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ATTAINMENT OF THE GLOBAL SUSTAINABLE
DEVELOPMENT MODEL THROUGH THE BREAK
OF THE VICIOUS CIRCLE: POVERTY —
ENVIRONMENTAL PROBLEMS - POVERTY

The article is devoted to the determination of the cause-and-effect relationship between poverty
and poor ecology on a world scale and the identification of the way to overcome both of the
specified issues in order to achieve global sustainable development. The indicators of
environmental problems in the world are analyzed, the correlation between environmental
problems and poverty issues is shown, the environmental effectiveness of developed and
developing countries is compared. It is identified how the developed countries are helping to solve
the problems of poverty and ecology of the developing countries, and the reasons for the lack of
success of the mentioned efforts are determined. The paper argues that poverty and
environmental problems can only be effectively addressed through technology transfer, especially
green technology.

Keywords: environmental problems, sustainable development, poverty, green economy, technology.

Introduction and problem statement. The UN report of 1991 stated that the real purpose of the
development is to expand people’s opportunities to choose. This envisages an opportunity to live a long,
healthy and creative life, including political freedom, guaranteed human rights and self-respect®. It has long
been proven that human health is directly dependent on ecology. In 2019 the UN published the first for the
last 5 years full environmental assessment report?. As noted in the paper, since the publication of the first
report in 1997 a number of environmental problems have been solved, but in general the overall state of the
environment continues to deteriorate. The irrational model of production and consumption in most countries
and climate change are often the reasons®. The unresolved environmental problems mean that society has not

! United Nations Economic Commission for Europe (2017). Guide on Poverty Measurement. New York and Geneva,
3-4. UNECE. <http://www.unece.org/fileadmin/DAM/stats/publications/2018/ECECESSTAT20174.pdf>

(2020, March, 15).

2 TIporpamma Opranusanuu O6beaunennbix Hamuit (2019). Iobanvuas sxonoeuseckas nepchexmueéa. I'IIT 6.
Pestome ons oupexmusnux opzanos. Haiipoou, 5. Green Growth Knowledge Platform.
<https://www.greengrowthknowledge.org/sites/default/filessf GEO6SPM_RU.pdf> (2020, March, 15).
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achieved a model of sustainable development whereby the needs of present generations are met without
sacrificing the ability of future generations to meet their own needs.

Nowadays, there is an increase in the world’s population among the major environmental problems.
According to the UN data, in 1950 the population was 2.6 billion, in 1987 — 5 billion, in 1999 — 6 billion?,
in 2018 — 7.5 billion, projected for 2050 the population of the planet will already be 10 billion, and in 2010 —
11 billion?. The fastest population growth is observed on the African continent. The population of sub-
Saharan Africa is expected to double by 2050% Researchers attribute population growth to increasing
environmental footprint. In parallel with the growth in population, the pace of urbanization is increasing.
Urban development in fact historically accompanies the economic development in a market environment.
At the same time, urbanization, and especially metropolitan areas, brings with it a number of environmental
problems, since large cities concentrate all kinds of environmental pollution.

The extinction of biological species, reduction of genetic diversity, decrease of ecosystem stability,
and food problem are also destructive for our environment and society. Another fact stands out contrary to
this fact: species have always died out. Evolutionary biologist Gerardo Ceballos after investigating the
extinction of mammal species in different epochs, concluded that in the past during every 100 years
1.8 species have died out for every 10,000 species. When comparing these indicators with extinction rates
over the last 500 years, it has been found that the rate of extinction of species has increased by about 53 times
compared to the natural background level and continues to rise. From 1900 one would expect extinction
of 9 vertebrate species, but in fact at least 477 of their species have died out®.

The environmental problems of the oceans and coastal regions are warming and ocean acidification,
ocean pollution, growing use of the ocean and coastal zone for production, transportation, recreation, mining,
and energy production. As a result, marine ecosystems are lost, coral reefs die>.

Climate change, namely global warming, air pollution, reducing forest area, soil degradation and
desertification are another well-known global environmental problems. Some experts point out that while
maintaining the CO2 trajectory at the current level and in the absence of radical measures to mitigate the
effects of climate change, the average temperature on the Earth will increase by 4 °C- 6.1 °C
by 2100 compared to the start of the Industrial Revolution, and if all countries fulfill the commitments they
made under the Paris climate agreement of 2015, then by at least 2.6 °C°. In turn, it is established that air
pollution leads to 67 million cases of premature deaths, as well as to an increase in the population morbidity,
especially in cities’. However, the most important property of forests is the ability to absorb carbon dioxide
and release oxygen into the air. Furthermore, reducing forests means not only the increase of the carbon
dioxide in the air, but also the absence of many species of plants and animals, and lead to further soil
degradation and desertification. It is stated that 29 % of world land area are primarily manifested in soil
degradation®,

The global environmental problem of fresh water is closely linked to the problems mentioned above.
Approximately 1.4 million people die each year from infections caused by pathogenic water pollution. Water
pollution affects the endocrine system and leads to infertility. Antibiotic-resistant bacteria are found in fresh

! Opranmsanus o6senurennsx Hamii (2020). Hapodonacenenue. <https://www.un.org/ru/sections/issues-depth/
population/index.html> (2020, March, 15).

2 TIporpamma Opranusanuu O6beaunennsix Hamuit (2019). Iobanvnas sxonoeuweckas nepcnexmuéa. 111 6.
Pestome ons oupexmusnux opeanos. Haiipo6u, 9. Green Growth Knowledge Platform.
<https://www.greengrowthknowledge.org/sites/default/filess GEO6SPM_RU.pdf> (2020, March, 15).

3 Opranusanus o6beauneHHsx Hamuil (2020). Hapodonacenenue. <https:/www.un.org/ru/sections/issues-depth/
population/index.html> (2020, March, 15).

4 Ceballos, G., Ehrlich, P. R., Barnosky and others (2015). Accelerated modern human—induced species losses:
Entering the sixth mass extinction. Science Advances, 1 (5). doi: 10.1126/sciadv.1400253.
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<https://www.greengrowthknowledge.org/sites/default/filessy GEO6SPM_RU.pdf> (2020, March, 15).

6 McKinnon, C. (2019). Climate crimes must be brought to justice. The UNESCO Courier, 3.
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8 Ibid, 15.
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water around the world; it happens owing to the presence of antibiotics in the freshwater sources that get
there because of the water cycle in nature through domestic wastewater. A particular issue is the shortage of
drinking water in many parts of the world®.

Having outlined the major global environmental problems of our time, we want to pay attention to such
issues as what part of the mankind is most affected by these problems, on whom and to what extent bears the
anthropogenic blame for environmental problems, and who and how can solve the environmental problems
of the mankind.

Analysis of recent research and publications. Most international organizations’ reports on
environmental threats indicate that the most environmentally vulnerable category is poor people from
developing countries. Poverty does not allow a person to fully participate in public life, which means
vulnerability to violence, living in disordered and dangerous places without access to clean water and
sanitation?. Today’s globally agreed poverty threshold is 1.90. US dollars per day on purchasing power parity
(PPP). The UN report of 2017 stated that 760 million people live below the poverty line in the world?®.

We should mention Thomas Malthus and his work, “An Essay on the Principle of Population” of 1798,
the only limit to the reproductive capacity of plants and animals is the mere fact that, when reproducing, they
mutually deprive themselves of their means of subsistence. As Malthus points out, the destructive barriers to
population reproduction by their nature are very diverse. These include all causes that reduce the natural life
expectancy of a human being. These obstacles include harmful to health occupations, hard overtime work,
extreme poverty, poor nutrition for children, unhealthy living conditions in big cities, all kinds of redundancy,
disease, epidemics, war, famine”.

At the same time, numerous UN reports indicate that there is no greater task for the world community
than the fight against poverty in all its manifestations. While the poor are recognized as the most affected by
bad ecology, there has recently been a trend to find the roots of the world’s environmental challenges in the
problem of poverty. More frequently environmentalists say that poverty is one of the causes of a number of
environmental problems. Since the 1970s, most experts have agreed that poverty and environmental
degradation are inextricably linked. The World Commission on Environment and Development noted (1987):
“Poverty is a major cause and effect of global environmental problems”. It is therefore futile to attempt to
address environmental problems without a broader perspective that encompasses the factors underlying world
poverty and international inequality®.

For the first time, the problems of poverty and the environment were linked in 1974 at the Stockholm
UN Conference. Then Indira Gandhi stated that population growth and lack of access to land are putting pressure
on poor people and forcing them to increase the environmental exploitation of the suburbs. This process leads
to degradation of resources and, in the long run, to impoverishment and endangers the lives of many people.
According to the report of the United Nations Development Program of 2014, most of the poor live in areas
affected by environmental degradation, while in a number of cases they themselves play a crucial role in the
destruction of their environment. Poor people have no choice but to haphazardly exploit natural resources®.

UN notes that poverty reduction should be considered as a global public good, since high levels of
poverty and significant inequality are associated worldwide with social problems, human rights and dignity
violations (illegal migration), public health issues (the spread of infectious diseases through the unsanitary

! TIporpamma Opranuszanuu O6bemunenabix Hamuit (2019). Iobarvhas sxonozuueckas nepcnexmuea. 111 6.
Pestome ons oupexmusnux opeanos. Haiipoou, 16. Green Growth Knowledge Platform.
<https://www.greengrowthknowledge.org/sites/default/filessfGEO6SPM_RU.pdf> (2020, March, 15).

2 United Nations Economic Commission for Europe (2017). Guide on Poverty Measurement. New York and Geneva,
3-4. UNECE. <http://www.unece.org/fileadmin/DAM/stats/publications/2018/ECECESSTAT20174.pdf>

(2020, March, 15).

3 United Nations Economic Commission for Europe (2017). Guide on Poverty Measurement. New York and Geneva,
5. UNECE. <http://www.unece.org/fileadmin/DAM)/stats/publications/2018/ECECESSTAT20174.pdf>

(2020, March, 15).

4 Malthus, T. (1798). An Essay on the Principle of Population. London. The Electronic Scholarly Publishing Project.
<http://www.esp.org/books/malthus/population/malthus.pdf> (2020, March, 16).

5 Forsyth, T., Leach, M., Scoones, 1. (1998). Poverty and Environment: Priorities for Research and Policy.

An overview study. Sussex BN1 9RE, Falmer: Institute of Development Studies, 5.
<http://eprints.Ise.ac.uk/4772/1/Poverty_and_environment-priorities_for_research_and_study.pdf> (2020, March, 16).
5 Humera B yenoseueckoM obmectse. Pars Today. <http://parstoday.com/ru/radio/programs-i71258>

(2020, March, 16).
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living conditions of the poor and marginalized groups), environmental problems (environmental degradation
and exploitation of natural resources), and political instability, confrontation and violence®.

As Eric Reinert points out, since the fall of the Berlin Wall in 1989 the world economic order has been
subordinated to economic theory, which proves the exact opposite of what we see in practice. Free
international trade is projected to narrow the income gap between the population of poor and rich countries.
It is assumed that if mankind does not interfere in the activity of natural forces of the market, that is, apply
the principle of laissez-faire, economic harmony and progress will prevail in the world. At the same time,
Reinert highlights that the current state of the world economy is marked by the fact that the gap between the
rich and the poor has not narrowed and the ecological catastrophe is approaching. The author notes that the
mankind seems to have forgotten how rich countries had enriched. International organizations and developed
countries are trying to solve the problem of poverty in third world countries by “destroying charitable
colonialism that allows rich countries to maintain their power over the poor”. Reiner also notes that all
developed countries have become rich because for decades and centuries their power and ruling elite have
invested in the development of dynamic industries and services, in which technological advances have been
concentrated. Thus, they created rents (profits that exceed the normal level of income) that extended to
capitalists in the form of higher profits, to workers in the form of higher wages, and to the government in the
form of higher tax revenues. In essence, colonialism is a system that seeks to prevent these effects from
developing in colonies. Colonies (poor countries) specialize in activities for which at least one of the
following features is typical: declining rather than increasing returns; they lack the capacity to accumulate
knowledge and technical experience; the results of this accumulation, instead of leading to the wealth of the
country itself, lead to lower prices for its products for buyers from many countries?.

In the modern world, ways of solving environmental problems of the mankind to achieve sustainable
economic development with environmentally-efficient use of resources and resolution of the problem of
poverty on Earth remain indeterminate. Instead, the recipe for a parallel solution to the environmental and
economic problems of the mankind has already been invented; it is a green or circular economy based on four
principles: reduction, reuse, recycling of materials, social corporate responsibility. Although the term “green
economy” was introduced relatively recently (in 1989), and green economic policy measures were
recommended by the UN in 1992 at the conference in Rio de Janeiro, developed countries are already making
significant strides in their implementation. The problem remains that in the context of the global world, where
environmental problems are also global in nature, the green economy is currently the privilege of developed
countries, while environmental problems are largely concentrated in poor developing countries. Developed
countries are donors of innovative green products for poor countries, but it is a help in addressing the effects
of environmental inefficiency, not a way to solve the problem.

The purpose of the article. The purpose of our research is to identify the causal link between poverty
and environmental issues in order to find the way of effective assistance from developed countries to poor
developing countries based on the identification of errors in the current mechanism of their interaction.

Research results and discussion. Consider the first of the mentioned above environmental problem —
increasing the planet’s population — on the basis of the ranking of countries with the highest population
growth in the ratio of GNP per capita in these countries (Table 1).

As we see from Table 1, not all countries with the highest population growth rates can be attributed to
poor countries. According to the World Bank methodology, countries with GNI per capita below 1025 US
dollars are considered poor. However, Equatorial Guinea, Angola, Zambia, Tanzania are characterized by an
uneven distribution of income, and therefore by a large proportion of the poor. The Maldives lives mostly at
the cost of tourism and the number of people below the national poverty line does not exceed 16%. Therefore,
the high birth rates here, as in the rich countries of Bahrain and Oman, are largely driven by cultural
specificities and traditions and do not lead to other environmental problems. Thus, according to the World
Bank methodology, 8 (53.3%) of the 15 countries with the highest population growth rate are poor countries,
and 4 more (26.6%) have a high degree of income distribution inequality and a large proportion of the poor
people. 12 of the above mentioned 15 countries are from Sub-Saharan Africa, the other 3 are Asian.

! Crparerns JOHECKO B o6nactu pa3sutus u muksuaanuy qHuiets: 2000. (Opranusanus O6beuaeHHsx Hamuit
o Borpocam odpasoBanus, Hayku U KyasTypbl). UNESCODOC [Jugposas bubruomexa.
<https://unesdoc.unesco.org/ark:/48223/pf0000120547_rus> (2020, March, 16).

2 Paitnepr, 2. (2017). Kax 60zamvle cmpanst cmanu 6ozamvimu, u novemy 6eoHble cmpanbl 0CMaromcs, GeOHbIML.
Mockga: Beiciias [Ikona Oxonomuku (I"ocynapcTBeHHBIH Y HUBEPCHUTET).
<http://loveread.ec/view_global.php?id=75411> (2020, March, 16).
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Table 1
Population growth rate and GNP per capita in the countries of the world
Rank Country Populeri)t;(zg f;thh GN; ?sglcSa;plta
(2019)
1 Bahrain 431 24050
2 Niger 3,82 414
3 Equatorial Guinea 3,66 10261
4 Oman 3,59 16415
5 Uganda 3,59 642
6 Maldives 3,45 10330
7 Angola 3,29 3432
8 Democratic Republic of the Congo 3,22 562
9 Burundi 3,15 272
10 Chad 3,04 728
11 Mali 2,99 899,7
12 Tanzania 2,97 1050,7
13 Gambia 2,94 716
14 Zambia 2,93 1540
15 Mozambique 2,90 499

Source: Generalized by the authors based on United Nations !, TheWorld Bank 2

Population growth is occurring in parallel with urbanization. The world’s rural population has been
growing slowly since 1950 and is expected to reach its maximum level of just over 3 billion, while the urban
population is rising rapidly from the same year: from 746 million to 3.9 billion people in 2014. Due to this
continuous growth of population and urbanization, the world’s urban population is projected to increase by
2.5 billion. Almost 90 percent of the growth will be in Asia and Africa®.

It should be noted that large cities in developing countries are most often characterized by a high degree
of pollution. We use one of the existing urban pollution indices (Table 2), which is an estimate of the overall
pollution in the city. The greatest weight is given to air pollution, then to water pollution / accessibility, two
main pollution factors. Low weight is given to other pollution types.

As Table 2 shows, the most polluted city is the European city, but most of the world’s most polluted
cities are located in Asia. However, we should point out that the situation in the ranking is still constantly
changing. In particular, the number of Chinese cities has been significantly reduced in the list of polluted
cities in the world. For instance, in 2014 the Chinese city of Xi’an ranked 3rd place in the world by the rate
of pollution, Guangzhou ranked 8th, Beijing ranked 14th, Shanghai ranked 21st. Not many cities in Africa
make the list of the most polluted except Accra. Nevertheless, other problems are exacerbated in African
cities, and although not all of them are listed as the cities with most polluted water and air but researchers
have repeatedly noted the negative features of urbanization in Africa. There are problems with the recycling
of waste in many cities (there are no refuse factories in Senegal, all of Dakar’s garbage is taken to a single
landfill, etc), slums occur in cities.

! United Nations (2020). Population Division. World Population Prospects 2019.
<https://population.un.org/wpp/Download/Standard/Population/> (2020, March, 20).

2 The World Bank (2020). GDP per capita (current US$). <https://data.worldbank.org/indicator/NY.GDP.PCAP.CD>
(2020, March, 20).

3 United Nations (2016). United Nations Conference on Housing and Sustainable Urban Development (Habitat 111)
Regional Report on Housing and Urban Development in the Economic Commission for Europe Region: Towards

a City-Focused, People-Centred and Integrated Approach to the New Urban Agenda 2016 (United Nations).
<https://undocs.org/en/A/CONF.226/10> (2020, March, 20).
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Table 2
Pollution Index by City 2020
Rank City Pollution Index
1 Tetovo, Macedonia 97.33
2 Kabul, Afghanistan 96.61
3 Faridabad, India 95.98
4 Kathmandu, Nepal 95.65
5 Accra, Ghana 94.93
6 Ghaziabad, India 94,51
7 Dhaka, Bangladesh 94.07
8 Ulaanbaatar, Mongolia 93.75
9 Noida, India 92.92
10 Beirut, Lebanon 92.85

Source: NUMBEO*!

Nowadays from 900 million to 1.6 billion people worldwide live in slums (it is 1/4 of the world’s urban
population). Experts note that by 2030, the 1 of 4 people on the planet will live in urban slums or other
informal settlements. Today’s biggest slums are Khayelitsha in Cape Town (South Africa) 400,000; Kibera
and Nairobi (Kenya) 700,000; Dharavi and Mumbai (India) 1,000,000; Neza (Mexico) 1,200,000; Orangi
Town and Karachi (Pakistan) 2,400,000%. The main problems of slums are shortage of quality water,
unsanitary conditions (including the absence of toilets), unemployment, crime, absence or lack of schools.
Improper water supply, sanitation and hygiene are important factors in increasing the burden of neglected
tropical diseases, which affect more than 1.5 billion people every year. 842,000 diarrheal deaths can be
prevented annually thanks to improved water supply, sanitation and hygiene. WHO estimates that more than
340,000 children under the age of five die from diarrheal diseases every year due to poor sanitation, improper
hygiene or lack of safe drinking water, that is nearly 1000 children per day?.

Not only urban poverty is a source of environmental threats, rural poverty leads to problems
of a different nature. The deficiency of economic benefits for rural people pushes them to find a means
of survival, usually at the expense of nature. Currently, Madagascar mahogany is in danger. Many of them
grow in underdeveloped areas, such as the northeastern Sava region, where logging is one of the few sources
of income. Loggers make from two to three dollars a day, cutting down two trees a day. Truly, not loggers
make money on the mahogany. The final price of 1 ton of redwood is 20-25 thousand US dollars. In 2013
rare wood (mainly red) was illegally exported from Madagascar for the sum of 250 to 300 million US dollars.
Massive deforestation, which is fostered not only by felling but also agriculture, is demonstrable. There is
evidence that 80 percent of Madagascar’s forest lemurs have disappeared®.

By the mid-1980s, deforestation rate in Bangladesh was 8,000 hectares per year. The main causes of
deforestation are: industrialization of the country, high speed of urbanization, population growth, livestock
grazing, increase in sown areas and farmlands, fires, uncontrolled and commercial logging. Thus, almost half
of the forest areas are used for various types of non-forest use. 50% of destruction of forests over the last

I NUMBEO (2020). Current Pollution Index <https://www.numbeo.com/pollution/rankings_current.jsp>

(2020, March, 20).

2 Kibera, K., Kibera, N. (2017) The World’s Largest Slums: Dharavi. Habitat for humanity
<https://www.habitatforhumanity.org.uk/blog/2017/12/the-worlds-largest-slums-dharavi-kibera-khayelitsha-neza/>
(2020, March, 20).

% BecemupHas opranusauus sapasooxpanenus (2015). Joxrao BO3/FOHUCE®D no docmyny k 600e u canumapuu.
<https://www.who.int/water_sanitation_health/monitoring/jmp-2015-key-facts/ru/> (2020, March, 20).

“Sharife, K., Maintikely, E. (2018) I'u6enb peaxux manarackapckux necos. OCCRP.
<https://www.occrp.org/ru/investigations/8480-the-fate-of-madagascar-s-endangered-rosewoods>

(2020, March, 20).
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20 years has led to degradation of the soil cover. Also, the use of non-renewable resources in production has
a detrimental effect on the ecology, damaging the environment?.

Without forests, water from melted snow and rain quickly flows into streams and rivers, blurring
the soil and forming gullies, and causing flooding downstream. Moisture, when entering the rivers, almost
does not evaporate back into the air, as a result of which droughts often begin. Syria in 2006-2011
experienced one of the worst droughts of recent centuries. According to the Peace and Climate Institute report,
over 60% of Syria’s agricultural land has been destroyed over the years. According to the UN estimates,
in 2011, Syrian livestock farmers lost 85% of their livestock. In another report, the UN estimates that more
than three million Syrians suffer from absolute poverty through drought and famine?.

When poor people are directly asked about poverty, in the majority of cases they identify the lack
of access to water as one of the key causes of poverty and improving access to water as one of the top priorities
in reducing poverty?®.

Examples similar to the above mentioned can continue to be given almost infinitely. Poverty leads to
the irrational use of natural resources, which worsens the environmental situation and, as a consequence, to
even greater poverty. 75% of the effects of environmental problems lie on developing countries. Currently,
these countries are in the last places in the ranking of the Environmental Performance Index (a combined
indicator of the Center for Environmental Policy and Law at Yale University, which measures the country’s
achievements in view of environmental situation and management of natural resources: 1st place in the
ranking shows the highest index, the best result). Figure 1 shows the 10 countries with the lowest and
10 countries with the highest Environmental protection scores. As can be seen from the figure, the lowest
indices are in poor developing countries.

Thus, the greatest advances in natural resource management and environmental support are observed
in developed countries where there are currently no excessive environmental problems, in particular, because
of that Western TNCs have moved a number of polluting industries to other countries in due time. Developed
countries are actively moving to the green economy. The world’s first wood-based renewable diesel plant has
been commissioned in Lappeenranta, Finland. Renewable diesel, produced at this plant, reduces greenhouse
gas emissions by up to 80% compared to traditional diesel”.

Waste recycling plants on green technology are being actively created in developed countries. In rich
countries about 70% of domestic and industrial waste water is recycled, in middle-income countries it is up
to 40%, and in poor countries it is practically not processed. It is obvious that innovation, namely green
innovation, contributes to solving environmental problems. Meanwhile, in the period from 2007 to 2017
all international patent applications for green energy technology in the world were distributed as follows:
Japan —29%, USA — 21%, Germany — 12%, Republic of Korea and China — 6%, France — 4%, Netherlands —
3%, Canada and the United Kingdom — each at 2%, Switzerland — 1%°. With the origin of other green
innovations, the situation in the world is similar. However, it should be noted that developed countries often
transfer eco-innovations to poor developing countries free of charge. Bill Gates, having quit his job at
Microsoft in 2008, to pursue philanthropy more, began traveling actively to poor countries with his wife.
The couple was impressed and over the last 7 years Bill and Melinda Gates spent 200 million US dollars
for research and development of non-sewage refinery facilities®.

1 Anam, M. 1I1. (2013). DxocouuansHbie mpobiiemMsl pasButus PecnyGnuku Banrnanent. Becmuux Poticcutickozo
yHUBepcumema opysicovl Hapooos. Cepusi: Dxonoeus u bezonacnocme dcuzhedesmenvhocmu, 5, 90-95.
<http://journals.rudn.ru/ecology/article/viewFile/12352/11782> (2020, March, 23).

2 Pars Today (2017). Huwema 6 uenoseueckom obuecmee. <http://parstoday.com/ru/radio/programs-i71258>
(2020, March, 16).

3 Harwey, P. (2008). Poverty Reduction Strategies: opportunities and threats for sustainable rural water services
in sub-Saharan Africa. Progress in Development Studies, 8 (1), 115-128. doi: 10.1177/146499340700800110.

4 Biowatt (2020). Dnepeemuueckue neca kax cnocob npouseoocmea 6uoMaccyl
<http://www.biowatt.com.ua/informatsiya/energeticheskie-lesa-kak-sposob-proizvodstva-biomassy/>

(2020, March, 24).

5 Leon, L. R., Bergquist, K., Wunsch-Vincent, S., Xu, N., Fushimi, K. (2018). Economic Research Working Paper
No 44. Measuring innovation in energy technologies: green patents as captured by WIPO's International Patent
Classification (IPC) green inventory. WIPO.
<https://www.wipo.int/edocs/pubdocs/en/wipo_pub_econstat wp_44.pdf> (2020, March, 24).

6 Bordunova, Y. (2018). 6 mpuuun, nouemy bu Teiitc uaBecTupyer B Tyanets. Bit-UA
<https://bit.ua/2018/11/pochemu-bill-gejts-investiruet-v-tualety/> (2020, March, 24).
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Fig. 1. Environmental protection scores by country

Source: Developed by the authors based on Environmental Performance Index !

The US Patent and Trademark Office has launched the program “Patents for Humanity”, which awards
those innovators who are able to ensure the use of technologies that change the lives for the better for the
benefit of the needy. Contestants submit applications, describing how they use patented technology for the
benefit of disadvantaged groups of people, in five nominations, that meet five broad categories
of humanitarian needs: medicine, nutrition, sanitation, energy, and standard of living®.

Conclusions. There is a close correlation between the environmental problems of the mankind and
poverty. On the one hand, poverty is the cause of inefficient production, pollution and depletion of the
environment, and on the other hand, the poorest population suffers most from environmental problems. The
economic potential of poor developing countries is not enough to address environmental and social problems.
Resolution of the problem of poverty and environmental issues is a kind of public good for which developed
countries have paid for decades.

Traditional methods of monetary and humanitarian aid, even with the help of green technology
products, do not fundamentally solve the problem. The idea that aid to poor countries is hurting them more
quickly starts being intensified in the world community (in 2015 Angus Deaton becomes the Nobel Prize
winner in Economics “for his analysis of consumption, poverty and welfare”, who justifies this fact). The
invention and implementation of green technologies require enormous investment and a scientific and
infrastructure base that is missing in poor countries. Therefore, the question arises who and at whose expense
should solve the environmental problems of such countries, since the single donation of green innovations
from rich countries to poor countries does not fundamentally solve the environmental problems.

! Environmental Performance Index (2018). Results. <https://epi.envirocenter.yale.edu/2018/report/category/hlt>
(2020, March, 24).

2 Dnmotr, D. (2017). IlaTeHTHI A/ YeI0BEYeCTBa: IOBBIIIEHHE KAUeCTBA KM3HH Jrojeil Beelt manetsr. WIPO.
<https://www.wipo.int/wipo_magazine/ru/2017/02/article_0003.htmI>(2020, March, 24).
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Nowadays technology transfer in the world is carried out in many forms and allows for both
commercial and free options. However, in the light of market economy principles and experience, we do not
believe that free technology transfer is capable of reaching levels that are not just to “patch holes” in the
environment of poor countries, but it can provide a background for the development of production based on
efficient technology, that will lead to an increase in the GDP of countries, a rise in income, a solution to the
problem of poverty and, as a consequence, addressing the environmental issues. The problem is finding ways
of the above-mentioned effective technology transfer, since it is obvious that we will have to start from the
stage of establishing an effective education system in poor countries. In this regard developed countries have
a choice whether to continue to provide bogus aid to developing poor countries, or to try to help break the
“poverty — environmental problems — poverty” circle through the transfer of green technology and to achieve
sustainable development model worldwide.

It is interesting to mention the experience of countries in the Asia-Pacific region, where in less than
20 years (from 1990 to 2008) the total GDP of the countries has almost doubled. This fact is caused
by a number of reasons, one of which is a particular model of development based on the concept
of “catching up with economic development”. Japan is the leader. Each previous number of countries
of the region according to the development leads the following countries through the transfer of technology
and know-how, direct investments, ensuring export markets. Meanwhile, those industries that were key
yesterday in the country or countries of the previous line, today are moving to the countries of the next.
The previous line of countries goes further, developing higher-level manufacturing. This maintains
the dynamism of the entire region. We order to realize such a development concept, it is important to have
international economic integration within the region.

In principle, there are now fairly effective international integration entities in every region of the
world. In the Asian region, in particular, ASEAN, SAARC, APEC, in the African continent - ECOWAS,
CEMAC, COMESA, SADK and others. The experience of China in technological development is
interesting. Thus, the country’s openness as a “world factory” to the global economy allowed to gain
technological experience from TNCs and a number of positive results, on the other hand, China’s problems
became over-dependence of the labor market on conditions in the global market, increase in population
income inequality, pollution of the environment, including the loss of already scarce agricultural land and
over-dependence on imported food, low quality of life index. The fact of China’s technological success is
very well attested by the imposition of import duties on Chinese goods by the US and accusations Beijing
by the US side of infringement of intellectual property rights. China’s negative environmental experience
and the enormous current costs of structural reforms and environmental restoration testify that while any
technology is conducive to production, only green technology immediately contributes to sustainable
development.
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MILITARY EXPENDITURES IN SITUATIONS
OF ARMED CONFLICTS AND THEIR IMPACT
ON THE COUNTRY’S ECONOMY

The aim of the research was to identify the impact of military expenditures on the country’s
economic situation in a state of armed conflict, taking into account new forms of warfare (hybrid
war). A generalized analysis of modern armed conflicts has been conducted, which considered
both international and internal conflicts, such as civil wars. The relationship between military
expenditures and the economic situation of Ukraine, Georgia and Algeria during the active phase
of the military conflict has been examined. It has been determined that the state of the economy
is affected by the level of investment in the country’s defense, the duration of the conflict, and
the presence of relevant reforms in the period before and after the conflict.

Keywords: armed conflict, defense budget, hybrid war, investment, macroeconomic indicators,
military expenditures.

Problem statement. In the 21st century, armed conflicts and wars continue to accompany the modern
world. Their numbers do not decrease, but rather increase. The territory of their occupation is expanding.
Local conflicts arising on ethnic or interfaith grounds are constantly supported by external forces, which are
guided by their own geopolitical interests. The result of these conflicts is the death of both the military and
civilians, including due to hunger, the destruction of the health system, water shortages and environmental
pollution.

Wars and armed conflicts in modern conditions are somewhat different from the past and have the so-
called hybrid character. They differ in specificity, tactics, and intensity, which require the need to review not
only classical methods and strategies for their management, but also approaches to budget planning.

Today’s wars are becoming more expensive, which prompts the countries all over the world to increase
their military expenditures. So, according to SIPRI, world military expenditures in 2017 reached
$1,739 billion, exceeding their amount in 2016 by 1.1% in actual prices. This rate was the highest since
the end of the Cold War".

Currently, armed conflicts have a direct impact on the macroeconomic situation in the country. At the
time, British professor Paul Collier proved that the estimated cost of a civil war is 2.2% of annual GDP due
to the effect of reduced economic growth. This is due to the destruction of production capacities and
infrastructure, loss of population, migration, etc2. Wars and armed conflicts, which require an increase in
military expenditures, affect domestic and foreign investment, household spending, export-import activities
and national currency. In case when income is insufficient to cover military expenditures, countries often rely
on alternative sources of financing (in particular, borrowing), which can also hamper future economic growth.
The research of the impact of military expenditure growth on the macroeconomic situation in the context
of hybrid conflicts is especially relevant for Ukraine since on its territory the war has been waging for six
consecutive years unleashed by Russia back in 2014.

The analysis of recent research and publications. The analysis of publications related
to the determination of the military expenditure impact on economic development indicates that this topic is
the subject of interest among wide range of both domestic and foreign scientists. The scientific works

! Stockholm International Peace Research Institute. Official page (2020). SIPRI databases
<https://www.sipri.org/databases> (2020, February, 14).

2 Baponin, A. (2017). Sk BilicbkoBi KOH(QJIIKTH BILIMBAIOTH Ha eKOHOMiKy. Mind.
<https://mind.ua/openmind/20173685-yak-vijskovi-konflikti-vplivayut-na-ekonomiku> (2020, February, 14).
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of F. O. Hoffman*, D. Kilcullen?, V. Mandragel, O. Bodruk, Yu. Mixeev, H. Cherniavskyi®, M. Kaldor®,
A. Bartosh® are focused on clarification of modern armed conflicts and wars essence, their characteristic
features and differences, causes of occurrence.

The study of military expenditures macroeconomic effects has received considerable attention from
specialists in military-economic security. As part of their research, empirical verification of theoretical
hypotheses was carried out regarding the directions of the military expenditures impact on economic growth.
Meanwhile, the impact of military expenditures usually is determined through the effect of demand, supply
and security. These issues have been studied by Sh. Ahmed, I. Saba® O. Chernyak, H, Harlamova’,
A. Knobel, B. Chokaeva, A. Mironova®. However, scientists have not come to a clear conclusion. Moreover,
the amount of research on increasing military expenditures impact on the country’s economy in a state of an
armed conflict is insufficient.

The purpose of the article is to assess the impact of military expenditures on country’s macroeconomic
indicators in state of an armed conflict in order to improve the defense budget planning process.

Main material. Since the end of World War I, armed conflicts and wars on the planet do not cease.
Some of them are still ongoing, others have entered the phase of a frozen conflict. The most protracted are
the armed conflicts in India (Jammu and Kashmir) and Palestine, which have continued for more than
72 years. According to the data of the Center for Systemic Peace (CSP), there were 36 wars at the beginning
of 2017. 28 countries are directly involved in them. Of these, nearly half (13 countries) have protracted
conflicts — those that last more than 10 years®.

According to Stockholm International Peace Research Institute (SIPRI), in 2017 armed conflicts
continued in at least 22 countries, and many non-governmental armed groups and external parties took part
in them?®. Different estimates of the conflicts number are due to different approaches to their classification
and definition.

Thus, SIPRI data is based on the Uppsala Conflict Data Program (UCDP), according to which armed
conflicts include conflicts related to armed violence between two or more countries (international armed
conflict) and a conflict between a country and one or more organized non-governmental armed groups
(internal armed conflict). According to UCDP, in 2014-2016 there were much more armed conflicts
(on average, 47 per year) than in any three-year period throughout 2007-2013 (on average, 35 per year);
the vast majority of them are internal!.

At the same time, the number of armed groups involved in one conflict is increasing. The peaceful
resolution of these conflicts is hindered by their internationalization. More than a third of ongoing armed

! Hoffman, F. O. (2009). Hybrid Threats : Reconceptualizing the Evolving Character of Modern Conflict. Strategic
Forum, 240, 1-8. <https://www.academia.edu/22897432/Hybrid_Threats_Reconceptualizing_the_Evolving_
Character_of Modern_Conflict> (2020, February,14).

2 Kilcullen, D. (2013). Out of the Mountains: The Coming age of the Urban Guerrilla. Oxford: University Press.

3 Mixees, 10. V., Uepnsscbkuii, I'. T1., Typuenko, 0. B., [Tinayk, O. Y. (2016). Jlediniuii nousars «ribpuana siliHay.
36ipnux nayxosux npayws Biiicbrkogozo incmumymy KHY im. T.Illeguenxa, 51, 124-131.
<http://nbuv.gov.ua/UJRN/Znpviknu_2016 51 18> (2020, February, 14).
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5 Bapromm, A. A. (2015). TuOpuHbIe BOWHBI Kak MPOSBICHUE I100aIbHOM KPUTHYHOCTH COBPEMEHHOTO MHUPA.
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conflicts are internationalized — judging by the participation of foreign forces, sometimes, but not always,
as direct combatants. According to the SIPRI, the four armed conflicts in the Middle East and North Africa
(Irag, Libya, Syria and Yemen) are continued primarily due to the participation of foreign forces.

Armed conflicts, whether internal or international, are taking place on almost the entire planet. Thus,
in Central and South America (El Salvador, Mexico, Paraguay, Guatemala, Venezuela) political and criminal
violence can be rank alongside the traditional armed conflict, although it does not fall within the definition
of armed conflict. In 2017, active armed conflicts also took place in Asia and Oceania (Afghanistan, India,
Myanmar, Pakistan and the Philippines). Tensions remain in Europe due to unresolved conflicts in Cyprus,
Georgia (Abkhazia and South Ossetia), Moldova (Transnistria), Kosovo, Armenia and Azerbaijan
(the Nagorny Karabakh conflict). The issue of national security was especially acute for Ukraine, after
the Russian occupation of Crimea in March 2014 and the unfolding of a military conflict in the East of
Ukraine in April 2015. The hotspots are in the Middle East and North Africa, where in 2017 seven active
armed conflicts took place: Egypt, Iraq, Israel-Palestine, Libya, Syria, Turkey, Yemen. The same number
of active armed conflicts occurs in Equatorial Africa: in Mali, Nigeria, the Central African Republic (CAR),
the Democratic Republic of the Congo (DRC), Ethiopia, Somalia, and in the South of Sudan. In addition,
in several other countries have been observed post-war conflicts and dangerous tensions which can lead
to a potential armed conflict’.

As noted, the existing conflicts are internationalized to a large extent, and more and more countries are
trying to test the possibility of changing already established borders, to increase their influence and reduce
the influence of their rivals. After the end of the Cold War the power and alliances of the United States made
it possible to establish certain law and order in different regions of the West. However, with the diminishing
influence of the West, leaders from various countries around the world are trying to check how much further
they can go?. Examples include the actions of Russia, China, Saudi Arabia, Iran, etc.

Unresolved armed conflicts are in most cases fatal (for the civilian population also), and cause
significant negative social consequences. Thus, only in 2017, over 15 thousand people died because of
explosive weapons. Throughout 10 years, from 2007 to 2017, the number of civilian deaths from armed
conflicts has doubled, as has the death toll of indirect lethal manifestations such as malnutrition, hunger,
pollution of water supplies and the destruction of the health system which always accompanies such
conflicts®. According to SIPRI, in the first 11 months of 2017, at least 15,399 civilians died from explosive
weapons, the vast majority in cities, representing a 42% increase over the previous year*. During the armed
conflict as at August 20, 2019, only in Ukraine 4,175 people died, and this number continues to increase.

In addition to the deaths of the military and civilians, armed conflicts are accompanied by relocation
of people, when they have to leave their homes because of the bombing. According to the UN High
Commissioner for Refugees, 28,300 people are forced to leave their homes every day due to armed conflicts
and persecution. The number of forcibly displaced persons in the world exceeds 65 million and has grown
sharply in recent years, mainly as a result of violent conflicts®. Another consequence of armed conflict is
hunger, which negatively affects people’s lives on the planet in a scale comparable to worsening climatic
conditions®.

In 2017, armed conflicts exacerbated food security problems in Yemen, South Sudan, Syria, Lebanon,
the Central African Republic, Afghanistan and Somalia. In these countries, a quarter of the population
experienced a critical or extreme level of food shortages. Violent actions during wars and armed conflicts
lead to the destruction of infrastructure, health system and other parts of social infrastructure.

! Stockholm International Peace Research Institute. Official page (2020). SIPRI databases
<https://www.sipri.org/databases> (2020, February, 14).

2 Manni, P. (2019). Jlecats KoH]IIKTIB, 3a sSKuMu NOTPiGHO cTexuTy B 2019 pomi, 1. 112.ua
<https://ua.112.ua/mnenie/desiat-konfliktiv-za-iakymy-potribno-stezhyty-v-2019-rotsi-chastyna-1-475681.html>
(2020, February, 14).

3 United Nations, World Bank. (2018). Pathways for Peace : Inclusive Approaches to Preventing Violent Conflict.
Washington, DC: World Bank. <https://openknowledge.worldbank.org/handle/10986/28337> (2020, February, 14).
4 Stockholm International Peace Research Institute. Official page (2020). SIPRI databases
<https://www.sipri.org/databases> (2020, February, 14).

5 UNHCR (2020). Figures at a glance. <https://www.unhcr.org/figures-at-a-glance.html> (2020, February, 14).

% Food and agriculture organization of the United Nations (2017). The state of Food security and Nutrition in the world:
Building Resilience for Peace and Food security. <http://www.fao.org/3/a-i7695e.pdf> (2020, February, 14).
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Today’s conflicts are slightly different than conflicts of the past, both in terms of their goals and
methods. In the era of rapid digitalization of society, not only direct military actions, but to a greater extent
non-military instruments (information, economic) are used. In addition, rapid technological changes are
modifying and improving military means of warfare. That has led to the emergence of a new, hybrid type
of war and armed conflict.

In today’s conditions, conduction of military operations will require a corresponding increase
in defense and military expenditures. So, in 2018, world military expenditures rose to $1.8 trillion to a total
2.1% of world GDP, which is 2.6% more than in 2017

The deterioration of security, the growing number of armed conflicts and the growth in military
expenditures are prompting governments to determine sufficient funding for the border defense. The core
of this process should be an analysis of the military expenditures impact on economic development.

Today, there is a lot of research that determines the macroeconomic effects of military expenditures.
However, the magnitude of military expenditures and their impact on country’s macroeconomic indicators
will largely depend on whether the country is a participant in an armed conflict or war, on whose territory
military operations are taken place, on the effectiveness of government actions, the duration of a conflict, and
others. Particularly noteworthy in this regard is the study of the UK economist Mark Harrison, which showed
that in some cases due to the US reforms during the World War I1, it was possible to pull the national economy
out of the Great Depression mainly due to defense industry orders. For example, US GDP from 1938
to 1954 increased from $800 billion to $1.444 trillion, UK GDP — from $284 billion to $334 billion.
The dynamics showed a steady growth of US GDP until 1944. A similar, albeit slightly smaller growth,
was observed in the UK where the war took place.

At the same time, quite high amounts of military expenditures that were spent during the war should
be noted. The total military expenditures of all the warring countries (USA, USSR, Great Britain, Germany,
Japan) exceeded $1,117 billion, which is twice as much as the military budgets during the World War |I.
The relative volumes of military expenditures also increased substantially. During the war their share in the
expenditures section of budget in USA was 43%, in Great Britain — 55.7%, in Germany — 57.8%, in Japan —
49.7%, in the USSR — 55%. The average annual changes in GDP (in USD) during the war (1938-1945)
are shown in Fig. 1.
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Fig. 1. Average annual changes in GDP (in USD) of the USSR, USA
and Great Britain (1938-1945)

Source: 2

! Bausk, £1. (2019). Bilicbkosi BuTpatn Ykpainu 3pociu Ha 21%. YVrpaincoki Hosumu.
<https://ukranews.com/ua/news/629282-vijskovi-vytraty-svitu-i-ukrayiny-zrosly> (2020, February, 14).

2 Ckprinuenko, b. (2015). Passutne BoenHo# s5koHOMuKH B 20-M Beke. Becmuux Mockoeckozo ynusepcumema
umenu C. FO. Bumme. Cepus: Dxonomuxa u ynpaenenue, 1 (12), 57-61.

19



EVROPSKY CASOPIS EKONOMIKY A MANAGEMENTU ISSN 2533-4794 (Print); 2533-4808 (Online)

Modern armed conflicts are certainly not comparable with World War 11, both in scale and loss,
and in the costs of their conduct. However, they also have devastating consequences, and significant
resources are spent on their management. In 2014, after the outbreak of armed conflict with Russia and
annexation of Crimea, Ukraine faced with the problem of insufficient funding for the country’s defense,
which became one of the main reasons for its unpreparedness to confront the enemy. From 2007 to 2013,
defense expenditures in Ukraine decreased almost every year and amounted to only 1.02% of GDP
in 2013 (Fig. 2).
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Fig. 2. Defense expenditures of Ukraine in 2007-2013

Source: Ministry of Finance of Ukraine!

The large drop in the actual volumes of financing the Ukrainian defense capacity was observed
in 2009 — the rate of decline was 44.4% (recalculated in USD). However, in 2014, the country had to change
its approach to financing military expenditures, as evidenced by the data in Fig. 3.

The outbreak of the military conflict also showed a sharp drop in the main macroeconomic indicators
characterizing the state of economic development. One of the main macroeconomic indicators which most
accurately describes the state of economic development is GDP per capita. The dynamics of this indicator
from 2013 to 2018 is shown in Table 1.

As shown by the data in Table 1, the nominal GDP per capita in UAH grew over the entire period.
Although, the same indicator calculated in USD has shown a sharp drop since the beginning of military
aggression (the drop was 25.2% in 2014 and 29.8% in 2015). Despite the gradual growth of this indicator
since 20186, its level in 2018 could not reach the value of the pre-war period. The discrepancies in estimation
of GDP in national currency and USD are due to the growth of the USD and the devaluation of the UAH.
Thus, in the first year of the conflict, the devaluation of the UAH reached 63.4%.

In reality, the Ukrainian economy and well-being of its citizens has substantially declined. One of the
significant reasons was the loss of part of Ukraine with its enterprises, infrastructure, etc. According to
German experts, before the events of 2014, the Donbass provided % of all exports and more than 15% of all
investments. Since August 2014, the level of industrial production in the Donetsk and Luhansk regions
dropped by 60 and 85% respectively?, which affect the real state of the economy.

! Minicteperso dinancis Yxpainu (2020). Cmamucmuunuii 36ipnux. <https://www.mof.gov.ua/uk/statistichnij-
zbirnik> (2020, February, 14).

2 Bluszcz, J., Valente, M. (2019). The War in Europe: Economic Costs of the Ukrainian Conflict. DIW Berlin: German
Institute for Economic Research. <https://www.diw.de/documents/publikationen/73/diw_01.c.622006.de/dp1804.pdf>
(2020, February, 14).
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Fig. 3. Financing of military forces of Ukraine in 2014-2017
Source: *
Table 1
GDP per capita growth rate in Ukraine
Years GDP per capita (UAH) GDP per capita (USD)

2013 31988,7 +1076,2 - 4030,3 +173,5 -
2014 35834 +3845,3 +12,0% 3014,6 -1015,7 —25,2%
2015 46210,2 +10376,2 +29,0% 21154 —-899,2 —29,8%
2016 55853,5 +9643,3 +20,9% 2185,9 +70,5 +3,5%
2017 70224,3 +14370,8 +25,7% 2640,3 +454,4 +20,8%
2018 84192,0 +13967,7 +19,9% 3095,2 +454,9 +17,%

Source: MinFin 2

The loss of territories that provided the country’s export share, along with other factors, affected export
performance, which in turn is a source of budget replenishment. From 2013 to 2016, there was a negative
trend in the export of goods and services in Ukraine. And only in 2017, there was an increase in the export to
$43.3 billion, which was 19% more than in 2016. According to the results of 2018, the total export of Ukraine
amounted to $47.3 billion.

The armed conflict unleashed by Russia also affected the volumes of both internal and external
investments, which provide long-term investments of material resources by non-resident companies in the
country’s economy. The dynamics of foreign investment in the economy of Ukraine from 2012 to 2018 are
shown in Fig. 4.

1 Mopos3, T. (2017). Bromxer Mino6oponu — 2017: Ha TexHi4He MiCHIeHHs Bilichka CIIpsAMYHOTh 18% KoWITiB, a «60ioBi»
JOTUIATH 3pOCTYTh 110 6 THCs4. Bemepanu. <http://veterano.com.ua/index.php?option=com_content&view=article&id=

3887:byudzhet-minoboroni-2017-na-tekhnichne-pidsilennya-vijska-spryamuyut-18-koshtiv-a-bojovi-doplati-zrostut-
do-6-tisyach&catid=16&Itemid=214> (2020, February, 14).

2 Mindin (2020). Barosuii wympiwmiii npooyxm ¢ Yxpaini. <http://findex.minfin.com.ua>economy>gdp>

(2020, February, 14).
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Fig. 4. The dynamics of foreign direct investment in the economy of Ukraine

Source: UkrStat*

According to Figure 4, there was a rapid drop in foreign direct investment in the country’s economy
during 2013-2014, and their recovery occurred only in 2015. Risks arising from the outbreak of the conflict
and negative expectations of investors determine the freezing of investments or their outflow from
dangerous territories. Similar processes are taking place with regard to domestic investment. Composition
of production volumes, a decrease in export earnings, negative investment trends, as well as a need to
increase expenditures on the country’s defense capabilities, are becoming the main incentives
for increasing borrowing volumes. The total gross external debt in relation to the GDP of Ukraine for 2013-
2018 is presented in Figure 5.

140,0% -

120,0% -

131,0%
121,8%

100,0% - 95.8%

77,5% 104,9%

0H -
80.0% 87,7%
60,0% -
40,0% -

20,0% -

0,0% i 'S & & Ve 4
2014 2015 2016 2017 2018 2019

Figure 5. The ratio of gross external debt of Ukraine

Source:?

! ITepsxaua ciyx6a craructuku Ykpainu (2020). Ionosra cmopinka <http:/www.ukrstat.gov.ua> (2020, February, 14).
2 [Ty6niunuii aynur (2019). Sk exonomixa Ypainu onununacs Ha Oni ma ax 6uéecmu ii 3 menepiunbo2o cmaty.
<http://publicaudit.com.ua/reports-on-audit/globalnyj-analiz-bazovyh-makroekonomichnyh-pokaznykiv-ukrayiny-
2013-2018-rr/> (2020, February, 14).
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According to Figure 5, during the first two years of the military conflict Ukraine almost doubled the
ratio of public debt to GDP. And only in 2016, this indicator demonstrated a positive trend. However, it
should be noted that this trend was ensured due to a decrease in corporate debt, although in general Ukraine
increased external debt during this period, as evidenced by the data in Table 2.

