social responsibility of business assists the achievement of different aims, in particular, public 
solidarity, economic competitiveness and more rational using of natural resources1. 

In EU social responsibility of business is included to politics of employment and social 
businesses, politics of enterprise, protection of environment and consumer, politics of the public 
purchasing and external relationships. The priorities of EU are also in relationships with partners, 
countries programs of neighbourhood and East partnership, that Ukraine belongs. 

From November, 2007, Ukraine joined to the international group of development project of 
international standard ISO 26000 "Management of social responsibility". During three years the 
Ukrainian experts worked at the project of the marked international standard. In 2010 Ukraine 
accepted international standard ISO 26 000 " Management of social responsibility"2. 

From 2005 the national network of companies and organizations that declared the devotion 
to principles of the Global agreement functions in Ukraine. Basis of the Global agreement are 10 
principles in the spheres of human, labour relations, environment and counteractions of corruption, 
that is the original code of ethic corporate behavior and an observance of that in the activity is 
obligatory for participants. A requirement for companies there is annual reports about realization 
of principles of the Global agreement in everyday activity3. 

During last 10 years 8000 companies and other organizations from more than 130 countries 
joined to the Global agreement. In Ukraine the single-site network of the Global agreement exists 
from 2006 and unites over 160 participants - from big international and Ukrainian companies to 
the middle and small enterprises, and also ungovernmental organizations, academic 
establishments, business-associations so on 

For today Global agreement is the best platform for development of corporate social 
responsibility in Ukraine. 

A presence of demand from the investors and financial institutes and introduction 
organization, a practical stimulates the company for development own politics of social 
responsibility. Paying attention on criteria of social responsibility in the estimation of business by 
investors at the organized financial markets, the funds of the direct investing and investment 
bankers assists distribution and introduction of social responsibility of business especially among 
companies with the mainly Ukrainian capital. Stimulation of long duration investments from 
foreign countries provides stability and predictability of internal market development. 

In the process of realization of strategy of social responsibility of business in Ukraine the 
institutional mechanisms of distribution of social responsibility of business must be created among 
the Ukrainian organizations. The marked mechanisms must lean international experience for 
development of competitiveness of economy and increasing of life of citizens. 

 
 
 
 

                                                      
1 Нова стратегія Європейської комісії з корпоративної соціальної відповідальності (КСВ) 2011–
2014. <http://www.csr-ukraine.org/ ctrategiya_evropeyskoi_komisii_.htm> 
2 Стандарт ISO 26000 «Настанова по соціальній відповідальності». <http://istoryk.at.ua/forum/15-
660-1> 
3 Глобальний договір ООН. <http://www.globalcompact.org.ua/ua/about/what> 
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