Table 2
Total gross external debt of Ukraine (min. USD)

2013 2014 2015 2016 2017 2018
Seecrt‘srra' government 29 922 32 884 35 959 36495 | 38886 40 128
Central Bank 1775 2176 6 743 6 242 7 438 7 938
Other depository 22555 | 18752 12823 8 966 6228 5797
corporatlons
Other sectors 76 642 62 228 53 581 52207 | 53347 51 430
Direct investment: 11 185 9 257 8562 8614 9552 9414
intercompany debt
Gross external debt 142079 | 125297 | 117668 | 112524 | 115451 | 114707

Source: !

So, the analysis shows that the beginning of the military conflict in Ukraine in 2014 and the need to
increase military expenditures caused a rapid decline in the country’s economic development and the welfare
of its population during the first two years. In the following years, which were accompanied by a further
increase in military expenditures, the country’s economy gradually began to adapt, compensated for losses
and demonstrated positive dynamics.

As noted, armed conflicts can last long enough, as for example in Ukraine, or be quite short-lived, but
also be accompanied by losses. On August 8, 2008, Russia quite openly invaded Georgia. Russian military
operation lasted for five days and ended with the occupation of Uhinvalskyi region, which amounts to 20%
of the country’s territory. By the beginning of the war, the budget of the Georgian defense department, unlike
Ukraine, was quite substantial and grew at a significant pace. Thus, its size from 2004 to 2008 increased by
almost 9 times and at the beginning of the aggression amounted to $880 million. In the general structure of
national expenditures, these expenditures for the indicated period reached 8% of GDP. Since 2009, official
expenditures of the Georgian defense department have been reduced to $536 million (almost 40%), or to
4.8% of GDP. At the same time, significant amounts of military-humanitarian aid from the US and NATO
were allocated to military expenditures.

The macroeconomic situation at the beginning of the armed conflict was also different from the
situation in Ukraine. In the years preceding the war, Georgia’s GDP grew to $12.8 billion in 2008, compared
with $4 billion in 2003. Income per capita rose from $772 in 2002 to $3,325 in 2008. The ratio of external
public debt to GDP decreased to 22% in 2007 against 54% in 2003. Foreign direct investments in this pre-
war period increased from $160.2 million up to $1.75 billion per year?.

However, the war, in addition to infrastructure and human losses, also affected the economic situation
despite a short period of time. According to the results of 2009, the decline in Georgia’s GDP was 3.8%.
GDP per capita has also decreased from $3,325 in 2008 to $2,812 in 2009.

Nonetheless, the Georgian economy resumed its growth by 6.4% in 2010. Of course, a significant role
in economic recovery had an international aid, primarily from the International Monetary Fund. However,
this assistance was provided due to the reforms that were carried out both before the war and in the post-war

! TIy6niunmii aymur (2019). Ak exonomixa Yxpainu onununacs na Oni ma ax eusecmu ii 3 menepiuinb020 cmamuy.
<http://publicaudit.com.ua/reports-on-audit/globalnyj-analiz-bazovyh-makroekonomichnyh-pokaznykiv-
ukrayiny2013-2018-rr/> (2020, February, 14).

2 Maxkdapueiin, H. (2012). Tloctpesommowiiina I'py3is na mexi? Kpumuxa.
<https://krytyka.com/ua/articles/postrevolyutsiyna-hruziya-na-mezhi> (2020, February, 14).
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period. There was also a drop in foreign direct investment from $1.75 billion in 2007 to $658 million, although
it did not lead to a general economic decline.

Therefore, as the experience of Georgia shows, a short-term armed conflict, accompanied
by the occupation of the territory, does not always lead to an increase in military expenditures. This is
especially true for countries that have reformed and well-armed armies. Despite the deterioration of the
macroeconomic situation after the end of the armed conflict, the economic situation recovers much faster
in case of a short-term conflict.

Armed conflicts can be not only international, which was discussed earlier, but also internal, like a civil
war. An example of such a conflict is the civil war in Algeria (1991-2002). During the years of this civil war
between the government and the Islamists, about 200 thousand people died, about 2 million people became
internal refugees, and another 2 million became victims. Material losses of the country were calculated
in billions of USD".

The destruction of production capacities and the loss of the ability to use limited agricultural land
negatively affected the GDP indicator during the conflict. If before the war, it was $2359, then in 2002 —
$1806. Its relative fluctuation was observed during 10 years of the conflict.

Similarly to the armed conflict in Ukraine, Algeria’s military expenditures also increased throughout
the entire period of the conflict, as shown in Figure 6.
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Fig. 6. Military expenditures of Algeria from 1991 to 2002

Source: SIPRI?

The civil war in Algeria affected the exchange rate of the national currency. The devaluation
of the Algerian dinar in the first year of the war was even greater than in Ukraine — 92.3%. The armed conflict
also affected the country’s external debt. The outflow of foreign innovation and the need for loans aimed
at country’s defense prompted the Algerian government to increase external debt. While at the beginning

! lonros, B. (2014). Amxup. Poccus u mycyromanckuii mup. <https://cyberleninka.ru/article/n/alzhir>
(2020, February, 14).

2 Stockholm International Peace Research Institute. Official page (2020). SIPRI databases
<https://www.sipri.org/databases> (2020, February, 14).
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of the war the external debt as a percentage of GDP was 46.9%, then in the year of the conflict it grew to 61%.
In the following years, this indicator showed mixed trends, which was determined by the development
of the economy and international assistance, as well as the price of oil and gas, which are Algeria’s main
export goods.

Conclusions.

1. The transformation of the bipolar world into a multipolar system in the 21st century is accompanied
by a buildup of military threats and an increase in the number of both international and internal armed
conflicts.

2. As a rule, prolonged armed conflicts, international or internal, are accompanied by an increase
in military expenditures. However, their pace depends primarily on an armed forces state at the beginning
of a conflict. In the case of short-term conflicts (Georgia), this thesis is not confirmed.

3. Armed conflicts have a negative impact on the country’s macroeconomic indicators — GDP per
capita, foreign direct investment, public debt and exchange rates. The negative dynamics of these indicators
can be seen for long and short-term armed conflicts, both for international and internal ones. However,
in prolonged conflicts economic recovery usually occurs after two years, even if they continue. The country’s
economy is recovering much faster with short-term conflicts.

4. The positive impact of military expenditures can be ensured by the effectiveness of their use —
an increase in arms exports, production of dual-use goods, etc. Overcoming the negative impact of armed
conflict can be provided through reforms in the economic sector, increasing of investment protection level
and improving the investment climate, which Georgia has successfully demonstrated.
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2) 1o opraHi3amiii, sSiKi BUHHKAIOTh i PO3BHBAIOTHCS HA IHCTUTYLIMHHUX 3acazax, BapTO BiIHECTH
HACTYIHI: CIeliai3oBaHi JepaBHi (iHAHCOBO-KPEOUTHI YCTaHOBH, MIO 3a0€3MeYyIOTh pealizallito
THBECTUIIMHUX MPOEKTIB; OpraHi3amii, 1o 3MiHCHIOIOTh iX aHalli3 Ta eKCIepTU3y Too. K MpaBUiIoO Taki
YCTaHOBU HAOYBAaIOTh BHUTIISAY JIEPKaBHUX IIUTBOBUX (POHIB, IO SBISIOTH CO00I0 (GOpMY Tepepo3noIiTy
Ta JIIEBOTO BHUKOPHCTAaHHA (DIHAHCOBHUX PECYpCiB, B3aly9eHHX JEp)KaBoO Juis  (iHAHCYBaHHS
HaBayXIMBIMIKMX CYCHUTBHUX MOTpeO. JepkaBHUX LITLOBUX (QOHAIB B YKpaiHi HamiuyeThCst OIM3BKO 22,
ase (piHaHCYBaHHSM 1HBECTHLIH Ta iHHOBaLiil Oe3mocepenHbO 3aiiMalOTbcs HacTymHi: [epxaBHuU GoHA
CIPUSIHHS  MOJIONDKHOMY KHUTJIIOBOMY OymiBHUNTBY; HamionanpHWE (QOHI mOCHIKEHs YKpaiHu
(depxaBuuit pona PpyHIaMEHTAIBHUX AOCTiIKeHb); JlepkaBHuil iHHOBaUiiiHui (ona; DoHI MiATPUMKH
celsHChKHUX  (pepMepchkux) rocmomapcts; JlepikaBHuUET (QOHID perioHaTbHOTO pO3BHUTKY; JlepikaBHa
iHHOBaIlIiHA (P IHAHCOBO-KPEMTHA YCTAHOBA;

3) HepopMaNbHI  IHCTHTYLIT — 1€ HemWcaHi Ta He 3aJ0KyMEHTOBaHI y TeKCTaX OQimiiHuX
JOKYMEHTIB, YTBOpPEHI ICTOPUYHO COIliaTbHI MEXaHI3MH 1 ITPaBHiIa B3AEMOJIT CTPYKTYp Pi3HUX PiBHIB.

Junamika pgepxaBHOTO (iHAHCYBaHHA I1HBECTHIIMHOI MisTIBHOCTI CYO’€KTIB TOCIOJAapIOBAHHS
BH3HAYAETHCA JUHAMIKOIO 1 MIHJIMBICTIO IHCTHTYIIITHOTO cepenoBuIa. [IporpecuBHII PO3BUTOK AepKaBHOI
MIATPUMKH 1HBECTHLIHHIX MPOEKTIB HEMOXUINBUI 0€3 MPOrpeCHBHOTO PO3BUTKY IHCTUTYIIIH Ta OpraHi3amiii.
OpHak Tpeba MaTH Ha yBa3i, IO IHCTUTYIiIiHA cHCTeMa HEOMHOpimHA. BOHAa MICTHTH e€leMeHTH, sKi SK
CTPUSIIOTH PO3BUTKY (e(peKTHBHI IpaBa BIACHOCTI, MEXaHi3MH, 110 3a0e3MedyoThCs HaAIHHO0 iH(opMaItieto
Ta iHIIE), TaK 1 €JEMEHTH, IO MiATPUMYIOTb Hee(eKTHBHY MisUIbHICTh (OOMEKEHHS, SKi MOPOIKYIOTh
MOHOITOJTI3M; 3HaYHAa KiJIbKICTh IHCTUTYIIIH, SKi 301IBIIYIOTh TPAHCAKITIMHI BUTPATH Ta iH.).

Tak JI. HopT BBaxkae, mo: «y Oyab-sIKOMY CYCIUTBCTBI 3aBXKIU CKIIATAETHCS «CYMIID» 3 €PEeKTUBHUX
Ta Hee(EeKTUBHUX IHCTUTYLIH 1 came CIIBBIOHOIIEHHS MK HUMH BH3HAa4a€e B KiHLIEBOMY PpaxXyHKY
TPaeKkTOpil0 #foro po3BUTKY»'. 3 ornmsmy Ha OpaK CTATHCTHYHHX NAHHX, IO JO3BONHIH O 3pOOUTH
BUCHOBKHM TMpO e(eKTHBHICTE CHOPMOBAaHHX (OpMaTbHUX 1 He(pOpPMAaJbHUX I1HCTUTYLIH, a TaKOX
MEXaHi3MIB ITOTPUMAaHHS BCTAaHOBJICHHUX TIPaBMWII Yy cepi Iep>kaBHOTO (iHAHCYBaHHS IHBECTHIIIHHOI
TUSITTEHOCTI, aHAI3 IHCTUTYIIMHOTO CepeIOBHINA B YKpaiHi MPOBEIEMO Ha ITi/ICTaB1 OIIHKY 3MiHH TTO3HUITIN
KpaiHM y MDKHApOOHUX peiTuHrax. Ha ocHOBI I7100anbHOTO Ta MiXKKPaiHHOTO MOPIBHSIHHS MPOAaHaIi3yeMO
mo3umii Ykpainu y Takux peitmarax, sk: Doing Business, Index of Economic Freedom, Corruption
Perceptions Index, Global Competitiveness Index.

1. Doing Business — peiitusr, 1o oopaxoByethbes 3 2003 p.; B paMKax HOro BU3HAYEHHS TIPOBOAUTHCS
30ip Ta aHaNi3 KOMIUIEKCHUX AaHuX 3a 10 HanpsMamu (1HAWKAaTOpaMu) AJIs 3iCTABICHHS YMOB PETYNIOBaHHS
MiANPUEMHHLIBKOI TisSUIbHOCTI MK KpaiHamu 1 B tuHaMini. Ilo3unii Yipainu y peiitunry “Doing Business”
Ha niouatok 2006-2020 pp. mpeacrasieHo Ha puc. 1.

3rigHo 3 nMM peiTuHroM Ha movatky 2020 p. Vkpaina 3aiimama 64 wmicue cepen 190 xpain
(3a mkanoro Big 0 mo 100 crnpuATIMBICTE YMOB BeIeHHs Oi3Hecy B KpaiHi oriHeHo Ha 70,2 Oanm).
Haiimo3uTuBHIMMMH CTOpOHAMHU BeAeHHS Oi3Hecy B YKpaiHi € OTpMMAaHHS J03BOJIIB Ha OyHiBHHUIITBO
(20-te wmicre), moctyn 10 kpeautiB (37-me Micie), 3aXHUCT MIHOPHTAPHHUX iHBECTOPIB (45-Te Micie).
3a MBHIKICTIO 1 poneAypaMu BiIKpUTTs Oi3Hecy YkpaiHa mocimae 61-1re micie, peectparlii BIaCHOCTI
(maitHa) — 61-me Miciie, cUCTeMi OnoJIaTKyBaHHs — 65-Te Micile, 3a0e3neueHHs] BAKOHAHHS KOHTPAKTIB —
63-Te Micle, 30BHINIHLOI TOPriBii — 74-Te Micle, MiAKIYCHHS A0 eleKkTpoMepex — 128-me Micle,
npoieayporo oankpyrcrsa — 146-te Mmicrie.

3a ocraHHil pik YKpaiHa cyTTe€BO moinmumia Oi3Hec-KIiMar, 1e Big0yI0Cch 3a paxXyHOK MOKpalleHHs
BeZieHHs1 OizHecy 3a 8-ma iHamkaropamu. [IpupicT 3a mokasHUKOM «3axUCT MIHOPUTAPHHUX iHBECTOPIB»
(«+» 2%) TpOmEMOHCTPOBAHO 3aBISIKM BIAKPUTTIO iH(opMarii npo KiHueBux OcHedimiapiB. 3a paxyHOK
BBE/ICHHS CHCTEMH OHJIAHH-TIOBIIOMJIEHb, YCYHEHHS BHUMOT ILIOJO HAaiiMy HE3aJeXHOTO NPOEKTaHTy K
IHKeHepa TeXHArJIsIILy, 1 3MEHIIEHHS BapTOCTi J03BOJIIB HA OYAIBHUITBO B MeXax KueBa — 3a TIOKa3HUKOM
«OTpuMaHHs [103BOJIIB Ha OyZiBHULTBO» YKpaiHa Mae mnpupict «+» 3,9%. IloripiieHHs MOKa3HUKIB
3a 2019 p. cnocrepiraeTbesi TUIBKU 3a 2-Ma iHAMKAaTOpaMy: pedopMaMu B MOJATKOBIM cucremi «—» 1,3% Ta
nporeayporo 6ankpyTcTBa «—» 0,3%. OnHak Ha 3arayibHy MO3HUIlif0 B PedTHHTY YKpaiHu BIDTMHYJIH i iCTOTHI
MO3UTHBHI 3MIHHM B IHIINX KpaiHax, ajpke 0araTo 3 HUX y CBOiX BHYTPILIHIX PEryJIIOBaHHSIX OPIEHTYIOTHCS
Ha pedtuar “Doing Business”. Tak, 3a ctaructukoiro CitoBoro 0aHKy 3a 16 pokiB iCHyBaHHS IThOTO
peditunry Oyso BrpoBamkeHo 3500 pedopm; 3 02.06.2017 p. mo 01.05.2018 p. 128 kpain BrpoBaguiu

! Kanemomnukos, P. (2004) Heouncrurynuonanusm. Omeuecmeennvie sanucku. 6 <http://www.strana-0z.ru/2004/6/
neoinstitucionalizm#s1> (2020, mroruii, 27).
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IHCTUTYyTaMH BIUIMBAaTH Ha NMPU3HAUCHHS Ta 3BUIBHEHHS CYAIB, 3a MOKa3HUKOM «E(EKTUBHICTH CYHOBOI
cucremu» Kpaina mae 31,5 OaniB (31 100 mMoxnmuBux). Hmxumii piBeHb TITBKH 3a TIOKA3HUKOM «YyPSIOBa
HOPSIHICTEY» — 29,6 OaliB, 1O 1Ie Pa3 MiIKPECITIOE BUCOKU PiBeHb KOPYMIil y BUKOHABYIH T1JIIIi BIIaIH.

3. Corruption Perceptions Index (CPI, Imnekc cipuifHATTS KOPYMITii) — IOPIYHANA peHTHHT KpaiH
CBIiTY, IO cKkJamaeTbes Transparency International 3 1995 p. Kpainu y peHTHHTY BHOPSAKOBYIOTHCS
3a MOKa3HUKOM PiBHS KOpYMLii, AKUil 0a3yeThcs Ha OLIHKAaX MiANPUEMIIB Ta aHANITUKIB. § i3 10 KkpaiH-
ninepiB y ingexci CPI mpeacrasieni nepeBaxHo 3axigHow Ta [liBHivHOIO €Bpomoro. [HIEKC OIiHIOE
KOPYMIIIIO JTUIIE y AepkaBHOMY cektopi. 3a 2018 p. Vkpaina orpumana 32 G6anu 31 100 MOXIUBHX Ta
nigasutacs B peiituary 3 130 Ha 120 micue. Cycigm Ykpainu y pedtunry — Maui, Jxubyti, ['aboHn Ta
Kasaxcran. HesnauHoro miaBuieHHs mo3unii YKpaiHu y pedTHHTY, 3a CIOBaMH €KCIIEPTiB opraHizamii,
BIAJIOCS NOCATHYTH 3a paxyHOK Toro, mo y 2017-my ykpainceki antukopyniiiai opranu (CAII ta
HABY) nampaBuiu 10 cyay mepimi CrpaBy MIOAO Mig03p y KOPYMIlii BHCOKOMOCTABIEHNX YHHOBHUKIB.
Takox cepen NpPUYHMH, SKI CIOPUSUIM HE3HAYHOMY IOKPAIEHHIO NO3ULii YKpaiHU Yy peHTHHTY,
HA3MBaIOTh pedopMy PHHKY rasy, poOOTy peecTpy €NeKTPOHHMX NeKiapauii, pepopmu aepx aBHUX
3aKymniBeNlb 1 BUKOPUCTAaHHS cucTeMu ProZorro. BomHouac, moBiibHE 3pOocTaHHS 1HOAEKCY YKpaiHH,
MOSICHIOBAJIM OpakoM MOJITUYHOI BOJI KEPiBHUITBA KpaiHW 10 OOPOTHOM 3 KOPYIMIIEI0 Ta HU3BKUM
piBHEM JOBipH 10 YKpaiHCBKHUX CYZiB i MPOKypaTypH.

3a 2019 p. Vkpaina Brparmna 2 6amm (orpumasim 30 6.) i mocina 126 micue 3i 180 kpain’. Inmekc
CPI € xoMOiHOBaHMM TIOKa3HUKOM, 10 (hOPMY€ETHCS HA OCHOBI pi3HUX HociimkeHs (y 2019 p. BukoprcTaHo
9 i3 13 o3Hauenux kepen ganux). OUIHIOWOYK CUTYaIlil0 B YkpaiHi ekcriepta Transparency International
MTO3UTUBHO CHPHHHIIN TpuHHATTS Komekcy 3 mporemyp OaHKpyTcTBa Ta mocTaHOBH KaOMiHy mpo
MPOBENICHHST CJIEKTPOHHUX AayKI[IOHIB JJIsI MPOJaXy MaifHa HeIUIaTOCHPOMOXHHX MiJNPHUEMCTB Yepes
cucreMy ProZorro, a Takoxx 3pOcTaHHS MPAKTUKWA BUKOPHCTaHHS BiJKPUTHX OIOIKETiB ((DYHKLIOHYBaHHS
JIEPKABHOTO BEO-TIOPTAITY OIOMKETIB JUIsl TPOMAISH ).

V Toii e Jac, HaWOibpIIe 3HMKeHHS B omiHi CPI BimOymocs 3a Global Insight Country Risk Ratings
(3 2015 p. wi nmani 0a3ylOThcs Ha IIECTH MMOKa3HWKax ympasiiHHs CsitoBoro Oanky — Worldwide
Governance Indicators?). MoBa iieThcs NpO 3HUKEHHS AKOCTi J€P/KABHOTO YIPABJiHHS, BUCOKUH PH3MK
JUTST KOMITaHiH/ TOMOTOCIIONAPCTB 3IMTOBXHYTHCH 13 KOPYIITIEIO K IPH peajtizamii BETHKUX KOHTPAKTIB, TaK
i mpu moBcskAeHHIH poboTi. Excrieptn Transparency International akmeHTyroTh yBary Ha TOMY, HIO: «3
nouarky 2017-ro B Ykpaini (pakTH4YHO BiIOyBanoCs 3ropTaHHs mporecy pedopM i 60poThOM 3 KOPYIIE.
Brnaga nmemani akTuBHIiIIE Hamaranacs OOMEXKHTH HE3aJIeKHICTh aHTHKOPYIIIHHUX OpTaHiB, 3aTsAryBaja
3aImycKk BUIIOro aHTHKOPYMITIHOTO Cy/y, CTBOPIOBAIA IMTYYHI 3aKOHOaBYi oOMexerHs. 11lo roBoputu mpo
noJliTiuHy 3aanraxkosaHicTh HA3K, npoBanbHy cymnoBy pedopMmMy Ta 3arajioM BIJACYTHICTH pedopm
B OpraHax MpaBoHopsaKy» . Pesynbrari poGoTH HOBOT KOMAH/IM, 110 PO3TIOYasIa CBOIO MisIbHICTh 3 CEpIIHS
2019 p. 6yayTh BimoOpaxkeHi y HacTyrmHOMY peittunry CPI.

4. Global Competitiveness Index 4.0 (GCI) — mocmimkeHHs KpaiH CBIiTY 3a IOKa3HUKOM €KOHOMITHOT
KOHKYPEHTOCTIPOMO)KHOCTI, 10 BUMIpPIOE TOTOBHICTh KpaiH O 4eTBEPTOi MPOMHUCIIOBOI peBomowii. Llei
IHIEKC PO3pPaxOBYETHCSA 3a METOIUKOI0 BcecBITHBOTO e€KOHOMIUHOTO (OopyMy 3acHOBaHIM Ha KOMOiHaIii
CTaTUCTHUYHUX IAHWX 1 Pe3yNIbTaTiB ONMHUTYBAaHHS KEPIBHHWKIB KOMITaHIH Ta CKiamaerbes 3 Ourpmr HiX 100
3MIHHUX, M0 3rpymnoBaHi y 12 KOHTPOJBHUX TNOKa3HMKIB — koMmroHeHT (Iucturyiii, [H(ppacTpykTypa,
[ponukuenns IT i cyyacHux xomyHikauiid, MakpoekoHoMiuHa cTabinbHicTh, OX0opoHa 310poB’s, OcBiTa i
mpodeciiina migroroska, EdekTtuBHicTh puHKY TOBapiB, EdexkTtuBHicTs puHKY mpami, Po3BuTOK
¢inancoBoro puHKy, Po3Mmip BHYTpIIIHBOTO pHHKY, BiamoBimHicTh Oi3HECy Cy4acHUM BHMOTaM Ta
[HHOBauifiHM mOTeHIiaN), ki 00’eaAHaHi 3-Ma OCHOBHUMH rpynaMu cyOiHAekciB: «OCHOBHI BUMOTWY,
«[TimcmmroBavi MpOAYKTUBHOCTI», «[HHOBAIIIT Ta (haKTOPH BIIOCKOHAICHHS.

KonkypenrocnpomoxkHicth Ykpaian 3a 2004-2019 pp. He Mayia 3HAYHUX KOJIMBaHb Ta 3MiH.
Hatikpame micue B pelitunry Ykpaina nocigama B 2006-2007 pp. (69-¢), 1eii ¢dakT MOXHA MOSCHUTH
migHeceHHsIM eKoHoMikd. 2012 p.— OyB HaWOIBII MO3WTHUBHHUH VY KiNBKICHOMY 3HAa4YeHHI 1HJEKCY.
VY 2018 p. y petiturry GCl Vkpaina nocina 83-e¢ micue, a y 2019 p. — 85-te wmicie (Marouu OJHAKOBHI
piBenb — 57 Gauris 3i 100) (Tabm. 2).

! Transparency International (2019). Indexc cnpuiinsmma xopynyii <http://cpi.ti-ukraine.org/#/> (2020, 6epesens, 19).
2 Worldwide Governance Indicators (2020). Homepage <http://info.worldbank.org/governance/wgi/>

(2020, 6epesens, 19).

3 Transparency International (2019). Inoexc cnpuiinamms xopynyii <http://cpi.ti-ukraine.org/#> (2020, 6epesens, 19).
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Tabmums 2
Io3nuii Ykpainnm Ta neAKux Kpaid cBiTy 3a Inaexcom riodaabHol
KOHKYPEHTOCIIPOMOKHOCTI 4.0
2012 2013 2014 2015 2016 2017 2018 2019
Kpaina (3144 | (3148 (3144 | (3140 (3138 (3137 (3140 (3 141
KpaiH) | KpaiH) KpaiH) | kpaiH) | KpaiH) KpaiH) KpaiH) KpaiHu)
VYkpaina 73 84 76 79 85 81 83 85
I'pysis 77 72 69 66 59 67 66 74
Typedunna 43 44 45 51 55 53 61 61
Pocis 67 64 53 45 43 38 43 43
[Monbima 41 42 43 41 36 39 37 37
123

Lbrcepeno: cxnadeno agmopamu 3a oanumu: -, <,

Sk 3a3Hayanock, y 2019 p. B peiitunry GCl Ykpaina nocina 85-€ micue. Cepen 12 KOMITOHEHT, 110
(dhopmMyroTh iHIEKC YKpaiHM, HAaWHIDKYI 3HAYEHHS MO KUIBKOCTI OaiiB Ta MiCHI0 Y peHTHHTY cepen
141 xpaiHu MalOTh SIKICTh IHCTHTYLiH, MAKPOCKOHOMIYHA CTAOUTBHICTh, PO3BUTOK (hiHAHCOBOTO PUHKY Ta
IHHOBALIMHUI TOTEHIia.

PiBerp po3BUTKY iHCTHUTYHid omiHeHOo B 47,9 6amiB 1 3a Ii€l0 KOMIIOHEHTOIO YKpaiHa mocina
104 micue cepen 141 xpainu. Ha Hu3pKOMY piBHI B KpaiHi 3HaXOIATHCS HACTYIIHI MOKa3HUKHM 3 L€l rpymi:
comiaybHMA Karritan (118 micre), cymoBa HezanmexHIicTh (105 Micite, Haltkparuii peTiHHT Mae DiHIIHIIN),
e(eKTHBHICTbh NPABOBOI 0a3u B OCKAPXKYIOUMX MpaBmiax (95 Micie), TpaHCIapeHTHICTh 1 KOPYyMITOBaHICTh
(104 micme), mpaBa BiaacHocTi (128 Micie, Halikpammii peTHHT Mae DIHIAHIIA), 3aXUCT THTEIEKTYaTbHOT
BracHocTi (118 micue), MiHICTE CTaHAAPTIB ayIuTy Ta Oyxrantepcbkoro oomiky (118 micre), cTabinbHICTD
ypsanoBoi nomituku (115 micue), noBroctpokosa crpateris ypany (104 micue). HisiabHICTh Y IEepKAaBHOMY
CEKTOp OIIHCHO Ha CepeIHhOMY PiBHI, TaK OOTSOKEHHS NEP)KaBHOTO PETyIiOBaHHA (62 Miciie, HalKparmmit
peiituar mae Cinramyp), eekTUBHICTh NpaBoBOi 0a3u y BUpIlIEHHI cymnepedok (88 Micie), peryatoBaHHs
eHeproegektuBHocTi (53 micie). BonHodac Butie cepenaboro B il komnoneHnTi GCl onineHo: mpo3opictk
oromkery (39 wmicue), perymioBaHHS BiIHOBIIOBaHOI eHeprii (42 wicue), cuUcTeMa KOPIOPaTHBHOTO
ynpasiniHHs (55 Micie).

3a xommnoHeHTor0 GCl «Po3BuTok (hiHaHCOBOTO pHHKY» YkpaiHa y 2019 p. mae 42,3 Gamm i
nocinae 136 micue cepen 141 kpainu. Brnpogoexk poky VYkpaina Brpatuna 6,4 Gamu i 19 mo3umiit
y peiitunry. Lle BinOynock 3a paxyHOK MOTipIICHHS! HACTYIHHUX MOKA3HUKIB: BHYTPIIIHE KPEAUTYBaHHS
npuBaTHOro cexkropy (3 59,7% BBII no 47,5% BBII, 1e 3Hu3mwiI0 Mo3umiio kpainu 3 56 mo 76 micus);
punkoBa kamitanizaimis (3 20,3% BBII no 4,0%, uio moriprmio mo3uiiro kpainu 3 77 go 112 wicigs).
Takox Ha HHU3BKOMY piBHI 3ajHINalOTbes Mmoka3zHukd: QiHancyBanHs MCB (39,2 6amu, 112 wmicue),
crilikicTs 6ankiB (37,4 6amu, 131 wmicue), po3mip «HeedekTHBHUX» M03uK (54,5% BiA 3araqbHOi CyMHU
KpeauTiB, 139 micue 3i 141 kpainu), po3mip peryiasTuBHOro Kamitamny 6ankiB (13,7% Big 3aranbHOi cymu
pu3ukiB, 120 mo3wuiris).

Ha nwmspkomy piBHi € ominka komnoneHtH GCl «MakpoekoHoMiuHa CTaOUIBHICTE» B YKpaiHi
(57,9 Gami, 133 wmiciie); 3aIi€F0 KOMIIOHCHTOIO MM Ma€MO 3HAYHHMH piBeHb IHQIAMIHHUX OYiKyBaHb Ta
3aboprosanocti. Haiinwkua orinka (40,1 6an) B Ykpainu 3a komrnoneHToro GCl «IHHOBaIifHUIT TOTEHITIA,
XOoua BpaxOBYIOUM 3HA4yeHHs MLi€l Tpymy MOKa3HUKIB 3a KpaiHamu CBiTy, YkpaiHa mae 60 wmicue cepen
141 xpainm (HaiBHII OaIH 3a IIEF0 KOMITOHEHTOIO MaroTh [ epmanis, Cinramyp, Anonis, Kopes). Ha Bucokomy
PIBHI OLIIHIOETHCS PiBEHb pOOOUOT CHITH, TATEHTHHUX 3asIBOK; BOAHOYAC MOTPeOy€e yBark pO3BUTOK 1HHOBAIIIMHIX
KOMITaHii, KjactepiB, a Takoxx 30inbieHas Butpat Ha HIJIKP (aa ceorozani 0,4% BBII).

! Exonomiunmit muckycidinmii kiy6 (2019). [osuyis Yrpainu 6 petimunzy kpain ceimy 3a Indexcom 2nobanvnoi
Kouxypenmocnpomodicnocmi 2017-2018. <http://edclub.com.ua/analityka/pozyciya-ukrayiny-v-reytyngu-krayin-svitu-
za-indeksom-globalnoyi-konkurentospromozhnosti-2> (2020, 6epesensb, 19).

2 World Economic Forum (2018). The Global Competitiveness Report. <http://www3.weforum.org/docs/GCR2018/
05FullReport/TheGlobalCompetitivenessReport2018.pdf> (2020, 6epesenn, 19).

3 World Economic Forum (2019). The Global Competitiveness Report.
<http://www3.weforum.org/docs/WEF_TheGlobalCompetitivenessReport2019.pdf> (2020, 6epesens, 19).
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BucnoBkn. [IpoBeaeHe MociiKeHHS 1HCTHTYI[IHHOTO CepeloBHINA B YKpaiHi Ha OCHOBI OLIIHKHU
IHJEKCIB KOHKYPEHTOCIIPOMOXKHICTh KpaiHH, €KOHOMIYHOI CBOOOIM, JIETKOCTI BeleHHs Oi3Hecy, piBHSA
KOPYILIi y AepKaBHOMY CEKTOpi, JO3BOJISAE 3POOMTH HACTYIHI BUCHOBKH. MIXKHApOIHI EKCIEPTH
OIIHIOIOTE YKpaiHy sSK KpaiHy 3icina00 pO3BHUHEHWMH IHCTUTYLISIMHM, HECTIHKUMH (iHAHCOBOIO
CHCTEMOIO 1 MAKPOCKOHOMIYHUMH MOKa3HUKaMH. HU3BKHM 3aAIIA€THCS PiBEHh €KOHOMITHOI CBOOOIH,
BIJICYTHIi Zi€Bi opManbHi IHCTUTYLIT i eEeKTHBHI MeXaHi3MU peaii3anii BCTAHOBJICHHUX M aBUI (3aXHCT
mpaB BJacHOCTi, edexkTuBHa cymoBa cuctema). JloBipa 10 yKpaiHCBKHX CyaiB, NPOKYpaTypH, OpraHiB
MIPaBOTOPSAKY € Ha HU3BKOMY piBHI. AKIEHTYETbCS Ha KOPYMIIOBAHOCTI BJaAM ¥ TOCHIIEHHI
€H/IEMIYHOCTI BPaxoOBYIOUHM BiJCYTHICTb KpUMiHAJIBHUX IOKapaHb 3a Kopynuito. Ha HH3bKOMY piBHI
3QJIMIIIAETHCS KalTiTami3ais (GiHaHCOBOTO PUHKY i CTIHKICTh OaHKIBCHKOI CHCTEMH, 3aBHIICHUM € PiBEHBb
MpoOJIEMHUX KPEAUTIB.

TakoX HOBOAMTHCS KOHCTaTyBaTd, IO TEHACHLIl JepkaBHOro (iHAHCYBaHHA 1HBECTHLIHHOI
TiSUTBHOCTI Ta WOTO CTPYyKTypa OOYMOBJEHI 3 OJHOTO OOKY MONITHYHOIO Ta €KOHOMIYHOIO HAaIPyTOio
B KpaiHi, a 3 IHIIOr0 — 3HMXCHHSM PIBHS JICPKaBHUX 3a0Ia/PKCHb BHACTIIOK Ne(IIUTHOrO XapakTepy
Jlep>KaBHOTO OIODKETY Ta peaiizalii OroKeTHOTO (hiHAaHCYBaHHS IHBECTHINH 3a 3aJMIIKOBUM MPHUHITUTIOM.
['010BHI pUUYMHYU TaKOl CUTYallli KPUIOTHCS, HA HALTY TyMKY, Y HEOCKOHAIOCTI (DyHKI[IOHYIOYOi CHCTEMH
po3noniny W mepepo3noiny LEeHTPalTi30BaHUX iHBECTULIMHUX PECypCiB, IIO Y CBOIO YEpry BUKIUKAHO
HETpo30puM (OPMYITIOBAHHSM OCHOBHHX HAIPSMKIB JIEP’KaBHOI 1HBECTHUITIHHOI TOJITHKA Ta €KOHOMITHO
HEIOUIBHOIO KUTBKICTIO IHBECTHLIHHUX MPOrpam, siKi (iHaHCYIOTHCS 3 IEPKABHOTO OIOMIKETY.

Pazom i3 TuM, 3mM00yTKaMH OCTaHHIX POKIB MIKHApOIHI €KCIIEPTH HA3WBAIOThH MIIBUIICHHS PIiBHS
KOPIIOPATUBHOTO YIIPABIIHHS (3aXHCT MIHOPUTAPHUX aKIIOHEPIB), KPOKHU MIOAO BPETYIIIOBAHHA MPOLEAYPH
0aHKpYTCTBa, pe)OpPMHU B MOJATKOBIH CUCTEMI, 3pOCTaHHS MPAKTUKH BUKOPUCTAHHS BiIKPUTUX OIOIKETIB,
TTOKpaIeHHst 0i3Hec-KIiMaTy B KpaiHi.

OTxe, Il MiIBUILEHHS KOHKYPEHTOCIIPOMOYXKHOCTI Ta IHHOBAI[iHHOTO TMOTEHIially EKOHOMIKU
HEOOXITHUM € BIPOBAPKCHHsSI OUTBIN IEBUX «IPaBWI TpW» B IHBECTHIiHHUI cdepi (chopmyBarn
e(heKTHBHE IHCTUTYIIIHHE CEPENOBUIIE), 0 3a0e3MeUnTh MEHIITY ypa3IuBiCTh €KOHOMIKH BiJI 30BHIIIHIX 1
BHYTPIIIHIX LIOKIB; TPAaHCHAPEHTHICTh YPALY; pPO3pOOKY i BUKOHAHHS TOBFOCTPOKOBOI CTpaTeriio ypsaay
Ha 3acajlax CTajoro po3BUTKY; (HOpMyBaHHsS €(PEKTUBHOI CYIOBOi CHCTEMH, 3aXHIICHOI Bijl MOJITHIHOTO
BIUINBY; CTBOPCHHS IHHOBALlIHHOT €KOCUCTEMH.
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IocranoBka nmpodsaemu. [lepexin 10 pUHKOBOi EKOHOMIKH 3MIHUB aKIIEHTH y (POPMYBaHHI Cy4acHUX
3eMeNIbHUX BiJHOCHH. OO0’ €KTHBHE YCBIIOMJICHHSI Cy4aCHHUX arpapHUX IEPETBOPEHD € KII0UEM 10 PO3YMiHHSA
nux 3MiH. TOMy BaKIMBUM NHMTaHHAM [OCTa€ BUBYEHHS METOJOJIOTIIYHMX ACIEKTIB PO3BUTKY 3€MEIBHHX
BIIHOCHH CUTBCHKOTOCTIOAAPCHKUX MIAMPUEMCTB Ta (EPMEPCHKUX TOCHOJAPCTB Ta aHalli3y OCHOBHHX
nepeyMoB, IO MPU3BEIH JI0 iX MacmTaOHO1 Tpanchopmarii.

HocmimkeHHsT 3eMETbHUX BIIHOCHH CIUIbCHKOTOCIIOJAPCHKUX —IMIANPUEMCTB Ta (hepMepChKUX
TOCHOAAPCTB € CKIIAJHUM MTUTAHHSM, 1[0 TIOTPeOYyE BiAMOBITHOTO METOIOJIOTIYHOTO iIHCTpYMEHTapir0. [cHyroui
METOJIOJIOTI4HI 3acain, METOH, IiIXOIH Ta IPUHIMIIM € 3arajJbHOBIJOMUMH Ta 3arajJbHONPUHHATIMU, [IPOTE
BOHM III¢ TIOBHICTIO HE ajanToBaHi 10 TEMEPINTHIX YMOB TOCHOIAPIOBAHHS CLITHCHKOTOCITONAPCHKUX
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mignpueMcTB. ToMy BUHHKa€e HEOOXiJHICTh Y BUBUYCHI Ta BAOCKOHAICHI METOJIOJIOTII TOCIIPKCHHS 3eMEITbHUX
BiTHOCHH CLIICHKOTOCIOJAPCHKUX TiIIPUEMCTB Ta (pepMEPCHKUX TOCIIONAPCTB.

AHai3 ocTaHHiIX JocjaiTkeHb i myoOJikamiid. [TutanHs MeTomoyoTii MOCHTiMKEHHS (GopMyBaHHS
3eMeJIbHUX BiTHOCHH CiJIbCHKOTOCTIONAPCHKUX MiAIPHEMCTB Ta PEPMEPCHKUX TOCIOAAPCTB OyIH 00’ €KTOM
BHBUEHHS Takux BueHHx, sk: B. I'. boponoc, C. V. l'omuapenko, T. O. 3imuyk Tta H. M. Kymmyc,
B. B. Jlazapes ta C. B. Jlunens, O. B. Mazyp, L. I. [lerpuaenko, b. O. Cunopyk, C. I1. [llep6a Ta iH.

V 6inbmrocTi myOTiKaIii MOHATTS METOOJIOTI] TOCIIIKEHHS PO3TIIAETHCS 33 JBOMA ACTIEKTAMH: SIK
YUEHHSI TIPO CTPYKTYpPY Ta JIOTIYHY OPraHi3aiil0 IisiIbHOCTI Cy0’€KTa TOCHOJApIOBAHHS, SK CYKYITHICTB
METOMIB Ta 3aco0iB, IO BHKOPHUCTOBYIOTHCS B Oymb-skiii cdepi mismmpHOCTI. IIpoTe, mpoBemeHU OTIISAI
Iy OJTiKaIliif aBTOPIB 3aCBIMIYE MPO HEOCTATHINA PIBEHD BUCBITJIICHHSI METOOJIOTIT TOCITIKEHHS 3eMEITbHUX
BIJIHOCHH CiJIbCHKOTOCIIOJIAPCHKKX MIAMPUEMCTB Ta (DePMEPCHKUX TOCIIOAAPCTB.

IlocranoBka 3aBaaHHsA. MeTO CcTaTTi € HayKoBe OOIPYHTYBaHHS METOJMOJIOTIi JOCIIIKEHHS
3€MENIbHUX BiTHOCHH CITBCHKOTOCIIONAPCHKUX TIAMPUEMCTB Ta (PEepMEpPChKHX TOCIOAapCTB B yMOBaX
KOHKYPEHTHOTO Cepe/IOBHUIIIA.

Bukiaan ocHoBHOro marepiany. BaxinBow CKIIaJOBOIO Ui BHBUYCHHS 3E€MENBHUX BiTHOCUH
CITBCBKOTOCITOTAPCHKUX TMIAMPUEMCTB Ta (DEPMEPCHKUX TOCIOAAPCTB € YCECTOPOHHE MOCTIIKEHHS iX
CYTHOCTI Ta TPHU3HAYCHHSI B CHCTEMi PO3BUTKY CIIBLCHKOTO TOCIONAPCTBA. 3BIJICH IMOCTaE HEOOXiTHICTH
PO3POOKH METOIOJIOTIT JOCIIKEHHS, @ CaMe METOOJIOTUHUX 3acaj], METO/IIB, MIIXOJIiB Ta MPUHIIUIIIB.

Mertononorist (Bix rpenpk. methodos — e msgX HOCHiMKEHHS YW Ti3HAHHS; logos — BYEHHs) —
CYKyTIHICTh TIPUHOMIB JOCTIIKEHHS, IO 3aCTOCOBYIOTHCS B OyAb-SKiii HAyIll BIAMOBIIHO IO CIeIUDiKK
06’exTa i misHanHs’,

Ha nymky C. II. LllepOu, meromosoris sBis€e co0OI0 CHCTEMAaTH30BaHY CYKYNHICTh MiIXOiB,
MIPUHOMIB Ta MPOIEAYP, IO 3aCTOCOBYIOTHCS B IIPOIIEC HAYKOBOTO MTi3HAHHS Ta MPAKTHYHOT MisUTGHOCTI JIJIs
JIOCSATHEHHS Harepe]] BU3HAYeHOi MeTH .,

B. B. Jlazape i C. B. Jlumens TioymMadaTh METOJOJOTII0 SK “CYKYNHICTh NPUHLMWIIB, MPHHOMIB,
CIoco0iB HAyKOBOI JISUTBHOCTI, SKi 3aCTOCOBYIOTBHCS JJIS 3MO0YTTSA ICTHHHHX 3HaHB, IO BiJOOpakaroTh
00’ €KTHBHY peanbHicT™,

OcHoBHI HaYKOBO-METOJIOJIOT1UHi1 3acaau (YHKLIOHYBaHHS 3eMeJIbHUX BiJTHOCHH
CLIBCHKOTOCHOAAPCHKUX MiANPHUEMCTB Ta (PePMEPCHKUX rOCMOJapCTB 300paskeHi Ha puc. 1.

3abesneuenns yM08 CUCMEMHO20 PO3GUMKY  3EMENbHUX  BIOHOCUH  CLIbCbKO2OCNOOAPCHKUX
nionpuemMcme ma pepmepcokux 2ocnodapcmeg.  3eMeNbHI  BITHOCHHH  SIBIISIIOTH COOOI0  CHCTEMY
B32€MOTIOB’ SI3aHUX TPYIOBUX, MATHOBHX, YIIPABIIHCHKUX Ta IHITUX BHUJIIB BIJIHOCHH CIJIbCHKOTOCIIOAPCHKUX
MiIPUEMCTB Ta (hepMEePChKUX TOCTIONAPCTB. 3B’ I3KH, SIKi BAHUKAIOTh, BHACIIIOK BOJIOIIHHS, KOPHCTYBaHHS
Ta PO3MOPSAHKEHHS 3eMJIeT0, MK Cy0’ €KTaMH TOCTIOAApPIOBaHHS YTBOPIOIOTH ITy cucTeMy. DopMyrOThCA
B3a€MOBIJIHOCHHM MiX BJIACHUKOM 3€MEJbHOI JUISHKKA Ta JIEPKABOK0, MK BIIACHUKOM Ta OpPEHAApeM, a
TaKOXX MIXK OPEHJapeM Ta JepKaBO0.

bazamocmoponne mpaxmyeanns 3emenvrux ionocun. €IUHOTO MIAXOAY JO TPAKTYBAHHS MOHSTTSI
“3eMeNbHI BIAHOCHHU® Hemae. JlaHWil TepMiH PO3IIANAIOTh y PI3HUX AacHeKTax: BiJHOCHHU BIIACHOCTI,
CyCHUIBHI BITHOCHHH, YIIPaBIiHCHKI BiTHOCHHH, OXOPOHHI BiTHOCHHHU Ta OPEH/IHI BITHOCHHH.

Bukxopucmanns  cinbcokoeocnodapcokux 3emens 3a Yilb0o8UM NPUSHAYEHHSAM. BaXIUBUM TIpH
3eMJIEKOPUCTYBaHHI € BH3HAYEHHS MIJIbOBOTO MPHU3HAYSHHS 3€MJIl. A/DKE YiTKO BH3HAYEHHI Ta MPOMHCaHI
MEXI1 eKCIUTyaTalii 3eMeJIbHOI IUISHKM JacTh MOXJIMBICTH Ui pO3pOOKM 1 BIPOBAKEHHS METOXIB ii
BHKOPHCTaHHS. 3eMJIsl TIOBWHHA EKCIUTyaTyBaTHCS Oe3 3MeHIIeHHS ii MPOAYKTUBHOCTI Ta IIKOIW MJIs
HaBKOJIMITHROTO cepenoBuma. lLlimboBe BUKOPWCTaHHS CIiJi BU3HAYATH OCHOBHHUM OO0OB’SI3KOM
3eMJICKOPUCTYBaya i TOJIOBHOIO PHUCOIO ISl 3eMEJIbHOT TUISTHKY.

Oxopona 3emensb CilbCbKo2oCcno0apcvko2o npusznaventns. OXOpoHA 3eMenb € (DyHIaMEHTAILHO
OCHOBOIO JIJIsl 3a0e3NeueHHs 3aXHCTy 3eMellb BijJl MPHPOJHOTO Ta aHTPONOreHHoro BIUTUBY. OxopoHa
CLUIBCBKOTOCIIONAPCHKUX 3€MeENb 3a0e3MeuyeThCsl MUITXOM 3alpoBaKEHHST KOMILIEKCY 3aXOJiB IIOAO
30epeKeHHS KOPUCHUX BIIACTUBOCTEH 36MEIbHUX YTi/ib, 301IBIICHHS €KOJIOT1YHOI CTIHKOCTI Ta IMi{BUIIICHHS
pPOIFOYOCTI TPYHTIB, a TaKOX 3amoOiraHHA iX BUKOPHCTaHHS JUIS HECUIbCHKOTOCHOJAPCHKUX IOTPeED.
3eMenbHI AUISHKY TTOBUHHI BUKOPHUCTOBYBATH TUIBKH TUMH CIIOCOOaMH, SIKi HE MPU3BOIATH IO TIOTiPIICHHS
iX SIKOCTI.

! ®dininenxo, A. C. (2005) Ocnosu naykosux docniocenv. Kuis: AxaneMBuias.
2 [lep6a, C. I1. (2004) Dinocoghis. Kuis: MAVII.
3 Jlazapes, B. B., Jluniens, C. B. (2010) Teopis depacasu i npasa. Mocksa: FOpaiiT.
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HaykoBo-MeToauuHi 3acanu (yHKIIOHYBaHHS 3eMEJIbHHUX BIHOCUH
CLUTBCHKOTOCTIOIAPCHKHX MiAMTPUEMCTB Ta PepMEPCHKUX TOCMOIAPCTB

3a0e3neyeHHs] YMOB CHCTEMHOI'O PO3BUTKY 3EMENbHHX BIHOCHH CUIBCHKOTOCIIOAAPCHKUX
HiAPUEMCTB Ta hepMEPChKUX TOCTIOAAPCTB.

v

v

BaratocTopoHHE TpakTyBaHHS 3€MEIBHUX B1JIHOCHH.

BuxopuctaHHS CLIBCEKOTOCIONAPCHKHUX 3€MEITb 32 IIThOBUM IPHU3HAYCHHSM.

\4

OxopoHa 3eMeNb CLTbCHKOTOCIOAaPCHKOT0 TPU3HAUCHHSI.

v

JloTprMaHHS IPUHITUIIB PaIliOHaTFHOTO BUKOPUCTAHHS 3eMeb.

A\ 4

BukopucTaHHs cydacHOT TEXHIKH.

3ampoBaXeHHS €(pEeKTUBHIX TEXHOJIOTIYHUX IPOLECIB.

A\ 4

3a0e3nedeHHs BUTOTOBIIEHHS BUCOKOSKICHOT TPOYKIIii.

v

BrumB puHKOBOI iHQpacTpyKTypH Ha GopMyBaHHS 3eMEITLHUX BiTHOCHH.

A 4

I[Cp)KaBHC PeryjitoBaHHs 3€MCJIIbHUX Bi,I[HOCI/IH.

A\ 4

Puc. 1. HaykoBo-MeToau4Hi 3acaqu GyHKIiOHYBaHHSA 3eMeJbHUX BiAHOCHH
ClJILCHKOr0CNIOAAPCHKUX MIANPUEMCTB Ta (pepMepchbKHUX rOCHOAAPCTB

IDicepeno: pospobreno asmopamu.

Lompumanns npunyunie payionanrbHo20 GUKOPUCMAHHA 3eMelb. 3eMIsl BBA)KA€ThCSI TOJOBHUM
HaI[lOHAJPHUM 0araTCTBOM KpaiHW, TOMY Ii pallioHaJlbHE BHKOPWUCTAHHA € OJHWUM 13 OCHOBHHX 3aBJaHb
3eMJICKOPUCTYBaHHA. ParioHanbHe Ta €QEeKTHBHE 3EMIICKOPHCTYBAHHS € BaXKIIMBUMH COLIATbHUMH Ta
€KOHOMIYHMMH YMHHHMKAMU AJIS1 CTaOUIBHOTO PO3BUTKY CyCHUIbCTBA. ParfioHalbHE BUKOPHUCTAaHHS 3€MeEllb
CLIBCHKOTOCIIOZIAPCHKOTO MPU3HAYCHHSI Tiepeidayae TOTPUMaHHS IPUHIINIIB 3eMJIICKOPUCTYBAHHS, & caMe:
3a0e3reyeHHs] e(h)eKTUBHOTO BUKOPUCTAHHS 3€MIli, BpaxyBaHHS HaJEKHUX YMOB B Ipolieci BUPOOHHIITBA
CLIBCBKOTOCIOAAPCHKOT MPOAYKIii, 3MEHIICHHS aHTPOIIOT€HHOTO BIUIMBY ITiJ] YaC TOCIOAAPIOBAHHS.

Buxopucmanna cyuacnoi mexwnixu. BaXJIMBUM KpPOKOM Yy 36MIJIEKOPHUCTYBaHHI € BHKOPHUCTAHHS
cyuyacHOi TexHiku. CUIbChKOTOCIOAAPCHKI MiNPUEMCTBA Ta (DEpMEpPChKi TOCHOAApPCTBA Ui TOTO, HI00
epeKTHBHO (YHKIIOHYBAaTH Ta BHPOOJSATH SIKICHY CUIBCBKOTOCHOJAPCHKY NPOIYKIiI0 MaroTh OyTH
3a0e3MeyeHi Cy4acHOI0 TeXHiKO0I0. Lle 103BOIUTE TOCATTH BUCOKHX PE3YNIbTaTiB y MPOIECi TOCHOAapIOBaHHS
Ta 30UTBIINTH €KOJIOTIYHY CTIHKICTh IPYHTIB.

3anposaodoicenna epexmusHux mexHonociyHux npoyecie. Il MiHIMI3alii HETaTUBHOTO BIUTHBY
Ha IPYHT MiJl 9ac WOTro OOpOOITKY B MpOIECi TOCHOJAPIOBAHHS CUTECHKOTOCIIONAPCHKI IMiIPUEMCTBA Ta
(hepMepchKi ToCIIoAapCcTBa MOBUHHI 3aCTOCOBYBATH HOBITHI BUCOKOC(EKTHBHI TEXHOJIOTIUHI MPOIECH, SIKi
CKJIQJIAlOThCA 13 CTaIil, a T1 B CBOIO Uepry — i3 onepailiii. ToMy TOCHTh BaXKJIUBO, 11100 ITi1 YaC BUPOOHMIITBA
CLIBCBKOTOCHOAAPCHKOi MpoAyKWii Oyna mpoaymMaHa KOXKHa olepamis, ska Oyae 3IiHCHIOBAaTHCS
Yy BUPOOHUYOMY IIHKITI.
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3abesneuenns ueomosieHHs 8UCOKOAKICHOT npodykyii. BpoBaKeHHS ePEeKTUBHIX TEXHOJIOTTYHUX
MPOIECIiB  Ta BHUKOPHUCTAHHS CY4YacCHOI TEXHIKH CITBCHKOTOCIOAAPCHKUMH  ITAMPHUEMCTBAMH  Ta
(depMepCEKUMH  TOCTIOIAPCTBAMU Ma€ 3a0e3MEeUYUTH BUTOTOBJICHHS BHCOKOSKICHOI mponykmii. Takox
pauioHaJIbHE 3eMJIEKOPUCTYBAHHS 1aCTh MOXKIIUBICTH BUPOOUTH €KOJOTTYHO-YHUCTI MPOAYKTH.

Bnaue punkosoi ingppacmpyxmypu na gpopmysanns 3emenbHux @ioHocuwn. 3 OTIIAMY Ha HECTaOUIbHI
YMOBH TOCIOJApIOBaHHS, JOCHTh AaKTyaJllbHUM BHCTYNA€ NHTaHHS BIUIMBY PHUHKOBOI EKOHOMIKH
Ha (YHKI[IOHYBaHHS 3€MENIbHUX BigHOCHH. OCKUIBKM B JJaHUM MOMEHT Jli€ MOpaTopiii Ha 3eMii
CLIBCBKOTOCIOAAPCHKOrO MPHU3HAYEHHS, TO Omepamii 3 KyHiBIi-poAa)Ky 3eMeNbHOI OUISHKU 3A1HCHUTH
He MOXKITNBO. ToOTO pHHOK 3eMJIi B YKpaiHi He (GyHKITIOHY€E ITOBHOIIHHO.

Hepowcasne pecynoganns zemenvhux ionocur. CTaHOBICHHS Ta MOJANBIIMNA PO3BUTOK 3eMEIbHUX
BIIHOCHH CiJTbCHKOTOCIIOAPCHKUX MMiMPHEMCTB Ta ()ePMEPCHKUX TOCIOAAPCTB MOTPeOYy€e peryitoBaHHS
3 00Ky AeprkaBHUX opraHiB. @opMyBaHHSI MEXaHI3MIB AEPKABHOTO PETYIIOBAHHS JO3BOJIUTH €(PEKTHBHO Ta
paIioHaIbHO BUKOPUCTOBYBATH 3eMJli CLIIBCHKOTOCIIOAPCHKOTO MPU3HAYEHHS Ta 31HCHIOBATH iX OXOPOHY.

Mix BuIIe JOCTIIKCHUMU HAyKOBO-METOJIOJOTIYHUMHU 3acaiaMu (DYyHKIIOHYBaHHS 3E€MEIbHUX
BiJIHOCHH iCHY€ B32€MO3B’SI30K Ta B3a€MO3AJIEKHICTD, 1110 ITiICHITIOE iX PO3BUTOK.

Opranizaitiss €peKTHBHOTO BHKOPHCTAHHS 3eMJIi CLIBCHKOTOCIIOAAPCHKUMH ITiIIMPUEMCTBAMHU Ta
(depMepCEKUMH TOCTIONAPCTBAaMK MOTpeOy€e BpaxyBaHHS BiANOBIAHOTO METOIMYHOTO I1HCTPYMEHTapilo,
TaKOTO SIK: METO/IB, IMiJIXO/iB Ta IPUHITUIIIB.

JocmimkeHds 0yIb-AK0i eKOHOMIYHOI cepH 3IHCHIOETHCS 3a TOMOMOT'0I0 HOBHX METOAIB. MeTon
(rpeu. methodos — cnoci®é mi3HAHHA) — 1€ CYKYNHICTb NPUHOMIB YM oOmepauili HpakTHYHOrO abo
TEOPETHUIHOTO OCBOEHHS JiHCHOCTI, TIiAMOPSIKOBAHUX BUPINIEHHIO KOHKPETHOTO 3aBJAHHA'; iHCTPYMEHT
JUTSL PIIIEHHS TOJIOBHOTO 3aBJIaHHS HAYKU — BIIKPUTTS 00’ EKTUBHHUX 3aKOHIB mificHOCTi?.

Y mporieci KociKeHHs 3eMeIbHUX BiTHOCHH CLITBCHKOTOCIIOIAPCHKHUX MIANPUEMCTB Ta (hepMEPChKUX
TOCIIONApCTB BHUKOPHUCTOBYIOTHCS 3arajbHi Ta crenudiyHi METOOH, a caMme MiajJeKTHUIHWH, CHCTEMHHH,
y3araJdbHEHHS, a0CTparyBaHHs, 1HIYKIiS, ASAYKIs, aHali3, CHHTE3, aHaJoTii, aOCONIOTHUX 1 BiTHOCHHX
BEJIMYMH, PAOU IUHAMIKH, TPYIyBaHHs, KOPESIUiHHUNA aHaii3, rpadiuHuidi, MOHOrpadiuHui, ICTOPUYHMH,
TTOPiBHSAHHS, €KCITIEPTHE OIIHIOBAHHS, COII0JIOTIYHE ONTUTYBaHHS, EKOHOMIKO-MaTeMaTHIHUH.

OmHUM 13 OCHOBHHX 3araJIlLHOHAYKOBHX METOJIIB 3a JIOIIOMOTOO SIKOTO BUEHI-€KOHOMICTH BHBYAIOTh
3B’SI3KM Ta 3aKOHOMIPHOCTI, SIKI YTBOPIOIOTHCS B COIIAJIbHO-CKOHOMIUHIN cepl € MiaJeKTUUHUN METOJ
nocrimkenns®. JlaHuii MeTon 03BOJSE MPOCTiAKYBAaTH yCi B3a€MO3B’SI3KM IO (OPMYIOTBCA Mifl Yac
PO3BHTKY EKOHOMIYHHX 3aKOHIB. 3a JOTIOMOTON0 TIaJeKTHYHOTO METOJYy MOKHA BHU3HAYNTH OCHOBHI
mporecd Ta cGOpMyBaTH OCHOBHI IOKA3HUKH JJISl OLIHKK SIBUII, II0 € XapaKTepHUMH IS 00’ €KTa
JOCIIKEHHS.

CucTeMHHMI METON JOCHIDKEHHSI [IO3BOJISIE PO3TIITHYTH CHUCTEMHICTH TMporecy (QopMyBaHHS
3eMEeNBHUX BiTHOCHH, III0 YTBOPIOIOTHCS B PE3YIIbTATi MiSIIBHOCTI CLTBCHKOTOCIOIAPCHKUX MiJIPUEMCTB Ta
(epMepChKUX TOCTIONAPCTB. A TaKOX BHILE HABEACHUH METOX Ja€ MOKIMBICTH YIOPSIKYBAaTH OCHOBHI
MTO3UIII1 IIOJI0 CTAHOBIIEHHS Ta PO3BHUTKY 3€MENbHUX BiAHOCHH Yy CITCHKOMY TOCIIOJIAPCTBI B IJIOMY, SIK
CHCTEMH.

Jiist mocHiKeHHsI TEOPETUYHNX HAMpAIIOBaHb BITUYM3HIHMX Ta 3apyOiKHUX BUECHHX Y EKOHOMIYHIH
raiy3i BUKOPHUCTOBY€ETHCSI METOJ| y3arajJbHEHHs, SKHH J03BOJISE 3MIMCHUTH YTOYHEHHS! OCHOBHUX IOHSTH
(opMyBaHHS Ta PO3BHUTKY 3€MEIBHUX BIIHOCHH, 10 TIOB’S3aHi 3 TOCHOJAPCHKOK  JisUTBHICTIO
CLIIBCBKOTOCITIOIAPCHKUX MIAMPUEMCTB Ta (PepMEPChKUX TOCIIONAPCTB.,

IIpy BUBYCHI BIUIMBY 3€MEIbHHX  BIJIHOCHMH HAa MOKa3HUKW  JISUTBHOCTI  MiANPHUEMCTB
BHKOPDHCTOBYETBCSI ~ MeTOZ  aOcTparyBaHHS. BiH  1o3Boiisie  30cepeKyBaTh  CBOIO  yBary
Ha 3eMJICKOPHCTYBaHHI  CIJIbCHKOTOCIIONAPCHKUX —MIAMPUEMCTB Ta (PEpMEPCHKUX TOCIOAApCTB 0e3
ypaxyBaHHS BCiX peITy (aKTopiB.

Metoau nemyKilii Ta aHami3y BUKOPHCTOBYIOTH TSI XapaKTEPUCTUKH 00’ €KTa IiJ] Yac pO3uIeHyBaHHS
Ta JOCHIJDKEHHSI HOTO OKpeMHX 4yacThH. Lle 03BONIMTh MPOBECTH JETalbHUN aHai3 3eMENbHUX BiJHOCHH
IiJ] 4aC rOCIOAaPChKOT iSIIBHOCTI CUTLCHKOTOCTIOAAPCHKUX MIJIPUEMCTB a (hepPMEPCHKUX TOCIIOIAPCTB.

! Masyp, O. B., Ilogsoiiceka, O. B., Pageurka, C. B. (2013). Ocrosu nayxoeux oocnioscens. Binuuns: Hosa Kuaura.
2 Konicuiuenko, I1. T. (2017). HayxoBo-MeTOAMYHI MiIX0OMH 0 OLIHKM PiBHS €KOHOMI4HOI Ge3MeKH IiAIpPUEMCTBA.
Ineecmuyii: npaxmuxa ma doceio, 16, 38-44.

3 Cupmopyx, B. O. (2017) MeTomomoriusi miaxomy 0 OLiHKH eKOHOMIYHOI e()eKTUBHOCTI CLILCHKOrOCIOAapCHKOTO
3eMJIEKOPHCTYBaHHA. Exonomiunuti ouckypce, 2, 172-180.
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Mertoau iHAYKLII Ta CHHTE3y 3aCTOCOBYIOTH [UIS IPYHTOBHMX Yy3arajJbHEHb PO 00’ €KT IOCITIKEHHS,
B JJAHOMY BMIIQ/IKy JUIsI BUBUEHHS 3€MEJIbHUX BIJTHOCHH B arpONpPOMUCIIOBUX MiAIPUEMCTBAX B LIJIOMY.

Meton ~ aHanoriii  BUKOPUCTOBYETbCS ~ HpPH  BHBUEHI  CYTHOCTI  3€MENbHI  BiTHOCHHH
CLIBCBKOTOCIOAAPCHKHUX MIINPUEMCTB 1 (PepMEPCHKUX TOCIIOAAPCTB Ta MOB’ A3aHUX 13 HUM MOHATH, & TAKOXK
pu hOpMyBaHHI IIPOITO3HUIIIN Ta MIIAXIB iX YIOCKOHAICHHS.

Metoxa aOCOMOTHHX 1 BiTHOCHUX BEIMYWH BUKOPUCTOBYIOTH JIJIS1 BU3BHAYEHHS KIJTbKICHIX TTOKA3HUKIB
(piBeHb, OOCSIT 1 YMCENBHICTD JOCTIPKYBAaHUX EKOHOMIUHHX SIBHII) Ta iX CIiBBiAHOILICHHS.

EdexTuBHUM METOAOM A BHU3HAYEHHS OLIHKM TEHAEHLIl 3MiHM EKOHOMIUHHUX SBHI € Psad
OUHAMIKU. 3a JOIOMOIOI0 JaHOTO METOAY MOXKHA OXapaKTepU3yBaTH AMHAMIKY PO3BUTKY 3E€MEJIbHUX
BIJTHOCHH y CIIbCHKOTOCITOIAPCHKIX MIANPHEMCTB Ta (PepMEPCHKUX T'OCIIOAAPCTB B Yaci.

Hns 06’enHaHHsS €KOHOMIYHMX MOKa3HHUKIB Y IPYIH 3a IEBHUMH CHUIBHHUMU PHUCAMHU Ta O3HaKaMu
3 METOI0 BHSIBJICHHS B3a€MO3B’S3KiB MK HMMH BUKOPHCTOBYIOTH METOA IOCTIIKEHHS rpymnyBasHs. Ilpu
BHBYEHI 3€MENIbHUX BiIHOCHH BHU3HAYAIOTh THIIOBI CLIBCHKOTOCHOAPCHKI MIANPUEMCTBA Ta (epMepChKi
rOCIoAapcTBa Ta  IOPIBHIOIOTH  TOKAa3HWKW  OLIHKKA  €(QEeKTHBHOCTI  BUKOPUCTAHHS  3eMJIi
CLIBCBKOTOCIOAAPCHKOTO MPU3HAYECHHS.

Jnsa BcraHOBIEHHS pIBHA 3B’SI3Ky MDK pe3yJbTaTHBHHMH Ta CHeNU(IYHIMH TTOKAa3HUKaMHU
(dbopMyBaHHS Ta PO3BUTKY 3EMENbHMX BIJHOCHH arponpOMHCIOBHX MiANPUEMCTB 3aCTOCOBYIOThH
KOS HHIIA aHaiz’,

I'padiuanii METOT BHKOPHUCTOBYETHCS B MPOIIEC] TOCIIHKEHHS €KOHOMITHOTO TIPOIIECY YH SBHIIA JIJIS
3a0e3MmeYeHHss HA0YHOCTI Ta 3pO3yMIJIOCT] OJIepKAHUX HAYKOBUX PE3YJIbTATIB.

BaxnuBuMm € BHBUYEHHs [JOCBiLy (OpMyBaHHS Ta PO3BHTKY 3€MEIbHHMX BIIHOCHH OKPEMHX
CITBCBKOTOCITOAPCHKUX MIAMPUEMCTB Ta (pepMepchKkux rocmomapcTB. JlaHwii BUA  TOCHIIHKCHHS
3MIHCHIOETHCS 3a JOMTOMOTOI0 MOHOTPAa(idHOTO METOY.

IcropuuHmMii MeTON MOCHIKEHHS! BUKOPUCTOBYEThCS JJIsl BU3HAUYEHHS CTBOPEHHs, (OPMYyBaHHS Ta
PO3BHUTKY 3eMeNbHHUX BiHOCHH arpoHpOMHCIOBHX MiATPHEMCTB B XPOHONOTiuHii TIOCTiT0BHOCTI’.

3icTaBieHHS OTHOPITHUX €KOHOMIYHHMX TOKa3HWKIB 3a oOpaHUI mepiod dacy 3 METOIO 3IiHCHEHHS
OLIIHKK €()eKTHBHOCTI BUKOPUCTAHHS 3€MJIi CIIIbCHKOTOCIIONAPCHKUMH ITiIPUEMCTBAMHU Ta (PepMEPCHKUMH
rOCIOAAPCTBAMH BUKOPUCTOBYIOTH METO[ MOPiBHSIHHS.

ExcrniepTHe OLIIHIOBaHHS Ta COI[IOJIOTIYHE ONMMTYBaHHS HAJAI0Th MOXKIUBICTH B YCHIH ab0 MUCHMOBI
(hopmMi 3i0paty Ta omparroBaTH TyMKH CIEHIaiCTiB, IKi KOMIETEHTHI B TUTaHHAX ()OPMYBAHHS 3eMETbHIX
BITHOCHH Y CUIBCHKOTOCIIONIAPCHKIN Ta QepMepchKiii raimy3i 3 METOI OOTPYHTYBaHHS TOJANBIIMX
0co01MBOCTEH TX PO3BHUTKY.

ExonoMiko-MaTeMaTHYHAN METO JOCIIHKCHHS BUKOPUCTOBYIOTh JUISl BU3HAYCHHS BAPTICHOI OIIHKA
3eMIIi, JUIS CTBOPEHHS MOJEJI PalliOHAIBHOTO 3eMJICKOPHCTYBaHHs ab0 K MOOYAOBH HOBOI €KOHOMIYHOT
MOJIEJTi 3¢METIbHUX BiTHOCHH CiIbCBKOTOCIOJAPCHKUX MiINPUEMCTB Ta (PepMEPCHKUX TOCTIOAAPCTB.

OxkpiM MeTOJiB, Y METOJIONOTIT JOCIHiPKeHHsI BaXJIMBE 3HaYeHHS 3aiiMaroTh miaxomu. [ligxim — 1e
METOJIOJIOTIYHA OpI€HTAIlS] BUMTENSA, KU CHOHYKAa€E 0 BUKOPHUCTAHHS IEBHOI XapaKTEpHOi CyKYyIHOCTI
B32€MOTIOB I3aHHUX iJIel, MOHATH i CIOCO6IB TENArorivHOl JiATBLHOCTI; CYKYNHICTH CMOCOGiB, MPUHOMIB
PO3IJIsiTy 4Oro-Heby/ Ib, BILIUBY HA KOTO, 0-HEGY Ib, CTABIEHHS 10 KOTO, 40ro-He6y1b".

CucrteMHHil miaxix nomomarae cdopMyBaTH pe3yNbTaTH IOCHIIKEHHsA. MOro CyTHicTh mossrae
B PO3TJIsIIi 3eMEIBHUX BIIHOCHH SIK CHCTEMH 3 BPaXyBaHHSM yCiX 3B’sI3KiB, 5IKi BAHUKAIOTh MK €JIeMEHTaMHU
uux BigHOCcHH. [Ipu nocmipkeHHI BpaXxoBY€ETHCS BILUIMB (PAaKTOPiB (EKOHOMIUHUX, €KOJIOTIYHHX, COLIAIbHUX,
MIOJITHYHUX Ta 1HIIMX) Ha IPOIEC CTAHOBJIICHHS Ta PO3BHUTKY 3eMEIbHUX BiAHOCHH. CHCTEMHMHA ITiIXin
CTPSIMOBaHHI HA OTPUMAaHHS MO3UTUBHOIO COLIalTbHO-€KOHOMIYHOTO PE3yJbTaTy.

[HHOBaUIHHMIA MiAXiJ MOJIrae y NOLIYKY HOBHX, MOJEPHI30BaHUX METOJIB MOJANBIIOTO PO3BUTKY
3eMeJbHUX BiTHOCHH. TaKoX y 3aCTOCYBaHHI Cy4acHO! TEXHIKH i TEXHOJIOT1H I1iJ1 4yaC BUPOOHUYHUX TPOIIECiB,
10 BiIOYBaIOTHCS HA CLTECHKOTOCTIONAPCHKUX MiMTPHUEMCTBAX Ta (hepMEPCHKUX TOCTIOIaPCTBAX.

! Balaniuk, 1., Kozak, 1., Shelenko, D., Balaniuk, S., Kozak-Balaniuk, I. (2019) Forecasting of gross agricultural
output of agrarian enterprises of Ukraine: case study with STELLA software. Economic Studies (Ikonomicheski
Izsledvania), 28 (5), 148-163.

2 Bananiok, 1. @., Isantok, T. JI. (2020) 3emenbHi peopmu B YkpaiHi: ictopis nposenenns. Exonomixa AIIK, 1,
111-120.

3 T'onuapenko, C. Y. (2008) Iledazoziuni docnioacenns: memodonoziuni nopadu morooum naykoeysam. Kuis: BiHHALA.
4 Tlerpuuenko, 1. I. (2013) MeTomonoriuni 0cOGIMBOCTI JOCIIKEHHS. PUHKY KOPMiB. A2poinkom, 10/12, 65-71.
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CuHEpreTHYHUN TMiAXiJ TOJNATaE€ Yy BUSABICHI pPI3HOMAaHITHUX MOXIMBOCTEH TIOEIHAHHS Ta
KOOTIEPYBAaHHS €JIEMCHTIB CHCTEMH 3€MEIbHUX BITHOCHH 3 METOI0 OTpPHUMaHHS HENiHIHHUX Mopelel
B IMHAMIYHUX CHCTEMAX.

['ymaHicTHUHMIA TIIX11 MONSATAE y BUAUICH] JIIOAWHY SIK HEHTPAIBHOTO €JIEMEHTa CUCTEMH 3eMENbHUX
BIJHOCHH Ta 3a0e3le€4eHHI AaHTPOIIOT€HHOI0 UYMHHMKA $K OJHOTO 13 OCHOBHMX JUISl COLIaJbHOIO Ta
€KOHOMIYHOTO PO3BUTKY B 3€MJIEKOPHCTYBAaHHI CUTBCHKOTOCTIOAAPCHKUX MIANPHUEMCTBAX Ta (EpPMEPCHKUX
TOCHOAAPCTB.

3a KOMIUIEKCHMM TMIiIXOJOM 3€MENbHI BITHOCHHH PO3TJNAIOTHCSA 3 MO3MINI IITICHOCTI Ta
cucteMHOCTi. lle mae MOMXIHMBICTH 31 BCIX CTOpIH BpaxOBYBaTH €JIEMEHTH Ta YMHHUKHA BIUIMBY IIOJO
BOJIOJIIHHSI, KOPUCTYBAHHS Ta PO3MOPSKEHHS 3eMIICIO.

CTpyKTypHO-(QDYHKIIOHAMIBHUN MiAXiA TMONArae Yy BUAUICHI €JeMEHTIB 3EeMENbHUX BiJHOCHH
Y CUTBCHKOTOCTIOIAPCHKUX TIAIPHEMCTBAX Ta (HepMEPChKUX TOCHMOMAPCTBAX Y COIialbHIN B3aeMOii, IO
nepeadavae Mol yrpaBiiHChKOI CHCTEMH Ha CTPYKTYPH Ta BU3HAYCHHS iX (PyHKIIIH.

YaockoHalleHHS 3€MENbHUX BIIHOCHH CLTbCHKOTOCIOJAPCHKUX TMIINPUEMCTB Ta (EepMEepChKUX
rOCIOAAPCTB NOTPeOy€e MEBHUX MPUHIUIIOBUX ITOJIOKEHb.

[IpuHONIT — 1e CYKYIHICTh KEPIBHHUX i1ed, BUXITHUX IOJIOKE€Hb, OPIEHTHPIB, IO CHPIMOBaHI
Ha JIOCATHEHHS ONTUMAIbHUX, CTaOiIbHUX Pe3yJIbTaTiB 6yab-aKoi AisnbHoCTi . Bponoc B. I'. 3a3Hauae, mo
MIPUHIIUIY — 1Ie crenu]iyHe TMOHATTS, B HUX MICTUTHCS HE CTLIBKU BIIACHE 3aKOHOMIPHICTh, BiTHOIICHHS,
B3a€MO3B’SI30K, CKilIbKU HAIlle 3HAHHS TIPO HUXZ.

JocaimkeHHs pO3BUTKY 3eMETbHIX BiTHOCHH CUTECHKOTOCTIOAAPCHKUX MIAPHUEMCTB Ta (PepMEPCHKIX
rOCIOAAPCTB HEOOX1IHO 3AiICHIOBATH 3a JONOMOIOI0 YpaxyBaHHs HACTyITHUX MPUHIIMITIB!

— IPUHLUT LiTBOBOTO MPU3HAYECHHS, 3T1IHO SKOTO 3eMIISl CIIbCHKOTOCTIOIAPCHKOTO PU3HAUEHHS Ma€e
BUKOPHMCTOBYBATHCS 3TiJHO MOCTABNEHOI Iili°, 10 € BakIMBUM JUIS EKOHOMiYHOTO BHKOPHUCTAHHS
3eMENTBbHUX TUITHOK CUTHCHKOTOCTIONAPCHKUMH ITiAIPHEMCTBAMH Ta (DepMEPCHKUMH TOCTIOAAPCTBAMH;

— nOpuHOMN Oe3MepepBHOCTI, L0 TOJIATae Y po3risiai (YHKUIOHYBaHHS 3€MEJIbHUX BiJHOCHH
CLIIBCHKOTOCIIOITAPCHKUX MiANPHEMCTB Ta (pepMepChKUX TOCTIOAAPCTB SIK TOCTIHHOTO TIPOIIECY;

— MIPUHITATT OXOPOHH 3eMJIi TIOJIATAE Y 30epeKeHHI KOPUCHUX BIACTHBOCTEH 3eMEIIbHUX YTiah i Jac
TOCTIONAPCHKOI MISITEHOCTI MiAMPUEMCTB;

— TPHUHLMUI iCTOpHU3MY, SIKMH TONATaE y JAOCIIIHKyBaHHI Ta OIpaIrfoBaHHI TOCBiLY €(PEeKTHBHOTO
BUKOPHUCTAHHS 3eMJIi CLIBCHKOTOCTIOAPCHKUMH TIAMPUEMCTBAMH Ta (pepMepCbKHMH rOCIOJapCTBAMHU;

— IPUHIAI AP KaBHOTO PETYIIIOBAHHS epeadavyae KOHTPOIb 300Ky OpraHiB Jep>KaBHOTO YIIPaBIIiHHS
L1010 BUKOPUCTAHHS 3eMeJb CiIbCHKOTOCIOaPCHKOT0 IPU3HAUCHHST;

— MPUHLUI NEPCIIEKTUBHOCTI PO3BUTKY IPYHTYEThCS Ha PO3po0OIli Ta BIPOBAXKEHI HOBUX CIIOCO0IB Ta
miAXoiB A0 GOpMyBaHHS 3€MEJBHUX BiTHOCHH CIJILCBKOTOCIIOAAPCHKUX MiJIPUEMCTB Ta (epMEPCHKUX
rOCIIOAAPCTB;

— eTUYHUH TpHHIMN Tepenbavyae oOepiraHHS IPYHTIB CUTBCHKOTOCIIOAAPCHKOTO TPU3HAYECHHS Bif
IIKIUTMBOTO ~ @HTPOIIOTEHHOTO Ta MPHPOJHOTO BIUIUBY TiJ Yac TOCIOAAPCHKOI  MisIIBHOCTI
CLIBCBKOTOCTIOAAPCHKHX i AIPUEMCTB Ta (PepMEPCHKUX TOCIIOIAPCTB;

— CeKOJIOTIYHWUH TIPWHIMII 3YMOBJIOE€ HAsSBHICTh B3a€EMO3B’S3KY BIAHOCHO OyAb-SIKUX il
CLIBCBKOTOCIOAAPCHKHX MiAIPHUEMCTB Ta (PepMEPCHKUX TOCIIONAPCTB 3 YPaXyBaHHSAM €KOJIOTIYHHX YMOB;

— TIPUHOUN HOPMATHBHOCTI TMOJISITa€ y NOTPHUMAHHI MpPaBWJI IOJO0 BUKOPUCTAHHS 3eMIIi
arponpoOMHUCIIOBUMH MiIPUEMCTBAMHU, SIKi IPOIIMCAaHI Y 3aKOHOJIaBUMX aKTaX Ta HOPMATUBHHUX JOKYMEHTAX;

— MPUHLUI IIATOCTIPOMOKHOCTI, 3TIJHO SIKOTO CLIBCHKOIOCHOAAPCHKE MiINPUEMCTBO Ui hepMepchke
rOCIOAAPCTBO 3000B’S3aHO CIUIAUyBaTH IUIATy 32 BAKOPUCTAHHS 3eMJI1 Y BUIIAI1 36MEJIBHOTO ITOAATKy a0
OPEHJIHOI IIaTH.

3acTocyBaHHS BHILE HABEICHOIO METOOJOTIYHOTO IHCTPYMEHTApil0 JIaCTh  MOXIIUBICTh
CLIBCBKOTOCHIOAAPCHKUM MiNPUEMCTBAM Ta (EPMEPCHKUM TOCIOAAPCTBAM Y MPOLECi TOCIOAAPIOBAHHS
JOCATTH BUCOKMX €KOHOMIYHHX PE3yJIbTaTiB.

! Zachosova, N., Babina, N., Zanora, V. (2018). Research and methodological framework for managing the economic
security of financial intermediaries in Ukraine. Banks and Bank Systems, 13 (4), 119-130.

2 Boponoc, B. I. (2011). Memoodonoziuni 3acadu ynpasninnsa ginancosum nomenyianom mepumopii. Cymu: CyMmcbkuii
JIep>)KaBHUN YHIBEpPCHUTET.

3 3inuyk, T. O., Kyumyc, H. M. (2012). ITpunaay cilbChbKMX TEPUTOPIii: HOBUH TEOPETUKO-METOMONOTIUHMI MAXi UK
3abyTa notpeba cijbCchKoro po3Butky? Cmanuii pozsumox exonomirxu, 1 (11), 155-161.
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BucHoBku. MeTO07I0Tis JOCHTIIKEHHS 3eMEbHUX BiJTHOCUH CLIBCHKOTOCIIOIAPCHKUX IMTiIPUEMCTB
Ta epMepChKHUX TOCIIOAAPCTB BKIIFOUAE B ce0e METOMOJIOTIUHI 3aCai, METOIH, MiTXOIN Ta IPUHITHIIIH, 1110
CJIYTYIOTh HAYKOBUM (1)YH)Z[3MGHTOM JJIsL Z[OCJ'IiZI)KeHHSI Q)OpMYBaHHH Ta IOAAJIbIIOr0 PO3BUTKY 3€MEJIBHUX
BiJIHOCHH.

JloTpuMaHHA yCiX METOMOJIOTIYHAX AaCHeKTIiB JacTh MOXKIHBICTh €(PEKTHBHO Ta €KOJOTO-
€KOHOMIYHOTO 3QJIy4UTH 3€MJII  CUTBCHKOTOCIIOAAPCHKUMHU  MIJIPUEMCTBAMH Ta  (DepMepChKUMHU
rOCIOJIaPCTBAMHU Y TOCIIOAAPChKUN O0OPOT KpaiHu. A TakoX II€ JONOMOXKE 30€perTd HasBHUW HUHI
IPYHTOBHI TOKPUB 3E€MEIbHHUX JUISHOK CLIbCHKOTOCIIONAPCHKOTO TMPU3HAYEHHS Ta 3a0e3NedyuTH
TOKpAIICHHS X CTaHy.
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MERGERS AND ACQUISITIONS OF AGRIBUSINESS
COMPANIES IN UKRAINE: CURRENT REALITIES
AND PROSPECTS

The article deals with applied aspects of the research on the development of agribusiness
companies in Ukraine, in particular in the context of the implementation of mergers and
acquisitions agreements. The authors reviewed the motivation, prerequisites and general
dynamics of M&A transactions in Ukrainian agribusiness; the largest deals in this area by land bank
size were analyzed; the types of participants (companies-acquisition objects and companies-
investors) of M&A transactions were singled out, the modern trends in the advantages of investors
in concluding M&A transactions in Ukrainian agribusiness were identified. Agribusiness in Ukraine
is an investment-attractive area of activity, which has recently demonstrated positive dynamics of
development. The trend towards the consolidation of agribusiness companies stems from the
positive economies of scale in the industry is an objective prerequisite for the strategic choice of
its participants in favor of different types of external growth strategy. In particular, growth through
integration, both vertical and horizontal, is realized through strategic decisions on mergers and
acquisitions of companies.

Keywords: mergers and acquisitions, agribusiness, land bank, agroholding.

The setting of a problem. Agribusiness in Ukraine is an investment-attractive area of activity, which
has recently demonstrated positive dynamics of development. The trend towards the consolidation of
agribusiness companies stems from the positive economies of scale in the industry is an objective prerequisite
for the strategic choice of its participants in favor of different types of external growth strategy. In particular,
growth through integration, both vertical and horizontal, is realized through strategic decisions on mergers and
acquisitions of companies. At the same time, the development of agribusiness companies in this way has a range
of visible and hidden risks connected with the impact of instability, uncertainty, complexity, ambiguity of the
external business environment, both at the level of the region and the national economy as a whole.

Analysis of major publications. Systematization of content, objectives and effects of business
consolidation through mergers and acquisitions of assets is devoted to the works of Reed C., Laju A., Rolla R.,
Evans F.Ch., Bishop D.M. The problem of investment estimation of efficiency of M&A transactions,
in particular from the point of view of consideration of risks, synergetic effects and uncertainty factor is
considered in studies of Gohan P.A., DePamphilis D., Damodaran A. Avhachev Yu., Veselov A.,
Tykhomirov D., Anikina I., Paliga E. Mergers and acquisitions in Ukrainian business have been focus
of domestic scientists for a long time. Among the researchers, whose works consider essential characteristics
of integration processes in the Ukrainian economy in general and in the agricultural sector in particular, it is
worth noting Zelisko 1., Tsygyl I. and Petliovana O.,Gamma T., Tabakharniuk M., Kubakh T., Tarasova O.

The aim of the research is to summarize the results of expert studies and to identify the dynamics,
nature and key trends of the M & A agribusiness market in Ukraine, taking into account the pessimistic and
optimistic scenarioes of the development of the sector.

Presentation of the main material. According to a research by KPMG experts, agribusiness is the
second largest industry in Ukraine to demonstrate the revival of merger and acquisition dynamics between
2017 and 2018. There are 5 large domestic agricultural holdings among Top-10 companies that became
participants in M&A deals in 2018, There is a positive development in M & A transactions of agribusiness

L KPMG (2019). Oz2150 M&A y200 6 Yrpaina 3a 2018 pix <https://www.slideshare.net/sadovnychyi/ma-2018-kpmg>
(2020, March, 12).
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companies, after a general recession in investment activity in the period from 2014 to 2016 as it can be seen
from tablel. The M & A market is beginning to grow in both quantitative and monetary terms. According to
the data of 2018 in the agricultural sector of the Ukrainian economy 21 agreements on mergers and
acquisitions have been concluded for a total amount of 576 million dollars. USA (Table 1)*.

Table 1
Dynamics of M&A transactions in the agricultural sector of the Ukrainian economy
for the period 2013-2018

Indicator 2013 2014 2015 2016 2017 2018
Total value
of transactions, 917 218 112 110 452 576
million dollars. USA
Number 19 2 6 5 13 21
of transactions

In assessing the impact of implementing the strategy of external growth of agribusiness companies
through M&A transactions, we’ve noted that such business consolidation, in addition to having a direct
impact on the performance of the buyer company, can be considered from the point of view of sectoral indirect
effects, as follows?:

1. increase of grain and oilseed crop yields due to investments in agricultural resources renewal and
adoption of modern technologies of cultivation of areas under crops, seeds, fertilization and plant protection
etc. As a result, in 2018 yields were doubled compared to the same indicator of the previous period;

2. As a result, in 2018 the income from export of agricultural sector products increased by 4%
compared to the previous period, which allowed investors to maintain interest in acquiring assets
in agribusiness in the subsequent period.

There are more than 150 agricultural holdings and agribusinesses in Ukraine, whose capitalization
exceeds tens of millions of dollars. Most of them are very active in expanding their activities, including
the acquisition of agricultural assets. As a result, the number of mergers and acquisitions transactions
in the agricultural sector is continue to increase in the country?®.

The largest transaction of the acquisition of foreign assets by Ukrainian investors was in 2018,
the "Mironivsky Hliboproduct" (MHP), one of the largest poultry producers in Ukraine, acquired 91%
of the capital of Perutnina Ptuj, a Slovenian vertically integrated poultry soft meat producer operating
in Southeastern Europe, for $ 100 million . This agreement, which will allow MHP to achieve a certain
synergistic effect, reflects the buyer company’s desire to enter international markets, as well as improving
the financial stability and increasing self-confidence of large Ukrainian companies®.

From the above generalizations in Table 2. it can be seen that the main participants of M&A
transactions are mainly plant growing companies. We have analyzed the agreements with the main assets of
the plant companies. These include not only the right to lease agricultural land, but also agricultural
machinery for the cultivation of controlled land, livestock complexes, elevator facilities, processing facilities
for crops (e.g. seed or starch factories).

Table 2 shows M&A transactions ranked by the size of the company’s land bank, which are absorbed.
Official transaction values are not always available due to the confidentiality of information. However, for
some agreements value indicators of transactions based on expert estimates of market participants are still
given. The transaction value assumptions were made on the basis of expert assessment of the market value
of the enterprises’ fixed assets, while accounts payable and receivable were not taken into account.

Y InVenture (2018). Fasa dannvix "Coenxu M&A 6 Yxpaune: ocnosnbie cOeKu CIUsHUSL U NO2NOWEHUs 8 YKpauHe

3a 2008-2020 22" < https://inventure.com.ua/tools/database/m%26a> (2020, March, 12).

2 Pro-Consulting (2019). O630p puinka macauunvix u 3epHob6obosvIx 6 Ykpaumne
<https://inventure.com.ua/analytics/investments/obzor-rynka-maslichnyh-i-zernobobovyh-v-ukraine> (2020, March, 12).
3 Oneitnukos, O. (2018). TOIT-10 inBecTULiliHMX yroa B arpocekTopi Ykpainu. Landlord.
<https://landlord.ua/reytingi/top-10-investitsiynih-ugod-v-argosektori-ukrayini/> (2020, March, 12).

* Unpopmanmonnoe arenrctso Unreppake Yrpauna (2018). MXTT noxynaem crosenckyro Perutnina Ptuj
<https://interfax.com.ua/news/economic/543879.html> (2020, March, 12).
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Table 2
The largest M&A transactions in agribusiness in Ukraine by the Land Bank in 2018 *
. Seller Deal value,
The target company Type of_cqmpany Land Bank / Fixed company / country Buyer compapy/ million US
activity Assets L country of origin
of origin dollars .
Mriya Agro Crop production, Land Bank The pool Saudi Agricultural 242
Holding grain storage, seed 165,000 ha of creditors led and Livestock
production Elevator: by BNP Paribas Sa,| Investment Company
380 000 t Kredit Agricole Sa|(SALIC)/ Saudi Arabia
Seed and starch plant and others
Perutnina Ptuj d.d Poultry, poultry _ Slovenian Steel | Concern "Myronivsky 100
processing Group, d.d Hliboproduct" /
Ukraine
Agro-Firm Plant production, Land Bank Agro-Industrial | Group of Companies 28
Trypillya, 20,000 hectares Group Vitagro/ Ukraine
Radyvyliv Agro «Pan Kurchaky»
"Shpola-Agro plant production, Land Bank Farm Invest LNZ Group 15.9
Industry" seed business, 15,000 hectares Corporation S.A.
livestock production Elevator: (ByFrederic)
32000t
"KZTS crop production Land Bank Phys. Persons: "APK-Invest" 12
Mashining" 14,500 hectares Valeriy Prylypko,
Maksym Yefimov,
Ruslan
Luniachenko
"Agrofirma crop production, Land Bank Private person Landfort 75
"Rosiia" livestock, storage 10,000 hectares
and processing Elevator:
of agricultural 20,000 tonnes
products, trading,
feed production
“Iskra Agro Firm", crop production, Land Bank Group "Eridon" 14
"Soybean Sphere", livestock 8,700 hectares of Companies
"Yanenkivsky", "Agrain”
Breed-Stock Plant"”
"Kyiv-Atlantic crop production, Land Bank Kyiv Atlantic "Eridon" 18.5
Ukraine" feed production 8,000 hectares Group
production Elevator:
of protein-mineral 50,000 T
vitamin impurities, Feed mill,
processing Oilseed processing
of oilseeds, workshop
storage of
agricultural products
Galician Agrarian growing of grains Land Bank “Ukrainian "Goodwelly Ukraine" 6.5
Investments and oilseeds, 6,500 hectares Agrarian
trade in grain, seeds Investments”
and animal feeds (Kernel Group)
"Inter-Contact-Agro”, |  crop production Land Bank “Ukrainian Group of companies 6,5
"Start" 6,500 hectares Agrarian "Ukragrocom" and
Investments” "Hermes-trading"
(Kernel Group)
"Ruzhynskiy Krai*" crop production Land Bank "Agrofirma Cygnet 7.7
5,500 hectares "Svitanok"

Compiled by the authors according to the data®.

LInVenture (2018). basa dannvix "Coenxu M&A 6 Yrpaune: ochoenble coenku CAusHUA U no210weHus 6 Ykpaune
3a 2008-2020 22" < https://inventure.com.ua/tools/database/m%26a> (2020, March, 12).

45



EVROPSKY CASOPIS EKONOMIKY A MANAGEMENTU ISSN 2533-4794 (Print); 2533-4808 (Online)

The M & A Transaction Rating includes already conducted transactions and such transactions which are
under consideration of the Antimonopoly Committee of Ukraine.

As mentioned above, on September 11, 2018 Mriya Farming PLC (UK) and SALIC UK Ltd (Saudi
Agricultural and Livestock Investment Company, UK) announced a purchase contract of agricultural assets
of the group "Mriya" including all infrastructure, technical park, as well as companies that have the right to
lease a land bank. This transaction allowed a consortium of foreign creditors to successfully restructure the
debt and sell Mriya Agro Holding for $242 million, which was the largest transaction to acquire Ukrainian
assets by a foreign investor in 2018. This operation, carried out as part of the Kingdom of Saudi Arabia’s
food security strategy, allows SALIC to cultivate 165,000 hectares of arable land, in addition to
the 45,000 hectares already controlled by the company in the Lviv region as a result of its acquisition
of Continental Farmers Group in 2013,

Among the 10 largest transactions, most of which were for mergers and acquisitions, the objective was
to increase the land bank in strategically important regions of activity, including acquisitions of companies:
Agro-Firm Trypillya, Radyvyliv Agro, "KZTS Mashining", “Iskra Agro Firm", “Soybean Sphere",
"Yanenkivsky", Breed-Stock Plant”, Galician Agrarian Investments, "Inter-Contact-Agro"”, "Start",
"Ruzhynskiy Krai". In addition to the increase of the land bank, companies such as LNZ Group and Landfort
considered the takeovers of companies "Shpola-Agro Industry”, "Agrofirma™ Rosiia" also from the position
of increasing the elevator farm?.

Group of companies "Eridon™ in early June 2018 closed the acquisition of agricultural holding "Kyiv-
Atlantic Ukraine". The founders were the American family Sviri and the Danish company DUI Holding,
which joined the shareholders in 2006 The owners decided to sell "Kyiv-Atlantic Ukraine™ in 2017 in order
to restructure their credit obligations to Ukrsotshank. In addition to the main assets of the agricultural holding
"Kyiv-Atlantic Ukraine” "ERIDON" inherited a storage facility, a feed mill and an oilseeds processing shop,
that testifies both of scaling of business and possible diversification of business areas through an agreement.
But after the acquisition "Eridon™ made a subsequent sale of the compound feedstuff business to the German
company Agrolife GmbH?3,

The Ukrainian agricultural sector has always been an attractive investment destination. But at the same
time, there are several inhibiting factors hindering the dynamic development of the agricultural sector. One of
such factors is the lack of transparency and contradiction of the existing and recently adopted by the Government
of Ukraine right-wing land market regulator — this is one of the main obstacles to attracting large foreign capital
and significantly developing the agricultural sector. At the same time, Ukraine, according to foreign investors,
is a country with high investment risks, so M&A processes are dominated by local buyers as well as international
strategic investors looking for diversification opportunities and cost-effective resource base. For financial
investors the direct investment in crop production is rather an exception than a sustainable trend®.

On the basis of this table. 2 we’ll identify certain types of investors in agro-industries according to their
scale. Among the most active investors in the agricultural sector, the following should be highlighted (pic.1).

1) Manufacturers of niche crops and organics, gardening. In this segment, investors are represented
by small amounts of land — 100-500 hectares;

2) Small foreign agrarians who want to create a small agricultural business in Ukraine — a land bank
of about — 500-1,000 hectares;

3) Medium-sized agribusiness companies that aim to purchase up to 8,000 hectares;

4) Large agro-investor companies. From them requests to form a land bank of 10,000 hectares or more
are received;

5) Agroholdings. Especially large system investors (from 20,000 ha). This also includes pools of funds
or individual foreign funds.

Since the end of 2015, the market for mergers and acquisitions in the agrarian sector of Ukraine has
been dominated by the economic situation, where demand exceeds supply and buyers are willing to overpay
for agro assets.

! Mukonaituyk, H. (2018). Arpoxonauar «Mpisi» i komnanis SALIC 3aBepiuwiu yrony. Ionoc Yrpainu
<http://www.golos.com.ua/article/309702> (2020, March, 12).

2 Pynp, O., Kanroposckuii, P., Oneiinikos, O. (2018). IIpogasens qukrye npasuna. Landlord, 10(36), 120-150.
% Lendlord (2018). “Kuis-Amnanmix-Yxpaina”
<https://www.pressreader.com/ukraine/landlord/20181109/281745565402645> (2020, March, 12).

4 Tapacosa, O. B. (2010). [TpoGnemu Ta NePCIEKTHBU PUHKY 3JUTTS Ta NOTJIMHAHHS B YKpaiHi. Bickux
Hayionanvnoeo ynisepcumemy «Jlvgiscora nonimexuixay, 69, 223-231.
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Fig. 1. Types of investors in agricultural sector of Ukraine

Pricing for assets in the Ukrainian agro-industrial complex has its own peculiarities. The main factor,
which is responsible for the pricing has always been the condition of the company. If it is a permanent
business with well-established processes and a legal land bank, the value of such a company will be higher
than the market value.

The first factor, which also affects the value of the agricultural company, is the increase in prices on
the market as a whole, because today companies are fighting for each shareholder and almost all land in the
medium or long term lease, so companies in whose assets there are such land assets are highly valued.

With the dominance of demand over supply, there began to be cases of growth and sellers’ demands.
Often the prices for quality assets are significantly overestimated, as the sellers name the non-economic value
of the agricultural company®.

Usually, the M&A agreement in the agro-industry are carried out through the implementation of an
already well-established mechanism for acquiring of land rights, namely the purchase and sale of corporate
rights of the company with which the lease agreements are signed.

Among the trends that dominated in 2018, the experts of InVenture Investment Group, including the
co-author of the article, noted the following:

1. There is market redistribution between companies already operating in Ukraine. So, if
in the period from 2013 to 015, after a fairly long period of conditional stagnation, when there were several
deals per year — companies have significantly intensified. Many agreements are non-public, but market
consolidation continues — larger players buy or absorb smaller players. Despite this, companies are working
to increase efficiency and optimize the structure, so holding companies sell those parts or clusters that are
inefficient in them.

2. Showing interest in Ukrainian agricultural companies from international investors and companies
that are not yet represented in Ukraine. As noted by expert practitioners, in 2018, foreign investors who do
not have experience working with Ukraine, became more interested in buying large agricultural enterprises.
It is expected that these agreements will be implemented in the period from 2019 to 2020. It should also be
underlined that the geography of the consideration of assets is changing — investors have become quite
interesting northern and western regions of Ukraine, including through gradual climate change: shifting
humidity from central and southern regions to the north.

L Pyns, O. 0. (2019). CTan Ta 0co6IMBOCTI 3IMTTS Ta MOTJIMHAHHS B arpapHiii ranysi Ykpainu. Cmpamezii ma
iHHOBAYII: akmyanbHi ynpasnincoki npaxmuku: mamepianu IN MixchapoOoHnoi Haykogo-npakmuunoi KoHpepenyii.
(Kpusuii Pie, 2019), 271-273.
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3. Demand for agribusiness companies with a land bank of more than 10,000 hectares. If after 2014
investors had considered the expansion of the land bank through the concentration of small agricultural
enterprises that cultivating 1,000-2,000 hectares, in 2018 there were more than 5 M&A deals, where the target
companies cultivated the land bank in the amount exceeding 10,000 hectares.

Conclusions. In general, trends are aimed at the growing of M&A in the agricultural sector. But still
it is appropriate to consider two scenarios: optimistic and pessimistic.

Optimistic — the M&A market will develop very actively. And activation should expect among foreign
investors. But for this purpose it is necessary to carry out a number of economic and political conditions,
among which — regulation and transparency of regulatory support of functioning of the land market, political
stability and so on.

Pessimistic scenario. In the future, it is possible that the next crisis wave will come, caused primarily
by political processes. Therefore, there may be a lull in M&A activity among foreign investors during the
year, but Ukrainian companies will continue to consolidate and optimize their agricultural assets through
mergers and acquisitions.
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NATURAL GAS MARKET IN UKRAINE:
COEXISTENCE ISSUES OF COMPETITIVE
AND MONOPOLISTIC BEHAVIOR

The gas industry plays an extremely important role in the level of energy supply, energy
independence of the state, its effective functioning, which is reflected in all areas of activity.
All the issues, which are related to gas production, transmission, distribution, and consumption,
in general, and enterprises, which operate in this industry, in particular, remain relevant from the
point of view, that the European vector was chosen by Ukraine. The importance of this subject is
justified by strengthening the focus of administrative and legal regulation on structural changes in
the market: from a monopolistic structure, which has arisen historically to competitive, which
manifests itself in the increase of natural gas market participants now.

The existence of natural monopoly has been resulted by the specifics of the gas industry. At the
same time, the fact that the sole ownership of the gas market is justified, such a situation distorts
competition, deprives the incentive to invest in the network’s development, discriminates against
certain business entities regarding network access, etc. The modern natural gas market model of
Ukraine is being investigated in the article. The optimality of the simultaneous existence of
monopolistic and competitive entities on the natural gas market is justified. The structure of the
natural gas market in the Netherland, as a country, which has a significant influence on the
formation of the European market, is an example of the successful creation of a transparent high
competitive market for industrial and household customers for many years. Requirements
imposed by regulations for the functioning of the natural gas market are systematized.
Keywords: competition, natural monopoly, vertically integrated undertaking, natural gas market,
third energy package.

Problem setting and its relevance. Natural gas market of Ukraine is at the stage of intensive reform
of its functioning. The implementation of such individual aims as protection of customers, achieving energy
efficiency and independence, development of energy infrastructure, ensuring the financial stability of market
members, makes the need for research of the issues regarding optimal simultaneous existence of competitive
and monopolistic entities in the natural gas market with taking into account chosen European vector
of development relevant.

Analysis of recent research and publications on the topic of research. Features of functioning of
enterprises, which are natural monopolies, are considered in the works of the following scientists: Bazylevych
V. D., Bashnianin H. I., Filiuk H. M., Yaremko I. Y. Approaches to regulating the activity of natural gas
market participants, analysis of the legal field were considered in the works of the following researchers:
Katsuba A. V., Korotia M. I., Yukhymets R. S. and other.

The purpose of the article is to investigate the existing model of natural gas market functioning.
Analyze justification of simultaneous existence of monopolistic and competitive behavior on the natural gas
market. Systematize rules that apply to the natural gas market in order to evaluate its implementation and to
identify positions that need to be implemented.

Presentation of the main material. The classics of political economy A. Smith, D. Ricardo,
A. Marshall considered competition and monopoly issues in the market as phenomena, each with its own
advantages and disadvantages. A. Marshall* considered monopoly on the market from the point of view of
its dual character and reveals the important role of this form, which is in the public interest, in particular
by comparing it with the conditions of free competition. On the one hand, those monopolists are considered
to have the ability to set prices that will maximize monopoly income, which goes against with the public

! Mapman, A. (2008). Ocrosbt sxoromuueckotl ayku. MockBa: DKCMO.
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interest. However, A. Marshall, who is in favor of monopoly and opposed to free competition, puts forward
such a position: in conditions where production is concentrated in the hands of one person or one company,
the total costs involved are usually lower than in conditions where the same general costs are shared among
a large number of small competing manufacturers. Monopolistic entities can be necessary structures and at
the same time, they could impede market development as the best result of its functioning is reached in
conditions of free competition.

Considering the modern position of Ukraine’s energy sphere, namely a large share of natural gas use
in comparison with other types of energy resources, the implementation of ratified European Union
regulations, ensuring energy efficiency, issues related to the efficient functioning of the natural gas market
remain relevant. Prime examples of natural monopoly are gas transmission and gas distribution companies,
which function as entities of the natural gas market. Natural gas supply companies of competitive behavior
function in the market alongside of them. Thus, the structure of the Ukrainian gas market is represented by a
competitive and natural-monopoly state at the same time.

The biggest player in the Ukraine natural gas market is Joint Stock Company «National Joint Stock
Company «Naftogaz of Ukrainey is a vertically integrated undertaking by its structure. The EU Directive
establishes rules for the internal market in natural gas. According to it, ‘vertically integrated undertaking’
means a natural gas undertaking or a group of natural gas undertakings where the same person or the same
persons are entitled, directly or indirectly, to exercise control, and where the undertaking or group of
undertakings perform at least one of the functions of transmission, distribution, LNG or storage, and at least
one of the functions of production or supply of natural gas®.

Naftogaz of Ukraine, as of 2019, includes producing companies, oil and gas transportation companies,
companies engaged in the sale of oil, gas and refining products (Table 1).

Table 1
Subsidiaries of NJSC «Naftogaz of Ukraine» (as at September 30, 2019)
Name/Type of activity % Interest held as at 30 September 2019
Production of gas, oil and refinery products
Ukrgasvydobuvannya, JSC 100,00
Ukrnafta, PJSC 50,00 + 1 share
Zakordonnaftogaz, Subsidiary Enterprise 100,00
Oil and gas transmission
Ukrtransgaz, JSC 100,00
Ukrtransnafta, JSC 100,00
Ukrspectransgaz, JSC 100,00
Wholesale and retail distribution of oil, gas and refinery products
Gaz Ukraiiny, Subsidiary Enterprise 100,00
Gas supply company Naftogaz of Ukraine, LLC 100,00
Gas supply company Naftogaz Trading, LLC 100,00
Naftogaz Trading Europe AG 100,00
Kirovogradgaz, Open JSC 51,00
Ukravtogaz, Subsidiary Enterprise 100,00

Resource: according to data?

L Ocpinitinmii caiit HanioHansHoi KoMicii, o 3iCHIOE epKaBHe Pery/oBaHHs y cdepax eHepreTUKU Ta
komyHanbHUX mociyT (2009). Jupexmuea €sponeiicokoeo [apramenmy i Paou Ne 2009/73/€C 6io 13 aunns 2009
POKY npo CRIbHI npasuia 0I5l 6HYMPIUHbLO20 PUHKY RPUPOOHO20 2a3y ma npo ckacyeanns Jupexmueu 2003/55/€C.
<https://www.nerc.gov.ua/?id=4730> (2020, February, 17).

2 Hadyroras Yxpainu (2019). Cxopouena xonconiooéana npomixcna (inancoea 36immuicmes CmaHom Ha ma 3a 0e6 simo
micayis, axi 3axinuunucs 30 sepecnusn 2019 poky. <http://www.naftogaz.com/files/Zvity/Naftogazd9m2019fs-
Consolidated-UKR.pdf> (2020, February, 11).
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From the point of view of natural gas production specificity, processing, transportation, distribution
and supply activity, which is characterized by technological complexity and capital intensity, the existence
of NJSC «Naftogaz of Ukraine» as the only complex of vertically integrated undertaking is reasonable and
justified. The approach to forming vertically integrated undertaking in the chain from extraction to sale of oil
and gas was proposed by a legal act «The main directions of reforming the oil and gas complex of Ukraine»
(1996). However, the Presidential Decree «On Measures of Implementation of State Policies in the Field of
Natural Monopolies», adopted in 1997, aimed at the gradual separation (unbundling) of gas transmission
activities from its producing activities, which demonstrates a better level of optimality (Table 2).

Table 2
Key regulatory acts for merger and delimitation of oil and gas companies issues

Year Regulatory acts Proposals

1996 | Resolution of the Cabinet It is proposed to create vertically integrated oil and gas
of Ministers of Ukraine companies, which will carry out the entire cycle of economic
«On the Main directions functions in the industry from oil and gas production to oil
of reforming the oil and gas sales. Inclusion in the oil and gas companies of the branch
complex of Ukraine» machine-building enterprises and research institutes, and
No 1510, December 16, 1996 also geological prospecting and oil and gas building

companies was provided by this document.

1997 | Decree of the President It contained instructions for the development
of Ukraine «On Measures of comprehensive measures on the gradual separation
to Implement State Policies of activities related to the transportation of natural gas
in the Field of Natural through both main and distribution pipelines, from activities
Monopolies» No 853/97 related to natural gas production, gas condensate processing,
August 19, 1997 construction and drilling operations, etc.

2009 | Directive 2009/73/EC In the internal gas market it must be realized effective

of the European Parliament and | separation of networks from activities of production and
of the Council of 13 July 2009 | supply. Without such a measure, there is a risk

concerning common rules of discrimination not only in the operation of the network
for the internal market in natural | but also in the incentives for vertically integrated
gas and repealing Directive undertakings to invest adequately in their networks.
2003/55/EC

2015 | Law of Ukraine It is determined that the gas transmission system operator
«On the natural gas market», may not carry out activities of production, distribution or
No 329-VIII April 9, 2015 supply of natural gas; a gas distribution system operator may

not perform production, transmission or supply of natural
gas. A gas storage operator may not perform production or
supply of natural gas.

Resource: built by the author

The implementation of measures for integration of production capacities of different oil and gas
enterprises into unified oil and gas companies inevitably has the effect of reducing the number of business
entities, which carry out economic activity of production and further sale of oil and natural gas. All of this
can be considered as obstruction of free economic activity, restriction of competition in the oil and gas
industry of Ukraine and monopoly development®.

Therefore, the items of the Resolution, which contained proposal for creating the vertically integrated
undertaking, would go against the rules of Commercial Code Of Ukraine in terms of promoting competition
and failing to commit any unlawful acts, which can have a negative impact on competition. In contrast,
the Decree No 853/97 has a more rational regulation. The items of this Decree measure up other legal acts
in force today.

! Kauy6a, A. B. (2014) Ynpaeninus zocnodapcokoro disnvhicmio 3 6udobymxy ma nodansuioi peanizayii nagpmu ma
nPUPOOHO20 2a3y: AOMIHicmpamusHo-npasosi 3acaou. Xapkis: Jpykapus Maapua. (2020, February, 04).
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The problem of market model is relevant at the current stage of the gas market transformation
in Ukraine. Due to the fact, that European vector of development was chosen by Ukrainian foreign policy,
the country needs to fulfill certain obligations which are stipulated by the European legislation.

The third energy package provides a number of European Union legislations, which oblige Ukraine to
execute its items, which are determined by Association Agreement between the European Union and Ukraine,
Treaty establishing Energy Community. Third energy package directives, inter alia, aimed
at demonopolization of the energy markets. In particular, it states that the aim of these regulatory acts is
separation of production or selling activities from gas transmission and distribution by network.

Adoption of the Directive «Concerning common rules for the internal market in natural gas and
repealing Directive 2003/55/EC» was based on the necessity of overcoming numerous obstacles to establish
an open, transparent, efficient natural gas internal market. Among other, in the list of preconditions for the
adoption of the directive was mentioned, that promoting fair competition and easy access for different
suppliers should be of the utmost importance for Member States in order to allow consumers to take full
advantage of the opportunities of a liberalized internal market of natural gas®.

It has been established by aforementioned Decree, that transmission system operator (natural or legal
person who carries out the function of natural gas transmission) must be independent. Subsidiaries of the
vertically integrated undertaking performing functions of production or supply shall not have any direct or
indirect shareholding in the transmission system operator. Thus, on January, 1 2020, Gas Transmission
System Operator of Ukraine LLC (as a part of Ukrtransgaz, JSC, the sole shareholder of which is NJSC
«Naftogaz of Ukraine») as part of the implementation of the European approach, was unbundled into an
independent structure.

Also, the distribution system operator, which carries out the function of natural gas distribution and
the supply undertaking, which is selling, including resale, natural gas to customers should be separated on
the natural gas market of Ukraine. According to the Law of Ukraine «On the natural gas market»?, the
distribution system operator may not perform production, transmission or supply of natural gas. Fulfilling
this requirement, the separation of distribution and supply activity was implemented in 2015. Thus, before
2015 joint stock companies for gas supply and gasification carrying out the activity within two types of
licenses: the license for natural gas distribution and the license for natural gas supply. Since the middle of
2015 their activities are limited by distribution license.

Separation of mentioned types of activity is aimed to increase competition in the market. In order to
develop competition in the internal market in gas, large non-household customers should be able to choose
their suppliers and enter into contracts with several suppliers to secure their gas requirements®.

Therefore, Ukrainian natural gas market is in reform condition, particularly, measures of bringing
national legislation into measure up European standards are carrying out. On the market, which is under
analysis, presented monopolistic entities as well as competitive (Table 3).

On the natural gas market, according to the Register of Natural Monopoly Entities, exclusive rights for
gas transmission through the Ukrainian territory and gas distribution belong to a limited range of entities. Gas
Transmission System Operator of Ukraine LLC — the only enterprise, which delivers natural gas determined
as natural monopoly. Gas distribution companies such as Vinnitsyagas JSC, Zhytomirgaz JSC, Lvivgas JSC,
Kharkivgaz JSC are functioning at certain territories of licensed natural gas distribution activities are also
determined as natural monopoly subjects.

According to the Register of economic entities, which carrying out activity in the fields of energy and
utilities there are more than 600 economic entities, which have license for natural gas supply. Not all of
mentioned amount of licensees carrying out gas supply for customers, however, industrial customers have a
real wide choice of suppliers.

Natural gas market of Ukraine, as of early 2020, has competition segments as well as monopolistic
(Figure 1). Natural gas producing in the country carrying out by the state and private enterprises at the same
time. These enterprises sale gas for the citizens and industry needs. NJSC «Naftogaz of Ukraine», which is
state-owned, entrusted with special obligations of providing citizens, heating energy producers and budget
organizations. Therefore this segment is 100 % provided by NJSC «Naftogaz of Ukraine». However,

L Ocpiniitnuii caiit HamionansHOi KOMIci, 1110 31iliCHIOE IepkaBHE PEryJIIOBaHHA y c)epax EHEPrETUKH Ta KOMYHAIBHUX
nocnyr (2009). Jupexmusa E€sponeticokozo Hapramenmy i Paou Ne 2009/73/€C 6io 13 aunmusa 2009 poxy npo cninbHi
npasua Oisi GHYMPIUHb020 PUHKY NPpUpoOHO20 2asy ma npo ckacyeanns Jupexmuesu 2003/55/€C
<https://www.nerc.gov.ua/?id=4730> (2020, February, 17)

2 3axon npo punox npupoonozo 2azy, 2015 (Bepxosna Pana Ykpainn). Ogiyitinuii sichux Ypainu, 37, 67.
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Table 3
Structure of the natural gas market in Ukraine
Members . The total number Market
No of the natural gas Entities
. on the market form
market of Ukraine
1 Gas transmission system | Gas Transmission System 1 Natural
" | operator Operator of Ukraine LLC monopoly
«Distribution system operator
«Vinnitsyagas» JSC,
Gas distribution system «Distribution System operator Natural
2. ) 46
operator «Zhytomirgaz» JSC, monopoly
«Distribution system operator «
Lvivgas » JSC and other
«Gaspostachservisy LLC
«Vinnitsyagas zbut» LLC
«Zhytomirgaz zbut» LLC
. «Gasovik» LLC Free
3. | Gas supplier «Tsentralna gazopostachalna >600 competition
kompaniia» LLC
TOB «Energogasrezerv» LLC
«Gaspostachinvest» and other

Resource:built by the author

such a state is not classified as dominant in the market — the company has no ability to abuse its dominant
(monopolistic) position?,

The segment of natural monopoly is presented by the gas transmission system operator and the gas
distribution system operators. In order to provide national security and economic considerations sole
ownership of the gas transmission system is justified. Despite gas distribution system operators are
monopolists, they are not in a position to abuse its state because their activities are controlled by National
energy and utilities regulatory commission (NKREKP), on the one hand, and by the Antimonopoly
Committee — on the other hand. Such a regulation has an impact on financial position of enterprise. Thus, due
to the prolonged lack of review of the established gas distribution tariff, which is in competence of NKREKP,
gas distribution enterprises accumulated significant amount of losses.

It should be mentioned, that the segment, which is related to gas supply, is characterized by high level
of competition in gas market. This forms conditions for free supplier choosing by the customers of such
resource. At the same time, such possibility is using only by industrial customers.

Household customers get gas from the suppliers, which are entrusted with special obligations (SSO).
the grater half of gas supply fir citizens (71 % in 2018, 76 % in 2017) is provided by suppliers, controlling
stake of which was owned by the distribution system operators (united under the brand «Regional gas
company»)?.

«Vinnitsiagas zbut» LLC, «Volyngas zbut» LLC, «Zhytomirgaz zbut» LLC are examples of these
supply enterprises. Gas supply enterprises with special obligation have an exclusive (monopolistic) position
in the supply of gas to household customers.

1 3Bir 3a pe3yapTaTaMH JOCTIIKEHHS 00 HASBHOCTI MOHOIONLHOIO (JOMiHYIOUOr0) CTAHOBHUIIA y ITyOIiuHOrO
aKIioHepHOro ToBapucTea «HarionanpHa akifionepaa kommadis «Hadroras Ykpaiany» Ogiyitinuii cavim HAK
«Hagpmoeas Vrpainuy <http:/www.naftogaz.com/files/Information/NAK-Monopoly-Research.pdf>

(2020, February, 11).

2 Odiniiinuii caitr HanionanbHoi KoMicii, 10 3/iliCHIOE IepkaBHe PETYJIIOBaHHs y cpepax eHEPreTHKH Ta
KoMmyHanbHUX mociyr (2019). 3sim npo pesyromamu disnonocmi Hayionanwvhol komicii, wo 30iticnioe depoicasne
Pe2ynioeants y chepax emepeemuku ma Komynanbrux nocaye, y 2018 poyi <http://www.nerc.gov.ua/?id=39678>
(2020, February, 11).
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There are three segments in the natural gas market: competitive, segment of natural monopoly,
monopoly by decision of government. Each of entities of these segments has its own features, which should
to be taken into account during the indicators setting for improving the market functioning.

In order to ensure the stable, efficient, secure functioning of the members of natural gas market and
the market itself, the problems regarding the state regulation of this sphere are to be solved. State regulation
of natural gas market bases on the regulatory acts of Ukraine, which are developed in accordance with the
requirements of the Third Energy Package. The regulation has as its goals protection of customers, high
competition, security of energy supply and energy development (Figure 2).

Achieving each of the goals consists of a detailed list of conditions, which should be implemented.
Among the tasks, which are directed toward an achievement of goals: creating conditions for free choice of
supplier by the customers, separation of activity, optimise the use of gas etc. An assessment of the level of
implementation, and a general goal as a result, should be carried out by certain criteria. Thus, for example,
as indicators of achieving the goal related to the customer protection there are following: no violations of
consumer rights, 100% gas metering. There is Herfindahl-Hirschman index as an indicator to determine the
level of competition in the market. The value of index should be < 0,1.

The implementation of the Decree into legal framework of Ukraine provides that the appropriate rules
and relationships between the entities will be established on the natural gas market. Thus, in the direction of
market liberalization, the focus is on equality of consumer opportunities in their choice of supplier, access of
natural gas undertakings for to national consumers. Approaches, effect of which is to increase competition,
promote the development of gas networks, in particular by attracting investment, which will certainly be
reflected in the level of security. This is one of the criteria for the effective functioning of the market.
Important criteria, inter alia, is non-discriminatory balancing mechanisms.

Ukrainian model of the gas market has already responded to certain rules, which were aforementioned
and are presented in the figure 2, in particular in activity separation, transition to balancing mechanism
according to European standards. Implemented items are to be improved. In particular, the items, which is
regarding to balancing operations. One of key obligation — ability of household customers to choose
supplier — it has not yet been implemented.

Requirement for independence of gas distribution system operators on the natural gas market is
fulfilled. The separation was completed in 2015, since combination a distribution activity with a supply
activity is forbidden. At the same time gas distribution enterprise can be a part of vertically integrated
undertakings. In this case, the main requirement for the retail gas market is fulfilled.

Condition of the gas transmission system operator unbundling was fulfilled at the beginning of 2020.

Measures, aimed at fulfilling the requirement for ability of household customers to choose supplier,
are subject to further implementation. In order to achieve safety and efficiency of gas market entities it is
necessary to develop and implement measures regarding reducing the producing and technology losses,
its economical use, etc.

It should be noted, that governmental regulation, including licensing activities, setting gas loss rates,
providing the ability of household customers to choose and change supplier, market monitoring and analysis
carried out by such entities as the Cabinet of Ministers of Ukraine, NKREKP, the Ministry of Energy and
Coal Industry of Ukraine and others.

European countries, operating in one whole space, are implementing European Union legislation.
At the same time, the structure of gas markets in Europe is different. The Netherlands energy sector is mostly
private, but the state and municipalities retain a structural role and ownership including in the natural gas
sector (Table 4).

In general, in the Netherlands, mixed ownership is dominated in the natural gas market. The natural
gas sector in the Netherlands is privately owned. Distribution and supply activities are unbundled, meeting
the requirements of the Directive. Assets of distribution companies cannot be sold to private companies or
investors. Competition in the retail natural-gas market is thus well developed. A relatively large proportion
of small consumers have hence switched away from the incumbent suppliers. Three large supply companies —
Eneco, RWE-Essent, and Vattenfall-Nuon — dominate the retail market. These companies are owned
by municipalities, eg Eneco shareholders are 44 municipalities. At the same time the company, by consent
of shareholders, is going to sell the shares in private ownership in 2020. The number of enterprises engaged
in retail to end consumers is 32.

55



ISSN 2533-4794 (Print); 2533-4808 (Online)

EVROPSKY CASOPIS EKONOMIKY A MANAGEMENTU

Aoyinp ay) £q 3jIng :224n0SY

AN N 0} SUIPI0IIE Se3 [eanjeu ul
JOYJeUW [BUIIIUI Y} 0] SI[NI pUR UOHB[NSGIT JN[IBW SE3 [eINjeuU Jo S[eo) *7 *SI

(1 YD €4v §°d)
(Aouarorgye A310u0
ajowoid 0} 1opIo Ur)
Suryejropun sed £q sed jo
osn oy uopezrundo —

(A YD 9z 1w [°d)
uonnqLysIp o}

3une[a1 j0u SANIANOE
1930 woiy judpusdopur
9q [1eys 1 ‘Suryeiropun
PareI3oIul AJ[EOT)IQA B JO
yred st J03810d0 WI9ISAS
uonnqrysIp Y} AIYM —

(11 YD £1v 6°d)

way) 0}

o[qe[IeAR JUSWIA[NSS dndsIp Jo
sueow Ay} pue uone[sis9|
JUALIND ‘S)YILI J191} SUTUISOUO0D
UOTJBULIOJUT ATBSSQ00U [[€ )M
sIoWNSu0d ap1aoid 03 J08ju0d JO
syutod o[3urs jo uoisiaoid —

(I1 YD €140 £ d)

A1ddns jo

A1moas pue ‘uonosdjord
[EJUSTUOIIAUD JO
S9AT}02[qO o3 9AJIYOE 0)
samnseaw djerrdoxdde jo
uonejuowdwr —

(I yo 67 ['d)

WISAS UOISSIWSULI) B JIOAO IO
JIoje1odo Wo)sAS UOISSIWSUeRI) B
J2A0 Y311 AUuB 3SIDIOXD 10
[013U0D 9SI0I9XI 0} A[}091Ipul
10 Ap30a11p pue ‘A[ddns

Jo uononpoid Jo suonouny

oy Jo Aue Surograd
Funyelopun UB I9A0

[OI)U0J ISI0IDXS 0} A[302IIpUl
10 A[}O0IIp JOU}IOU PA[IUD dIe
suosiod 10 uosiod owes a3 —

(I1 YD £14v £°d)
K1aa0d £310U0 SSAIppE 01
soinseaw 9y} uonejuowodwr —

(11 YO £1v £d)

A7ised 1oriddns mou € 03

[OUMS 0} SIdWO0)SnO Jo AjfIqe —
sIouosno

9[qeIau[nA Jo uorodjord —

juowrdo[oAdp A310ud
pue Addns Jo £junoog

uonnadwod YISy

D

uor309j01d Jowoisn))

_

NOILVINDAY LAMAVIA SVD TVINLVN 40 STVOD w

56



EUROPEAN JOURNAL OF ECONOMICS AND MANAGEMENT e Volume 6 Issue 2 2020

Table 4

Ownership Form of the natural gas market in the Netherlands

Market segments

Market entities

Ownership

Production

Nederlandse Aardolie

Private (joint venture Royal Dutch Shell (50 %)

Westland

Maatschappij and ExxonMobil (50 %))
Transmission Gasunie State property (100 %)
Mostly private
Wholesale GasTerra (EBN.B.V. (40 %), Royal Dutch Shell (25 %),
Esso Nederland B.V. (25 %), Dutch state (10 %))
Cogas, Eenduris, Enexis,
Distribution Liander, Rendo, Stedin, State property (municipalities)

Supply (retail to final
consumers)

Eneco, RWE-Essent,
Vattenfall-Nuon —
3 main companies

State property (municipalities)
— with the prospect of selling shares in private
ownership

Resource: built on data®

In Ukraine, compared to European countries, implementation of transformation measures in the natural
gas market are continuing. Gas distribution and its supply, production and transmission activities are
unbundled in the Netherland. Whereby, unbundling distribution from supplying is more effective and which
is in Third Energy Package requirements, in particular, in a part of the ability of household customers to
choose supplier, unlike in Ukraine, where this approach is possible only for industrial consumers.

It should be noted, that gas transmission in both the Netherlands and Ukraine is under the full control
of the country. Such an approach is highly justified from the point of view of national security, both economic
and energy, and technology.

Gas companies simultaneously coexist in the context of competitive and natural monopolistic behavior
in the market. Being at the stage of reformation of Ukrainian gas sector measures for unbundling competing
structures from structures that, in certain (natural) circumstances, are remained in a monopolistic state.
Transformational measures are aimed at improving the efficiency of the gas market in Ukraine which is a
rational distribution of nature resources and capital, fair pricing for gas, creation of non-discriminatory access
to gas networks, increasing the competition, providing consumers by gas to meet their needs within a stable
and secure way.

Conclusion. Natural gas reserves the leading position in the structure of energy resources, which
are using to meet the needs of both household and industrial customers. All together have an impact on
the level of prosperity of the country in its various spheres of activity. The theoretical aspects of
functioning of entities are creating a basis for understanding the advantages and disadvantages in the
prevalence of a particular form in the market: monopolistic or competitive. Each of them has its own
characteristics and directly affects the economic development of the country. That’s why, optimal
simultaneous existence in the market of competitive and monopoly entities is important. Natural gas
market, which is a priority in reforming processes, combines the features of both of the aforementioned
forms. Whereby existence of monopoly, which is usually considered as unwanted form, is naturally
justified for certain types of activity.

Measures of unbundling certain types of activity in the gas sector aimed at achieving efficiency
throughout the market. Creation the competitive conditions in a gas sector lead to the removal of the incentive
for vertically integrated undertakings to discriminate against competitors on the one hand, on the other —
encourages businesses to invest into maintaining and improving their position in the industry.

1 Odiuitinmii caiit Opranizarii ekoHOMIUHOTO CTIiBpOGiTHUITBA Ta po3BuTKY (2020). Fossil fuels support country note
<https://www.oecd.org/fossil-fuels/data/> (2020, February, 16).
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Marketing information and communication technologies help to aggregate objective, complete,
accessible, relevant, up-to-date, modern, valuable and accurate data. In addition, in today’s
economic environment, the manufacturer wants to know as much as possible about the needs of
consumers, on the other hand, to get profit he needs to provide consumers with as much reliable
and objective information about their products and services as possible. In this case, the main
functions of marketing are a research of the market, consumers, competitors, strategic marketing
planning, organization of distribution channels, demand formation, organization of effective
marketing communications, have significantly changed in the use of information and
communication technologies in the marketing activities of enterprises, which allows to separately
study and highlight the components of marketing communication technology.

Keywords: marketing activities, information and communication technologies, information
system, structure of information flows, communication links.

Beryn. KonkypentHa OopoTh0a, HECTaOUIBHICTH PO3BUTKY PHUHKY, 3pOCTaloya HEBU3HAUCHICTH
PHMHKIB, JMHAMIYHICTD 30BHIIIHBOTO CEPEAOBHUINA, IPU3BEIH IO HEOOXIAHOCTI 3MIHUM CHCTEMHM YIIPaBIiHHS
MapKETHHTOBOIO MisUTEHICTIO BITYM3HIHUME MIAMPUEMCTBAMHA Ta BUKOPUCTAHHSI HOBUX METOIIB Ta MiIXO/iB
JIO OIIIHKK €()EeKTUBHOCTI Ta Pe3yJIbTAaTUBHOCTI MapKETHUHTOBOI JisUIbHOCTI. He3Baxarouu Ha MOTYKHHI
HAayKOBW JOpPOOOK BITYM3HSHHX 1 3apyODKHUX aBTOpiB Yy cdepi MapKeTWHTY, IWUTaHHS OIHKH
Pe3yIBTATUBHOCTI Ta €(HEKTUBHOCTI MAPKETHHTOBOI MIsITEHOCTI 3aTUIIAETHCS aKTYaTbHIM.

[MocriiiHe miABUILIEHHS BUMOT JI0 OLIHKH €()EeKTHBHOCTI MapKETHHIOBOI AiSJIbHOCTI BUHUKAE B YMOBaX
YCKJIaJHEHHS IMiAIPUEMHHUIBKOI JiSUTBHOCTI Y B3a€MO3B’SI3Ky 3 TporiecamMu riobamizamii 6i3Hecy. Tomy
BUHHMKA€ HEOOXiHICTh y BUKOPUCTAHHI HOBUX MIiJXOJIB 1O OLIHKK PE3yJbTATUBHOCTI Ta €(QEeKTHBHOCTI
MapKETUHI'OBO1 iSUIBHOCT] Ta KOMIUIEKCY MAapKETHHTY.

[IpoGnemMyn BHU3HA4YEHHS PE3yJNBbTATHBHOCTI Ta €(QEeKTUBHOCTI MapKETHHTOBOI AiSTBHOCTI 3p0oOJIEeHO
y mpaisix 3apyOikHux yuenux: I'. Minuoepra, [. I'meiimenss ta C. Xarri, . Xanrepa ta JI. Vinena,
P.C. ®arxyraunosa, O.JI. lanonenka, B.P. Becnina, B.O. I'ycakosa. [pyHTOBHO JaHi MUTaHHS PO3KPHTO
y mpaisix BITYM3HAHMX HaykoBUiB: €.B. Pomara, [.JI. ®apiona, K.I. Pemuenka, II.JI. Topmnienka,
M.M. €pmonenka, 3.€. lepmaboBoi, B.O. Bacunenka, B.I'. I'epacumuyxka, A.Il. Mimenka, b.M. Mi3toka,
JI.B. banabanoBoi.

VY mpamsgx BITYM3HSHMX BYCHUX Opakye KOMIUICKCHHMX AOCITIIKEHb TEOPETHYHUX 3acaj] OLIHKU
pe3yAbTaTUBHOCTI Ta €()EKTUBHOCTI MapKETHHIOBOI AiSJIBHOCTI MiANPHEMCTBA 33 YMOB BIIPOBAIKCHHS
MapKEeTUHTOBHUX 1H(GOPMALIHHUX TEXHOJOTiH, a TepeBakHa OUIBIIICTh MyOJNiKaliii MPUCBSYEHI JHUIIE
OKpEMHM HarpsiMaM Ta MiJIX0AaM.

IlocranoBka 3aBaaHHsA. MeTO0 JOCIIIKEHHS € BU3HAYEHHS XapakTepy Ta 3aBJaHb (hOpPMyBaHHA
iHpOpMaLifHUX MOTOKIB HA MiANPUEMCTBAX B YMOBaX PO3BUTKY IHTEHCHBHUX KOMYHIKalilHHX 3B’S3KiB,
BH3HAYCHHS BIUIUBY iH(OPMAIIMHUX CHCTEM Ha OpraHi3amil0 MapKeTHHTOBOI MisJIBHOCTI IiATIPHEMCTBA,
CTPYKTYpYBaHHS Ta BIOPSIKYBAaHHS CKIAIOBHX YIPABIiHHSI MaPKETHHTOBOIO MisTIbHICTIO.

MeTopmoJioris. Y poOOTi BUKOPUCTAHO 3aralbHOHAYKOBI METOAHM Mi3HAHHS 00’ €KTHBHOI MPUPOAL Ta
C€KOHOMIYHHX SIBHII Ta MPOLECIB, M0 OOYMOBJIIOIOTH BUSBJICHHS TEOPETUKO-METOAMYHUX 1 MPUKIATHUX
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po0iieM hopMyBaHHS MiAXO/MIB 10 OI[IHKU €EeKTHBHOCTI Ta Pe3yJIbTaTHBHOCTI MAPKETHHIOBOI JiSUTBHOCTI.
30kpemMa, METON aHaNi3y Ta CHHTE3y 3aCTOCOBAHO TIPH aHadi3i MICIT MapKETHHTOBHUX 1H(QOpPMAIliHHUX
TEXHOJIOT1H B MApKETUHTOBIN AisUTHOCTI MiANMPHEMCTBA.

PesyabTatn gociimkens. Lo cTocyeTbesi OLIHKM pe3ylbTaTUBHOCTI MapKETHHTY, 3apa3 He iCHYye
€IMHOTO0 KOMIUIEKCHOTO 1 yHiBepCabHOTO Mmiaxomy. O0’€KTUBHO OIMIHUTH Pe3yJbTaTUBHICTb MapKETHHTY
MOJKJIMBO JIMIIE 32 YMOB KOMIUIEKCHOTO BHUKOPHUCTAaHHS CYKYIHOCTI B3a€MOIIOB’SI3aHHX Ta Y3TOJDKEHUX
MOKa3HHMKIB, SIKi MalOTh BU3HAYCHI TAPAMETPH 1 T03BOJISIOTH OLIHUTH KiJIbKICHI 1 SIKICHI XapaKTEPUCTHKH.

B cepeauni mignmpueMcTBa MapKETHHIOBA IisSUIBHICTH 0a3yeThcsl Ha iHQOpMamiifHId cucTeMi, MO0
CKIIAZIAE€ThCS 13 KOMIT FOTEPHOI 1 TeJIEKOMYHIKaIlIHHOT TEXHIKH, eKCIIEPTHUX CHUCTEM, 0a3 JaHUX, ITO3BOJISIE
npuiiMaTé OOTPYHTOBAHI YIIPABIIHCHKI pimeHHS Yy chepi BUpoOHHMUOI, 30yTOBOI, TOBAapHOI, IIHOBOI,
1HBECTHUILIHHOI Ta KpeIUTHO — (piHAHCOBOI AiAIBHOCTI. MapKeTHHI OBl iHOpMAaIiiiHi CHCTEMH CTBOPIOIOTHCS
3 ypaxXyBaHHAM KOHKPETHHX IOTpPeO MiANPUEMCTB, OyIb-AKe IIANPHEMCTBO Ma€ HHM3KY CICHH(ITHHX
0COOJTMBOCTEH, SIK BHYTPIIIHBOTO XapakTepy (MIPOAyKIis, [liHa, TUCTPUO FOTOPChKa MEpexa, 3B A3KH), TaK 1
30BHIIIHBOTO (PUHOK, KOHKYpEHIs, 3aMOBHMKM 1 T. I.), HIO BIUIMBAIOTH Ha MPOLECH NPUHHATTS
YOPaBIiHCHKUX PillIEHb.

Taxk TumoBa MapkeTWHTOBa iH(OpMalliifHa CHCTeMa CKJIAIAEThCS 3 HACTYNMHUX MiJCHCTEM: CHCTeMa
300py nanux (6aHK 1aHKX ), cHcTeMa 00pOOKH TaHnX (OaHK METO/IB i Mozieneli 00IpyHTYBaHHSI MAPKETUHTOBUX
pillieHb), CHUCTeMa MapKETHHTOBUX JOCITIKEHb, CHCTeMa YHi(piKOBaHOI MapKeTWHroBoi iHdopmarii. Ll
CHCTEMa CTBOPIOE €TMHUH 1HPOPMAIIHHNN POCTIP I pOOOTH KOMKHOTO CITIBPOOITHUKA KOMITaHIi HE3aJIEKHO
BiJI TeorpadiuHOro MiCIIA 3HAXOKEHHS, a B 3aJIEKHOCTI BiJl TOBHOBAKEHb i TOTpeOH B iHdopMaii’.

MapkeTHHroBa IisUIbHICTh MiANPUEMCTB SKa HarpaBiieHa Ha 30ip Ta oLiHKy HeoOXigHoi iHdopmamii
Ta BHOOPY Ta MPUHHATTSA ONTUMAIBHHX VIIPABIIHCHKHAX PIlIEHb HEOOXiMHO (HOPMYBATH 3 ypaxXyBaHHIM
Cy4JaCHHMX BHMMOT JIO0 TEXHOJIOTIYHOI, iH(opMaIiitHOi Ta KoMyHiKaniiHoi ckmagoBoi. 100 kepyBatn numMu
mpolecamMu, NoTpiOHa iHpOpMalliiiHa TEXHOIOTIs, SIK OCHOBA [T yXBaJICHHS yIPaBIiHCHKUX PillleHb, TOOTO
HeoOXinHe BiAmoBigHe iHQopMaliliHe 3a0e3MeueHHs B paMKaXx IMiJIPUEMCTB Ta Taly3i.

MapketrHTOBa 1H(MOPMAMIHHO-KOMYHIKaIlIHHA TEXHOJOTISA € IPOIEeCOM, IO CKIATA€ThCSA 3 UiTKO
pEeriiaMeHTOBAHUX MPaBUJI BUKOHAHHS ONeEpalliii, i, eTamiB pi3HOTO CTYINCHS CKJIAJHOCTI HaJ JaHUMHU Ta
MapKETUHTOBUMH IIpOLleCaMy Ta IMOBHHHA OYTH iHTErpoBaHa 3 iHPOPMALIIHOIO CUCTEMOIO MiANPHEMCTBA,
sIKa € JUIs1 He1 OCHOBHUM CEepeIOBHILEM. B SIKOCTI IHCTpYMEHTapit0 MOXKHA BUKOPHCTOBYBATH TaKi HOLIMPEHI
BHIY TPOTPAMHMX MPOAYKTIB: HACTUIbHI BUJIABHAYI CHCTEMH, EIEKTPOHHI TAONHUIli, CHCTEMH YTPaBIiHHA
0a3aMu JaHMX, €JEKTPOHHI 3alWCHI KHWXKKH, €JIEKTPOHHI KaueHaapi, iHpopMamiiiHi cucteMu
(hyHKIIIOHATBHOTO TIpU3HAYeHHS ((PiHAHCOBI, OyXTaNTepChKi, EKCIIEPTHI CUCTEMH).

OTXe, BH3HAYUMO MAapKETHHTOBi iH(OPMaIifHO-KOMYHIKAMiiHI TEXHOJIOTi{, 5K IHTETPOBaHY
¢yHkUito iHpopMarliiiHoro 3abe3rneveHHs] eKOHOMIYHOT JiSUTbHOCTI MiATNPHEMCTBAa B KOHTEKCTI pealizarii
CTpaTeriyHuX i ONEepaTUBHO TAKTHMYHHMX 3aXOJiB HAIPABICHUX HA MiJBUILEHHSA YHPaBIIHCHKOI IiSUIBHOCTI
MiIPUEMCTBA 1 CTBOPEHHS CHIPUSTINBAX yMOB (yHKIioHyBaHHA 0i3Hecy. MIKT moxHa TpakTyBaTH sIK
CKJIaJIOBY CHCTEMH MapKETHHIOBOTO YIIPABIIiHHS, fKa 3abe3reuye tnHaMidHe repeMimeHHs iHhopMaIitHIx
Ta MarepialbHUX MOTOKIB 1 HIHHOCTEH y MPOCTOpi i ¥aci, a TaKOX AK (QYHKLiI0 MapKeTHHTY, IO CIIPHSIE
edekTuBHOMY (YHKIIIOHYBAHHIO ITiIPUEMCTBA.

MapxkeTtuaroBa iH)opMaIliitHO-KOMYHIKaIliifHa TEXHOJIOTIs, K 1 Oyab-sKa iHIIa, TOBUHHA BiIIMOBIIaTH
TaKUM BHMOTaM: 3a0e3le4yyBaTH BUCOKHMU CTYMIHb PO3MOJUICHHS BCHOI'O Mpolecy o0poOku iHopmarii
Ha eTaI, orepailii, i, BKIIFoYaTH BeCh HaOIp eJIEMEHTIB, HEOOXITHUX IS TOCSITHEHHSI TIOCTABJICHOT METH,
MaTH peryJsipHuUN Xapakrep. Ertanmm BmpoBamkeHHS, [ii, omepamii MapKeTHHTOBUX iHQOpMaiiHo-
KOMYHIKAI[IHHUX TEXHOJOTiH MOXYTh OYyTH CTaHIapTH30BaHI Ta YHi(iKOBaHi, IO JO3BOJIUTH OUIBII
e(eKTUBHO 3JIHCHIOBATH MLiJIECIPIMOBAaHE KepyBaHHS iHQOPMaLiiHO-KOMYHIKAIHHUMHU MpOLEcaMu
Ha MiJIPUEMCTBAX.

MIKT nomomaraioTs BHPIIIyBaTH HECTPYKTYPOBaHI 3aBJaHHS, OCHOBHOIO SKHX € aHaii3 iHdopmartii
PO 30BHIIIHE CEPEAOBHILE OCHOBHUM 1HCTpYMEHTapieM € iH(opMaliiiHi cUCTeMHU, SIKi 34aTHI arperyBaTtu
00’ €KTHBHI, TIOBHI, JJOCTYIIHI, aKTyaJlbHi, Cy4acHi Ta cBOoedacHi, 1iHHI Ta To4Hi mAani. MIKT BxirodatoTs
HACTYITHI CKJIaJI0Bi:

e [IEpPCOHAN, SIKWUH 3MificHIOE 30WpaHHs, aHali3, (popMyBaHHS, PO3MOBCIODKEHHS 1 BHKOPUCTAHHSI
iHpopMarii Ta 3a0e3neuye QyHKIIOHYBaHHS 1 PO3BUTOK MAapKETHHIOBUX 1H(OpMAIiifHO-KOMYHIKaIiiHOT
TEXHOJIOTIT,;

! Bana6anosa, JI. B. (2012). Mapxemune nionpuemcmea. Kuis: LleHTp HaBY9aIbHOI JIiTEPaTypH.
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® KOpHCTyBaui iH(pOPMAaLiHHO-KOMYHIKAIlIHHOT TEXHOJOTii — KopucTyBadi iH(opMarii B Mexax
miANpUeEMCTBAa (KEPIBHUKM Ta CHIBPOOITHUKH OyIb-SKHX TMiIPO3ZIiiB) Ta KOpUCTyBadi (OTpUMyBadi)
iHdopmarii 3a MexamMu TiATpUEMCTBaMHA (KITi€HTH, IOCEPETHUKY, KOHKYPEHTH, KOHTAKTHI ayIUTOPii);

¢ iHopmartiiiHi cucTemMu, MO CKIAAAIOTHCA 3 IH(QOPMAIiHHO-00YHUCITIOBATEHUX KOMIUICKCIB, MEPEXK,
CHCTEM 3B’SI3Ky 1 Mepeaadi JaHMX Ta 3 NpOrpaMHHX 3aco0iB (OmepaliifHi CHCTEMH, CUCTEMHU yIpaBIIiHHS
0a3aMu 1aHMX, 1HIIE 3aralbHOCUCTEMHE 1 IPUKIIaJHe IporpaMHe 3a0e3eUeHHS);

 BJIaCHI BeO-pecypcH MiIPHEMCTBA,

® [TIOKAa3HUKH 32 SIKUMH MOXXHA BH3HAYUTH ONTHMAIBHHN BapiaHT BIPOBA/DKEHHS MapKETHHIOBOi
iHpOpMaLiTHOI-KOMYHIKaIIfHOT TEXHOJIOTI] B 3aJIEKHOCTI BiJl CTpaTeTriYHMX LiNel mignpueMcTsa (puc. 1.).
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Puc. 1. CknagoBi MapkeTHHIOBUX iH(popManiiiHO-KOMYyHiKaliHHUX TeXHOJIOTii
HA MiINPHEMCTBI

Ha Oaratpox miampueMcTBax, chopMoBaHi iHPOPMAaLiHO-KOMYHIKALiHI MOTOKH — CYKYITHICTB
MTOBiIOMJIEHB, IO IIUPKYIIIOIOTH B iHPOPMAIIHO-KOMYHIKaIliHHI{ CUCTeMI MiXK BHYTPIIIHEOK CUCTEMOIO i
30BHIIIHIM CEPEJIOBUIIEM 1 HEOOXIHI JJIs YIPABIIHHS MapKETHHIOBOIO JIsUTLHICTIO HA MiANPUEMCTBI. Bin
SIKOCT1 Ta HAIIOBHEHOCTI TaKuX iH(OopMaLifHIX HOTOKIB 3aJIE)KUTh €PEKTUBHICTh MAPKETHHIOBOT AISUTLHOCTI.
g ycix piBHIB yIIpaBIIiHHS ICHY€ 3arajibHUI CTaHAapTHUHN HaOip QyHKIIIH, BUKOHAHHS SKUX TMPOHMU3YE BCl
MiAPO3 TN MiANPUEMCTBA Ta 3a0e31euye MOBHUN LUK IPUHHATTS YIIPAaBIIHCHKUX PIllIeHb: TPOTHO3YBaHHS,
IUIaHyBaHHS (SKe BKJIIOYA€ IOCTAHOBKY IiJIeH, MporpaMmyBaHHS poOiT, OO/DKETYBaHHS 1 OpraHi3aiio),
KOHTPOJTb 1 PETyJIIOBAHHS.

Buainumo ocHOBHI 3aBIaHHS Ta BiANOBiAHI iHPOPMAaLiiiHi HOTOKH, SIKi JaXyTh 3MOTY iX BHUPIIINUTH,
BH3HAYAIOYH iX piBEHB Ta HAIIPABIIECHICTh:

1. 3aBmaHHS ONEpPATHBHOTO YIPAaBIIHHSA MapKETHHTOBOIO MisUIBHICTIO MIANPUEMCTBA BiIIOBIIHO
10 CTpaTeriyHux 3aBAaHb HianpueMmcTBa. s BUpIIEHHS LUX 3aBJaHb BUKOPHCTOBYETHCS IOTOYHA
omepaTiBHA iH(OpMAIlT TPO CTaH MapKETHHTOBOTO CEPENOBHINA IIANPUEMCTBA. Y TaHOMY pasi
iHpopmManiiina 0a3a HaA3BMYAMHO IIMPOKA 1 BHMAra€ OXOIUICHHS BEJMKOI KIUIBKOCTI JAeTalli30BaHUX
MTOKA3HUKIB, M0 Pi3HOOIYHO XapaKTepH3yIOTh (DYHKI[IOHYBaHHS 00’ €KTa YIPaBIiHHS;

2. 3aBjaHHs aHANI3y iHPOpMAaIii, MpU3HAYEHOT I PO3POOKH CTPATETIYHUX YIPABIIHCHKUX PIllICHb.
Y upomy pasi indopmariiiHa 6a3a MTOBHHHA OYTH HIMPIIOIO, aje B paMKax arperoBaHWX MOKa3HUKIB, IO
XapaKTepu3yloTh OCHOBHI TEHJEHIII{ PO3BUTKY OKPEMOTO ITiITPHEMCTBA.

3. 3aBOaHHs, Opi€eHTOBaHI Ha HajaHHSA iHpOpMamii 30BHIMIHIM  OTpPUMYyBadaM  BiTHOCHO
MiIPUEMCTBA — IHBECTOpaM, MOJIaTKOBUM CIy»0aM 1 moa. Y 1ipoMy pasi JJisi aHai3y BUKOPHCTOBYIOTHCS
MOKa3HMUKH, OJICp’KaHi Ha OCHOBI JJAHWX CTaHIAPTHOI OYXTaJlTEepChKOi Ta CTATUCTUYHOI 3BITHOCTI, 8 TAKOXK
iHIIMX JoKepen iHpopmanii. B 3B’A3Ky 3 IMM TakoX BUAUISIOTH PiBHI OLIHKK €(EKTHBHOCTI YHPaBIiHHS
MapKETHHTOBOIO MisUTBHICTIO B 3aJI€KHOCTI BiJl pO3MIpy Ta THITY HiAIPUEMCTBA

OpHi€ro 13 CKIQAOBUX 1HPOPMALiIHO-KOMYHIKAI[IHHUX TEXHOJOTIH € cHCcTeMa KOMYHiKallid, sKa
OXOILTIOE BCi MiAPO3ALTH MignprueMcTBa. KepiBHUKY yCiX piBHIB, a TAKOX CIIBPOOITHUKH 1HITUX T1APO3ILTIIB
MOBHHHI MAaTW INUPOKUHA JOCTym 10 iHopMalii mpo IUlaHM MapKeTHHTOBHX 3aXOliB, pe3yJbTaTh
MapKeTUHTOBHUX AOCHiKeHb Ta iHme. [lepenaua indopmauii mpo AisSUIBHICTD MiANPUEMCTBA Ha BHLIUNA
pIBeHb YTPaBIiHHSA Ta B3a€MHHUH OOMIH iH(pOpMAIlIE€I0 MiX yciMa HOTO B3a€EMO3AJICKHUMH ITiIPO3ALIaMU
3IIHCHIOETHCA Ha 0a3i cydacHHX iH(OpMaliiHIX CHUCTEM Ta IHIIMX TEXHIYHUX 3aC00iB 3B’ A3KY.

61



EVROPSKY CASOPIS EKONOMIKY A MANAGEMENTU ISSN 2533-4794 (Print); 2533-4808 (Online)

BaxnuBy poilb y CTBOpEHHI Takoi TEXHOJIOTIi Ha MiANPUEMCTBI BiirpalOTh EJIEKTPOHHI 3aco0u
3B’s3Ky (IHTepHeT), iHGOpMariiiHe 3a0e3nedeHHs Ta 0a3u JaHuX. MiXK CHiBpOOITHHKaMH IIiAPHEMCTBA
MOKIIMBUI 0OMiH iHPOpPMAIII€I0 Ta CITIIKYBaHHS 32 IOTIOMOTOI0 KOH(EpEeHIIiii, OroJIomeHH s Ta BHY TPIIIHBOT
KOpIIOPaTUBHOI MOIUTH. 3acTOCyBaHHS iH(OpPMaLiiHO-KOMYHIKallilHUX TEXHOJOTiH rapaHTye OTpUMAaHHS
3BOPOTHOTO 3B’SI3KY BiJI IMIIbOBOI ayAUTOPii, MOKIIMBICTh OTPUMAaHHS OYiKyBaHOTO 3BOPOTHOTO 3B’S3KY, iM
BJIACTHBA BUCOKA KOMYHIKaIliiiHa cua.

[ndopmariiiHuii TOTIK MOXKe ICHYBaTH Y BUTJISAI MAanepoBOTO M ENEKTPOHHOTO JOKYMEHTA.
VYnpaBninHsg iHQOpMamiHHUM IOTOKOM TOJATa€ B Y3TODKEHHI MIBHAKOCTI TNEpelaHHA 1 NpHioMy
indopwmartii, obcary iHdopmarlii Ta BEIHYUHU TMPOIYCKHOI 3MaTHOCTI OKPEMOi CTPYKTYypH abo IUIIXOM
MIPOXO/DKEHHSI TOTOKY. BumiproeTscss iHQOpMamiiHUN TMOTIK KUIBKICTIO 00poOienoi abo mepemaHoi
iH(opMaIIii 3a OJUHHMIIIO Yacy.

B 3anexxHOCTI Big MapKeTHHTOBOi MiSUIBHOCTI Ta PO3MIipy IMANPHEMCTBA MOYKHA BUIUIATH Pi3HI
IIIXO/TA 0 OIIHIOBAHHS PE3yIHTATHBHOCTI MAPKETHHTOBOI MisSTbHOCTI (Ta0uI. 1).

Tabmums 1

Oco0mBoCTi OLIHIOBAHHS Pe3yJIbTATHBHOCTI MAPKETHHIOBOI AiIJILHOCTI
B 3aJ1€KHOCTI Bil mignpuemMcrBa

Oco00JIMBOCTI OLiHIOBAHHSA

Tun Oc00,1MBOCTI MAPKETHHIOBOI . .
i pHeMCTSa HSUIBHOCTI Pe3y/ILTATHBHOCTI MapKeTHHIOBOI
AifJIBLHOCTI
Majoro Oi3HeCy M IITPUEMCTBO (PAKTUIHO HE 3IHCHIOE aHami3 epektuBHOCTI M/l miaMiHAETHCS
MapKEeTHHTOBOI AisUTBHOCTI aHaJIi30M Pe3yIbTaTUBHOCTI
BUPOOHNY0-KOMEPIIIHHOT JisNTBHOCTI
MaJjoro T ITPHEMCTBO 3aCTOCOBYE MOIIUPEHI KEPiBHHUIITBO CTaBUTHCS 10 M/]
Ta CepeIHbOTO IHCTPYMEHTH MapKeTHHTOBOI TisSUTFHOCTI, | (opManbHO, OIIHIOBAHHS 0OMEKEHE
OizHecy SIK1 KOIIIOIOTh KOHKYPEHTIB 3 METOIO OLIIHIOBAaHHAM PEKJIaMHOI AisTBHOCTI
MIOMyJIsIpU3allii CBO€T AisTbHOCTI
CEpEeIHBOTO HIiANPUEMCTBO PO3PO0JISE OPUTIHAIBHY JUISE OIIIHKK Ml BUKOPUCTOBYIOTh
Ta BEJMKOTO MapKETUHTOBY MOBEIIHKY HA PUHKY nepeBaxHo (iHAHCOBI MOKa3HUKU
Oi3Hecy Ha OCHOBI TBOPYOTO BUKOPUCTAHHS

PI3HOMaHITHUX CKJIQJ0BUX, IO BUALISE T
Ha PUHKY 1 MOCKJIIOE 11 KOHKYPEHTHi

HO3UIT

BEJINKOTO Oi3Hecy | MiANMPHEMCTBO CTBOPIOE HOBI MOTIK Pi3HOT pUHKOBOI Ta BHYTPIIIHBOT
YIpPaBIiHCbKI TEXHOJIOT11, BUXOAIYH iHpOpMaLii aHami3yeTbCs Ta
3 BHYTPIIIHIX MTOTPed PO3BUTKY BUKOPHUCTOBYETHCS ISl IPUHHATTS
HiANPUEMCTBA, BPAXOBYIOUH TEHACHIIIT a/ICKBaTHHUX YIPABIIHCHKUX PillICHb

PO3BUTKY PHHKY, 3aCTOCOBY€ IPUHOMH
MapKETUHIOBOI MMOBEIiHKH, 1110 HAJa€
MOJXKJIBICTB OyTH JIiIEPOM HA PHHKY

Y3azanvneno asmopom.

EdexTrBHa MapKeTHHroBa IisSUIBHICTH MOXIIMBA 33 YMOBH, OTPMMaHHsS pe3ynbTary, SIKuil Oyxe
KODEJIOBAaTH 3 BUTpAaTaMM 1 INEpeBUILyBaTH NPUOYTKOBICTh mHomepeaHsoro nepioxy. Hampuxman, ans
OIIHIOBaHHA €(EKTUBHOCTI YIPABIiHHS MAapKETHHTOBOIO MISUTBHICTIO aHAJNI3yIOTh MPHOYTKOBICTH
nianpuemMcTBa. sl Takoro aHanizy BUKOPHCTOBYIOTbCSA (DiHAHCOBI 3BITH MiANpUEMCTBA (IIPO pe3ylbTaTH
rOCIOJIAPCHKOI JiSUTBHOCTI, IPO MPUOYTKH 1 BUTPATH, OAlaHCOBHIA 3BIT), a TAKOXK JIaHI 1010 PO3MOILICHHS
MPOJIaXiB 3a PETIOHAIBHOIO O3HAKOIO, PETYJSPHOCTI HAIXOMKEHHS 3aMOBIICHB, CIIOCOOIB TPOIAXKY,

ITBHIKOCTi 0GPOOKH 3aMOBJIEHHS, KilbKOCTi TOBTOPHHX 3aMOBJIEHB,”,

! loponina, M. C. (2002). Vnpaeninus exonomiunumu ma coyiansnumu npoyecamu nionpuemcmea. Xapkis: XJEVY.
2 Kotnep, @. (1996). Ocroewvr mapxemunza. Mocksa: PocTuntap.
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3aranbHi pe3ysbTaTH KOHTPONIO Ha MiANPHUEMCTBI OBOHIOIOTHCS aHANi30M NPOJaXKy TOBapiB Ta
TTOCITYT 3a CETMEHTAMM CTIOXUBaviB. OIIHIOBAHHS KIIIEHTCHKOI 0a3m mependadae aHami3 MiTb0BOT ayuTopii
HA OCHOBI TaKMX MOKa3HWKIB, SK KUIBKICTh HOBHX MOKYIIIB, KUIBKICTh BTPaueHHUX IIOKYIIIB, PiBEHb
3a/I0BOJIEHOCTI CTIOKUBAYiB, 00i3HAHICTH LiJTLOBOIO PUHKY".

ITigxix 10 oriHKM ePEeKTUBHOCTI MapKETHHTY, 110 0a3yeThcs Ha aHANi31 MMOKAa3HUKA PEHTA0CIBHOCTI
MapkeTHHroBuxX iHBectumiii (PMI), 6yno nokmamuo ommcano JIxk. Jlenckommom?®. IlpumyinenHs, sKi
BIUIMBAIOTh Ha 3Ha4eHHS PMI, perynsipHO KOperyroThcs 3i 3MiHOI KOHKYPEHTHOTO CEepeloBHIIA, MOTPeO
KITIEHTIB Ta BHUTpAT. 3acTOCYBaHHS LBOTO MOKAa3HWKAa MOXXe OyTH IOCHUTh THYYKMM Ta IWHAMIYHUM
3a TOTIOMOT'0F0 (POKYCYBAaHHS Ha KOKHOMY 13 MAapKETHHTOBUX PIllIEHL OKPEMO.

OTxe, aHaIi3 Pe3yJIbTATUBHOCI MAPKETUHTOBOI iSTIHOCTI IPOBOAMTHCS Y TAKUX HANPSMaXx:

1) BHYTpILIHE CTaBIEHHS MEHEKMEHTY KOMIaHIH A0 MapKeTUHTy (HOro BH3HAYEHHS, POJb 1
(dhyHKIIii);

2) opranizaiis MapKeTHHTOBO{ HiSUTBHOCTI (3aJlydeHHS [0 NMPOIECY CTPATEeTiYHOTO IIaHyBaHHS,
piBeHb KoopauHalii 1 iHGopMaiiiHOro 0OMiHy MiX MigpO3AiIaMU HiANPUEMCTBA, Y3TOMKECHHS peaizamii
($YHKLIH MapKeTHHTY Ha IiJIPUEMCTBI);

3) mpakTWYHEe BUKOHAHHA (YHKIIH MapKETHHTY (BUKOPHCTAHHS MapKETHHTOBHX OCIIIKEHb,
CTpaTeriuHe TUIaHyBaHHSA, MeJia-TUIaHYBaHHSA, MPOTHO3YBAaHHA piBHSA NPOJAXIB, BIOCKOHAJICHHS
MapKETUHTOBUX 1H(OpMAlIHUX CHUCTEM, BHUMIPIOBAHHA 1 MOHITOPHHI €(EeKTHMBHOCTI MapKETHHI'OBOI
TSTTEHOCTI);

4) iHBeCTHIII] B HABYAHHS 1 PO3BUTOK MEPCOHATY.

BaxiuBo 4iTKO pO3pI3HATH ABa ACHEKTH aHali3y e€()eKTUBHOCTI MapKETHHIOBOi AiSIIBHOCTI: TO-
repIre, e SKIiCTh MPOBEACHHS MAapKETHHTOBHUX 3aXOJiB, TaKUX SIK JOCIIIHKCHHS PHWHKIB, CTpaTeridHe
IUTAaHYBaHHS, OIEPAaTUBHO-TAKTUYHI 1HCTPYMEHTH, KOHTpOIb, a, TO-Ipyre, IX pe3yJIbTaTUBHICTB, sKa
TIPOSBIIAETHCA Uepes3 JMHAMIKY PO3BUTKY OKPEMHUX PUHKIB i migmpueMcTa’,

Hns ominku iHGOpPMALIHUX TEXHOJOTIH 3aCTOCOBYIOTHCSI HACTYIHI MOKAa3HUKH: (YHKLIOHAIbHA
ITOBHOTA, CBOEYACHICTh, (PYHKITIOHATbHA HAMIMHICTh, alaiTUBHA HAIIHICTH, BapTiCTh BIPOBAIKCHHS Ta
BUTpATH Ha MiJABHUINECHHS KBali(ikamii crniBpoOiTHUKIB. PyHKIIOHANEHA MOBHOTA 1HPOPMaLiiiHOT cucTeMu
MiANPUEMCTBA — L€ BJIACTUBICTh 1H(QOpPMaLiHHO-KOMYHIKAIIiHHOI TEXHOJOTi, fKa XapaKTepusye piBeHb
aBTOMAaTHU3aLi]l yIpaBIiHCHKUX 3aBAAHb.

Koeoimient ¢yHkmioHamsHOI MOBHOTH iHGOpMAIIHOT CHCTEMH MIiATNPHEMCTBA PO3PAXOBYETHCS
3a hopmyIiorO:

1/a
K¢ = ——,
¢ I/0 @

ne 11, — moka3HUKH, OTPUMYBaHiI aBTOMaTH30BaHO; I 1, — 3aranpHa KiJbKiCTh ITOKa3HUKIB.

CBO€YaCHICTh — I BJIACTHBICTH MapKETHHTOBOI iH(OpMAIiifHO-KOMYHIKAI[IifHOT TEXHOJIOTIl, sKa
XapakTepu3ye MOKIMBICTh OTPUMAaHHS KepiBHULITBA HEOOXiAHOT iH(opMarii.

Koedimient cBoeuacHOCTi oTpuMaHHs iHGopMarii B iHQopMaIliiHUX CUCTEMaX ITiITPUEMCTBA!

_ Viia—ITla
Ila

Kc , (2)

ne 11, — KUTBKICTh TTOKa3HHKIB, OTPUMAHUX 13 3aTPUMKOIO IOJI0 TUTAHOBOTO TEPMiHY TTOTaHHS.

OyHKIIOHAIEHA HAJIMHICTh — 1I€ 3JaTHICTh MapKETHHIOBOI iH(OpMaIifiHO-KOMYHIKAIIiHHOT
TEXHOJIOTi, BUKOHYBaTH CBOi (hyHKILIi 3 00pOOJICHHS JaHUX, TOOTO CYKYNHICTh HAAIMHOCTEH MPOrpamMHOro,
iH(OpMAaIiITHOTO Ta TEXHIYHOTO 3a0e3MeYeHHSI.

! NIpykep, I1. ®. (2001). ITpaxmuxa menedxcmenma. Mocksa: Buibsmc.

2 Jlenckong, JIx. (2005). Penmabensrnocms unsecmuyuti 6 mapkemune. Memoouvl nogviuieHus npubbLibHOCH
Mmapxemuneosux komnanui. Cno: [urep.

3 Tomamescokuii, O. M., Hurenuxk, I'. ., Bitep, M. B., lyayk, B. I (2012). Ingpopmayiiini mexnonozii ma
MoOdenosants biznec-npoyecie: monozpagis. Kuis: Llentp HaBy. mit.
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AgnanTuBHA HANIIWHICTD — [I€ 31aTHICTh MAPKETHHIOBHUX iH(OpMaIifHO-KOMYHIKAIIIHHAX TEXHOJIOTIN
BUKOHYBaTH CBOi (YHKII, SIKIIO BOHU 3MIHIOIOTBCA B MEXaX YMOB, CTBOPEHHUX PO3BUTKOM CHCTEMHU
KepyBaHHs 06’ €KTOM BIIPOJOBIK 3aJaHOTO MPOMIXKKY dacy’.

KoHTtponp BHyTpilHIX 0i3Hec-NpoLECiB Ha MiANPHEMCTBAX, IO NPALIOI0Th Ha PHHKY TOBapiB Ta
MIOCIIYT, BKJIIOYA€E €JICMEHTH CTPATETIYHOTO I ONEepaTUBHOIO KOHTPOJIIO, y HEPILy Yepry, eeKTH NOCHICHHS
IMIZPKy TOPrOBHX MapoK, ONTHUMI3allii 3BITHOCTI B IpOLeci opraHizaiii MapKeTHHroBoi AisibHOCTI. Cepen
BHYTPIIIHIX MOKa3HUKIB €()EeKTUBHOCTI YNpPAaBIiHHA MapKETHHTOBOIO MisJIbHICTIO HEOOXiJHO 3a3HAYUTU
TaKUi MOKa3HUK, SK PIBEHb MiATOTOBKM IEPCOHANY Ta [II€BICTh CIIy>)KOM MapKeTUHry (e(eKTUBHICTBH
OpraHi3amiifHOi CTPYKTYpH 1 B3aEMOIi 3 IHIMAMH TAPO3IiIaMH IMANPUEMCTBA), PE3YIBTATHBHICTH
(yHKI[IOHATBHUX [ili KepiBHUKIB pi3HOro piBHA (0(iCHI BHUTpaATH, PE3yNbTATUBHICTh BiAPAIKEHbD,
aHATITHYHOT po6oTH)?.

Pe3ynbraTuBHICTD  (QYHKITIOHYBAaHHS CIYKOM MApKETHHTY XapaKTepU3YEThCSA ITOKA3HUKAMU
CKJIaJIOBIX MapKETHHTOBOI MISTILHOCTI, 30KpeMa:

— piBHeM iHTerpauii (QYHKIIOHaJIFHUX 3aBOaHb, SKUH XapaKTepU3ye SKICTb Y3TOAXKEHOCTI
IUTAHOBUX 1 KOHTPOIIOIOYUX (DYHKITIH MK OpTraHi3aliiHUMH IiIPpO3IIaMH TiANMPHUEMCTBA;

—  BIAMOBIgHICTIO iH(OpMAIfHOTO 3a0e3NedeHHs, 10 BH3HAYa€ IHTCHCHUBHICTH OHOBJICHHS 1
MHOWHY aHATITHIHOI 00pOOKH aKTyabHOI, JOCTOBIPHOI Ta HEOOXiMHOI iH(OopMarlil, 0 BUKOPHCTOBYETHCS
y BCIX acleKTax MapKeTHHTOBOT JisSUIbHOCTI;

—OIepaTUBHOIO €(MEKTUBHICTIO, sSKa NEMOHCTPYE IMBHUAKICTH MPHUHHATTS YNPaBIiHCHKUX PIIICHb,
AKICTh BUKOHAHHS CTpPATETiYHUX 3aBJaHb, OOIPYHTOBAaHUI pO3MOAIN (YHKIIOHAIBHUX OOOB’S3KIB 1
BIZIMOBIJaJIbHOCTI KEPIBHUKIB MiAPO3/IUIIIB Ta BCHOTO MiANpUeMCcTBa (Tab1.2).

Omiaka e(peKTHBHOCTI MapKETHHTY TaKOXXK MO’KE IPOBOIUTHCS 3a iHAEKCaMH OpeHIa Ta piBHEM
MIPUXIIGHOCTI JI0 HROTO CIOXUBadiB. [HIEKCH OpeHma — TMOKa3HWKH, SKi TOSICHIOIOTH HAasBHICTH abo
BiJICYTHICTB 3B 513Ky MiXXK OPEHJIOM i CIIO’KUBAHHSIM LOTO TOBapy ab0 TOBapHOi KaTeropii. BoHn 103BoisoTh
BH3HAYUTH POJb OpeHsa y CBIAOMOCTI CHOXHBAYiB, piBeHb COPUHHATTS OpeHza, piBeHb NPUXMIBHOCTI Ta
JIOSUTBHOCTI 10 HBOTO.

®axieni 3 ynpasninas Opennamu K. Kpasenc i K. ['mimginr cTBeppKyrOTh, IO OIiHKA BapTOCTI
6penna fomomarae ¢axiBusM y chepi MapkeTHHTy® OBIpYHTYBaTH e()eKTHUBHICTh IOTOYHHX
MAapKETHHIOBHX BHUTPAT CTOCOBHO HE TUIBKH KOPOTKOCTPOKOBMX, &€ 1 JOBIOCTPOKOBHX PE3yJIBTATiB.
BuacHo BUSBHTH SIK HETaTHUBHI, TaK 1 TO3WUTHBHI MOJXJIMBI HACHIIIKH CTPATETIYHHUX PIMICHB, IO
MPHUIMAIOTHCS, BpaXxOBYBATH BiJIaJICH] HACIIKK 1 yXBAITIOBaTH OOIPYHTOBaH1 pillleHHS MPH TUTAHYBaHHI 1
po3moisi  OIOKETy, OIIHIOBAaTH BHECOK (DaxiBIiB MapKETHHTY B Pe3yJbTaTH MisSUIBHOCTI, JOJaTH
HEraTHBHI HACTIAKH HAAMIPHO! IUIMHHOCTI KaJpiB, MO0 CIIOCTEPIraeThCs B MAapKETHHTOBIH cdepi,
PO3pOOIATH YHIKaNIbHI ISl KOXHOTO OpeHja mporpamu 30iJbIIEHHS BapTOCTI 3aMicTh KOHLEHTpAIii
Ha KOPOTKOCTPOKOBOMY 3HIDKEHHI BUTpAT a00 301IbIICHHI TPOJaXYy.

Innexcu OpeHzma, sSK TNPaBHIO, BUKOPHUCTOBYIOTH JJISi OLIHIOBAHHS €(QEKTHBHOCTI PEKIaMHHUX
KaMITaHii, piBHA MPOHUKHEHHS TOBAapy Ha PUHOK, MOTEHIIIAy 3pOCTaHHS ayIuTopii OpeHna Ta 103BONIAIOTh
BUSIBUTH TPYNH JIOSJIBHUX Ta 3aJ0BOJICHHMX CIIOKMBadiB. Halmommpenimn iHAEKCH — Lie 3HAHHA MapoK
(crioHTaHHE 3HAHHS Ta 3HaHHSA 3 MifgKaskorw). Ha migcraBi gaHmx mpo 3HaHHS OpeHaa MOKHA 3poOWTH
BHCHOBOK IIPO HOTO TOIYJBIPHICTE. B OCHOBiI OIliHIOBaHHS KOMYHIKATUBHOI €(QEKTHBHOCTI JICKUTH
JOCTI/DKEHHS. 0013HAHOCTI CIOKKMBauiB., 3a3Buuaii, MOKa3HUK OOI3HAHOCTI BHKOPHCTOBYETHCS BIJIHOCHO
TOBapHOI MapKH.

OCHOBHMM KaHAJIOM KOMYHIKalid MpH CTBOPEHHI MapKETHHIOBHX iH(OpMaIiiHO-KOMYyHIKAIIHIX
TEXHOJIOTiH € BeO-calT. J[isi mpoMHCIOBUX MIANPUEMCTB CalT € IHCTPYMEHTOM, SIKUH 3HAYHOI MIipOI0
MOJIETIIYE 1 CHpOLIye KOMYHIiKalii 13 pealbHUMU Ta NOTCHUIHHMMH 3aMOBHMKAMH Ta JOTIOMOTae
chopMyBaTH IMIIDK CydacHOTO AWHAMIYHOTO mignpuemctBa. CydacHWA CalT — Iie Karajor TOBapiB
3 MOXKITBICTIO 3pOOUTH 3aMOBJICHHA Ta IHTEPAaKTHBHUN IHCTPYMEHT IS CHUIKYBaHHA 3 yCiMa ITHOBUMHU
rpynamMu CIOXKHBaiB, a TAKOX IOCEPEIHUKAMH Ta MapTHEpaMH. 3a YMOBH iHTerpallii BeO-1pecTaBHUIITB
3 iHpopMaIiHHOI CHCTEMOIO IANPUEMCTBA BEO-CAT CTa€ OJHWM i3 OCHOBHUX IHCTPYMEHTIB
BIIPOBAHKCHHS] MAPKETHHTOBUX 1H(GOPMAIliHHO-KOMYHIKAIlIHHUX TEXHOJIOT 1.

! Bepesa, A. M. (2001). Ocnosu cmeopenns ingpopmayitinux cucmem. Kuis: KHEVY.

2 JTanwo, S1. (2006). MapKeTUHIOBH ayIUT — 3aCi6 MiABMILEHHS KOHKYPEHTOCIPOMOXKHOCTI IiAPUEMCTB.
Maprxemune ¢ Ypaini, 2, 47-51.

3 Kpesenc, 1. B. (2003). Cmpamezauueckuii mapkemunz. Mocksa: Bunbsmc, 53-65.
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Taomuus 2
Hanpsamu oniHKky ynpasJliHHS MAPKETHHI0BOIO AiSlJIbHICTIO
DyHKIil .
3aBaaHHs MapPKETHHTY Hanpsamu ouinku
MapKeTHHTY
BusiBiieHHS CUJIBHUX Ta Amnari3 pakTopiB MaKpo —
I piBeHE Crpareriune cIaOKHX CTOPiH MiANPHEMCTBA. | Ta MIKpPO — CEpelIOBUIIA.
p IUTaHyBaHHS Cermenranist punky. Oninka JocnigkeHHs puHKY TOBapiB
MIPUBA0IMBOCTI CETMEHTIB Ta TIOCITyT
KonkypenTu (nepernik nociyr
@opMyBaHHS XapaKTEPUCTUK HIYD (nep T
. SIKICTh ITOCITYT, XapaKTePUCTHKA
[Mocyru/ mpoaykt | mocmyr. KoHuenuis nociyr. )
. ) nocayr)CroxkuBadi (motpedwu,
OuiHKa SKOCTI MOCIYT
BHMOT'H, MOTHBALii Ta MepeBar)
BiamosigHicTh MIHU i IKOCTI
Ilina roctyT. BusBiaeHHS MiHHOCTI PuHKOBa BU3HAYEHICTD IIHU
MOCITYT JIJIsl CIIOKUBAYiB
II piBeHsb CriiikicTp 00cCsTiB 30yTY. AHauni3 BUTpaT Ha IPOCYBaHHSI.
30yT PesynbTaTuBHICTH HaJaHHS AHai3 BUTpaT Ha CTUMYJIIOBaHHS
MOCIyT MPOAAXKY MOCITYT
AHaJi3 BUTpaT Ha peKiiamy.
dopMyBaHHS TO3UTHBHOTO AHai3 BUTpaT Ha y4acTb
Komymnikarii IMifKy. 30UTBIIICHHS TPYITH y BHCTaBKaXx, ceMiHapax,
JOSITHHUX CIIOYKUBAYIB. koHpepenuisax. [ligTpumka
MMOTOYHHUX KOMYHIKaIlif
Po3pobka anroput™My orepartiii.
@opMyBaHHS CUCTEMU
pMyBar bromxker mapkeTurry (4P).
. Cucrema nmoka3HukiB. Po3poOka . R
III piBeHb . AmHai3 peanizamii MApKETHHTOBHX
KOHTPOJIIO METOANKHU PO3PaXyHKiB. A
[ToOymoBa CTpyKTYpHO-JIOTIIHOT
CXE€MH KOHTPOJIIO.
. 3pocraHHs npodecioHanizm MHaMiKa JOXOJiB IIEpCOHATY Ta
IV piBens | Ilepconan p P ¢ . MY A JIOXOB TIeP y
KOMITETEHIIIi Ta BiJIaHOCTI TOI-MEHE/KEPIB i IITPUEMCTB

Y3azanvneno asmopom

BucnHoBku. 3acTOCyBaHHsSI MapKETHHTOBHX 1HQOPMAIifHO-KOMYHIKAI[IHHUX TEXHOJOTIH moTpedye
BpaxyBaHHS OCOOJMBOCTEH PO3BUTKY PHUHKOBHX BIJHOCHHM B KpaiHi, MOXIHMBI CTpaTeriuHi 3aBOaHHS
PO3BUTKY MiJIPUEMCTBA, TEXHOJIOT1YHI MPOLIECH BUTOTOBJICHH HOBUX TOBapiB Ta 0a3yBaTHCs Ha Cy4acHUX
iH(OpMAaIiTHIX TEXHOJIOTIAX.
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The subject of the study is the analysis of the marketing strategy of large and medium-sized
companies in Ukraine and worldwide which operate in the telecommunications sector. The
purpose of the study is to review and provide characteristics of the telecommunications industry
in Ukraine. This paper defines the place and role of marketing segmentation in mobile
communications and the Internet market. The characteristics of the mobile communications
market in Ukraine are compiled and examples of structural market transformations worldwide are
analyzed. The measures for the restructuring of the market are proposed. The results of the study
lead to the following conclusions: a set of strategies for the effective development of market
segmentation which can be applied in Ukraine is highlighted; possible measures for structural
adjustment of the market are proposed.

Keywords: segmentation, mobile communications market, mass marketing, mobile virtual
network operator, diffusion of innovations, oligopolistic market.

Problem statement. As at the early 2019, 21.09 million people in Ukraine regularly access the Internet
(once a month or more). Of these, 64% use mobile devices®. Scientists, experts in the telecommunications
industry argue that the introduction of new technology-based services is directly correlated with the size of
the economical gross product. For instance, increasing the penetration rate of broadband Internet access by
10% leads to a GDP growth of 0.6-2.8%?2. That is why the strategically important cellular service market
attracts attention not only of entrepreneurs and professional marketers, but also statesmen.

An important component of the Ukrainian telecommunications market problem perspective is the
strategy of consumer segmentation, namely mass marketing. The standardization of technologies, whose
results are provided to the end consumer, contributes to the formation of a typical range of services at standard
prices. In addition, the cellular service market has all the hallmarks of oligopoly. These factors limit the
differentiation of services and reduce potential market participants, which affects consumer sentiment and
market relationships. Most consumers complain about uneven quality of services, incomprehensible tariff
conditions, and most of all — about substantial increases in in the subscription fee®. There are also specific
needs of some consumers, as well as a number of B2B sector requests for customized services that the market
cannot offer due to the use of mass marketing.

Analysis of contemporary studies. The problem of segmentation and relationships development
between market participants is being studied by scientists in Ukraine and all over the world in various aspects:
definition of the segmentation and its components (P. Kotler, M. McDonald, I. MacDonald Dunbar), analysis

! Factum Group Ukraine (2019). IIponuxnoeenue unmepuema 6 Yxpaune
<https://inau.ua/sites/default/files/file/1903/dani_ustanovchyh_doslidzhen za 1-y kvartal 2019 0.pdf>

(2020, March, 14).

2 Delo.ua (2017). ITunions ons pocma: Kax 3G u 4G enusem na BBII cmpanw: <https://delo.ua/business/piljulja-dlja-
rosta-kak-3g-i-4g-vlijaet-na-vvp-strany-337126/> (2020, March, 21).

3 YHIAH (2019). B Yxpaini nooopocuas mobinbhuii 36'930K: CKilbKu NAAMUMUMEMO.
<https://www.unian.ua/economics/telecom/10404528-v-ukrajini-podorozhchav-mobilniy-zv-yazok-skilki-
platitimemo.html> (2020, March, 10).
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of the cellular service market in Ukraine and directions of its development (L.V. Lazorenko, N.O. Margarita,
A.P. Karpiy), researching the competition in the oligopolistic market of mobile communications (L.V. Zubko,
Y.V. Sapega), characteristics of mobile virtual operators and their role in the industry (Allan T. Rasmussen,
Christian Borrman), evolution of the telecommunications industry worldwide (Gerard M. Goggin, Andrew
Wheen). At the same time, given the lack of systematic study of market segmentation strategies in the
industry, the cellular service and Internet communications market, the development of relationships among
its participants need further research.

Definition of objectives. The purpose of this article, as a part of the scientific research, is to identify
the essence of segmentation strategies adopted in the industry, as well as to explore the problems of applying
other marketing strategies.

Presentation of the primary material. Market segmentation is the division of all potential consumers
into groups based on differences in their needs, characteristics or behavior®. In most cases, an enterprise in
any industry cannot cover all consumers with one single offer, since on rare occasions all of them need the
same product or service. Segmentation is usually applied by geographical, demographic, economic, social,
psychological, behavioral principles or by motives for the purchase or using goods.

After conducting market research, according to its results, company management decides on the
strategy of choosing the target market for each specific product or service. If an enterprise chooses a mass
marketing strategy, it means that it has decided to ignore any differences in segment needs — segmentation is
kept to a minimum. Players on the cellular service and Internet market follow a similar strategy — high-tech
companies are implementing a late-19th-century marketing strategy. Of course, this is due to the similarity
of the results from the operation of the technologies offered; for example, the consumer will not contact the
cellular operator (carrier) asking to provide him with a CDMA digital cellular communication rather than
GSM (although in some cases such a need arises) since a user is more concerned with the end result — calling
the other party. However, on any market sooner or later the question of going beyond the traditional diversity
of services arises; it comes after the saturation of primary demand and the inevitable evolution of needs.

In considering the cellular service and Internet market in Ukraine, it is possible to talk about the three
largest players on the telecommunications market — so-called “The Big Three”: “Kyivstar” (54% of the
market), “Vodafone” (34%) and “Lifecell” (16%)% This power structure is typical for the industry,
as expensive equipment and infrastructure, as well as permits and licenses are traditional barriers to the
emergence of new independent players. There are also several mobile and internet operators which occupy
small niches: “Intertelecom”, as the only CDMA operator in Ukraine (about 0.5% of the market); “TriMob”,
which satisfies the need for cheap 3G internet in the lower echelons of the market (about 0.7%);
“LycaMobile”, as an international virtual operator specializing in roaming and international calls (share is
unknown). However, even small-scale market players are followers of mass marketing strategy, since the
depth and breadth of their range of services, the portrait of the target consumer are little different from those
of “The Big Three” (despite some specialization).

On all European mobile communications markets (54 countries), 3-4 companies have a leading
position with the largest subscriber base®. The situation in other regions of the world is not very different. In
other words, on most of the world markets, government regulators deal with their oligopolistic structure.

Due to the fact that the parent companies of two of the three largest Ukrainian telecommunication
service providers are located in the Russian Federation, it is correct to compare the Ukrainian cellular service
and Internet market with the Russian one. In addition to “MTS”, “MegaFon”, “Beeline” and “Tele2”, which
use the industry-wide “positioning on everyone”, on the Russian market there is also “Yota” LLC, which
sufficiently serves the mobile Internet segment of those up to 35 years — residents of regional centers who
have a demand for fast and lucrative 4G, but at the same time use other services less. It is worth noting that
the average monthly cost of Russian operators’ tariff plans is 153% higher than the offers of their subsidiaries
in Ukraine (500 rubles against 75 UAH, as of 01.09.2019). However, the price range of Russian operators’
offers is much larger: from 225 to 620 rubles for a package with a minimum number of services versus
75-80 UAH for a similar one in Ukraine (some of “Lifecell” tariffs are not taken into account due to their
failure to meet the consumers minimum requirements of service — both Russian and Ukrainian). Considering

! Tanura, €. (2007). Ocnosu cyuacnozo mapxemunzy. JIbBiB: Ykpaincbka AxaneMis JIpykapcTsa.

2 Maprira, H. O. (2016). Ouinka cy4acHOTo CTaHy PO3BUTKY PMHKY MOOUIBLHOTO 3B 13Ky B YKpaini. Exoromixa
ma cycninecmeo, 1, 388.

3 Wikipedia (2020). List of mobile network operators of Europe.

<https://en.wikipedia.org/wiki/List_of _mobile_network_operators_of Europe#Ukraine> (2020, February, 12).
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the breadth and depth of the range of Russian operators’ services, different approaches to pricing and
communication policy, the selection of different market segments and orientation on theme by some firms,
we can conclude that there is no mass market segmentation strategy applicable, plus more intense competition
for B2C and B2B consumer. But what drives cellular service and Internet market segmentation?

First of all, let’s enlarge upon the concept of virtual mobile operator. MVNO (Mobile Virtual Network
Operator) is a mobile operator that uses an existing third-party infrastructure while providing services under
its own trademark. By leveraging excess capacity belonging to existing market participants, MVNOs are
designed to meet the needs of those consumers who are characterized by high cost of engagement. They can
be: subscribers who constantly make international calls; subscribers with disabilities and low purchasing
power; B2B clients with special needs etc. Traditional mobile operators in developed countries usually have
some reserve capacity and bandwidth to ensure the quality of services in the event of a massive short-term
increase of subscribers’ activity. In order to shift the reserve to self-sufficiency, operators dynamically unload
to MVNOs their unused capacity at minimal, “wholesale” prices. A virtual operator does not have the capital
cost of installing and maintaining base stations, hiring large staff of specialists and paying fees for all the
telecommunications licenses. In addition, MVNO can use equipment of several cellular operators at once,
extending the coverage area and reducing the termination of traffic (redirection) cost, thus creating
an attractive trade offer for consumers.

By the level of own services’ development and controlling components of its production, companies
are divided into those using Light MVNO and Full MVNO models. There are also intermediate forms —
subsidiaries as service providers and resellers.

Table 1
Business models of some market participants
Traffic routing Service Tariff Marketing
: Call center - S
Carrier and systems on . Billing plans communications
— . , | and online S
type communication | subscribers support system | and SIM- | and distribution
equipment devices PP cards network
Reseller +
Subsidiary,
service + + + +
provider
Light
MVNO + + + + +
Full
MVNO + + + + + +

Source: compiled by the author on the basis of data’

GSMA Intelligence, a mobile communications market analysis company, identifies eight existing
MVNO categories® that meet the needs of relevant segments: discounters, telecom companies,
entertainment/media companies, migrant and travel brands, retailer brands, services for B2B, roaming
providers and M2M (machine-to-machine interaction — technologies that enable data to be transmitted across
devices, such as terminals, meters, camcorders, trade terminals, etc).

On the Russian market, MVNOs have been the catalysts for structural changes since the early 2000s.
In 2008, local authorities created the necessary legislative framework for the virtual operators’ operations,
regulating their activities and the right for their own number capacity. That, in turn, provoked the emergence
of new players on the market. A good example of the cellular service market restructuring is the “Beeline”
operator, which leased its facilities to the virtual operator “Sim Telecom” (known as the “Sim Sim” brand
since 2014). Its services were in demand with migrant workers due to points of sale places being strategically

! Bernard, G. H. (2020). Full MVNO and Light MVNO. Georges-Harald Bernard's blog.
<http://ghbernard.byethost18.com/full-mvno-and-light-mvno/> (2020, February, 12).

2 GSMA Intelligence (2015). The global MVNO footprint: a changing environment
<https://web.archive.org/web/20150419012148/https://www.gsmaintelligence.com/research/2015/02/the-global-
mvno-footprint-a-changing-environment/490/> (2020, March, 20).
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selected (around 4000 points near train stations, markets and other public places), low rates for calls to CIS
countries and support of call center operators speaking relevant languages (including Uzbek and Tajik)*.

Although MVNO’s business model is widespread in many regions of the world, its process
of integration is slow on the Ukrainian cellular service and Internet market.

Table 2
MVNO penetration into cellular service markets, by countries
e mvios | STEIECTalMWNCS | Marketpaers
United Kingdom 77 15,9% 19
Germany 135 19,5% 18
USA 139 4,7% 17
Russian Federation 37 5% 16
Ukraine 2-3 <0,5% 4

Source: compiled by the author on the basis of data?

At the same time, it cannot be denied that there are segments of potential or already attracted
subscribers on the Ukrainian market whose needs can be effectively met by the services offered by MVNO.
The history of virtual mobile operators in Ukraine dates back to the mid-2000s, when the need for cellular
communication as a technology, its penetration, encouraged a few market players to consider all segments
and use different marketing strategies. Mobile carriers have been actively creating new sub-brands whose
services have well-defined target audiences. The subscriber base of each of the sub-brands numbered from
tens of thousands to several million users, but most of these subsidiaries were quickly liquidated and
subscribers were forcibly transferred to the tariffs of the parent companies. Market participants explained this
decision as “the need to unite all internal brands”.

As far as the stage of virtual mobile operators” market development in Ukraine is clearly far behind
the similar markets in the countries of near and far abroad, the problem of identifying all the factors that
hinder the progression of such a partnership arises. Here are some of them:

o Lack of the legislative framework for MVVNO. Each virtual operator must be licensed to operate as a
normal telecom carrier’, MVNOs are currently only resellers of the “real” cellular carriers’ services and may
have difficulties obtaining their own license plate or cannot obtain it at all;

¢ Network congestion and low ARPU. Although the disadvantages of the infrastructure systems may
indeed exist due to its lack of cost recovery on investments, significant costs are invested in the development
of the base stations, transport network and maintenance of the existing coverage (with only “Lifecell” under
such conditions being unprofitable). As for low ARPU, its level does not interfere with market
transformations through MVNO creation; for instance, in the MVNO-vibrant Philippines® the average
monthly check may not exceed $1,5.

e Weak antitrust regulation of the industry and lack of appropriate regulatory powers in NCRCI
(National Commission for State Regulation in the Field of Communication and Informatization). Ukrainian
law does not provide for forced cooperation with the MVVNO or sanctions for usurpation of market power
by a mobile operator. Speaking of the Antimonopoly Committee, it has examined the case of the possible

! Konauuros, B., Kauteiues, I1. (2018). «BbiMnenkoM» n306aBuics OT BAPTYaIbHOTO ONEPATopa J1Jisi MUTPAHTOB.
Beoomocmu <https://www.vedomosti.ru/technology/articles/2018/04/03/755695-vimpelkom-izbavilsya>

(2020, March, 03).

2 One Development, Ltd (2018). The state of MVNO in 2018.
<https://web.archive.org/web/20190324140650/http://www.weconnectthailand.com/news/the-state-of-mvno-in-2018-
more-than-1300-active-mvnos-in-79-countries/> (2020, March, 12).

3 3axon npo menexomynuixayii, cm. 155, 2004 (Bepxosna Pana Ykpainu). O¢hiyiiinuii catim Bepxosnoi Paou Ykpainu
<https://zakon.rada.gov.ua/laws/show/1280-15> (2020, February, 25).

4 Newswire Association LLC (2017). MVNOs in Emerging Asia: MVNO friendly regulatory framework and unique
product offerings to drive MVNO market <https://www.prnewswire.com/news-releases/mvnos-in-emerging-asia-
mvno-friendly-regulatory-framework-and-unique-product-offerings-to-drive-mvno-market-300455594.htmi>

(2020, March, 10).
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cartel complicity (regarding the practice of 4-week billing) promptly enough?, but so far (as of 01.01.2019)
has not initiated any monopoly abuse? allegations towards “Kyivstar”;

e Lack of a strong national operator. All key market participants are subsidiaries of the foreign
companies: “Kyivstar” PJSC (“VEON”/’VimpelCom” Ltd. — Russian Federation), “Vodafone Ukraine”
PJSC (“MTS” PJSC — Russian Federation), “Lifecell” LLC (“Turkcell” A.S. — Turkey), "Intertelecom” LLC
(“Interdnestrcom” — unrecognized Pridnestrovian Moldavian Republic). This is an unnatural situation for the
mobile communications market, since in most countries there is at least one national player on the market
with a significant market share®. Representatives of any major company in other countries are always late in
applying innovations and are not usually the initiators of restructuring the market.

e Misunderstanding of the MVNO on the traditional (“base”) operator dependence level. Virtual
operators cannot practice aggressive dumping and thus “compromise the stability on the market” unless this
opportunity is created. The terms of the partnership are always consistent with the parent carrier; moreover,
only 26% of MVNOs position themselves as discounters®.

The emergence of new MVNOSs on the Ukrainian market is a necessary condition for the revival of
competition, which is misrepresented by the existing market players as “unbearable”. This can only be the
case when it comes to price competition (again, not taking into account the existence of a “standard” price
range of key market players and their abilities to organize cartels), but not in the case of service, technological
innovation and marketing segmentation.

Let us turn to the proposals for restructuring the market. Addressing the problem of mass marketing
and inefficient segmentation, one should focus on the worldwide practice of overcoming the negative effects
of an oligopolistic structure by revitalizing competition. One of the methods that will give impetus to the
development of the industry is the attraction of virtual mobile operators as new entrants to the market. At the
moment, there are at least two promising areas on the Ukrainian market, the segmentation strategies for which
can be implemented by MVNO business models.

The first strategic direction is to serve the segment of the young, active users who want to access
the fastest mobile Internet and be the first to enjoy the latest technological advances. It should be noted that
in 1962 the American sociologist E. Rogers developed the theory of the so-called diffusion of innovation®
(Fig. 1), which describes this consumer group as a segment of “‘enthusiasts” (“innovators”) and “early adopters”.

Innovators

Early Late
Adopters Majority Majority Laggards
13.5% 34% 34% 16%
X-2sd X-sd x X+sd

Fig. 1. Segmentation by the innovation diffusion model

L Vxpindopm (2019). Pospaxyuxosuii nepiod mobirehux onepamopie y 4 muoicni nenpasomipnuti — AMKY
<https://www.ukrinform.ua/rubric-economy/2695520-rozrahunkovij-period-mobilnih-operatoriv-u-4-tizni-
nepravomirnij-amku.html> (2020, March, 05).

2 AuTHMOHONONBHUI KoMmiTeT Ykpainu (2020). 3106oicusants MOHOROTbHUM (OOMIHYIOUUM) CIMAHOBUL{EM
<http://www.amc.gov.ua/amku/control/main/uk/publish/article/84986;jsessionid=AD4678B6101EF9E9229FC4D37E
787D2F> (2020, February, 12).

3 Wikipedia (2020). List of mobile network operators of Europe
<https://en.wikipedia.org/wiki/List_of_mobile_network_operators_of Europe#Ukraine> (2020, February, 12).

4 GSMA Intelligence (2015). The global MVNO footprint: a changing environment
<https://web.archive.org/web/20150419012148/https://www.gsmaintelligence.com/research/2015/02/the-global-
mvno-footprint-a-changing-environment/490/> (2020, February, 20).

5 Everett, M. R. (1962). Diffusion of innovations. London: Macmillan (Free Press of Glencoe).
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In every country there are consumers on the cellular service and Internet market who want “the latest
and greatest”. These are people who can easily imagine the benefits of new technologies, evaluate their
usefulness and tailor it to their needs. Also, as is often the case with new technological standards and
consumer electronics devices, early adopters tend to purchase a “catalyst for change” or “a better future for
everyone” and thus hope that they will prove to be “superior” to ordinary users. We can assume that there is
a segment of a sufficient size with active (marked by high consumption) mobile Internet users age of 16-35,
residents of regional centers with average income (by analogy with markets in other countries), who
potentially have an unmet demand for missing services in Ukraine which can be provided by the symbolic
MVNO “Type 1”. This may include unlimited mobile internet plans (Ukrainian carriers provide ones, but
limit connection speeds after a certain amount of traffic consumed; alternatively, MVNO may offer a
downgrade from 4G to 3G after reaching the consumption limit — with the expectation of minor losses from
the most active subscribers). MVNO “Type 1”” may be present both in the higher echelons of the market (100-
150 UAH and above per month for the service pack) and below the average price level (50-60 UAH per
month). These costs should be reduced by completely abandoning services that are not sought after in the
innovators and early adopters’ segments, such as minutes of calls and SMS.

The second strategic direction is MVNO “Type 2”, which shall serve the lower echelons of the market:
consumers who do not want to use any services other than cellular communications; subscribers with minimal
ARPU. We can conclude that there is a sufficient number of existing and potential subscribers (“late majority”
and “laggards”) who do not need or simply are not able to pay for mobile internet and other relevant carriers’
services — they only need a cellular connection of the minimum necessary quality. These may be pensioners,
the elderly and other sectors of the poor population in Ukraine. Following the cascading increase in tariffs
during 2018, it has become apparent, through the prism of numerous complaints, that there is a significant
hidden demand for the potential discount player’s services; moreover, “The Big Three” do not currently offer
any tariff plan without the mobile traffic package included, since the mobile internet delivery is the main item
of revenue for carriers (at the same time, phone calls between subscribers of the same network is free of
charge, but within the paid package). Although operators have tried to reduce the pressure on subscribers of
the described above segment by providing a discount of = 10% for discontinuing the use of mobile internet,
these consumers still feel abandoned.

The unrestrained fear of the carriers over MVNO discounters is, at first glance, grounded because of
the fact that it is unprofitable to serve the lower echelons of the market and MVVNO seems to use an aggressive
dumping as a matter of course. In fact, the needs of the segment stated above can be met by lower quality
services, primarily using outdated technological standards. Currently, the telecommunications industry is
aware of the clear trends such as VOLTE growing popularity (Voice over LTE — voice communication of
better quality using 4G), falling SMS usage and decline in 3G investment® (Fig. 2).

Providing the opportunity to make a limited number of calls using traditional technological standards
and leasing the right to use a small part of the radio frequency resource to the less relevant 2G/3G Internet
should not cause extra costs of the base operators and make an outflow of their valuable subscriber base
possible; on the contrary, this will allow the implementation of the “harvesting” marketing strategy for
services in stages of maturity and decline. In addition, according to some market experts, such as the NCRCI
Chairman?, phone calls may become completely free of charge in the future (as a basic unpaid service: may
also be implemented as a free service between subscribers of different carriers), while users will only consume
internet traffic. Considering all the appearing trends, the question arises: can a partnership of the base operator
with MVNO “Type 27, which, let us assume, is only supposed to provide MVNO with the traditional cellular
services — not for free (15-30 UAH per month), at economically reasonable prices — to threaten the market
power balance somehow? Such an MVVNO certainly could pull over some of carriers’ subscriber base (unless
it attracts completely new subscribers), but only those who are the most “undesirable” clients for market
leaders — frugal, inactive users with low ARPU who only need the least margin, outdated services and the
minimum required level of service. These are the existing or potential subscribers in the segments that are
inefficiently served by the base operators. The emergence of MVNO “Type 2” will not only revitalize the
market, but also improve the socio-economic situation of some sections of the population.

L Informa PLC (2019). MWC19: What to Expect <https://ovum.informa.com/resources/product-content/mwc19-what-
to-expect-ens002-000064> (2020, February, 12).

2 UBR (2018). B HKPCH pacckasanu o ckopocmu unmepnema, MNP u enedpenuu 5G 6 Yepaune
<https://web.archive.org/web/20190917174621/https://ubr.ua/market/telecom/v-nkrsi-rasskazali-o-skorosti-interneta-
mnp-i-vnedrenii-5g-v-ukraine-3879123> (2020, March, 02).
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Cost estimates, million US dollars

Fig. 2. Carriers’ forecast on investments in 3G network development according
to GSM Association

Key findings. On the cellular service and Internet communications market in Ukraine there is a mass
marketing strategy that prevails; this is the reason why some segments are not properly serviced. Most of the
similar markets worldwide have a similar oligopolistic structure, but in leading European and neighboring
countries, measures have been taken to overcome sluggish competition. One of the ways to make necessary
market transformations is to stimulate the emergence of virtual mobile operators (MVNOSs) on the market.
These market players are the catalyst for change, in particular in the areas of marketing segmentation and the
introduction of technological innovation. The Ukrainian MVVNO market is extremely underdeveloped due to
local peculiarities such as: lack of legal framework for MVNO; low ARPU and inability of market
participants to see potential benefits of working with MVVNO; weak antitrust regulation of the industry; lack
of a strong national operator; misunderstanding of the MVNO on the base operator dependence level. Based
on the theory of diffusion of innovations and analogy with the world markets of cellular service and Internet
communications, we can assume the presence of undeveloped segments of active and conservative (poor)
consumers, whose demand can be effectively satisfied by the emergence MVNO “Type 1” and “Type 2”
accordingly on the market.
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FORMING AN INNOVATION ENTREPRENEURSHIP
ECOSYSTEM IN UKRAINE

The article considers the essence of forming an innovation entrepreneurship ecosystem in
Ukraine, which is an important condition for the successful development of our country in an
innovative direction. The concept of an innovation entrepreneurship ecosystem is defined. The
connection of components of an innovation entrepreneurship ecosystem in the form of a circle is
shown. The composition and role of components of an innovation entrepreneurship ecosystem in
Ukraine are described. The rating of Ukraine among other countries of the world is analyzed by
the Global Innovation Index and the level of its innovative development is shown. The strengths
and weaknesses of Ukraine in the innovation sphere are described. Ways to overcome these
problems are suggested. The role of the state in promoting the effective development and
functioning of innovation activities and promotion of the innovation market is determined.
Keywords: innovative entrepreneurship, innovation entrepreneurship ecosystem, ecosystem
elements, Global Innovation Index, level of innovative development.

Introduction. The transition of Ukraine to the innovative model of economy requires the formation
and development of intellectually innovative business, which will provide competitiveness at the international
level. The formation of post-industrial society involves radical changes not only in the technical sphere, but
also in all spheres of human life. Today there is a transition to a new type of social development, namely
information and innovation society, based on knowledge and innovation. Therefore, the innovation
orientation of economic growth is a pressing issue for research in today’s world.

The basis of an innovation-type economy is innovative entrepreneurship. It is an important element of
Ukraine’s national innovation system. Therefore, in order to ensure the efficiency of its activity and successful
development, it is necessary to focus its efforts on its logistics, regulatory legal and forming an innovation
entrepreneurship ecosystem, which will help to solve the problems of its optimal and effective organization.

Target setting. The purpose of this article is to analyze forming an innovation entrepreneurship
ecosystem in Ukraine and exploring the conditions for its successful development.

Research results and discussion. The process of globalization and the development of information
technology contributes to the increased activity of innovative research in the conduct of business activities.
The driving force of the modern market economy is entrepreneurship and innovation. Innovative ideas help
to create and develop innovative products that need to be further refined and marketed. The successful
implementation of new ideas in life will be facilitated by the development of innovative entrepreneurship and
the formation of its ecosystem. The environment of innovation development should help them to successfully
move from a business idea to a ready-made competitive product that can meet the needs of consumers and
bring profit to the entrepreneur. These processes depend on the level of development of innovative
entrepreneurship and its ecosystem. Therefore, for the successful development of innovative
entrepreneurship, Ukraine needs the formation and development of its ecosystem, which will facilitate the
effective introduction and promotion of the innovation market. The innovation entrepreneurship ecosystem
is an environment conducive to the development of entities of innovative entrepreneurship, such as: small
innovation firms and start-ups that branch into spin-offs and spin-outs; corporations that provide sustainable
demand for innovative products; universities; venture capital funds; infrastructure that provides the
functioning of innovative companies (technoparks, business incubators, business accelerators, science centers
(innovation hubs), innovation parks); NAS of Ukraine and state institutions, which provide the legal
framework to create and promotion of innovations and facilitate the commercial use of innovations and non-
governmental institutions (NGOs, online communities).

The innovation entrepreneurship ecosystem connects the elements of the infrastructure into one whole,
ensures effective interaction, adaptation and cooperation between them, creates close links between its
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elements and ensures the promotion of innovations in the market and their successful commercialization.
All elements of the ecosystem are closely interconnected, affect each other and the effective activity of some
elements, depends on the effective activity of others. Just as the biological ecosystem is a complex natural
complex of living things that interact with the inorganic environment and are materially and energy dependent
on it, in which the cycle of substances is carried out, so the innovation entrepreneurship ecosystem consists
of the elements of infrastructure that interact and create the cycle of innovation.

In our opinion, the innovation entrepreneurship ecosystem is a broader concept than infrastructure and
consists of processes of interaction of its elements and promotion and commercialization of innovations.
Therefore, the success of innovative entrepreneurship as a whole depends on the long and deep adaptation of
the components and their effective interaction. These processes include the forming an innovation
entrepreneurship ecosystem.

In view of the above, we can conclude that the effective activity of innovative entrepreneurship depends
on the effective formation and activity of all its components as a whole.

The functional sphere and the interaction of the components of the innovation entrepreneurship
ecosystem can be represented as Figure 1.

The innovation entrepreneurship ecosystem is a complex open system, formed from interdependent
elements, parts, components and represents a constantly changing, evolving and restructuring in a dynamic
environment®. Based on the systemic paradigm of Y. Kornai, it is possible to determine the principles
of research of the innovation entrepreneurship ecosystem as an economic system®:

1) the innovation entrepreneurship ecosystem is a multidimensional and multidimensional design and
requires identification in a certain structured space and complex perception of all manifestations of its
existence and development;

2) the diversity of elements of the environment of the innovation entrepreneurship ecosystem implies
the poly-aspect of their spatial existence and the level of saturation, which requires the use of appropriate
diagnostic apparatus of their research and development methods;

3) lack of clear positioning of factors of internal and external environment as such that restrain or
promote the development of elements of the innovation entrepreneurship ecosystem, causes the migration of
sources of opportunities and constraints, which are taken into account when justifying decisions on
transformational changes;

4) the informative-cognitive nature of managerial decisions under conditions of information
asymmetry enhances the role of informal factors for justifying current and strategic decisions;

5) analysis of the functioning of units of the innovation entrepreneurship ecosystem goes beyond the
detection of cause and effect relationships and deterministic orientation and involves the study of all
multidimensional interaction of elements of the ecosystem;

6) the development of the innovation entrepreneurship ecosystem requires the identification
of disharmony of system elements to activate analytical processes of finding forms and methods of qualitative
improvements.

Thus, the innovation entrepreneurship ecosystem requires a comprehensive and systematic approach
to its formation, which includes research and analysis of the interaction of its components.

One of the important elements that make up the innovation entrepreneurship ecosystem is the formation
of small innovation firms— Spin-off and Spin-out. These companies are an important element for
commercialization and technology transfer. For the successful development of innovative entrepreneurship,
they play an important role as they help to create new jobs, ensure the flow of information, human and
financial resources between elements of the ecosystem, create attractiveness of territories and tax revenues,
and activate the movement of capital and innovative activity of companies. Spin-offs are innovative firms
that separate themselves from their parent company in order to become independent in order to further
advance the new idea, implement it and commercialize it. They appear when a company wants to develop
an idea that is different from the core profile of its business in order to successfully bring it to life.
The purpose of creating Spin-off companies may be to introduce a new line of business, commercialize new
developments, solve specific problems, or create new businesses. Creating a Spin-off helps companies solve
a number of tasks, such as: adapting a business idea to market needs, having a primary market, supporting
a parent company in production, distribution channels, etc., creation of a new line of activity, without risking
the main one, use of intellectual potential of scientists and support of entrepreneurial spirit. These companies

! Bep6a, B. A. (2011). Vnpaenincvke xoncyrvmyeanns: konyenyis, opeanizayis, possumox. Kuis: KHEY.
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Fig. 1. Circle of the innovation entrepreneurship ecosystem

Source: by the author.

help turn intellectual potential into business. Unlike Spin-off, Spin-out companies are separated from their
parent company, but retain close links and subordination to the company that created them, namely: they
need organizational support, financial and advisory. They are created when a company has a business idea
that cannot be implemented within the firm but is of great interest to it. Spin companies provide additional
income for the parent company because it has a controlling stake in these companies. These companies are
more flexible to manage. The creation of Spin companies will help solve a number of problems: 1) reduce
the costs of the parent company for research and development and give it access to new technologies; 2) to
control the development of business created on the basis of new ideas and to ensure the growth of innovative
business; 3) effective promotion and commercialization of a new business idea.
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An important component of the innovation entrepreneurship ecosystem is the ecosystem UNIT.City is
an innovation park, which is the largest in Ukraine, "city in city", "innovative city", the center of innovative
ideas and their implementation. Elements of the UNIT.City ecosystem are:

1) FabLab Fabricator is one of the largest rapid prototyping laboratories in Ukraine;

2) UNIT Factory (Ukrainian IT Factory), which uses the innovative Peer-to-Peer (P2P) training
method, tested at the French School 42;

3) DTEK Academy is the world’s best corporate university in the Global CCU 2019 Corporate
Responsibility category;

4) Coworking Chasopys.UNIT is coworking and event space at UNIT.City;

5) UNIT.Home is a residential component of the innovation park,

as well as the funds, accelerators and other components of the infrastructure that shape the ecosystem
as a whole.

Thus, the UNIT.City ecosystem is a powerful innovation park of Ukraine, which focuses everything
necessary for the production of new ideas, their implementation and commercialization.

Today in Ukraine an important element of the ecosystem is the formation of innovation centers
(innovation hubs), where support and assistance can be obtained in implementing a new idea. There are
iHUB innovation and entrepreneurship support centers in Ukraine in Kyiv, Chernihiv, Vinnitsa and Lviv.
They provide convenient location, round-the-clock operation, coworking space, event space, conference
rooms, the ability to attend all events in iHUB, wi-fi and other necessary equipment. The following hubs
were created in Kyiv: Schastiehub, IdeaHub, DATA hub, FedorivHub, Projector, House of free people who
have different directions.

Another important component of the innovation entrepreneurship ecosystem is venture studios,
which are advisable to create on the basis of corporations, large companies. They are more flexible and
effective than investment, venture funds and business angels. They are created by businesses that already
own a working business or large technology companies that can devote resources to market research
and new ideas.

Universities should be actively involved in the development of innovative entrepreneurship.
The creation of university-based science parks will be appropriate for the effective development of innovative
entrepreneurship and commercialization of innovations. Science parks should include: research centers,
technology transfer and business support centers, education development centers. Higher education
institutions in innovation should provide the following functions: mentoring support, expansion of innovation
infrastructure, initial investment, educational activities, information support, investor relations.

The operation of university-based science parks will help create support and funding programs
for specific projects. University-based startup entrepreneurship will help facilitate the commercialization
of innovation. Establishing a Research Support Fund, a National Startup Fund will help effectively promote
business projects and commercialize them.

Following the implementation of the proposed elements of the innovation entrepreneurship ecosystem,
the following results are expected: increasing number of commercial developments; expansion
of infrastructure units; increase in extrabudgetary financing; strengthening the autonomy of the elements
of the innovation entrepreneurship ecosystem in carrying out innovative activity.

An important step towards the innovative growth of Ukraine will be to increase the level of
competitiveness of products, to improve production technologies, to improve the standard of living of the
majority of the population, to increase the legal protection of intellectual property. Therefore, in Ukraine
it is necessary to focus on the implementation of reforms that will affect the innovative activity of
entrepreneurs, create an atmosphere of respect for the subjects of innovative activity, provide incentives
for innovation, willingness to take risks, create an effective system of cooperation between universities,
the state and business.

For a better understanding of Ukraine’s innovation development, we propose to analyze Ukraine’s
ranking according to the Global Innovation Index (GI1), which surveys the innovative climate of the countries
of the world INSEAD International Business School, the World Intellectual Property Organization and
Cornell University. The study analyzes the level of innovation implementation in institutions, education,
infrastructure, business and generates an appropriate rating. The research evaluates innovative processes
in the economies of countries, in particular taking into account the level of market and business development,
research activity, the level of infrastructure development, the research of institutions and human capital. More
than 80 parameters are analyzed to calculate the indexes, among which are the following: the number
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of applications for intellectual property rights, the creation of mobile applications, the amount of education
costs, scientific and technical publications and others. The options allow you to see a complete picture
of innovative development, the political situation, the state of education, the level of development
of infrastructure and business.

In order to better show the level of innovative development of Ukraine among other countries
of the world, we give the data of the Global Innovation Index (GII) from 2015 to 2019 presented
in the Table 11234°,

Table 1
Global Innovation Index 2019 rankings
Rank
Country Trend
2015 2016 2017 2018 2019

Switzerland 1 1 1 1 1 Const.
Sweden 3 2 2 3 2 )
Netherlands 4 9 3 2 4 !
United Kingdom 2 3 5 4 5 !
Finland 6 5 8 7 6 !
Denmark 10 8 6 8 7 1
Singapore 7 6 7 5 8 !
Germany 12 10 9 9 9 1
Israel 22 21 17 11 10 1
Ukraine 64 56 50 43 47 0

As Table 1 shows, Switzerland is the most innovative country. It is followed by Sweden, the United
States, the Netherlands and the United Kingdom. Ukraine ranked 47th in the ranking in 2019 and entered
in Top 3 innovation economies by lower-middle income group®:

1. Viet Nam 1.

2. Ukraine |.

3. Georgia *.

1| indicates the movement of rank within the top 3 relative to 2018, and * indicates a new entrant
into the top 3 in 2019.

1 The World Intellectual Property Organization (2015). The Global Innovation Index 2015
<https://www.wipo.int/edocs/pubdocs/en/wipo_pub_gii_2015.pdf> (2020, March, 04).

2 The World Intellectual Property Organization (2016). The Global Innovation Index 2016
<https://www.wipo.int/edocs/pubdocs/en/wipo_pub_gii_2016.pdf> (2020, March, 04).

3 The World Intellectual Property Organization (2017). The Global Innovation Index 2017
<https://www.wipo.int/edocs/pubdocs/en/wipo_pub_gii_2017.pdf> (2020, March, 04).

4 The World Intellectual Property Organization (2018). The Global Innovation Index 2018
<https://www.wipo.int/edocs/pubdocs/en/wipo_pub_gii_2018.pdf> (2020, March, 04).

5 Ukrpatent (2019). Global Innovation Index 2019 <http://ukrpatent.org/uk/news/main/wipo-gii-2019-25072019>
(2020, March, 04).

8 1bid.
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Let us analyze the rating of Ukraine according to the Global Innovation Index for 2015 — 2019.
Research results are represented as Figure 212345,

160

141
140 128 127 126 123

120 —

100 —
M Place of Ukraine

80 —
64

56 The total number of
43 47 countries in the ranking

40 - —

60 -

:

2015 2016 2017 2018 2019

Fig. 2. Ukraine’s place in the Global Innovation Index rating
for 2015-2019

From the analysis of Global Innovation Index (GlI) data for 2015 — 2019, we can conclude that Ukraine
has a tendency to improve innovation activity and improved its position from 2015 to 2018 from 64 places
to 43 places. Although in 2019 Ukraine’s rating dropped to 47 positions, the overall situation in the innovation
sphere is improving. Thus, increasing the financing of innovative entrepreneurship, improving the legislative
sphere, intellectual property rights protection, stimulating innovative activity of entrepreneurs, creating
guarantees for the protection of foreign investors’ rights and stimulating domestic investors to invest in
Ukraine will allow innovative entrepreneurship to develop at a faster pace.

Therefore, in order to support the direction of innovative growth in Ukraine it is necessary to make a
number of changes in the field of innovative entrepreneurship, which is the basis for the development of an
economy of an innovative type. The Global Innovation Index helps us to see the various aspects of the
country’s innovation activities and to promote long-term growth, productivity and employment policies.

Consider the strengths and weaknesses of Ukraine, which have a significant impact on the development
and formation of the innovation entrepreneurship ecosystem. Strengths of Ukraine are pupil-teacher ratio,
knowledge creation, patents by origin, utility models by origin, ICT services exports Ta irmri. Weaknesses of
Ukraine are political environment, rule of law, investment, ease of resolving insolvency, venture capital deals,
ecological sustainability and other.

In view of the above, it can be said that creating a favorable environment for the development of
innovative entrepreneurship will enable Ukraine to improve its innovation activity indices and raise our
country’s rating among the countries of the world.

! Bicauk. Odiniiino nmpo mogatku (2015). Io6ansnuti innoeayiinui indexc — 2015
<http://www.visnuk.com.ua/ua/pubs/id/9160> (2020, March, 04).

2 JleskiBchkwmit, O. B. (2017). MixHapoaHi iHANKATOPH OIIHKY iHHOBAIIHHOTO MOTEHINIATY YKpaiHH Ta Horo
peanizanii. I[ngecmuyiiino-iHHO8ayilina disnbHicms. YepHicigCoKuUll HAYIOHATLHUL MEXHON02ITYHUIL YHIBepCUmen.
Inmenexm XXI, 4, 78-82. <http://www.intellect21.nuft.org.ua/journal/2019/2019_2/14.pdf> (2020, March, 04).
% Iucapenko, T. B. Ksama, T. K. (2017). Cran iHHOBaliiiHOT AisnbHOCTI Ta AissIbHOCTI y cdepi TpaHchepy
TeXHOJOTi# B Ykpaiui y 2017 poi: ananmitnuna nosiaka. YxpIHTEI <http: //mon.gov.ua>media.stan-id-2017-f.pdf>
(2020, March, 04).

4 Euroosvita (2018). Iobanbuuii innoeayiiinuii indexc — 2018
<http://www.euroosvita.net/prog/print.php/prog/print.php?id=5702> (2020, March, 04).

5 CnoBo i gino (2019). Iobanvnuii innosayitinuii indexc — 2019 <https://ru.slovoidilo.ua/2019/07/25/novost/
jekonomika/ukraina-opustilas-rejtinge-innovacionnyx-stran> (2020, March, 04).
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There are a number of problems that impede the successful the forming the innovation entrepreneurship
ecosystem. In particular, such as:

1) Separation of science from production.

2) There is no effective mechanism of state support.

3) Imperfect legislative framework governing innovation.

4) Insufficient professional level of innovators, imperfect system of motivation of scientists.

5) Insufficient development of components of the innovation entrepreneurship ecosystem, which does
not cover all links of innovation processes.

6) Technology transfer is not fully ensured.

7) Low level of spending on research and development in GDP.

8) Low technological readiness.

9) Insufficient innovation activity of business entities.

10) Lack of budget financing for the development of the activity of the entities of innovative
entrepreneurship.

11) A burdensome tax and reporting system.

12) Low innovative culture in the state.

We can offer the following ways to overcome these problems:

1) Allocation of funds into priority areas.

2) Development of education in order to fully realize the scientific potential.

3) Introducing incentives for investment activities and creating a favorable investment climate.

4) Commercialization of research through the creation of Spin-off and Spin-out companies.

5) Form a developed of the innovation entrepreneurship ecosystem.

6) Establish an effective system of motivation and provide state financial support for scientific
personnel in order to mobilize more scientific potential of the country and stop the outflow of scientists
abroad.

7) Provide financial support to small businesses, introducing preferential lending.

8) Reduce tax pressure.

9) Create a favorable investment climate.

The implementation of the proposed recommendations will give the entities of the innovation
entrepreneurship ecosystem the opportunity to successfully introduce and commercialize business ideas and
innovations.

Conclusions. The effective development and functioning of innovation activities and the promotion
of innovations in the market require the support of the state in the field of legislation, reporting and taxes,
which would facilitate the activity of the entities of the innovation entrepreneurship ecosystem. The state
should give more autonomy and freedom of activity to the entities of the innovation entrepreneurship
ecosystem and create conditions for their self-development and self-regulation. Ecosystem actors must
respond promptly and quickly to cooperate with each other. The innovation entrepreneurship ecosystem is
based on the concept of a free market, not government regulation and partnerships, not competition, which
will allow the ecosystem to effectively generate public goods based on the new nature of the ecosystem.
The innovation entrepreneurship ecosystem is an open and flexible system that is constantly changing and
moving. The state should create appropriate conditions for facilitating the activity and interaction of the
entities of the innovation entrepreneurship ecosystem. With the active participation of the state in the
legislative sphere and implementation of the relevant reforms, successful changes in innovative
entrepreneurship can be achieved in the coming years, which will help to embark on the path
of development of the innovative type of economy of the state.

Therefore, introduction of the mechanism of the forming an innovation entrepreneurship ecosystem
and overcoming of these problems will create conditions for successful development of innovative
entrepreneurship in Ukraine.
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Beryn. OpHUM 3 OCHOBHHMX 3aBIaHb CKOHOMIYHOI MOJITUKH KpaiHM € CTHMYJIIOBaHHS
MiANTPUEMHHULIBKOI AisIbHOCTI. PO3BHTOK Majioro Ta cepeJHbOro Oi3HECY CHpHUsi€ CTBOPEHHIO YMOB IS
MTO3UTUBHHUX CTPYKTYPHHUX 3MiH B €KOHOMIII AepkaBu. Manwmii Oi3Hec 3a0e3Ieuye THYyYKICTh Ta CTIHKICTh
€KOHOMIYHO1 cUCTeMH, HaOmmxae 11 70 moTped KOHKPETHUX CIIOKUBAYiB, Halae podoUi Miclis Ta 3a0e3mneuye
IDKEPENo TOXO0y AJsl 3HAYHUX MPOILAPKIB HACETICHHS.

Exonomika Ykpainu Mae BeTUKWH MOTEHITIa] eEKOHOMIYHOTO 3pOCTaHHA. B yMOBax 3aTsHKHOT KpH3H Ta
HAsBHOCTI HA PUHKY BUIBHHX Hilll, JIe caMe MaJluii 6i3Hec € HalOUTbII epeKTUBHIM, TOLIJTBHUM € CTBOPCHHS
COPUATIMBUX YMOB U1 Horo po3BuTKy. LlImsxom cTBOpeHHS HOBUX pOOOYMX MiCUb 1 MOTIMHAHHS
HaJUTMIIKOBOI po00Y0i cmimn Manuid Oi3Hec 37aTHUN BUPIMUTH mpoOiemMu 3 opimiiHOIO 3alHATICTIO
HaCEeJICHHSI, SIKi JI0Ci 3aJIMIIA0ThCs IOCUTh TOCTPUMU B Halniid KpaiHi. CTBOPEHHS BEJMKOI KITBKOCTI Majlux
MiANPUEMCTB Ja€ IOIITOBX PO3BUTKY pEriOHaNbHOI EKOHOMIKH. PO3BHTOK 3IIMCHIOETBCS SIK dYepe3
KOHKYPEHIIIF0 MAJIHX ITiIIIPUEMCTB MK COOOF0, TaK i 3 Cy0’€KTaMU CEpeHHOTO Ta BEITMKOTO Oi3HECY.

Came TOMY, CHOpPHUSHHS PpO3BHTKY MalOr0 MANPHEMHHUITBA B YKpaiHi Mae OyTH OIHHM
3 MPIOPUTETHUX HANPSMIB JIEPKABHOI MOJITHKH, CHPSIMOBAHOI Ha 3pOCTaHHS EKOHOMIKM KpaiHH.
Bognouac, B Ykpaini € nmpobnema "HeBHAUMOCTI" Majoro MiIPHEMHHIITBA JUISI BIATHUX CTPYKTYD,
OCKIJIbKA BOHH HE MarOTh JIOOICTiB, p03’€IHAHI, HE BUCYBalOTh YITKMX YMOB JI0 YPSAy Ta MapiaMeHTapiB.
OTxe, MUTaHHA YJOCKOHAJICHHS OMOAATKyBaHHSI MAJIOTO MiANPUEMHHUITBA € aKTyaJbHUM 1 3aCIyTOBYE
Ha TOTJIN0JIeHE BUBUCHHSI.

Mera i 3aBaaHHsa cTaTTi. TEOpeTHKO-METOMOIOTIYHI OCHOBH OMNOJATKyBaHHA CY0’€KTiB Maloro
Oi3Hecy mochiypKyBanu OaraTto BITYM3HSHMX HAayKOBIIiB, 30kpema: B. Amnapymenko, H. Kocrina,
H. Cymomup, B. Kmite, O. ®@ypcin, M. Jlsmko, T. Octpikosa, I. KoBoBa T. Uepnskosa, JI. XKonyzp,
O. MaiicTpenko Ta iHII, SKi aHANi3yBalH Mif04y TOJATKOBY CHCTEMY Ta MOXIIMBOCTI MOJANBIIOTO ii
pedopmyBanrns. OCOOIMBOCTI OpraHi3allii Ta 3aCTOCYBaHHS CIIPOIIEHOT CHCTEMH OTIOJIATKYBAHHS, HAIIPSIMU
il BIOCKOHAJCHHS PO3TJSAANM B HAYKOBHX Tpamsx 0araTto BITYM3HSHUX Ta 3apyOLKHUX JOCIHIiIHUKIB,
3okpema: J1. Jlema, B. Kmite, A. Kpucosaruii, H. Himopko, M. Cymumupa, M. @ypcina, M. Ky, O. Yenenps,
B. IOpuyk Ta iH. BuokpemiIeHHSI HEBUPIMIEHUX YaCTHUH 3arajdbHOi MpoOaeMu. 370BKHBAHHS B CITPOIIEHIN
CUCTEMI OIOJATKyBaHHS 4YacTO CTaBJATH MiJ| CyMHIB JOLIIBHICTh ICHYBaHHS THX YH IHIIMX CIPOLICHUX
MexaHi3MiB 001Ky Ta 3BiTHOCTI. [IpoTe HeoOXigHICTh PyHKIIIOHYBaHHS TaKO1 CUCTEMH € OE3YMOBHOIO, aJKe
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3aBISIKH il Ma€ MOKIIUBICTD PO3BUBATHCS Manuii 6i3Hec. Came TOMY poOJeMH PO3BUTKY Ta peopMyBaHHS
CIIPOLICHO] CUCTEMH ONOAATKYBAHHS MOTPEOYIOTh AETAIBHOIO JOCIIAKCHHS.

MeTo10 10CHiIKeHHs € BU3HAYCHHS IIUIAXIB YJOCKOHAJIEHHS CIIPOIICHOI CUCTEMH ONOAATKYBaHHS
MaJIOro MiANPUEMHHULTBA B KOHTEKCTI peatti3alii cTpaTerii cTaloro po3BUTKy YKpaiHH.

Buxnan ocHoBHOro Matepianay. BusHagarbHEM (akTOpoM PO3BUTKY MaIHX IIIIPHEMCTB Ma€ OyTH
moOysoBa Takoi CHCTEMH OIMOJATKyBaHHA, fKa O BpaxoByBaja OCOOIHMBOCTI (YyHKIIIOHYBaHHS Majoro
Oi3Hecy. B cywacHux ymoBax CyO0’€KTH Majoro MiANPUEMHUIITBA MalOTh MOXIIMBICTh OOUpPATH MiXK
3aCTOCYBaHHSIM 3arajbHOi CHCTEMU OMOAATKYBaHHS a00 CHPOLICHOI CUCTEMH ONOJATKyBaHHs, OOJiKy Ta
3BITHOCTI, 5IKa OTPUMAIa Ha3BY EJMHHIA TIOATOK» .

HeoOximHicTh MOSBH CHEIiIBHAX TMOAATKOBUX PEXUMIB 3yMOBIJICHA HE TUTBKH Oa’KaHHSM 3 OOKY
JIepKaBU 30UTBIIMTH HAIXOPKEHHS B MOJMATKIB 1 CIIPOCTUTH KOHTPOJIb 32 MPABUILHICTIO OOYMCIICHHS Ta
[IOBHOTOIO CIUIATH MOJATKIB, aje i JOCTaTHbO HETAaTWBHUM CTaBJICHHAM IUIATHUKIB MOJATKIB IO iCHYIOYOI
3arajbHOI CHCTEMH OMNOJATKYBaHHA 3 BEJMKOIO KUTBKICTIO TOAATKIB, HAapaxOBAaHHUX 3 PI3HUX 00’ €KTiB
ononaTkyBaHHs. [Ipu nboMy BinOyBaeThcs MOCTiliHE BHECEHHS 3MiH i JONOBHEHH 0 Aitoyoro [logaTkoBoro
Kozmekcy VYkpainu® Ta iHIIMX HOPMATHBHO-TIDABOBUX JOKYMEHTiB IO pErJaMEHTYIOTh MHTaHHS
OTIOJTATKYBaHHS, III0 00YMOBIIIOE CYTIEPEWINBICTh 3aKOHOAABYOI 0a3u, TOMY € OaKaHHS TUIATHUKIB TOIATKIB
CIpPOCTUTH OONIK 1 3BITHICTh, CKOPOTHTH KIiJBKICTh CIUIAUyBaHMX TOAATKIB Ta BUTpPAdaHHS dYacy
Ha BUKOHAHHS PETYJISTOPHUX HOPM. 3a3HadeHi (akTopu cBiguaThb HPO HEOOXIAHICTH YIOCKOHAJIECHHS
MEXaHi3My OIIOJAaTKYBaHHSI Cy0O’€KTiB Majoro IMiANPHEMHUNTBA B KOHTEKCTI  YIOCKOHAJICHHS
IHCTPyMEHTapiIo Iep>KaBHOTO MOIATKOBOTO PETYIIFOBAHHS.

I[Ipu upomy, sik 3a3Hayae B.l. JleMumeHKO, TEOpETHYHY OCHOBY IOJATKOBOTO PEryIIOBaHHS
CyYacCHUX €KOHOMIYHHUX IPOIECiB CKIAAa0Th IBa OCHOBHI miaxoau. Ilepmmii — 3 mO3UIIii CTUMYTFOBaHHS
CyKymHoro monuty, po3pobnenuit Ix. M. KeitHcom B 30-Ti pOKM MHHYJOTO CTONITTS Ui OOpOTHOM
3 Haciigkamu Benukoi nenpecii B CLIIA, B 0OCHOBI SKOT'0 € HEOOXIHICTh 3a0€3MeUCHHS TIOBHOT 3aHATOCTI
3a paxyHOK 30ibIIIEHHS BHUJATKIB OIOJDKETY, MPOTPECHUBHOTO OMNOJATKYBaHHS JOXOJIB, MiJABUIICHHS
CTaBOK Ha ITACWIBHI JOXOAHM IOPIBHSHO 3 JOXOJaMH BiJ IMANPUEMHHIIBKOI IisIIBHOCTI, TNepemdadae
MOKJIMBICTP JIe(iuTHOTO (hiHAHCYBaHHS Mij Yac KPU3OBHX SBUII Ta (picKalbHYy KOHCOJIJANil0 B yMOBax
MOCTKPU30BOTO BiHOBIEHHs. [pyruil miaxia rpyHTyeTbcsl Ha HEOOXiAHOCTI CTUMYJIIOBAHHS MPOIMO3MUIIT
Ta nepeadadyae BUKOPUCTAHHS IPOLIOBO-KPEAUTHOIO IHCTPYMEHTAPII0 Ta 3HUKEHHS PiBHS IIEPEPO3NOALTY
yepes MojaTkKu’,

OuyeBHUIHO, KCWHCIAHCHKMN TMIAXiJ HaWOLIbIIE BIJNOBIJAE CY4YaCHUM BHMOTraM COILiaJbHO-
€KOHOMIYHOT'O PO3BUTKY YKpaiHM, OCKUIBKH 3HMKECHHS JOXOMAIB HACEJIECHHs IPU3BENIO IO CYTTEBOTO CIamy
BHYTPIITHHOTO BHPOOHUIITBA 1 MOMJIHMBOCTI JUII €KOHOMIYHOTO 3pOCTaHHS BOAYalOTHCS HacamIiepes
y PO3BUTKOBI BHYTPIIIHLOTO MIATOCIIPOMOYKHOTO MONUTY. bkl Toro, B YKpaiHi crioctepiraerhcs rimbdoka
mudepeHIiiallis B JoxogaXx Mk OaratuMu Ta OIiJHMMH, IO 3arpOKy€ YCPrOBUMH COLIaIbHUMHU
MIOTPSICIHHAME B pa3i SKII0 He OyIyTh 3aCTOCOBYBATHCH 3aXOJH YPSIOBOI MOJITHKH B cpepi MOJOTaHHS
HEpIiBHOCTI.

B 1poMy KOHTEKCTI BUeHHI BKa3ye Ha Te, 10 cy0’€KTH MaJioro MiAIpUEMHHUITBA B YKpaiHi 32 yMOBH
BpaxyBaHHs BUMOT YUHHOTO 3aKOHO/IABCTBA MOXYTh CAMOCTIMHO 00paTH crocid onoaaTKyBaHHs, O0MIKy Ta
3BITHOCTI 3-IIOMi’K JIBOX BapiaHTIiB — 3arallbHOI CHCTEMH OTIOJATKyBAHHS Ta CIIPOIIEHOI ",

VY BITUM3HSHIA NPAKTUI[ JEPKABHOIO PEryJIIOBAaHHS IiIPUEMHHUIIBKOI AisUIBHOCTI MOAATKOBUN
IHCTpyMEHTapild, 110 BHUKOPUCTOBYETbCS MJSI AaKTHUBi3allii EKOHOMIYHOTO 3pPOCTaHHS  BHSBHBCSA
Hee(eKTUBHUM. Y pe3ynbTaTi moaaTtkoBoi pedopmu y 2015 pori, Xo9a i 3MEHIIMIIOCS KiUTBKICTh MOIATKIB
1322 mo 11, Ta 3HM3HMIIOCS MOJATKOBE HABaHTAKEHHS, alie 0OOB’SI3KOBO YMOBOIO e(peKTHUBHOI peaizarii
MoJaTKOBOI pehopMH MarOTh CTaTH — 3a0€3MEeUEeHHs CTa0IILHOCTI OAATKOBOTO 3aKOHOJABCTBA, CIPOILCHHS
IpoLeayp AAMIHICTPYBaHHS MOJATKIB, CTBOPEHHS CHUCTEMH MOJATKOBOIO KOHTPOJIIO, SKa OOYMOBHThb
HEBIJBOPOTHICTh IIOKapaHb 3a OAATKOBE TMPABOMOPYIICHHS 3 OAHOTO OOKy, Ta He OOTSHDKyBaTHUMe
3aKOHOMOCITYIIHUX IJIATHUKIB NOAATKOBUMH MEPEBIpKaMH — 3 1HIIOTO.

! Tkauuk, JI. IT., Bemiko, O. 4. (2018). CnipolueHa cucTeMa OI0JaTKyBaHHs K IHCTPYMEHT arpeCHBHOIO TIOaTKOBOIO
ianyBaHHs. Monoouil euenutl, 2 (2), 758.

2 [Tooamxosuti Kooexc Yrpainu i3 nacmynnumu sminamu i donoenennsamu, 2011 (Bepxosna Paia Ykpainn).
Odhiyitinuii catim Bepxoenoi Paou Yxpainu <https://zakon.rada.gov.ua/laws/show/2755-17> (2020, 6epe3senb, 03).

3 Jlemunenxo, B. I. (2018). IlepcrieKTHBH PO3BUTKY CIIPOLIEHOT CUCTEMHM OTIOJATKYBaHHS MaJIOTO ITiIITPMEMHUIITBA

B YKpaiHi. Exonomixa ma oepacasa <http:/iwww.economy.in.ua/pdf/10_2018/21.pdf> (2020, Gepesensp, 03).

4 Tam camo.
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JepxaBHa miaTpUMKa Ta CTUMYJIFOBAHHS PO3BUTKY MaJIUX Ta CEPEIHIX MiANMPUEMCTB TOBUHHA, TIEPIIT
3a Bce, OyTH OCHOBaHAa, Ha YITKO 3aKOHOJABYO — OOIPYHTOBaHiN Kiacudikamii TaHOTO MiIbOBOTO PHHKY.
3rigno c.t. ['ocmomapcskoro kKoaekcy Ykpainu ta Hopmamu EU Recommendation #2003/361 Tta B kpainax
€Bpocoro3y Mae HacTynHuid BUTIsAA. (AuB. Tabn. Ne 1). 3amis BupoBaJkeHHS B YKpaiHi HOPM JUPEKTUBU
€C2013/34/€C Bim 26.06.2013 poky « IIpo mopiuny (hiHaHCOBY 3BITHICTH, KOHCOIIIOBaHY (hiHAHCOBY
3BITHICTB, Ta ITOB’SA3aHi 3 HUM 3BITH [IEBHUX THITIB KaMItaHii». 5 xoBTHs 2017 poky OyJio IpHiAHATO 3aKOH
Vkpainu «IIpo Oyxrantepcbkuii 0OJiK Ta (iHAHCOBY 3BITHICTH B YKpaiHi», 3TiHO SKOTO 3MiHEHO
Kknacudikaiito cy0’€KTiB TOCMONAPIOBAHHS: U MIKPOIIIPUEMCTB YUCTUN JTOXIJ Bil peami3allii MoBUHEH
Oytn He OurbmuM Hidk 700 THC. €Bpo 1 6amaHCcOBa BapTiCTh aKTHBIB MEHIIOIO 3a 350THC. €BPO, IS MaJIUX
MIITPUEMCTB: YUCTHA TOXiM BiA peanizamii MeHmUNA 8§ MJIH. €Bpo Ta OalaHCOBa BapPTICTh aKTUBIB MEHIIIE
4MITH. €BpO 1 cepeHi MiANpUEMCTBA: YUCTHW JOXiJ Bif peamizarii meHmui 40MiH. €Bpo i OamaHcoBa
BapTICTh aKTHUBIiB MeHIIIe 20 MITH. €BPO.

Tabmums 1
BiTumsnsani kpurepii inenTudikanii cyd’exTiB Maaoro Ta cepeHHOro MiANPUEMHHITBA
B €C Ta Ykpaini
€C Yxpaini
Pignnii 060poT,MIH.€BPO <2 <2
Mikpo-cyOexTH KinbKicTh npaliBHUKIB <10 <10
Piunuii 6ananc, MIH.€BpO <2 He Bu3naueno
Piynnii 060pOT,MIIH.€BPO <10 <10
51};[ ?;K;fci?oro KinpkicTh npaiiiBHUKIB <50 <50
Piynuii 6ananc, MJIH.€BpO <10 He Bu3HaueHno
Piunnii 000pOT,MIH.€BPO <50 <50
Cepenni nmianpuectsa | KiabKicTh MpaliBHUKIB <250 <250
Piynnii 6ananc, MIIH.€BpO <43 He Busnaueno

Ckanaderno asmopom

Xoua BimcoTkoBi mokazHukH po3BUTKy MCII B Ykpaini Ta €C € aHanorivHUMH, IPOTE Malli Ta
CepeHi MANMPUEMCTBA HE CIIJT PO3TIILAATH, K TIEBHUH MOHOIIT, OCOOJMBO MIOAO IEPKABHOI IMOJIITUKU
MiATPUMKA Ta CTHMYJIIOBaHHS IX PpO3BUTKY. AJKe, M0 — Teplie, JAepKaBHA TMOJNITHKA IOJO0
MiAIPUEMHULITBA € iHTErpajbHOIO, SIKA BKJIIOYAE B ce0e MOAaTKoBy, (hiHAHCOBY, COLialbHY, EKOHOMIUHY
Ta 1HMII MOJITHKYU, TOMY MOTpe0y€e KiTbKiICHOT OIIHKH CIIPSIMOBAHO1 Ha TIEBHUH pe3yJbTaT; Mo-ApyTre, pi3Hi
rpymnu cy0’€KTiB, SIKi BXOIATH Y CKIIaJ MaJIOTO 1 CEpEeTHBOTO MiANPUEMHHUIITBA MAIOTh AKICHI BiIIMIHHOCTI,
a TOMY CHJIbHI 1 cJTaOKi CTOPOHH, SIKi He0OX11HO BpaxoByBaTH NpH (HOpMyBaHHi AepP>KaBHOI MO THKY; 110 —
TpeTe, A0 Pi3HUX CyO0’ €KTIB TrOCTOJapIOBaHHS B paMKax MajHuX i cepedHiX MiANPUEMCTB HEOOXiTHHM €
mudepeHIIiiioBaHri PEeTYISITOPHUI BIUTHB Ha OCHOBI TEBHUX HOPM, TPaHHMYHWX HOPMATHBIB, TOMIO.
Ha crorogni nudepeHiioBaHui PErysITOPHUN BIUIMB 3aCTOCOBYETHCS Y BITUM3HSHIA TPaKTHUII TpHU
OMOAATKyBaHHI 4YacTHHH (i3UUHUX OCi0 — MiANPUEMLIB, SKI BHKOPUCTOBYIOTH CIIPOLICHY CHCTEMY
OTIOJIaTKyBaHHS Ta Yy MOJOXKEHHI Oyxranrepchbkoro oOiiky Ne 25 «diHaHcoBmid 3BIiT Ccy0’€KTa Malioro
MiIMPUEMHMIITBAY. 3alpoBa/PKeHa BHINE Kiacudikaiis [Ja€ 3MOTy MOTJHOUTH CYTh MAajoro
MiANPUEMHHLITBA 3 TOUKH 30pY CaMOCTIHHOTO (PyHKLIOHYBaHHS AJIS BJIACHOTO CTAJIOr0 PO3BUTKY Ta HOTO
poJIi B eKOHOMIYHOMY PO3BHUTKY CYCIUIBCTBA — 3 OJHOT'O OOKY, 1 1110 HE MaJOBa’KHO BU3HAYUTH NTOKA3HUKU
OIIIHIOBAHHSA JIEP>KaBHOTO CIIPUSHHS HOTO (YHKIIOHYBaHHS, SIK cy0’ €kTa rocrogaproBaHdsa. OMiHOYHUMHA
MOKa3HUKaMU JIJIsl MaJloro Oi3HEeCy, SIKHMH XapaKTepU3yEThCs CTPIMKHM PO3BHUTKOM abo 3abe3mnedye CBil
CTanuil po3BUTOK OyAyTh HOTO YMCEIBHICTH Ta MUTOMA Bara y CTpyKTypi MaJloro Ta cepeiHboro Oi3Hecy,
o0csar mpubyTKy (30MTKY), peHTA0CIBHICTh BUPOOHUIITBA, KIIBKICTh HATMaHUX MPAIiBHUKIB Ta IX BKJIA
B BBII. [lns Mamux mMigOpUEMINB, sSKi MpeAcTaBieHi (i3udHUM oco0aMu — MIAIPHEMISIMH — IX
YHCEbHICTb, KUIBKICTh 3aiHATHX MPaliBHUKIB, BUTPATH Ha MEPCOHAN, MOOITBHICTD, 00CIT IpUOYTKY. Jlist
CepelHIX MiANMPUEMCTB TaKUMHU NMOKa3HWKAMH BHCTYINAIOTh: 00CAT BIACHOTO KalliTaiy, o0car peaiizaiii,
o0Ocar iHBecTHIIH Ta iHHOBamii. Big TeHAeHIT WX MOKAa3HWKIB [UIsi MaJoro Ta CEPeAHBOrO
MiANPUEMHHULITBA MOXKHa IPOBOAWTH aHaji3 CTyNeHsS IX PO3BUTKY Ta BHUKOHaHHA iX (QYHKUIH
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B EKOHOMIYHOMY PO3BHUTKY KpaiHM Ta BiACIiAKOBYBAaTH PE3yIbTaTUBHICTH AEP)KABHOTO CIPHUSHHS Ta iX
M ATPUMKH, STK BAXKJIHBOTO Cy0’ €EKTY PO3BUTKY €KOHOMIKH.

[I{omo BUOOPY CUCTEMHM OIOJATKYBAHHS,TO CIIPOIICHA CHCTEMa OIMOJATKyBaHHs, O0JIIKY Ta 3BITHOCTI
Oyna 3anpoBamkena y mumnHi 1998 Ykazom npesuaenta Ykpainu «[Ipo crpolieHy cucteMy onoAaTKyBaHHS,
00JTiKy Ta 3BITHOCTI Cy0’€KTiB Majoro mianmpueMHuIITBa» Ne 727/98 Bix 03.07.1998 poxy 3 METOIO 3aXHCTY
3aKOHHHUX 1HTEPECIB CyO0’€KTIiB MaJOro MiANPUEMHHUIITBA 1 SK 3axXij MIOMO iX Jieramizailii, mpoTe, BOHA
He o/ipa3y HalyJa MOIIUPEHHS cepell MiANMPHUEMIIB Y 3B’ A3KY 3 HU3bKHUM ITIOPOTOM LIOA0 OTPHUMaHHsI J0XO/IiB
y 200 tuc. rpH. Y uepBHi 1999 poxy 10 €QMHOTO MOJATKY BHECIH 3MIHM MiAHSABIIM T'PAaHUYHHUN OOCST
BUPYYKH I Hi3uaHHEX 0ci0 10 500 THC. TpH., Ta IOPUANIHUX 0Ci0 — Mo 1 MiTH. TpH. | B Maibke y He3MIHHOMY
CTaHi €MHMI T0aTOK GyHKIIOHYBaB 10 2010 poky™.

Yeprosum etanom peopMyBaHHS €ANHOTO MOAATKY Oyio npuitaarTs [logatkoBoro koxekcy Ykpainu
2 rpyanas 2010 poky, mo OyI0 KPUTHIHO HMPHHHATO IMiTMPHUEMIIIMH i BUKJIHKAIO «IOJaTKOBHHA MaimaH»
yepe3 HOBOBBEACHHS IOJ0 CIPOMIEHOI CHCTEMH OIIOJAaTKyBaHHS. B pe3ynpTari KOMmpomicy Airounid
MeXaHi3M €IMHOTO TIoAaTKy Oyio yHopMmoBaHo y I'masi 1 Posginy XIV ITogaTkoBoro kojgekcy YKpainu?,

3 Toro yacy, cUCTeMa CHpOIICHOTO OMOJATKyBaHHS NOCTiIHHO 3MiHIOBanacs. BomHouac nmesxi
(hyHmamMeHTanbHi 1i CKIAA0BI 1 MPUHITNIIN 3aIHITANHCS He3MiHHUMH. Tak, 3rigHo [TomatkoBoro Kongekcy
VYkpaiHu, eJUHUI MONAaTOK — L€ MOJATOK, IKHH CIUIavyy€e€Thes (i3MUHUMU 0c00aMu — MIANPUEMIISIMH Ta
IOPUAMYHUMHU 0c00aMH, SIKi 00pany COpOLICHY CHCTEMY OMOAaTKyBaHHA. I1IaTHUKM €AMHOTO MOJATKY
3BUIBHSIOTHCS BiJl 000B’ 13Ky HapaxyBaHHs, CIUIATH Ta MOJAaHHS OAAaTKOBOI 3BITHOCTI 3 TAKUX IOJATKIB
1 300piB:

— MOJATKy Ha MpUOYTOK HiANPUEMCTB;

— TIOJATKy Ha moxoau (i3MYHHX 0cCi0 y 9acTWHI JOXOMiB (00’€KTa OMOAATKyBaHH:), IO OTPHUMAaHi
B pe3yJIbTaTi TOCHOAAPChKOI MiAIBHOCTI MJATHUKA €IWHOTO IMOJATKy Mepmioi — TpeThoi rpymu ((ismanoi
ocobu) Ta onojgarkosani 3rijguo [TKVY;

— TMOJATKy Ha JOAaHy BapTiCTh 3 Oomlepauid 3 IOCTa4yaHHS TOBapiB, pOOIT Ta MOCIYT, MicIe
ITOCTaYaHHs SKHX PO3TAIlOBaHE HA MHTHIM TepHUTOpii YKpaiHW, KpiM TOMATKy Ha JONaHy BapTiCTh, IO
CIUIauy€eThCsl PI3MYHUME 0co0aMH Ta IOPUAMYHUMHU 0COOaMU, SIKi 00palld CTaBKy €IMHOTO mojatky 3%, a
TaKOX IO CIUIAYy€ThCS IUIATHUKAMH €JMHOTO MOJATKY YETBEPTOI IPyIH;

— TMOJATKy Ha MalHO (B YacTHHI 3€MEJIBHOIO TOJATKY), KpPiM 3€MEIbHOTO IOAATKY 3a 3eMeJIbHi
IUISTHKY, W0 HE BUKOPHCTOBYIOTBCS IUIATHUKAMH €JIMHOTO MOJATKY TepIioi — TPeThoi Tpym Juist
MPOBAKEHHS TOCTIOAAPCHKOT TISUILHOCTI Ta TNIATHUKAMH €IMHOTO MOJATKY YETBEPTOI TPYIH AJISl BEACHHS
CLIBCBKOTOCIOAAPCHKOI0 TOBAPOBUPOOHUIITBA;

— PpEHTHOI TUIaTH 3a CliellialibHe BUKOPUCTAHHS BOJW IUIATHUKAMH €JIWHOTO TOJaTKy YeTBEpTOl
rpynu’,

OCHOBHI €JIEMEHTH €JUHOTO TIOJIATKY MPEJICTaBJICHI B Ta0HIIi 2.

2019 pik BHIC CBO1 4eproBi KOPEKTHBH B CUCTEMY OIIOJIaTKYBAaHHS «EANHHMKIBY, IPOTE BOHU HE3HAYHI
i cTrocytoThesl He Bcix TuratHuKiB €l1. 3Minm TopkHymucs ¢i3myHHX 0Ci0, SKi TOPTYIOTH alKOTOJIEM Ta
TIPOJAIOTH MeIMPENapaTH, a TAKOX TLIATHHKIB 4eTBepTOi rpymu”.

Takxum unHOM, Y2019 polli IpoKOBKHIN 3aCTOCOBYBaTHUCS Taki ctaBku €I1:

1) ma 1 rpymu— 1o 10% Big po3Mmipy MTPOXKHTKOBOTO MIHIMyMy JUIsI TIpame3faTHHUX ociO,
BCTaHOBJICHOTO 3aKOHOM Ha | Ci4Hs 3BITHOTO POKY;

2) mns II rpynu — 1o 20% Big po3Mipy MiHiMalbHOI 3apOOiTHOI IUIaTH, BCTAHOBICHOI 3aKOHOM
Ha 1 ciuHs 3BITHOTO POKY;

3) s I rpymnu — y BiJICOTKAX JI0 IOXO.Y.

ToO6T0, MakcuMalTbHi cTaBkH €auHOTO Nojatky 3 01.01.2019 poky:

1) ans mataukiB [ rpymu — 192,10 rpa/Mmic.;

2) nans otatHEKiB 11 rpymm — 834,60 rpa/Mic.

! ®dininnosa, C. B., Anancska, M. O. (2013). Bubip cucmemu onoOamxyeéants ma op2anizayis no0amKo6020 06Ky
€y0 eKmamu Mano2o NIONPUEMHUYMEBA — IOPUOULHUMU 0cobamu Ha 3acadax anemepuamuerocmi. JJonensk: Hoymimk, 12.
2 [looamxosuti Kooexc Yrpainu i3 nacmynnumu sminamu i donoenennsamu, 2011 (Bepxosna Pasa Ykpainn).
Odhiyitinuii catim Bepxoenoi Paou Yxpainu <https://zakon.rada.gov.ua/laws/show/2755-17> (2020, 6epe3senb, 03).

% Tam camo.

4 Jly6poschkuii, B. (2018). INopisHsubHM aHai3 (ickaibHOro edekTy Bijl 3aCTOCYBaHHS iHCTPYMEHTIB
YXUJICHHS/YHHUKHEHHSI ONIOAATKyBaHHs B Ykpaini. Koaniyis Peanimayiiinuii [lakem Pegopm <https://rpr.org.ua/
wp-content/uploads/2018/02/Instrumenty-uhylyannya-vid-splaty-podatkiv-2017-1.pdf> (2020, 6epesens, 03).
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BriM He Bce Tak mpocTo. AJKe 116 MAKCHMMalbHA CTaBKa, & peallbHy JJs KOXKHOI aJMiHICTPaTHBHO-
TEPUTOPiaTHHOI OAWHHMII MAIOTh BCTAHOBUTH OPT'aHHW MiCIICBOTO CAMOBPSTyBaHHS.

CTaBKH €1MHOT0 NOJATKY 3a rpynamu B 2019 poui

Tabmums 2

I'pyna nnaTHukiB
€IMHOT0 MOJATKY

Piunmnii
aoxiz,
rPH.

Jlo3Bosiena
KiJIbKiCTh
npauiBHUKIB

CraBka

3BHuaiina

ITinBnmena

1 e2pyna:

(hizocobu — mignpuemiri,
SIK1 301MCHIOIOTH
BHUKITFOYHO PO3JIPIOHMIA
NpOJaXK TOBapiB

3 TOPTOBEIHHUX MiCIIb
Ha pUHKaX Ta/abo
MIPOBASTh FOCIOAPCHKY
IISUIBHICTD 3 HaJaHHS
MoOyTOBUX MOCTYT
HAaCEJICHHIO

300 tuc.

He BUKOpUCTOBYIOTH
MpaIo HatMaHuX
ocio

10% Bix
MPOKUTKOBOTO
MIHIMYyMY AJIs1
Tpare3IaTHUX ocio
(192,10 rpn)

2 epyna:

(hizoco0u — T AIPHEMIT],
SIK1 31HCHIOIOTH
TOCIIOIaPCHKY JisUTBHICTh
3 HaJaHHS MOCIYT,

y TOMY YHCIIi TOOYTOBHX,
IJIATHUKAM €JUHOTO
MOJIATKy Ta/abo
HaceJICHHIO,
BUPOOHUIITBO Ta/ab0
PO TOBapiB,
JisUIBHICTB y cdepi
PECTOPaHHOTO
roCII0/IapcTBa

1, 5 mitH

He nepeBumiye
10 oci6

20% M3II
(834,60 rpn)*

15% —

U1t pizocio-
T IITPHEMITIB
y BUIAKaX,

BU3HAYEHHUX
m. 293.4 [IKY

3 epyna:

(hi30c00H — T AIPHEMITI
Ta 10pocodu — cy0’ekTH
TOCIOIaPIOBaHHS
OyIb-sIKOi OpraHi3aliifHo-
paBoBOi Gpopmu

5 MiH

He ooMexerHo

BcTranoBmroeTbes
y BijicoTKax

JI0 TOXO/Y:

— 3% noxony;

— 5% noxony

s ropoci6

y BHIQJIKAX,
BHU3HAUYCHUX

m. 293.5 TIKV:

— 6% 31 crIaToro
I1/1B;

—10% 6e3 crutatn
T1/1B.

Jlicepeno: cKiadeHo agmopom Ha OCHOGI .

IIpn mpomy, 3rimHo 3mm. 291.4.1, He BpaxoBYIOThCS HaiiMaHi NpaIliBHUKH, SKi TepedyBaioTh
y BIIIMYCTII Y 3B’S3KY 3 BariTHICTIO i MOJIOTAaMH Ta Y BIAMYCTIII 1O JOTIISAY 332 AUTHHOIO JIO0 AOCSTHEHHS HEIO
nepeadadyeHoro 3aKOHOAABCTBOM BiK, a TaKOX NpAaliBHUKH, NMPHU3BaHI Ha BIHCBKOBY CHyxOy mix dvac
MOO1Ti3aIlii, Ha 0OCOOIMBHIA ITEPIOI.
Cepenn OCHOBHUX HEJIOJIKIB CYy4aCHOI CHCTEMH CIPOIIEHOTO ONOJATKYBaHHS OUIBIIICTh BITUU3HIHUX
HAYKOBLIB BiMida€ HENPOMOPLiiHICTh HOAATKOBOTO HABaHTAXKEHHSI 7SI pi3HUX Tpy1. Tak, ETUHUN MOJaTOK

! Mooamxosuii Kodexc Ypainu iz nacmynnumu sminamu i donosnennsmu, 2011 (Bepxosna Pajga Ykpainn).
Ogiyiinuii caum Bepxosnoi Paou Yxpainu <https://zakon.rada.gov.ua/laws/show/2755-17> (2020, 6epesens, 03).
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st 1 Ta 2 Tpyny IIATHUKIB HOCUTD SICKPABO BUPAKCHUH PETPECUBHUIN XapaKTep, OCKIUIBKU IUIATHUKH, 110
3apOOJIAIOTh MEHIIE CIUIAYYIOTh OUTBI TUIATEXi BiIHOCHO TOXOAY. TOMY MPOMOHYEMO YIOCKOHATIOBATH
CIIPOLICHY CHCTEMY OINOJATKyBaHHS, OOJIKY Ta 3BITHOCTI Cy0’€KTiB Majoro ImiJIpUEMHUIITBA Ha 3acagax
BEPTUKANBHOI CIPAaBEJIMBOCTI A€ TMJIATHUKH 3 OUIBIIUM JOXOJOM MAIOTh IUIATUTH OiIbIIY CTaBKy HIX
IJIATHUKH 3 MeHmuM . CBiTOBHIl JOCBi/ Ta CydyacHmii cTaH e(heKTHBHOTO (ByHKITIOHYBAHHS MiAINPUEMCTB
Majoro Oi3Hecy B YKpaiHi CBITYHTH, 110 3HAYCHWN BIUTMB Ha CTaH HOTO (piHAHCOBOTO 3a0e3IMedYeHHS Mae
MOJATKOBUI 1HCTpYMEHTapil, sIKHi, SK 3acBIAYYIOTh 3aKOPJOHHI NPaKTHKH, BUKOPUCTOBYETHCS ISt
aKTHBi3alii €KOHOMIYHOTO 3pOCTaHHA. TaKMMH CTHMYJIOIOUMMH 1HCTPYMEHTaMH € HOJATKOBI IiJbIH,
[IOJATKOBI KaHIKYJM, 3MEHIIEHHS KUIBKOCTI MOJATKIB Ta MOJATKOBUX IUIATEXKIB, 3HMKEHHS IHOAATKOBHX
ctaBok. JominsHo mpuBe3tn npuxian CHIA, sk BHACHiZOK YCHIIIHOTO BTPYYaHHS JIE€P>KaBU y PUHKOBY
exoHOMiKY y 70-80-x pokax HeHTpasi3yBajo HETaTHUBHUH BIIMB KpU30BUX siBULIL. Tak y 1986 p. mpe3uneHt
P.Peiiran yxBanuB pilIeHHs OO0 CHPOIICHHS Marke BCiX BUIIB mogaTkiB. OgHouacHo Oyira pedopMoBaHa
CHCTEMa KOPIIOPATHBHUX IOJATKIB,III0 OOMEXIIIO KITBKICTh ONTHUMIZAIMIMHNX 3aXOMiB, JO SKUX BIATHCS
KOMITaHii, adM 3MEHILINTH ONOAaTKOBaHy 0a3y. PesympTar He 3MycuB cebe AOBro 4YeKaTh — €KOHOMiKa
31 cTarHauii nepenuia y craairo akTHBHOT'O 3pOCTaHHA.

BiTum3HsHa TpakTHKa TOKasye, MO 4YWCIeHHI pedopmu y chepi omomaTKyBaHHS HE CIIPHUSIIN
BUPILICHHIO KJIIOYOBUX TPOOJIEM B EKOHOMIIi — B3alMIIA€Tbcs 1 Hajami OOTSIKIMBE IOJIATKOBE
HaBaHTAXKEHHS, BEJIMKI MacIITa0W TiHHOBOI €KOHOMIKH,3aJHIIAIOTHECS KOPYMIIHHI CXEMH, OOTSKIHUBICTH
MTOAATKOBUX TPOIEAYp TPH CIPaBISHHI IOAATKIB, YXWICHHS BII CIDIaTH IIOJATKIB, HECTaOlLIBHICTH
[IOJIaTKOBOTO 3aKOHO/JABCTBA. Bce Ie Mmo3HadaeThCsl HA KOHKYPEHTHOMY CEpEeNOBHINI B KpaiHi, 3HIKYE
CTUMYJH O MiAMPUEMHUIIBKOT aKTUBHOCTI, HETATHMBHO BILTMBAE HA JIOXiJHOCTI YacTKU OropkeTiB. Tak,
y Haciigok pedopmu 2015 poky KiTBKICTh MOJATKIB 3MEHINWIOCH YIBIUi, ajie¢ PEaIbHOTO 1X CKOPOYCHHS
HE BiIOyJIOCs, aJKe NesKi MOJAaTKH HE CKacOBaHI IMOBHICTIO, aje Juine TpaHchopMmoBaHi abo BXOISATH
y CKJIaJ| IHIIMX TMOJATKIB: HANPUKJIAJ, MMOJaTOK Ha MaliHO 00’ €IHYe TpU OOOB’S3KOBI IUIATEXKI — MOJATOK
Ha 3eMJII0, TPAHCHOPTHUM MMOJATOK Ta MOJATOK HA HEPyXOME MaiHO, BiIMiHHE BiJ 3€MEJbHOI AIISHKH.
AHaJIOTIYHy [0 Ma€ MOJABOEHHS MiHIMAIIBHOI 3apIUTaTH, 3amnpoBakeHol ypsaom A.Il SAmenroka, xoda 1ie
PpilIEHHS 1 TO3BOIMIIO CKOPOTUTH AeiuuT O10pKeTy neHciiHoro oAy kpainu. Came ckopodeHHs AedinuTy
CTaJOCs HE 3a PaxXyHOK BEJMKHX MiANPHEMCTB Yy SIKMX YacTKa MpauiBHUKIB 1 3 3apmiaTtoro 10 3200 rpH. €
Mi3EepHOI0, TOMY Liell NMOJATKOBUH TATap Jisirae Ha Majie Ta CepelHe MiAnpueMcTBo. He nuBHO, mo mis
3HAYHOI YaCTKH MaJoro MiJIPUEMHHUIITBA HOBUH piBEHh MiHIMAIIBHOI 3apIIaTH CTBOPHB HOBY IPOOIEMY —
3aKpUBaTU Oi3HEC uepe3 HepeHTaOeNbHYy AisTIbHICTh, YA 3HOBY 3aXOJUTH B TIHBOBUH CEKTOP E€KOHOMIKH.
AJpKe, TIOpsI 13 3alpoBaPKEHHSIM 301JIbIIIEHOT MiHIMaIbHOI 3apIuiaTH, yps 3alpoBaIvB i BeuKi mTpadu
3a yXWJICHHS BiJ TIEPEBIPOK JepKaBHUX 1HCIIEKTOPIB MO Tpari abo mrpadu 3a opopMIIEHHS IpailiBHAKA
Ha HEeMOBHUI po00uMii IcHb, TOI10. [1oi0HI miTpadu Oyiu 3anpoBaKeHH] y cepenuni 90-X pokiB, alie moou
BUHTH 3 Takoi cHUTyauwii Jep)kaBa 3ampoBaJuiia CIPOIICHY CHCTEMY OINOJATKYBaHHS, 3BUIBHUTH
MiIPUEMCTBA Bij mpecy mrpadpHuX caHKIid. Lle i mpu3Beno o po3BUTKY MiIPUEMHHUIITBA, 3MEHIIICHHS
0e3po0iTTs Ta HamoBHEHHsI OrokeTy. Lo >k o momaTky Ha mpUOYTOK, TO ISl aKTUBI3AIlil IHBECTUIIHHOT
JisUTBHOCTI HEOOX1THO BIPOBAIUTH CTHUMYJIIOIOYY MOJENIb ONOJATKyBaHHA. Y PO3BHMHEHHX €BPONEHCHKHX
KpaiHax CTaBKU MOJATKy Ha MPUOYTOK € JOCUTb BUCOKMMU — 23-25%, OJlHAK BOHHU 3aCTOCOBYIOTHCS 0 Ti€l
4acTH MPUOYTKY, Ky aKIiOHepH 0a)KatoTh BIUTYYINUTH Y GOpMi TUBIACHIIB, a TS Ti€l YaCTUHU MPHUOYTKY, 110
MiANPUEMCTBO TUIAHYE 1HBECTYBAaTH [iIOTh CIPOLICHI PEXHMHU OMOJATKYBaHHS Yy (GOpMi 3HIDKCHHS
MOJATKOBUX CTaBOK a00 3BUNbHEHHSAM YAaCTMHU MPHUOYTKY BiJl OMOAATKYBaHHS, SKY MiANPHEMCTBO
peiHBecTye y MonepHizamiio. be3nepedHo, IO TO3UTHBHUMH (PaKTOpaMH, SKi TMO3UTHBHO BIUIMHYJIH
HAa MiNPUEMHUIBKY aKTUBHICTh € CKOPOUYCHHS IMOJATKOBHX IUIATEXKIB Ta CKOPOYCHHS CTaBKH MOAATKY
Ha npuOYTOK, ajie MmignprueMLi BUuTpadatoTh 150 rognH Ha pik HA MOAaHHS 3BITHOCTI, B ToMy uuchi 100 ronqun
Ha TI0JJaHHA 3BITHOCTI 3 TTOJIATKy Ha NMpuOyToK. st mopiBHAHHS, KpaiHn €C BU3HAYAIOTHh Maixke y 2, a TOH
y 3 pa3su MEHIIEe Ha MMOJaHHS 3BITHOCTI 3 MOAATKy Ha MpHOYTOK. Tomy, TOpsA i3 3HIKEHHSIM CTaBOK
MoJaTKiB, 000B’SI3KOBOI0 YMOBOIO e(eKTHBHOI pealizalii MOAAaTKOBOI peopMU MaroTh CTaTH HE MEHII
BaUIHBI 3aX0aH (PiCKAIILHOTO PEryIIOBaHHS, 3a0e3reduytoun CTaOlIbHICTh MOJAaTKOBOTO 3aKOHOIABCTBA,
CIIPOLICHHS MPOLEIypH aJMIiHICTPYBaHHS, CTBOPEHHS CUCTEMH IOJIATKOBOTO KOHTPOJIIO JIISl yOe3NeueHHs
BiJl TIOZaTKOBOTO IPABONOPYIIEHHS, aje ska He Oyne OOTsDKYBAaTH 3arajbHO MOCTYILIHUX IUIaTHHUKIB.
BesnepeyHo 3MeHIICHHS CTaBOK IOAATKiB, CHPOLICHHS MPOLEAYp iX aJMiHICTPyBaHHS € MO3UTUBHUMH

! Tupiskok, C. €., Oumiiinuk, JI. T. (2015). Ilepesaru Ta HENOJIKK CIIPOLIEHOT CHCTEMU OTOJATKYBaHHs Cy0 €KTiB
Mayioro Oi3Hecy: oOikoBUi BUMIp. IIpobremu meopii ma memoodonozii Oyxeaimepcbkozo 00Ky, KOHMPOo |
ananizy, 3, 245.
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(hakTopaMu 1 CTHUMYyJNaMH MiJIPUEMHHUIBKOI [iSUTBHOCTI, MPOTE HE M0 BAXKIUBUMH € TEpPEeIyMOBU
CaMOCBIJJOMOCTI Ta TiABUIIECHHS COIiaTbHOI BiIMTOBIIAIFHOCTI BCIX YYaCHUKIB PHHKY.

BucHoBok: IlincymMoByr4M Bce BHINE CKa3aHe, IOXOJMMO JI0 BUCHOBKY, IO BIPOBAKECHHS
CHPOIIEHOI CUCTEMHU ONOJATKYBaHHS — €IMHOTO MOAATKY MOXHA PO3TJSAATH SK OJUH 13 BIAIHMX 33aXO[[iB
ypsiy MO0 PO3BUTKY MIANPHEMHHUIITBA B YKpaiHi, IO TOMOMOIJIO CTBOPHTH THCSYI POOOYMX MICITh 1
3a paxyHOK JIETiHi3aIlii YaCTHHU JOXOJIB Majoro Oi3Hecy 3HAYHO 3OUTBIITUTH HAAXOKEHHS IO MiCIIEBHX
OIO/DKETIB BiJl ONMOJATKYBaHHS JiSUIBHOCTI HOBOCTBOPEHHUX HIANPUEMCTB Ta JOXOIIB (PI3UYHUX OCIO-
i IIPUEMITIB.

BomHodac, He3BaXkaroun Ha TIEBHI TO3UTUBHU CIPOIIEHOI CHCTEMH OIOAATKyBAHHS BPA3IMBUM MicCIleM
3aJIMIIAETHCS MPOOJEMH HE JEKJIapyBaHHS YaCTHHH JOXOJIB, HEMOJXKJIMBICTh MPOKOHTPOJIOBATH OOCSTH
oreparliif, Hempo30pa CHCTEMa BIACHOCTI, PETPECHBHICTh IIOAO JOXOJIB IJIATHUKIB. TakuM dnHOM, 0€3
peanpHOi peopmu pickanbHOT CITyKOH, BITHOBIICHHS TOBIPH TPOMAaISH 0 IMTOAATKOBUX OPTaHiB CKaCyBaHHS
CIPOIIEHOT CUCTEMH 3arpOXKY€ BEIMKUMHU HOJITHYHUMH PU3UKAMHU.
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INSTITUTIONAL ASPECTS OF PROMOTING
THE DEVELOPMENT OF SPATIAL FORMS
OF THE REGIONAL ECONOMY

The article specifies trends in the formation of spatial forms of the regional economy:
the formation of agglomerations, especially in industrialized regions; reduction in the number
of manufacturing enterprises, low level of industrialization of the regional economy, lack of the
development of clustering; creation of industrial parks; lack of development in the regions outside
of industrial activities; lack of financing, preferential lending to the development of business and
innovation clusters, technology parks, procedures for the selection and approval of investment
projects are complex, tough conditions for project selection; development of innovative parks in
Ukraine. The key problems of the regulation of spatial forms of the regional economy are
identified. The main needs of the business entities for institutional changes are determined.
The inconsistency of the activity of government and non-government institutions with the needs
of business entities was found. New forms of doing business are emerging, and the legal
framework and institutions are not ready for their effective regulation.

Keywords: institutions, institutional development, spatial forms, regional economy.

IocranoBka mpodaemu. B mepexoai Big MIaHOBO-aJAMIHICTPaTUBHOI 10 PUHKOBOI E€KOHOMIKH
B YKpaini BigOynacst TpaHcopMalis mpocTopoBux (GopM perioHanbHOI €KOHOMIKH: BiJ TEPUTOPialibHO-
MIPOMHUCIIOBUX KOMITIEKCIB 110 (hiHAHCOBO-TIPOMHUCIIOBUX TPYI 3 MOJAIBIIO TpaHchopmariiero y GizHec-
rpynu’. Uepes BifcyTHICTh e(eKTUBHHX METOIIB JIEP/KABHOTO PEryJIIOBAHHS Ta 3KOPCTKY PEryJIsiiio, sAka
3 moyaTkoM iHTerpaiii Ykpainu g0 €C rmodana 3MIHIOBATUCS JIEPEryJislliel0 Oi3Hec-CepeOBHIIa,
dhopmyBaHHS TIPOCTOPOBUX (OPM PETIOHAIBHOIO CKOHOMIKH € HEKOHTPOJhOBAaHUM. [HMopMaIiitHo-
KOMYHIKAI[iifHi TeXHOJIOTi1 BILTMHYJIM Ha PO3BUTOK yCiX raiy3eil eKOHOMIKH, P YOMY NPUBATHUH CEKTOP
LIBUIIMMH TEMIIaMH BIIPOBAJKY€ 1HHOBALI1, [0 SIKUX JiepKaBa HE TOTOBA 3 TOUKH 30pY HOPMAaTHBHOIO Ta
IHCTUTYIIHHOTO  perynroBaHHs., OiHAHCOBO-IPOMHUCIIOBI TIpynu Ta OI3HEC-CTPYKTYPH BOJIOJIIOThH
(hiHaHCOBMMH, JIOACPKMMH Ta MaTepialbHHIMH pecypcaMu, 1o 3abes3mnedye MuHaMmiuHi TpaHchopmartii
BIJIIIOBIIHO 10 X KJIIFOYOBUX KOMIIETEHITIH.

AHaJi3 ocTaHHIX gocaiTKeHb Ta myoOsikamii. J{ociipkeHHI0 POOIeMaTHKN IHCTUTYIIOHAIBHIX
3MiH Ta IPOCTOPOBUX (POPM pErioHaIILHOI eKOHOMIKM npucBsyeHo npaii bytko H. I1., 3admoxaceka 1. B.,
Tsokxopo6 1. B., IlnerasoB M. B., Makcumuyk M. B., Tkaa C. M., [Ipyc }O. Y poborax Bu3Hau€HO OCHOBHI
TEH/ICHIIIi PO3BUTKY MPOCTOPOBHUX (OPM, MPOOIIEMHU TaNbMyBaHHS PO3BUTKY, OCHOBHI 3aKOHOJ/IaBYi 3MiHH.
BincyTHi AOCHIUKEHHS I1IOJ0 OCTAHHIX TEHJACHIIH 3MiH IHCTHUTYI[IOHAJTBHOTO CEPEJIOBUINA B KOHTEKCTI
CHIPUSIHHSL PO3BUTKY MPOCTOPOBUX (HOpM perioHaabHOT €eKOHOMIKHM 3BaKalO4H Ha TWHAMIYHI TpaHchopMarii
30BHINIHBOTO CEPEIOBHUIIIA.

1 3a6nonceka, 1. B., Taxkopoo, I. B., [netnsos, M. B. (2017). TeneHUiiAHICTL PO3BUTKY IIPOCTOPOBHX (OPM
oprasi3auii eKOHOMIKH perioHy. E¢exmusna exonomixa, 9 <http://www.economy.nayka.com.ua/?0p=1&z=6092>
(2020, 6epezens, 15).
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Mera cTaTTi TONATAaE B OWIHINI IHCTUTYI[IOHAJHHUX 3MiH B KOHTEKCTI CHpPUSHHS PO3BUTKY
MIPOCTOPOBHX (HOPM PETiOHATHHOI €EKOHOMIKH.

Buknan ocHoBHOro martepiajgy. He 3Baxkaroum Ha3MiHy mnpocTopoBuX (opM perioHambHOT
€KOHOMIKH, BCE K Taly3eBUI Ta TepUTOpiadbHHUI TOALI Mpali, NajduBHA, EHEepreTHYHa, KOMyHiKamiiHa Ta
TpaHCHOPTHI cucTemu 30eperiucs. @akTopaMu IPOCTOPOBOTO PO3BUTKY CTAIH TPAHCIIOPTHI Ta IPOMHUCIIOBI
BY3JIH, KJIACTEPH, PEriOHaIbHI Mepexi pi3Hoi (hopMu B3aeMoil (FOPH30HTAIBHOT, BEpTHKAIGHOT, 3MilIaHoT ).

Ipoexkt Crpaterii JlepaBHOi CTpaTerii perioHATBHOrO pO3BHTKY Ha mepion 0 2027 poky?
nepeadaydae iHTErpalilo BCIX PErioHIB KpaiHM WLUISIXOM IMOTIHONEHHsS iX CHIBpOOITHHLTBA, PO3BUTKY
COINIaJIBHOI, 1HXEHEPHOI, TPAHCIIOPTHOI, KOMYHIKamiiHOi iHQpacTpykTypu. Ha mepiom mo 2027 poky
nepeadavacTbCcsd CTAHOBJICHHS ATEHIIH perioHaJbHOTO PO3BHUTKY SIK pEalbHUX CYO’€KTIB perioHalbHOI
noJiTukY. [HCTUTY LI iHA CTPOMOXKHICTB O0JIACHOTO PiBHS BPSAYBaHHS MOBHHHA 0a3yBaTHCS Ha IiABUIIEHUX
CTaHAapTaxX Ta KBaTi(iKamifHIX BUMOT MIOJI0 CIIPOMOKHOCTI ITOCATOBUX OCI0 Ta iIHCTUTYINH HA yCiX PIBHAX
BpsAyBaHHS €(pEeKTHBHO iHBeCTyBaTH IyOmiuHi (JepaBHi) KOmTH. [HCTHUTymiliHA CIIPOMOXKHICTH PIBHSA
TEpUTOpiabHOI TpoMaaM Tependayae CTpaTeriyHe IUIAHYBaHHS PO3BUTKY Ta €(QEKTHBHE YIpaBIiHHS
pecypcamu JUIs PO3BUTKY .

Posrnan crpykrypu 1OpuaMdHUX OcCi0 3a opraHizaliifHO-TIpaBOBUMH (OpMaMH TOCTOAApIOBAHHS
CBiIUMTh, 1O B YKpaiHi cranom Ha l Oepe3nss 2020 poOKy KiJBbKICTh TOBApPUCTB 3 OOMEKCHOIO
BiZIMOBIabHICTIO cTaHOBUTE 680692 (50,10%), mpuBataHux mignpuemcts — 200342 (14,75%), opraHis
JIepKaBHOI BIaAW, opradizamii (ycraHoBw, 3akmanm)— 93563 (6,89%), depmepcrkux rocmomapcTB —
47130 (3,47%), koonepatusis — 28144 (2,07%). BogHo4ac HapaxoByeThcs 2461 acomiarttist, 553 kopropariii,
79 xoucopuiymis, 185 xomuepris®. Ilpu mpomy, B Ykpaini gie 450 hiHaHCOBO-TIPOMHCIOBMX TPy, SKi
BKIIOYAOTh B cebe monam 13 000 kommaniit. Cranom Ha 2017 pik B Ykpaini mie 11 coemianpHHX
€KOHOMIYHHX 30H, 3apeecTpoBaHo 16 TexHomapkis, copmMoBaHo moHaj 50 Ki1acTepiB, HAPAXOBY€ETHCS ITOHAT
19 HaykoBHX mapkiB Ta 26 iHIycTpiadbHUX MAPKiB, PO3BUTOK JisUILHOCTI sIKMX Npunas Ha 1996-2012 pokwu,
Ta 44 igycTpiansHi mapku ctopeni y 2014-2019 poxax®.

OcTraHHIMH TEHACHIIAMHI y (GopMyBaHHI IPOCTOPOBUX (POPM periOHATEHOT EKOHOMIKH €:

— (¢opMyBaHHS arjioMepalliii 0COOJIMBO Y MMPOMHUCIIOBO PO3BHHEHUX pPETiOHAX, IO HE MiIKPIIUICHO
BiJTOBITHAM 3aKOHOJABCTBOM Ta NOTpeOye mpuiHATTS 3akoHy «[Ipo Mickki armomepamnii» 3 METOIO
BpETyJIIOBAaHHS MPOGIEMATHKK HPOCTOPOBOTO PO3BUTKY;

— CKOpOYEHHS KiTBKOCTI BUPOOHWYMX MiANPHEMCTB, HU3bKHH PiBeHb iHIycTpianizanii perioHaabHO1
eKOHOMIKH, BiJICyTHICTb PO3BUTKY KIacTepU3allii perioHis’;

— CcTBOpeHHs iHAycTpiampHUX mapkiB y 2014-2019 pokax (44 mapku 3arajbHOI  IUIOIIEIO
2039,3963 rexrapis)®;

1 3abnonceka, 1. B., Taxkopob, I. B., [lnetasos, M. B. (2017). TenaeHIiiAHICTE PO3BUTKY POCTOPOBUX (GOpM
oprasi3auii eKOHOMIKH perioHy. E¢exmusna exonomixa, 9 <http://www.economy.nayka.com.ua/?o0p=1&z=6092>
(2020, 6epesens, 15).

2 [Ipoexm Cmpamezii [epacasnoi cmpamezii pecionanviozo pozeumxy na nepioo oo 2027, 2020 (MinictepcTBo
PO3BUTKY TPOMaJI Ta TepuTopiit Yipaiuu). Ogiyitinuii caiim Minicmepcmao pe2ionaibho2o po3eumxy, 0y0ieHuymed
Ma HCUMI080-KOMYHAIbHO20 20cnodapemea Yipainu <https:/www.minregion.gov.ua/base-law/grom-convers/
elektronni-konsultatsiyi-z-gromadskistyu/proekt-postanovi-kabinetu-ministriv-ukrayini-pro-zatverdzhennya-
derzhavnoyi-strategiyi-regionalnogo-rozvitku-na-period-do-2027-roku/> (2020, 6epe3sens, 15).

% Tam camo.

4 JlepaBHa ciry:x06a cratuctuky Ykpainu (2020). Kirvkicme opuduunux ocib 3a opzanizayiino-npasosumu popmamu
eocnooapiosanns <http://www.ukrstat.gov.ua> (2020, Gepesenb, 15).

® Tkau, C. M. (2017). HopMaTHBHO-TIpaBOBE PETYJIOBAHHS IisTIbHOCTI IIPOCTOPOBHMX (JOPM opraHizamii GisHecy

B YKpaiHi: KIIOYOBI MPOOIEMH Ta MIEPCHEKTUBH PO3BUTKY. Exonomixa ma npaso, 1, 105-112.

8 Ipoexm Cmpamezii [lepaicasroi cmpamezii pezionanshozo pozeumxy na nepiod do 2027, 2020 (MinictepcTBo
PO3BUTKY TPOMaJ Ta TepuTopiit Yipaiuu). Ogiyitinuii caiim Minicmepcmao pe2ionanbho2o po3eumxy, 0y0ieHuymed
Ma HCUMI080-KOMYHAILHO20 20cnodapemea Yipainu <https:/www.minregion.gov.ua/base-law/grom-convers/
elektronni-konsultatsiyi-z-gromadskistyu/proekt-postanovi-kabinetu-ministriv-ukrayini-pro-zatverdzhennya-
derzhavnoyi-strategiyi-regionalnogo-rozvitku-na-period-do-2027-roku/> (2020, 6epesens, 15).

" Tam camo.

8 MiHicTepcTBO PO3BUTKY €KOHOMIKHM, TOPTiBJIi Ta cibebkoro rocnoaapersa (2020). Bumseu 3 Peccmpy
inoycmpianvHux (npomuciosux) napkis. <https://www.me.gov.ua/Documents/Detail?lang=uk-UA&id=fe6badbd-
355d-48b1-9979-211bh399h1987 &title=VitiagiZRestrulndustrialnikh-promislovikh-Parkiv> (2020, 6epesess, 15).
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— BiJCYTHICTh PO3BHTKY B PETiOHAX M03a iHAYCTPiadbHUX BUIiB €KOHOMIYHOI MismbHOCTI®;

— 3akoHH Ykpainu «[lpo cnemiadpbHUN peXuM iHHOBAaUiIWHOI AiSUTBHOCTI TEXHOJOTTYHHX IMapKiB»
Ne991-X1V Ta «Ilpo inaycrpianbi mapku» Ne5018-VI 3actapinu ta notpe6yroTh 3min®>;

— BijcyTHe (piHaHCYBaHHSA, MIJITOBE KPEAWTYBaHHS PO3BUTKY Oi3HEC-KJIAcTEpiB Ta iHHOBAIliHHUX,
TEXHOJIOTIYHUX IMaPKiB, MPOIEAYPH BiAOOPY Ta 3aTBEPAKCHHS IHBECTHIIIHHUX MPOEKTIB CKIAIHI, )KOPCTKI
YMOBH BigOopy mpoekTin®;

— posButok iHHOBanidHuX mapkiB B YkpaiHni (UNIT.City B m. Kuesi, LvivTech.City y m. JIpBOBI,
UNIT.City Kharkiv y M. XapkoBi) — muatdopm ist po3BUTKY €KOCHCTEMHU, 1e 3i0paHi TexHosoriuHi, [T Ta
IHHOBAITI{HI KOMIIaHii, OCBITHI yCTaHOBH, aKCEIepaTOpH W iHKyOATOPH IS CTapTariB, KIIFOUOBI YKPaiHCHKI
Ta MKHApOJIHI KOpIIOparii®.

Taki TenaeHil cipudrHeHi JaroBanuM edexkroM npaBoBux 3min. Tkau C. M.[17]Buninse kiro4oBi
npoOJieMH HOPMATHBHO-TIPABOBOTO  PETYJIIOBAHHS JiSUIBHOCTI MPOCTOPOBHX (HOpM  perioHalbHOI
€KOHOMIKHU:

— BIACYTHIH CHCTeMHHUH MiAXia (popMyBaHHS 3aKOHOAABYOi Oa3M pPETyJIIOBaHHS, 3 UMM MOXKHA
YaCTKOBO MOTOJUTHUCH, 3BaXKaroun Ha oQilliiiHi JaHl MO0 CTaHy IMIUIEMEHTaIlil 3akoHoaBcTBa €C y BCix
cdepax eKOHOMIKH;

— MpaBOBa KOJIi3isg 0COOIMBOCTEH NisSUIBHOCTI Ta CyTi MPOCTOPOBHUX (POPM pErioHaIbHOT €eKOHOMIKY;

— TpoMi3IKa Ta OIOpOKpaTH30BaHa MpoLexypa peecTpauii 6araTbox GopM MpPOCTOPOBOI opraxizamii
Oi3HEC-CTPYKTYD;

— JWHAMIYHICTh 3MiH TIPOCTOPOBHX (OPM Ta yMOB oOpradizamii Oi3Hecy uepe3 IHPPOBY
TpaHcdopMmaiiro 6i3HeCy;

— BIJICYyTHE TPaBOBE PETYNIOBAHHA MiSUTBHOCTI TEXHOTONICIB, KJIACTEpiB, OH-NaWH IaThopMm Ta
THIIUX TPOCTOPOBUX (HOPM.

JlocmimxeHHs [HCTHTYTy €KOHOMIiYHHX JOCTi/KeHb Ta moniTHyHuxX koucyibrauii (IEJ)® BrasyroTs
Ha TOTpedy 3 00Ky Oi3HEC-CTPYKTYp Y IHCTHTYIIIOHAIBHUX 3MiHaX: CKOpPOUEHHI CIWMHOTO COIiaIbHOTO
BHECKY, CHPOILNCHHS OYXTaJaTepchKOro OONIKYy Ta aJMiHICTpyBaHHS MOJATKIB, KOMIICHCAIIII0 BiJICOTKOBHX
CTaBOK 3a KpeAWTaMH{, HAJaHHS JepKaBHOI MiATpUMKH, mepedopMaTyBaHHSA IIOAATKOBOI CIyXOu
Ha CepBICHY CIIy’k0y, CTBOpEeHHsI €(DEeKTHMBHOTO MEXaHi3My BHUKOHAHHS 3aKOHO/AaBYMX aKTiB, PiBHI yMOBHU
BeJICHHS Oi3HECy, HaJlaHHsI JICPXKaBHOT MIJATPUMKH JJIsi BIIPOBA/PKCHHS 1HHOBAIIIM, MOBHE BIAIIKOAYBaHHS
[TAB, ckopo4YeHHS agMiHICTPaTUBHOTO TUCKY Ha LiHH, BIPOBAKEHHS MOPATOPIilO0 HA 3MIHU Ta JONOBHEHHS
JI0 3aKOHOJIaBYMX aKTiB y cpepi Tocmomapchkoi MisIIBHOCTI, CKOPOYEHHsI PiBHS BTPYYaHHS MICHEBUX
anMIHICTpaIiil y MisUTbHICTE Oi3HECY, CKAaCyBaHHS MOJATKOBUX MBI, OCOOJHWBI YMOBH MiSUTBHOCTI MalUX
MiANPUEMCTB 10 1 poKy, cKacyBaHHS MOPATOPi0 Ha MPOAAXK 3eMJIi CLIIbCHKOTOCIIOIAPCHKOTO MPU3HAYESHHS
(1 xBapran 2019 poxy).

Jep:xaBHI I1HCTHUTYII{ He 3BayKarouW Ha aKTWBHY iHTerparifo 1o €C He 3a0e3neyiii  BUPIMIECHAS
KJIIFOUOBHUX TIPOOJIEM Ta MOTPeO, 110 O CIPHSIIO PO3BUTKY MPOCTOPOBHUX (POPM perioHanbHOi eKOHOMIKH. Y TOH
yac, sIK B YKpaiHi y pi3HuX cepaXx eKOHOMIKH iMIuiemMeHToBaHo HOpMH €C, B €C aKTHBHO PO3BHUBAETHCS
KpeaTHBHa EeKOHOMIKa, IO BXKe OTpeOye MPaBOBUX Ta IHCTUTYIIOHABHHUX 3MiH. J{J1st IpUKITay, BXKe CbOTOTHI
HAJI3BUYAIHO TOCTPO IMOCTAIOTh IHTAHHS KiOep3aXucTy, 3axXHCTy TEPCOHAIBLHHUX JAHWX, 3POCTAa€ PiBEHb

L poexm Cmpamezii [lepacasnoi cmpamezii pezionanbnozo poseumxy na nepioo oo 2027, 2020 (MinicTepcTBo
PO3BUTKY TPOMaJI Ta TepUTOpiit Yipainu). Ogiyitnuil caiim Minicmepcmeo pe2ionanbino2o po3sumky, 6yo0ieHuymed
Ma HCUMIL0B0-KOMYHAbHO20 20cnodapcmea Ykpainu <https://www.minregion.gov.ua/base-law/grom-convers/
elektronni-konsultatsiyi-z-gromadskistyu/proekt-postanovi-kabinetu-ministriv-ukrayini-pro-zatverdzhennya-
derzhavnoyi-strategiyi-regionalnogo-rozvitku-na-period-do-2027-roku/> (2020, 6epe3ess, 15).

2 Tpo inpycrpianbHi napku: 3akon Yxpainu Big 21.06.2012 p. Ne 5018-VI<https://zakon.rada.gov.ua/laws/show/5018-17>
(2020, 6epesens, 15)

% 3akoH npo creniaibHUi pexxUM iHHOBALIHHOT AiIbHOCTI TeXHOoNoriuHuX napkis, 1999 (Bepxosna Pana Ykpainu).
Odpiyiunuii caiim Bepxosnoi Paou Yxpainu <https://zakon.rada.gov.ua/laws/show/991-14> (2020, 6epesenb, 15).

4 Mind.ua (2020). Micye cunu: nasiwo Yxpaini indycmpianshi ma mexnonapu

<https://mind.ua/publications/ 20204723-misce-sili-navishcho-ukrayini-industrialni-ta-tehnoparki>

(2020, 6epe3zens, 15).

® Tam camo.

6 [HCTUTYT eKOHOMIYHMX JOCHIIKEHb Ta IOMTHIHIX KoucynsTanii (2020). Keapmanvhe onumysanns nionpuemcms, 3 (33).
<http://www.ier.com.ua/ua/publications/regular_products/business_idea_industry?pid=2402> (2020, 6epe3sensb, 15).
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miaxpaicTBa. 3 pO3BUTKOM €JIEKTPOHHOTO BPSTyBaHHS B YKpaiHi Ta eJIeKTPOHHOI KOMEPIIil I1i MUTaHHS OyIyTh
MTOTIMOIIOBATHUCS Ta TaTbMYBAaTH PO3BUTOK IMPOCTOPOBUX (HOPM pETiOHATHHOT CKOHOMIKH.

JloLiIbHO HABECTH JICK1JIbKA MPUKJIA IiB HEBIIMOBIIHOCTI J1ili Ta (POPMAaTBHOCTI AIsUTLHOCTI JePKABHUX
Ta HEAEP)KaBHUX CTPYKTYp moTpebdam Oi3HeC-CTPYKTYp:

1. Y cdepi onomaTkyBaHHS BilOYJIOCS 3aKOHOIaBUE 3aKPIIICHHS MPUHITAIIIB HAJICKHOTO YIIPABIIiHHS,
TOJI SIK TepIIoueprosi podiemu (ctasku €CB, T1/IB, anMiHiCTpyBaHHS IOJATKIB TOIIO) He BUPIlIEHi .

2. Y chepi 00opoThOM 3 TEPOPH3MOM, KOPYIIEH Ta 3JIOUYMHHICTIO 3a0€3MeUeHO KaJpOBY,
OpraHizaiiifHy Ta MaTepialbHO-TEXHIUYHY CIPOMOXKHICTh Mipo3 ity HarioHanpHOI mominii momo npoTuiii
oprani3oBaHiii 3m0unHHOCTI. IIpOTE IHANKATOPH PO3BUTKY iHCTUTYILIH He BKA3yIOTh Ha (haKTHUHI 3MiHK?,

Takum 9uHOM, 3MiHa MPABOBOTO IOJIA Ta BIACYTHICTh 3MIH y MPOTHAIl KOpYIIii, Hee(heKTUBHICTh
00poTHEOM 3 KOpYMIi€I0 Ta OIOpOKparTielo He 3a0e3NeuyloTh 1HCTUTYLIOHAJIBHUX 3MiH, IIO B MiACYMKY
HE CIIPUSIE PO3BUTKY MPOCTOPOBHX (HOPM PETiOHATHLHOT €eKOHOMIKH.

Bonnowac, inTerparniiini mporecu 3abe3nedmnn B YKpaiHi po3poOKy, MPUIHATTSA Ta 3aTBEPHKEHHS
TUIIOBUX BUMOT JI0 BEPTUKAIBHUX Y3TOJDKEHUX il cy0’€KTiB rOCIOAAPIOBAHHS CTOCOBHO IMOCTadyaHHS Ta
BHKODHCTaHHS TOBapiB Ta BHECEHHS 3MiH JIO TUIIOBUX BHMOT [0 Y3TO/DKEHUX [ill Cy0’ €KTiB
TOCTIOZIAPIOBAHHS ISl  3aralbHOTO 3BUIbHEHHS BiJl TOMEPEJHLOTO OJIEPXKaHHS JIO3BOJY OpTraHiB
AHTHMOHOTIOILHOTO KOMITeTy Ha y3ropKeHi il cy6’€KTiB rOCIIOIapioBaHHS .

Jis OuiHKM 3MiH 1HCTUTYHIOHAJBLHOTO CEpPEIOBUINA CHPUSHHSA PO3BUTKY MPOCTOPOBUX (HopM
peTioHaNbHOT EKOHOMIKH JOILILHO HABECTH IHAUKATOPH PO3BUTKY IHCTHTYMIM (prc. 1-2).

150 130 129
118 110 104
100
50
0
2015 2016 2017 2018 2019
Poxn

Puc. 1. Hias Crasioro po3surtky. 16.7.1.
Micue Ykpainu y peiitunry Global Competitiveness Report
3a cyOinaexcom «IHCTUTYWIT (IepxkaBHi Ta CyCHUIBLHI yCTAHOBH)»

Tlncepeno:Jepaicasna cayocba cmamucmuxu Yepainu®,

He 3Bakaroun Ha MOKpalleHHs PEeUTHHTY YKpaiHH 3a PO3BHTKOM iHCTUTYLiH, YKpaiHa 3HaAXOIUTHCS
Ha eTami TpaHcopMauii IHCTUTYTIB, KOJHM MPaBOBE IOJIE PO3BUBAETHCS, MPOTE MOTPEOYE YCBIIOMIICHHS
cy0’€eKTaMM HOBUX IIPaBUJI TPH.

 ynec Yroam MoHiTOpuHT peanizanii many 3axoii 3 BukoHaHHs Yromu (2020). Onodamkysanus
<https://pulse.eu-ua.org/ua/streams/taxation> (2020, 6epe3seHs, 15).

2 Tlynbe Yroau MOHITOPMHT peajizalii IIaHy 3aXo/iB 3 BUkoHaHHs Yroau (2020). ITocunenns incmumyyitinoi
cnpomodcHocmi Hayionanonoi noniyii ujo0o npomuoii opeanizosaniii 3104uHHOCI

<https://pulse.eu-ua.org/ua/ streams/human-rights-justice-and-anticorupption/2018-substream3-77>

(2020, 6epesenn, 15).

% Mynbe Yroau MOHITOPMHT peastizalii miaHy 3axo/is 3 BukoHaHHs Yroau (2020). ITpusedenns y ionosionicmo
i3 npasom €C mexanizmie KOHMPOIO HAO EPMUKATLHUMU V3200HCEHUMU OIIMU WOOO NOCMAYAHHS Ma
suxopucmanns mosapis <https://pulse.eu-ua.org/ua/streams/entrepreneurship-development/2018-substream3-57>
(2020, 6epe3sensn, 15)

4 Global Competitiveness Index 2017-2018. (2020) Country. Economy Profiles
<http://reports.weforum.org/global-competitiveness-index-2017-2018/countryeconomy-profiles/#economy=UKR>
(2020, 6epesens, 15).
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[IpaBa BIacHOCTI
3,9 33

ITix3BiTHICTH ) ETuka ta kopymiis

1

3,4

KopnoparusHa eTnka 24

Hanmipauii Brums

3 EdexTuBHICTD

besneka .
myOJIi9HOTO CEKTOpY

Puc. 2. Cybinnexc «Incturynii» B Ykpaini, 2018 pix

[HCTHTYHIOHANEHE cepeoBuUIle YKpalHH XapaKTepH3yBajIoCsd TAKUMHU TeHICHIIISIMHA:

— PpO3BUTOK IHCTHTYTY mpaB BiacHocTi 32017 mo 2020 pik (YTBOpeHO Aep)kaBHY OpraHizarlito
«HarmionansHuii oic iHTENEKTyaIbHOT BIACHOCTI»);

— ToripuieHHS NO3ULiA YKpaiHM B OpoTUAil KOpymuii 3a OCTaHHI TpH POKU (HE 3BaKal4u
Ha 3a0e3nedeHHs QyHKIIOHYBaHHA HallioHanpHOT0 areHTCTBa 3 MUTaHb 3amooirannas kopyniii (HA3K));

— TPAaKTUYHO HE 3MIHWIACS ITO3HIliS YKpaiHd 3a piBHEM BIUIMBY Ta THCKY Ha Oi3Hec (HE 3Ba)Karouu
Ha BEJIGHHSA DEECTPY [ep>KaBHOI JOIOMOTH Cy0’€KTaM TOCIOAapIOBaHHS; BIPOBA/KEHHS MEXaHi3My
MOBEPHEHHSI HE3aKOHHOI JIep»KaBHOI JONOMOTH;, CTBOPCHHS HAIiOHAJHHOTO HE3AJIEKHOTO OpraHy
13 HOBHOB2XCHHSIMH KOHTPOJIIO Ta MOHITOPUHTY JEpXaBHOI JOMOMOrH cy0’€KTaM TOCIOAapIOBaHHS;
HAJIATOJIKCHHSI CUCTEMH MOHITOPHHTY Ta KOHTPOJIIO JIEPXaBHOI JOINOMOTH Cy0’€KTaM I'OCHOAAPIOBAHHS;
BPETYJIIOBaHHSI MEXaHI3My IMOJIaHHS AHTHMOHOIIOJIBFHOMY KOMITETY iH(OpMAIii Mpo AepKaBHY ITOIOMOTY
cy0’eKTaM roCroJaprOBaHHs );

— 3pocia eQeKTUBHICTh MyOJIIYHOTO CEKTOPY;

— 3a 2017-2018 poku CKOpPOTUBCS pPiBeHb O€3MeKH (HE 3BaKatouu Ha 3a0e3MEeYCHHS MOBHOI[IHHOI
pobotu Bumoro aHTHKOPYMIIIITHOTO Cy Iy, CTBOpPEHHS Ta 3a0e3nedeHHs GyHKIionyBaHHS Ciyx0u cymoBoi
OXOpOHM; CTBOPEHHS Ta 3a0e3neueHHs PyHKIIOHyBaHHA JlepkaBHOTO OI0OpO PO3CIiAyBaHb);

— JIemo TOKPAaIIUBCS PiBEeHb KOPIIOPATUBHOT ETHKH;

— HECYTTEBO 3picC piBEHb MiA3BITHOCTI.

3 1o3uiii PO3BUTKY IHCTUTYIIOHAJIBLHOTO Oi3HEC-CepeOBHUIIA JOIILHO PO3IJISHYTU TaKi KIIHOUOBI
MTOKa3HWKH, K PEUTHHT BeAeHHs Oi3Hecy B YKpaini. Binrak, 3a peHTHHroMm JerKOocTi BeleHHS Oi3Hecy
Vkpaina 3aiimae 71 micie cepen 190 kpain' (quis nopisustians, Kasaxcran — 28, MonoBa — 47), 1o BKa3ye
Ha HU3BKUH PiBEHb PETYISTUBHOI €)EKTHBHOCTI B €EKOHOMII[I KpaiHH.

3a Inpexkcom BepxoBeHcTBa HpaBa MixnaponHoi opranizanii World Justice Project y 2018 poui
Vkpaina mocina 77 micie 3i 113 kpain 3 orinkoro 0,5, 30kpema 3a piBHEM BijcyTHOCTI Kopymiii — 95/113,
BIZKpUTICTIO BNlaau — 46/113, 3axucty QpyHAaMeHTANBHUX MpaB JoAUHU —49/113, Ge3neKoro Ta MopsIIKOM —
53/113, porpumanHsaM npas — 96/113, nuBinbHUM npaBocy asaM — 65/113, KpUMiHATEHUM MPAaBOCYAISIM —
83/113 micus’.

Innukaropn eQexTHBHOCTI BpsAAyBaHHA B YKpaiHi B IIOMy BKa3ylOTh Ha MOTipIIeHHS abo
BIJICYTHICTh CYTTEBUX 3MIH BCUTYyallli B KOHTEKCTI IHCTUTYILIOHAJHLHOTO CEPEAOBHUINA JUJIS CHPUSHHS
PO3BHUTKY MPOCTOPOBHX (POPM PErioHaIbHOT €eKOHOMIKH (Tab. 1).

! Global Competitiveness Index 2017-2018 (2020) Country. Economy Profiles. <http://reports.weforum.org/
global-competitiveness-index-2017-2018/countryeconomy-profiles/#economy=UKR> (2020, Gepesens, 15).

2 The World Justice Project (2020). Rule of Law Index. Ukraine <http://data.worldjusticeproject.org/#/groups/UKR>
(2020, 6epezens, 15).
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Taomuus 1
Ingukatopu edexkTUBHOCTI BpsimyBaHHs B YKkpaiHi 3a 2003-2018 poku
KiabkicTh .
KeDest ISt BpsinyBanusi PeidTunr CraniapTaa
IToka3Huk Pik Hnoﬁp OZ;H (Bix -2,5 Ykpaiau HOMIL;)Ka
YA 10 +2,5) (0-100)
OLIHKH

S 2008 15 0,09 50,48 0,13
ITiA3BITHICTD Ta MPaBo 2013 15 032 3756 012

BIIUBY ’ : ’
2018 13 -0,01 44,83 0,13
TToniTnyna cTabiNBHICTE 2008 8 0,04 45,67 0,24
Ta BIZACYTHICTb 2013 9 -0,78 20,85 0,23
HACHJILCTBA/TEPOPU3MY 2018 9 -1,83 6,19 0,21
' 2008 10 -0,72 27,18 0,20
EdexTusHicTh podoTH 2013 10 065 3128 020

Ypsn ! ! !
Py 2018 9 -0,42 38,46 0,20
_ ) 2008 11 0,53 33,01 0,18
FIKICTh peryJIsTOpHOi 2013 12 0,62 30,33 0,17

MMOJIITUKHA d ! d
2018 10 -0,22 44,23 0,18
2008 16 -0,68 27,40 0,13
BepxoBeHCTBO mpaBa 2013 16 -0,80 23,94 0,12
2018 13 -0,72 24,04 0,13
2008 14 -0,84 19,90 0,13
KonTposbs kopymiiii 2013 14 -1,13 11,37 0,12
2018 13 -0,87 18,27 0,13

Tloncepeno:t

TaxuM yuHOM, B YKpaiHi CIOCTEpira€ThCsl HEBIAMOBIAHICTE PO3BUTKY IHCTUTYLIHM moTpebam Oi3Hec-
CTPYKTYp, IO He 3a0e3rneyye OUHAMIYHOTO PO3BUTKY MPOCTOPOBUX (POPM perioHanbHOI EKOHOMIKH.
[HIMKaTOPH IHCTUTYIOHATIBHOTO PO3BUTKY BKa3yIOTh Ha BIJICYTHICTh 3MiH, IO MOB’A3aHO 3 JICKIapaTUBHAM
XapakTepoM Ta (opMalbHUM XapakTepoM IisUTBHOCTI JIepKaBHUX Ta HEJCpKaBHUX YCTaHOB.
Ha 3akoHO12BYOMY piBHI 320€31€YeHO Psiji MPAaBOBHUX 3MiH, MPOTE Ili 3MiHHU € HEJIOCTATHIMHU JIJISi CIIPUSHHS
PO3BUTKY KJIACTepiB, IHAYCTpiaNbHUX, TEXHOJIOTIYHIX, IHHOBAIITHIX MapKiB Ta HOBUX (POPM MPOCTOPOBOTO
PO3BUTKY €KOHOMIKH.

Bucnosku. [IpoBeaene nocnipkeHHs Jae 3Mory cOpMyBaTH psiZi BUCHOBKIB:

1) OCHOBHMMHM TEHACHLIAMH Y (OPMYBaHHI TIPOCTOPOBUX (OPM PETIOHATHHOI EKOHOMIKH
€:hopMyBaHHS arjoMepailii OCOOJMBO Y MPOMKCIOBO PO3BUHEHHMX PEriOHaX; CKOPOYCHHS KIJIbKOCTI
BUPOOHMYMX MiANPUEMCTB, HHM3bKHH piBeHb 1HAYCTpiami3alii perioHaJbHOI EKOHOMIKH, BiJCYTHICTh
PO3BUTKY KIIacTepHu3allii; CTBOPEHHS IHIAYCTPiaJIbHUX TNAapKiB; BiJICYyTHICTh PO3BHUTKY B perioHax Io3a
1HAyCTpiaJbHUX BU/IiB EKOHOMIYHOT AIsUTBHOCTI; BiICyTHE (DiHAHCYBaHHS, TUIBIOBE KPEIUTYBAaHHS PO3BUTKY
Oi3Hec-KIacTepiB Ta IHHOBALIMHMX, TEXHOJIOTIYHUX MApKiB, NpOUEAYypHU BigOOpPY Ta 3aTBEpKECHHS
IHBECTHIIMHNX TPOEKTIB CKIAJHi, OPCTKI YMOBH BiI0OPY MPOEKTIB; PO3BHTOK IHHOBAaIliIWHUX MapKiB
B YKpaiHi;

2) nmepkaBHI 1HCTUTYLII HE 3Ba)kKaloyM Ha aKTUBHY iHTerpaimiro 1o €C He 3a0e3MeUIN BUPIMLICHHS
KIIIOYOBHX MPOOJeM Ta TOTped, mo 6 CIpHAiIO PO3BHTKY MPOCTOPOBHX (HOPM PETiOHAIBHOI €KOHOMIKH.
VY Toif yac, sk B YKpaiHi y pi3HAX, TOMY iCHY€ HEBIIOBIAHICTH Jili Ta GOPMaTLHICTD MIsITEHOCTI Jep>KaBHAX
Ta HEJIeP)KaBHUX CTPYKTYp motpedam Oi3Hec-CTPYKTYp;

! Caitosuii 6ank (2020). Inoukamopu egpexmusnocmi 6padyeanns.
<http://info.worldbank.org/governance/wgi/Home/Reports> (2020, 6epesens, 15).
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3) 3MiHa TPaBOBOTO IO Ta BiACYTHICTh 3MiH Yy NMPOTHAIl KOPYIHIii, Hee(eKTUBHICTH OOPOTHOH
3 KOPYMITIEI0 Ta OIOPOKpATi€ro He 3a0e3MeUyI0Th IHCTUTYIIIOHANEHUX 3MiH, IO B IMIICYMKY HE CIpPHSE
PO3BUTKY MPOCTOPOBHX (hOPM PETriOHATBHOT €KOHOMIKH.
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MARKETING AND LOGISTICS

IN THE ACTIVITY OF AN ENTERPRISE:
COMPARATIVE CHARACTERISTICS
AND THEIR RELATIONSHIP

The arguments substantiating the interaction parameters of the marketing and logistics
departments in the organization are presented. A modern interpretation of the main comparative
characteristics is given, the role of marketing and logistics services is determined. The parameters
of marketing and logistics comparison are examined and tested within the effectiveness of their
interaction. The content of marketing and logistic activities is discussed and concretized in relation
to the main functional areas. The connection of management efficiency attached to appropriate
interaction of marketing and logistics services is traced.

Characteristic features of the current state of machine-building enterprises are the high dynamism
and the increasing complexity of interconnections between market participants entering into
processes of production, distribution, exchange and consumption. The native market for machine-
building products is characterized by dynamic changes that need to be taken into account in
operational and strategic planning.

Keywords: marketing, logistics, marketing and logistics management, the relationship of
marketing and logistics, a comparative analysis of marketing and logistics.

Problem statement. Modern conditions for the existence and development of the economy dictate
the urgency of focusing on additional business tools that can provide a competitive advantage for
organizations. This is necessary, since the basis of any economy is production, for the development and
maintenance of which it is necessary to use modern, sufficiently effective parameters for managing of flow
processes. One of the most progressive scientific and applied directions in this area is logistics and marketing.

The integrated system of marketing and logistics allow optimizing the structures of resources managing
of enterprises, and hence to encourage the tenacity on the market and customers’ loyalty. Marketing permits
to maximize customer satisfaction and logistic integration allow delivering the necessary goods to the right
place in right time with minimum expenses.

Recent research and publications analysis. It is quite meaningful researched the question
of innovative development of enterprises, and the question of marketing and logical support at industrial
enterprises in the works of foreign and native scientists. Prior to this, marketing processes were separately
considered by such scientists as Armstrong G., Kotler F., Bagiev G. L. and others. Logistics appeared a little
bit later than marketing, but almost immediately it became clear that some processes in logistics are
inextricably linked with marketing. Logistics processes were studied by J. Fern and Lee Sparks, Anikin B.,
Rodkina T. and others.
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The work by Afanasyeva M., Bagiyeva L., Golikova E., Rudelius V., Azaryan A., Babenko N.,
Kozaka I., Balabanova L. is devoted to the development and practical application of the tools of logistics and
marketing. All of them define marketing logistics with the dominance of either logistics or marketing in this
structure. In most cases, the interaction of both concepts is considered from the position of an industrial
enterprise, the problematics of this topic is not much contact with the service industry. Such approaches do
not allow correctly and from a comprehensive perspective to form a system of marketing and logistics
at machine-building enterprises.

Aim of article. The aim of the article is to determine the point of interaction of marketing and logistics
at machine-building enterprises and to form an integrated system of marketing and logistics of industrial
enterprise using a systematic approach.

Statement of basic materials. Machine-building is considered a major field of industrial world.
The leading role in the field of structure of industrial system of Ukraine belongs to the machine-building
industry, which is an important branch in the economy of the country. During 2014-2019, the specific weight
of the volume costs of scientific and technological work accomplishment in GDP was 0.7-0.47%, however it
is seen a clear tendency to decrease.

Among the factors that kept the innovation activity, experts identified the following: lack of private
means, as it is demonstrated by almost 81,7% of industrial enterprises; insufficient financial backing of the
state — 50,9%; heavy expenses for innovation — 49,3%; imperfection of legislation — 33,5%; high economic
risk — 32,5%; long payback term of innovations — 30%; lack of information about new technologies — 17,1%;
lack of opportunities for cooperation with other enterprises and scientific organizations — 16,7%; lack
of information about selling markets — 15,2%; lack of demand for product and insusceptibility
of an enterprises to innovate — 14,4%; lack of qualified staff — 13,7%".

The essence and content of the activities of these services form an objective understanding
of conditions of market development, which is able to lose its chaotic direction and to be regulated
by previously established economic relationships in which the consumer plays a important role.
The consumer sets the parameters for the requirements to the goods, its technical and economic
characteristics, the required quantity, delivery time (in the first instance it is various kinds of equipment),
forming the prerequisites for the opportunity of market distribution among commodity producers?.
The competition for consumers’ loyalty is intensifying. For the opportunity to maintain market profiles
machine-building enterprises try to learn more comprehensive and in-depth potential customers group
and direction of market needs movement, which impose high requirements to the properties and
characteristics of goods.

Thus, marketing completes and develops logistics, linking all the links of the economic process into
amobile, technical and technological and planned-economy coordinated system®. Table 1 presents
a comparative analysis of the object and subject of the research in logistics and marketing area®.

The fundamental difference of marketing and logistics is as follows: logistics is more focused
on internal transactions, while marketing — on external transactions. Considering marketing and logistics
in consideration of management concept, marketing focuses on the market. Logistics focuses on the flow,
identifying the possible ways of increasing the material, informational value and usefulness of goods
for the consumer. Despite the difference in the directions of marketing and logistics activities,
their functions overlap®.

Nowadays, marketing and logistics are closely interconnected in the process of forming the commaodity
producer’s offer on the market of goods and services. Such co-operation of these spheres of action determines
the effectiveness of the promotion of goods/services in the market, it is presented in table 2.

! Tamxunckuii, A. M. (2020). B3anMOCBA3b JIOTUCTHKH U MapKETHHTa. DAumapuym
<http://www.elitarium.ru/vzaimosvjaz_logistiki marketinga/> (2020, mrotuii, 20).

2 Kupuuenko, A. A. (2020). MeHeIKMEHT BHEIIHEIKOHOMUYECKOH fesTenpHocTh. Lybs.Ru
<http://lybs.ru/index-10314.htm> (2020, February, 01).

8 Tamxunckuii, A. M. (2020). B3auMOCBS3b TOMMCTUKH U MAPKETHHIA. Daumapuym
<http://www.elitarium.ru/vzaimosvjaz_logistiki marketinga/> (2020, nrotuii, 20).

4 Kupuuenko, A. A. (2020). MeHeIPKMEHT BHEIIHEIKOHOMUYECKOH JiesTenbHocTh. Lybs.Ru
<http://lybs.ru/index-10314.htm> (2020, February, 01).

® Bauunckuii, I. 1. (2008) [Tpo6nems! MapkeTunra. Jloructuka: KoHuenmus MapKeTHHIOBO# JIOTHCTUKH.
Espaszuiickuti mesxcoyHapoOonblil HayuHo-aHarumuyecKull acypHar, 4, 28.
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Table 1

Comparative Analysis of the Object and Subject of the Research

in Logistics and Marketing Area

No. Compara}tl\_/e Logistics Marketing
characteristics
1 The object Material flows, circulating in the markets | Markets and their conditions
of the study for specific goods and services
2 The subject Optimization of material management Optimization of market conduct
of the study processes for realization of goods and
services
3 Interaction Timely satisfaction of demand through Identify, stimulate and form
principle the fast and exact goods delivery the demand
to the ultimate customer
4 Methods A systematic approach to the formation Methods of market research,
of the study of material-conducting chains, as well consumer demand and
as generally accessible methods that are | the formation of the supply
used in the planning, management of specific goods and services
of production and economic systems
5 Conclusive Creation of project systems that meet Recommendations on production
results the objectives of logistics: the necessary | and marketing tactics and
goods of the required quality in sufficient | organization strategies:
quantity in a certain place within what goods to produce,
the agreed time, in consideration determination of the required
of cost minimization volume and terms. Consideration
of benefits for realization
of goods.
Table 2
Approach Changing due to Interaction of Marketing and Logistics
in a Machine-Building Enterprise
Compara}tl\_/e Logistics Marketing Comprehensive
No. characteristics approach
1 | Goal-setting Total cost minimization | Maximize profitability Sh"’!”'?g .
optimization
2 Theoretical and Applied Satisfaction of demand | Change in demand Formation
Content of demand
3 | Management object Economic flow Target market C_ommo_d|ty
circulation
4 | Nature of management | System Market Combined
5 | Organizational form Logistic system Marketing system Integrated system

Logistics as well as marketing is developing in

accordance with changes in the market of

goods/services. Marketing examines demand, based on the needs of modern customers, while logistics
determines the optimal ways of delivering goods to consumers, so for the success of marketing research you
need to understand the logistic situation in the market'.

! Bynpun, A. I'., Hemuun, A. M., Tarapenko, B. H. (2012). ITpo6nemsl MapkeTunra. Jlornctnka: MapKeTUHT
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The successful interaction of the relevant departments in the company engaged in logistics and
marketing, contributes to the successful realization of goods or services on the market, that is why the
connection of these sciences is undoubted®. Table 3 presents the main characteristics of their interaction
within the organization.

Table 3

Content Logistics and Marketing Activities on Machine-Building Enterprise

No. Logistics Marketing

1 Procurement logistics: the solution of supplier Marketing research of competitors, prices,
selection aim (suppliers research, the market, preferences of consumers, suppliers,
computation of their rankings and others.) enterprise environment, etc.

2 Production Logistics: Product policy:
The formation of management system of the formation of the assortment of
material flow at production (rational manufactured goods, the innovative
organization of production, product quality component, life cycle, increasing the
control, etc.) competitiveness of goods, wrapping, etc.

Pricing policy: determination of the
3 | Logistics stocks: parameters that influence on the pricing,

Monitoring system and mechanism of state of | C100sing a pricing strategy, etc.
stocks, norm setting of stocks, size determination
of the ordered batch)

4 | Transport logistics: the creation of transport

systems, the selection of type and type of mode | communication policy; advertising activity,
of transport, the definition of rational delivery PR-events, sales promotion (promotion,
routes, etc. _ _ _ discounts), etc.

Warehousing, materials handling and wrapping
5 | Distribution logistics: selection of a distribution | Sales policy: the formation of a distribution
system, determination of the optimal amount and | system, determination of the optimal amount

distribution centers location of intermediaries

6 Information logistics: Formation of a marketing information system
formation of a logistics information system

7 | Logistics Cost Accounting Marketing Cost Accounting

Thee coherence of the logistics and marketing department is the key to maximizing the profit
by the enterprise by timely satisfaction of the demand, formation of distribution channels and networks,
management of information flows for the ability of fast and high-quality information exchange.
The significance of the marketing and logistics union can be seen even in the emerging term “marketing
logistics” — this is the main tool in modern competition.

The concept of marketing logistics provides for signification and effective management the mechanism
of the fields in cooperation of marketing and logistics. The system of functional union of marketing and
logistic is presented in Fig. 1%°.

It should be noted that marketing logistics fulfils the processes according to a functional basis, implying
the absence of significant difference between marketing and sales operations. This direction of logistics is a
tool for marketing channel managing, focusing on the process of integrating marketing and logistics functions

B KOHTEKCTE MOJHUIUCHUILTMHAPHOIO MMOIX0/1a K u3ydeHuto. [Ipobnemor cospemennou sxonomuru, 1, 193-195.

! Bynpun, A. T'., Hemuun, A. M., Tarapenko, B. H. (2012) ITpo6sembl MapkeTuHra. Jloructuka: MapkeTHHT

B KOHTEKCTE MOJIMAMCIUIITHHAPHOTO TOJX0/1a K M3YUYCeHUI0. [Ipobremul cogpemennoii sxonomuxu, 1, 193-195.
2Jlostany, T'.C., llapko, B.B. (2018). B3aeMo i MapKEeTHHTOBHX Ta JIOTICTUYHUX TEXHOJIOTiH Ha HiAIPHEMCTBI.
Bicnux Xmenvnuyvkozo nayionanvno2o ynieepcumemy. Exonomiuni nayxu, 5 (2), 169-172.

3 Illapko, B. B. (2018). MapkeTHHroBHil MEXaHI3M YIIPaBJIiHHS B CTPATETIT iHHOBALIHOTO PO3BUTKY ITiIMPHEMCTERA.
Bicnux Xmenvruyvkozo nayionanvhoeo yHigepcumemy Cepis: Exonomiuni nayku, 6 (2), 241-246.
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Fig. 1. System of marketing and logistic cooperation

in order to preserve the significant value of the offer of goods and services. With the purpose of evaluation
of the effectiveness of the direction of marketing logistics, it is used the definition of "complete order"’.

The marketing logistics management process within the marketing channel uses mainly logistic
approaches to organizational structures, with the aim of developing current and perspective plans and while
creating control systems. Using as a tool for marketing channel management, marketing logistics is focused
on integrating of logistics and marketing functions, controlling for preservation of significant value
of realizational goods and service. In the current market conditions, the term "marketing logistics" is
considered quite incorrect, because there is an underestimation of the role of marketing as a field of research.
Marketing and logistics should be considered as separate directions for the functioning of which it is
necessary close communication.

! Kpamapenko, I. C., Xaycrosa, K. M., Apxanrenscbka, A.-M. (2019). Ponb iHBecTHIIii B PO3BUTKY
TPaHCIIOPTHO-JIOTICTUYHOI cucTeMu YKpainu. Exonomika i cycninecmeo, 20, 456-462.
<http://economyandsociety.in.ua/journal/20_ukr/61.pdf> (2020, February, 03).
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Nowadays, logistics and marketing are uniquely important for the functioning of modern machine-
building enterprises. The use of logistics and marketing approaches help to perform basic tasks of production
at a high level, optimizing the costs and simultaneously increasing the productivity of the organizational
activity based on competent evaluation of the market and the formation of up-to-date proposal. Therefore,
the improvement of logistics and marketing approaches in the field of production is an integral part and the
purpose of the machine-building enterprises, which is committed to the development of their business and to
maximize customer satisfaction®.

Conclusions. Marketing and logistics are the only science that is the tool for effective management of
material and accompanied them by other flows. The experience of the world’s leading machine-building
corporations proves the high efficiency of application both marketing and logistics strategies to form a
positive companies image and getting sustainable competitive advantages. Under modern conditions of
management it is useful for native machine-building enterprises to implement to their activities leading
managerial experience, according to which to the basis of the development is the concept of marketing and
logistics management. The very use of marketing concept in its practice will allow the enterprises to form an
effective system of strategic marketing management, thus ensuring high competitiveness and qualitative
adaptation to the changeable market conditions, since marketing tools are an important strategic resource of
enterprises activity, and involving potential of logistics and its practical industrial tools occasioned by the
need of passing barriers of entrance into the markets of developed economics and the condition of optimal
preservation of the their position in the native markets.

Involving of marketing and logistics potentials, their practical industrial tools is occasioned by the need
of achieving the competitiveness of native machine-building enterprises, preservation of their position in the
native markets and passing the barriers of entrance into the markets of developed economics.
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MODEL OF THE RISK-MANAGEMENT
IN INVESTMENT PROJECT OF THE ENTERPRISE

The article deals with theoretical approaches to defining the essence of «risk management», «risk
management in projects», including investment projects. Approaches to determining the stages
of risk management of an investment project were analyzed. The principles and features of
investment projects risk-management of enterprises were systematized. The usage of IDEFO
business process modeling method was proposed to represent the stages of risk management of
enterprise investment projects according to the investment project features. This allows
establishing the interconnections between the input and output of each process, to identify the
necessary resources and control mechanisms. For each of the steps, a set of procedures and
methodological support were proposed.
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IMocranoBka npo6/emMu. YpapiniHHS iHBECTUIITHUMH IIPOSKTAMHU B pEalIbHOMY CEKTOPi EKOHOMIKH
BiIOYyBA€ETHCS T BIUIMBOM HEBH3HAYEHOCTI Ta HECTAOLILHOCTI PUHKOBOTO ceperopuia. KoxxeH eram
IHBECTHIIIHHOTO TPOEKTY — BiJ IJTaHyBaHHS A0 peaii3allii — 3HaXOJUThCA ITiJ AI€F0 HU3KU Pi3HOMaHITHHX
YUHHUKIB, SIK BHYTPILIHBOTO, TaK i 30BHILIHBOTO CEPEJOBHUINA, SIKi (OPMYIOTH PH3HMKH, 3IaTHI CYTTEBO
BIUIMHYTH Ha Pe3yJIbTaTHBHICTh MPOEKTY Ta MPHU3BECTH A0 BIIXHMJICHb BiJl TUIAHOBUX MOKA3HUKIB. OIHUM
13 KITIOYOBHX €JIEMEHTIB yNPABIIHHS IHBECTUIIHHUM MIPOEKTOM € YIPaBIiHHS PU3UKAMH, BPaXyBaHHS SIKHX
JO3BOJINTH HAMOLIbII €(hEeKTUBHO NOCATTU LJIEH MPOEKTY, a TOMY HNUTaHHA (OPMYBAaHHS CHCTEMH PHU3HK-
MEHEDKMEHTY IIPH Ha BCiX eTanax iHBeCTHLIHHOTO MPOEKTY, BiJl po3po01li iHBeCTUIIHHOI mporpaMu Ta 1o ii
peatizaiiii, norpe0ye po3poOKH BiIOBIIHUX MOJIEJICH Ta MEXaHI3MiB,

AHani3 ocTaHHix myoOJikamii i myOsaikamii. [TutaHHIMA JOCTIHPKEHHS] PU3HKIB TIIIPHEMCTB Ta
MEeTOJIaMH X KUIBKICHOI Ta SKiCHOI OIIHKH 3aiimanucs Taki HaykoBli sk bytko M. II., Bepec O. M.,
Bepuenko I1. 1., Bitnincekuii B. B., I'panarypos B. M., Katpenxko A. B., JIyk’snosa B. B.,Creiin6epr P. M.

Baromuii BHECOK y TeOpeTHYHE OOIPYHTYBaHHS PH3UK MEHEKMEHTY Ha ITiIPUEMCTBA 3pO0IIeHO
takuMu BueHUMH siK: bapron T., 'epacumenko O., Ponpirec-ne-CinbBa JI., CemenoBa K., Cxonenko H.
OpnHak, He 3Ba)Kal04M Ha 3HAUYHUH iHTepec A0 3a3HaYeHOl MPOoOJIeMaTHKH, B PALSX HAYKOBLIB HEAOCTaTHHO
yBard NpUIUIEHO caMe JIOCITIKeHHIO PU3HKIB IHBECTHILIHHUX MPOEKTIB MiAMPUEMCTB, Ta PO3pOOLI MiAX0 11
710 YIIPABJIiHHS TAKUMH PU3UKaMH.

@®opMyJI0OBaHHA Iijed cTaTTi. MeTO JaHOi CTAaTTi € MoOyAoBa MOJEINi YNPaBIiHHA PU3UKAMU
IHBECTULITHUX MPOEKTIB MiANPHEMCTBA.

Onuc ocHOBHOro Martepiaay AociiakeHHsl. BpaxoByroun HEBH3HAYCHICTh Ta MOCTIHHY 3MiHY
BIUIMBY YMHHHUKIB 30BHINTHHOTO CEPEIOBHINA Ha MiSITFHICTH MITIMPHEMCTB, YIIPABIIHHSI PH3UKAMH CTa€e
HEBi’€MHOIO CKJIaI0BOIO CYy4aCHOT'O MEHEIKMEHTY KOXKHOTO Cy0’€KTa rOCIIolapiOBaHHs.
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VY HaykoBiil niTepaTypi ymnpaBiiHHS PpHU3MKaAMH HaH4acTille pO3TJIIAIOTh SIK OCOONMBUN BUI
JiSUTBHOCTI, CHPSMOBAaHUI Ha IOM’SKIICHHA BIUIMBY PU3UKY Ha PE3yJbTaTH AiSTIBHOCTI MiANPHEMCTBA,
dipmu, Kommanii® a6o SK MeTOx ympapiiHHA, MO (GOKYCyeThcs Ha imeHTHdIKaLii Ta KOHTPOi MOMii, 1o
BelyTh 10 HeGaxanux 3Min’. Ha nymky bBama6anoBa LT. «pU3MKOM MOKHA YIpPaBIATH, TOGTO
BHKOPHCTOBYBAaTH PI3HOMAaHITHI CIIOCOOM, IO JO3BOJIAIOTH ITIEBHOIO MIipOI0 TIPOTHO3YBATH HACTaHHS
PHU3MKOBOT MOIT i IpUIMATH MipH MO 3HUKEHHIO CTYTIEHS PU3UKY»°.

Bytko M. I1., Mypamko M. I. mig ynpaBiiHHSAM pU3MKOM PO3IIISAAIOTH POLIEC PearyBaHHs Ha MOAIi
Ta 3MiHH PU3HUKIB y TIpoIeci BUKOHAHHA MPoeKTy*. JIOCIiIKy 04l MMTaHHs CyTHOCTI yIPaBIiHHS PH3UKAMH
[Ipockypa B. ®. Bu3Havyae naHe NOHATTA SK MPOLEC MPUAHSITTS YIPABIiHCBKUX PIllIeHb, AKI MiHIMI3YIOTh
HECIIPUATIIMBUI BIUIMB 30BHIIIHIX Ta BHYTPINIHIX YMHHUKIB Ha ITiAMPUEMCTBO, a TAKOXK 3HIKYIOTh 30UTKH,
BHKJIMKAH] BHITAIKOBUMH MO/TiSIMIL.

I'epacumenko I1. B., bnarosemincka O. O., SlkoBneB B. B. ympaBmiHHS PHU3MKOM pO3IJISIOAIOTH SIK
LITECTIPSIMOBAHHI, HENEPEPBHMUII Ta TUCKPETHHUI TPOIIEC BILTMBY Ha 30BHIIIHE CEpPEOBHILE a00 HA BHYTPIIITHIN
CTaH 06’€KTa 3 METOIO 3MiHUTH TIOKa3HUKiB pu3uky®. [epseniena JK. I Bu3Hauae Mpolec ypasIiHHsA PH3UKAMH
SIK TIPOLIEC, CIPSIMOBAHMN Ha BUSIBJICHHS, aHAJII3, YHUKHEHHS, 3HIKEHHsS HEraTHBHOIO BIUIMBY NOTEHLIHHMX
PH3HKIB, TIOBA3aHNX 3 peasli3alliclo iHBECTHIIIHOTO MPOEKTY B iHTepecax Horo yJacHHKiB'.

Posrnsimaroun ynpaBiiHHS PU3MKaMH SIK HETIEPEPBHY MOCTIJOBHICTh B3a€MO3AJIC)KHUX 3aXOIB, IO
3MIHCHIOIOTHCS PAJ0I0 TUPEKTOPIB, MEHEDKEpAMHU Ta 1HIIMMHE CITIBPOOITHHUKAMHU 1 TOPKAIOTHCS MisUTBHOCTI
yciei opranizarii, Crefinoepr P. M., Maprene ®. /1., Eepcon M. 1. 3a3HauaroTh, 1o 1e npouec moBUHECH
OyTH CIpsSMOBaHW Ha BU3HAYCHHS TOJINH, AKi MOXYTh BIUIMBATH HA OpraHi3almilo Ta YIPaBIiHHSA, IO
OB’ s3aHE 3 I[UM PU3UKOM, a TAKOX Ha KOHTPOJIb TOTO, 00 He OyB MEPEBHUILEHIH PU3UK-aIIETUT OpTaHi3amii
i HajlaBamach PO3yMHa rapaHTis JOCATHEHHS Iliel opranisanii®. Jlarynosa I. A. B6adae mpolec ynpasaiHHs
PHU3UKAMHU K IUMH BIAXWICHHSAMH MK 3aIUVIaHOBAaHMMHU Ta (PAaKTUUHUMH PE3yJIbTaTaMH Ul MOJIMIIEHHS
MEPCIEKTHB, CKOPOUCHHS 30WTKIB 1 MOJIMIIEHHS OOIPYHTOBAHOCTI MPUUHSATHX PIlIEHb, IO TO3BOJHUTH
BH3HAYATH MEPCIIEKTHBY Ta BUSBIIATH MOXKJIMBOCTI [UI BAOCKOHAJIEHHS MisSIBHOCTI, @ TAKOXK HE JIOIyCKaTu
ab0 CKOpOUYBATH HMOBIpHICTh HebaxaHOTO Mepebiry momiit’.

[To BiAHOILIEHHIO 10 MPOEKTHOI AiSIIBHOCTI, yNIPaBIiHHS PU3NKAMH IIPOSKTY BU3HAYAIOTD SIK KOMILJIEKC
3HaHb I HABWYOK, SKWA NpPH AOTPUMaHHI YMOB TOTOBOPY (BCTAHOBJICHI TEPMIHU 3aBEPIICHHS MPOEKTY
3arajloM Ta MOTO OKpPEMHX €TaliB, BU3HAYCHHWI OOJDKET Ha peali3allilo MPOEKTY, OKPECIeHi TpaHHMIli
IIPOEKTY, 00YMOBJICHI PE3yJIbTaTH) JO3BOJISE IIIAHYBATH 1 aleKBaTHO pearyBaTH Ha HEraTHUBHI UM ITO3UTHBHI
101, SIKi 3 TIEBHOIO HMOBIPHICTIO MOXKYTh BHHHKATH B TIPOIIeci peaizarii mpoexty .

Ponpirec-ge-Cinba JI. I'., Kpicim X. A. po3risiiatoTs npolec yIpaBliHHSI PU3UKaMHU B IPOEKTaX —
SIK paIlioOHaJIbHY TOCIIIOBHICTH JIiil areHTiB, AKi MPUIMalOTh PIillIeHHS, TUIAHYIOTh Ta PEeaTi30BYIOTh IPOEKTH
Ta KOHTPOJIIOIOTH PE3yNbTaTd, 00 3a0e3MeunTd peaji3aiilo MPOeKTy 3a MEBHUX yMOB (BCTaHOBJICHI
napamMeTpy yacy, BApTOCTi Ta AkocTi)™,

! Kpenicos, A. L. (1998). Vnpasninnsa s30eniunvoexonomiunoio disnvnicmio. Kuis: BIPA-P.

2 Caver, T. V. (1985). Risk Management as a Means of Direction and Control. Fact Sheet Program Managers
Notebook. Defense Systems Management College (Fort Belvoir), 6.1.

8 Bana6anos, U. T. (1996). Puck-menedscmenm. Mockpa: PHHAHCHI H CTATUCTHKA.

4 Bytko, M. I1., Mypamxo, M. 1., Omiituenxo, I. M. (2016). Ilpoexmuuii menedocmenm: pezionansviuti 3piz. Kuis :
IenTp y400BOiI JTiTEpaTypH.

® IIpockypa, B. @., Binak, P. . (2017). MeToonori4si mijaxoau 10 ynpasiinHs pusukaMu. Exornomixa i cycnitecmeo,
9, 599-607.

6 T'epacumenko, I1. B., Bnarosemenckas, E. A., SIkosnes, B. B., Bepremer, C. M. (2018). MoaenpoBaHye PHCKOB,
BO3HUKAIOIINX MPH TPAHCIOPTHBIX onepanusix. Mzeecmus [IT'VIIC, 1, 141-151.

" Tepsenuena, XK. U. (2013). dunancosas ouenka 5QPEKTMBHOCTH MHBECTUIIMOHHBIX MPOEKTOB (Ha IPUMEpE
KOMITaHUH HeTenepepadbaThIBAIONIETO KOMIUICKCA): duccepmayus Ha COUCKanue HAy4yHOU CIMenesu Kanouoama
aKkoHomuyeckux Hayk. Mocksa: Poccuiickuii sxoHoMuuecknil yausepcuteT umenu I'.B. IlnexaHosa.

8 Creitnbepr, P. M. u apyrue (2004). Vnpaenenue puckamu opeanuzayus. Mumezpuposannas modenv. Kpamxoe
usnoocenue. Konyenmyanvuvie ocrnosor. COSO.

9 Jlarynosa, 1. A. (2018). CyTHicTb Ta IPUHUUIIM KOHLENLIT PUSHK-MEHEKMEHTY. AKNyanvHi npobaemu 0epucasHo20
ynpaeninus, 1 (53), 44-51.

10 Bepec, O. M., Karpenko, A. B., Pimnsx, I. B., Yanmura, B. M. (2003). YrpapaiHHsS pU3UKaMU B IPOEKTHii
nisutbHOCTI. Bicnux Hayionanvnoeo ynisepcumemy Jlvsiscoka nonimexnixa, 489, 38-49.

11 Rodrigues-da-Silva, L., Crispim, J. (2014). The Project Risk Management Process, a Preliminary Study. Procedia
Technology, 16, 943-949.
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[cHyIOTH NeKiNbKa MIIXOJIB 10 OMKCY TPOLECY YIPABIIHHS PH3UKAMH TMPOEKTY, SKi BiIPi3HSIOTHCS
KinbkicTro erami. Bepec O.M., Katpenko A.B., Pimmsk I.B., Yarumara B.M. BUIIISIOTS YOTHPH OCHOBHI eTarmy’:
BU3HAUCHHSI PU3KKIB, OLIIHIOBAHHS PU3HKIB, PO3pO0Ka 3acCO0IB pearyBaHHs Ha PH3HKH, KOHTPOJb PU3HKIB.

Jlyk’ssHoBa B.B., T'onoBa T.B. mpu BH3HaueHHI CHCTEMHU YHpaBIiHHS pU3UKaMH, OiJbIIy yBary
NPUALIAIOTH KiTbKICHOMY Ta SKiCHOMY OIiHFIOBAHHIO, IIUIAXOM BHJIICHHS HACTYIHMX €TAlli’: IIaHyBaHHS
YOpaBIiHHS pU3WKaMU; iIeHTH(IKaisl PU3WKIB; SIKICHA OIIHKAa PHU3HMKIB; KUIbKICHA OIiHKA; IUIAaHYBaHHS
pearyBaHHs Ha pU3UKHU T4 MOHITOPUHT 1 KOHTPOJIb PH3HKIB.

AwmepukaHcbkuid [HcTHTYT ympaBniHHs mpoektamu (PMI) Bu3Hauae miicte eramiB yIpaBiiHHSA
PU3HKAaMH, a caMe’: IUIaHYBaHHS YIIPABIiHHSA PU3HKAMU; iIeHTH(IKALIS PU3MKIB; SKICHA OLiHKA PH3HKIB;
KiJIbKiCHA OILIIHKA PU3UKIB; IUIAaHYBAaHHS pearyBaHHs Ha PU3UKH; MOHITOPHHT Ta KOHTPOJIb PU3HKIB.

Y cBoix nocrnimkens Fappeit I1.P. Buiise HACTYNHI eTany yNpaBIiHHSA PU3HKOM Ha MiATPHEMCTBI®:
1) eran imeHTH(diKaIlii pU3UKiB, HA TKOMY PHU3HKOBI IMOil Ta BU3HAYAETHCS IX BIUIMB; 2) €Tal OIliHIOBaHHS
PHU3MKIB, Ha IKOMY BH3HAYA€THCS IMOBIPHICTh HACTAaHHS PH3UKIB Ta iX BCTAHOBIIOETHCS X IMOCIHIJOBHICT;
3) eram BCTAHOBJICHHS ITPIOPUTETHOCTI PU3UKY, HA SIKOMY BiIOyBa€ThCS PaH)KyBaHHS PU3UKIB BiJl HAHOTBII
KPUTHYHUX A0 HE3HAUHUX; 4) eTal IIaHyBaHHS 3aX0/iB 31 3HIKEHHS pU3HUKIB Ta pealizalii Ta MOHITOPHHTY
BHU3HAYEHHUX 3aXO/iB.

Xoxs0s H.B. Bu3Hayae TaKy MOCIiIOBHICTh €TAIIB PH3HK-MEHEKMEHTY

1. AHani3 pu3HKy.

2. Bubip MeToiB BIUIMBY Ha PH3HK.

3. IIpuiAHATTS pilICHHS.

4. besnocepeHiil BIUIUB HA PU3HK.

5. KoHTpoOs.

6. KopuryBanHs npomeciB yIpaBiIiHHS.

Ckonenko H.C. Buzinsge 4 eranu pu3MK-MEHEIKEMEHTY 3 BIAMOBITHUMHU MPOLECaMH MO KOXHOMY
etamy®:

SIkicHWI 1 KUTBKICHWH aHali3 pU3HKiB: BHOIp O0’€KTy aHami3y; BUSABJICHHS 30BHIMIHIX (akTOpiB
PHU3UKIB Ha OCHOBI aHajli3y pWHKIB CHPOBHHH Ta TOTOBOI MPOAYKLil; BUSABIECHHS BHYTPIIIHIX (AaKTOPiB
PHU3HUKIB Ha OCHOBI aHalli3y AISUTBHOCTI MiJNPUEMCTBA; imeHTH(]iKauis BHYTPIIIHIX PHU3MKiIB; BHOIp Ta
3aCTOCYBaHHS HAMOULIBII MPUHHATHOTO METOY OLIIHKH PH3HKIB.

2. BusHaueHHS PU3HMK-TIO3MWINIT MIANMPHUEMCTBA Ha OCHOBI PE3yJbTATiB OIIHKH PHU3WKIB: BUPIMICHHS
MIIPUEMCTBOM THMTaHHS MPO JOUIIBHICTh 3IMCHEHHS IEBHOI omepailii 3a HasBHOCTI iH(opMaIii mpo
imeHTn(iKoBaHI PU3MKH Ta iX CTYMNiHb, MPUHHATTS PIIIEHHS NP0 PEaKIliio IiIMPUEMCTBA HA PH3UK Ta
MOJJIMBI CIIOCOOM HOTO PETyJIOBaHHS 3 YpaxyBaHHSIM MOXIUBOCTEH MiJANPHEMCTBA; PaHKyBaHHS
MOTEHIIHHUX PU3HKIB 3a CTYIICHEM MPIOPUTETHOCT] YIIPABIiHHS.

3. Po3poOka Ta BIpoBaKEHHsI OCHOBHOI MPOrpaMH Iiil 111010 KOPUTYBaHHS CTyIEHs pu3uKy (y pasi
MIPUHHATTS PIlIEHHS TIPO 3IIACHEHHSA Omepallil: JiarHOCTHKH PU3HKIB PUHKIB CHPOBHHU Ta TOTOBOI
MPOAYKIIi{; MOMIYK NUIAXIB PETyJIOBaHHS BHYTPIIIHIX PU3HKIB; aHATI3 PECYPCHHUX Ta iHIINX MOXINBOCTEH
MiANPUEMCTBA IOJI0 BIUIMBY HA PU3UKH; OIIHKA €(EKTHBHOCTI METOIIB 1 3ac00iB BIUIMBY Ha PU3HKH,
MIPUHHATTS PIllIEHHS PO 3aCTOCYBaHHS KOHKPETHOTO Ha0OPY 3aX0/IiB; ONTHUMI3aIlis PO3MOALTY (PiHAHCOBUX
pecypciB MiX Pi3HUMHU HalpsSMaMHU PETYIIOBAHHS PiBHs PHU3HMKIB; po3poOKa Ta Oe3mocepenHe 3aidCHEHHS
3aXO0/IiB 3 PETyJIFOBAHHS PU3HKIB.

4. MOHITOpUHT 1 KOHTPOJb HPOLECY YIPaBIiHHS PU3MKAMH: KOHTPOJb PE3yJbTaTiB 3A1HCHEHHS
PETYIIOBaHHS PHU3WKY; MOHITOPHWHT PH3WKIB; PETYJIIOBaHHS DPH3HKIB; aHali3 MHHYJIOTO IOCBILYy IIOJO
yIpaBIliHHS PU3UKAMHU 3 METOIO0 BpaxyBaHHsI HOTO y MOJabIii isSTbHOCTI.

! Bepec, O. M., Katpenko, A. B., Pimnsk, I. B., Yamura, B. M. (2003). YrpasiiHHs. pU3MKamMu B IPOEKTHIH
IisutbHOCTI. Bichuk Hayionanvnoeo ynisepcumemy Jlvgiscorka nonimexnixa, 489, 38-49.

2 Jlyk’sinoBa, B. B., 'omosay, T. B. (2007). Exonomiunuii pusux. KuiB: AxaneMBHUIaB.

3 Project Cycle Management (PCM) and Objectives Oriented Project Planning (ZOPP) (1996). Guidelines. Deutsche
Gesellschaft fur Technische Zusammenarbeit (GTZ).

4 Garvey, P. R. (2008). Analytical Risk Management: A System Engineering Perspective. London: Chapman Hall/CRC
Press, Taylor & Francis Group (UK).

5 Xoxnos, H. B. (1999). Ynpasnenue puckom: yuebnoe nocobue ons 6ysos. Mocksa: IOHUTH-JIAHA.

& Cronenko, H. C. (2016). Oco6nuBocTi GpopMyBaHHS KOMIUIEKCHOT CHCTEMH PH3MK-MEHEIKMENTY. Teopemuyni ma
NPUKNAOHI numanHs ekonomixu, 1, 32-42.
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Takox HAyKOBIII HArOJONIYIOTh HA JOTPUMAaHHI HU3KH MPUHIIMITIB: MOXJIUBICTh Mepe/ladyi pU3HKIB;
0OTpyHTOBaHE MIPUUHATTS PU3WKIB; MOPIBHIHHS PIBHS MPUIHATHUX PU3HKIB 13 JOXITHICTIO; EKOHOMIYHICTh
YIIpaBJIiHHA PU3HKAMH; YpaxXyBaHHS 4acoBOTo (akTopa'; opraHiuna BOYIOBAHIiCTh, Y3TOMKEHICTh JAHOI
CHCTEMH 3 3arajibHOI0 CHCTEMOIO YNPaBIiHHS MiANPHEMCTBOM; €IEMEHTH CUCTEMH HMOBWHHI 3HAXOIAMTHUCS
B paIliOHAILHUX B3a€MOBITHOCHHAX 1 B3a€EMO3B’sI3KaX MK Co00I0, XapakTep SKHX CIPSIMOBaHUH
Ha OTPUMAaHHS TE€BHOTO C(OKYyCOBAaHOTO KOPHCHOTO pEe3yNbTaTy; HYITKMHA 1 30aJlaHCOBaHHWN PO3MOJLNT
00OB’5I3KiB, TpaB 1 BIAMOBIAANBHOCTI; MOXXJIMBICTH SKICHOTO PO3BUTKY CHCTEMHU SK IO TOPH30HTaNI
(po3IMpenHs B MaitbyTHLOMY CMEKTpi (yHKIIiH)? HEAOUIMBHICTh PU3HKYBATH OiNBIIAM 3apaji MEHIIOro;
BpaxXyBaHHsS MOKJIMBHX HACIIAKIB PH3HKY": MAKCHUMAaIbHHAE OXOILICHHS CYKYITHOCTi PH3HKIB; aJeKBATHICTb
peakuii Ha pU3HKHM Ta MIBUKA PEAKITii HA BCi 3MiHH B CYKYITHOCTi pH3HKiB®.

AHani3 iCHYIOUMX MIIXOJIB 0 YIPaBIiHHS PU3UKAMH, JO3BOJSE BUAUTUTH CIUIBHI PHUCH, €TalH Ta
MIPOTIEIYPH, SIKi ITOJSITAIOTh B 000B’I3KOBOMY BKJIIOUEHHIO IO CHCTEMH YIIPABJIiHHSA 3 METOIO 3a0e3IeueHHs
edexTuBHOI cuctemu ynpaiiHHs. [lo-mepie, mpu ympaBiiHHI pU3NKaMH CJiJ 3BEpHYTH yBary Ha Te, L0
Cy0’€KTOM YIpPaBJIiHHS € HiAPUEMCTBO, IO i€ B yMOBAaX PU3HUKY.

OckinbKM 3aBOAHHSAM YNPaBIIHHA pHU3UKAaMH Ha NiANPUEMCTBI € po3poOKa LiJIICHOTO,
opT(enbHOTO YSABIEHHS MPO HAWOIIBII 3HAYHI PU3UKHU Ta iX BIUIMB Ha JOCSTHEHHS MOCTABJICHUX IiJIEH
MPOEKTHOTO MEHEKMEHTY, 1H(QoOpMallis Npo pPHU3HKK NOBHHHA CTaTH BAXKJIUBUM EJIEMEHTOM
y CTpaTeriyHoMy YyHOpaBIiHHI I1HBECTHLIMHUMH NpPOEKTaMH. A OTXKE, 3a TaKOro MigXoAy cHcTeMa
VIpaBIiHHS PU3HKAaMH MOXe OyTH OIHMCaHa y CKJIadi CHCTEMH YIIPaBIiHHSI MPOEKTOM 3a JOITIOMOTOI0
dbyukmionansHO1 MeTomomorii IDEFO (puc. 1).

BukopucTanHs METOJ0IOTIi Halae Pl CyTTEBUX IepeBar:

— Bi3yautizamis ycCix eTamiB yHIpaBIiHHSI pU3UKaMHU iHBECTHLIIHHOTO MPOEKTY, iX B3aEMOJII;

— Bi3yamizauis HEOOXiZHHUX pEecypciB Ta Pe3yNbTaTiB yCiX eTamiB Ta BHU3HAUYEHHsS B3a€MO3B’SI3KY
MIXK HAMHU;

— MOJJIMBOCTI AJIsl TPOBEACHHS (DYHKIIOHAJILHO BAPTICHOTO aHAIi3y.

— BU3HAYEHHS Pe3epBiB VIS MiABUIIEHHS €EKTUBHOCTI YIIPaBIiHHS;

— BH3HAYEHHS CJIAOKHMX MicCLS 1 BIAXWIIEHD;

— Bi3yaJti3ailis Ta MOAAJIbIIe KOOPAMHYBAHHS B3aEMOJIIT i JPO3/ILTIB,

BinmoBinHO 10 BUIIEHUX MPOLIECIB TIEPIINM €TarloM € eTal iIeHTH(IKaIlil pU3HKIB, POTATOM SKOTO
aHAITI3YIOTHCS BC1 MOXKIIMBI PU3WKH 3 IHBECTHLIIHHOTO TOPT(EII0, BU3HAYAIOTHCS X B3AEMO3B’ SI30K, JHKEPETIO
Ta (HOPMYETBCS MOPTQENb PHU3MKIB, PO3MOAITICHUX BIAMOBIIHO /O €TaliB iHBECTHUIIHHOTO TpoekTy. Ha
JIPYroMy eTari MPONOHYEThCS 3IHCHIOBATH OLIHIOBAHHS PU3WKIB, SIKa TIOBUHHO BiJIOYyBaTHUCS 32 paXyHOK
3aydeHHs KUTBKICHUX Ta SIKICHMX METOJIB aHalli3y 3 BpaxyBaHHSIM WMOBIPHOCTI X HACTaHHS Ta CTYIEHS
BIUIMBY Ha €Tany I1HBECTHLIHHOTO MpoekTry. Ha TpeTboMmy erami BinOyBaeThCsl IUJIAHYBaHHS 3aXOiB
pearyBaHHs Ha PH3MK, SKHM NHOTpedye AOCHijKeHHS OIOMKETy IHBECTULIMHOTO MPOEKTYy Ta iHIIUX
3allydeHNX PecypciB, OIIHIOBaHHs BapTOCTI YHPaBIiHHS PU3WKaMU 1 BUIUICHHS BIIOBITHUX PECYpcCiB Ta
po3pobKa crieHapiiB pO3BUTKY IHBECTHIIHHOTO MPOEKTY 3 BpaxXyBaHHSIM MOXJIHMBHX PH3UKIB. OcTaHHIM
€TaroM, 10 Ma€ MOCTIHHUN B3a€MO3B’ 30K 3 MOMEPEHIMU eTaaMy yIpaBiiHHS PU3UKOM 1HBECTHLIIHHOTO
IIPOEKTY € €Tall MOHITOPUHIY PH3HKiB, METa SIKOTO MOJISTAE Y CIIOCTEPEKEHH] 3a BU3HAUEHUMHU PU3UKAMH,
OIIIHIOBaHHI €(EeKTHBHOCTI MPOIEAyp pearyBaHHs Ha PU3WK Ta 3arajbHOI CUCTEMH YIPABIIHHS PU3HUKOM,
Meperis) PU3UKIB Ta BUABICHHS HOBUX. OJHHMM 13 KIIFOUOBHX ITOKA3HUKIB JIAHOTO €Taly € BiIXUJICHHS
MIPOEKTY, aHaJli3 IKUX JO3BOJIUTh BHECTU KOPETYBaHHS Y 3aIlJIaHOBaHi 3aX0/H.

B3aeM03B’s30K eTaltiB ypaBIliHHA pU3UKAMH 1HBECTUIIIHHOTO MPOCKTY, BiIMOBIAHIMH 3aX0daMH Ta
METOJaMH HaBEICHO Ha puC. 2.

! Tankun, T. (2005). Yupasnenue puckamu. Anarumuxa u uccreoosanus, 4 (123), 2. 34-40.

2 Cxomnerko, H. C. (2016). OcobnuBocTi GpopMyBaHHS KOMILIEKCHOT CUCTEMH PH3MK-MEHEIKMENTY. Teopemuyni ma
NPUKNAOHI numants ekonomixu, 1, 32-42.

3 Birnincekuii, B. B., Bepuenko, I1. 1. (2000). Ananiz, Modenioéannus ma ynpasiinms exoHomiuHum pusuxom. Kuis:
KHEY.

4 Cemenosa, K. /1., Tapacosa K. 1. (2015). Opranizarisi CHCTEMH YIIPABJIiHHS PU3MKaMH Ha TiANPUEMCTBI. BicHux
COYIANbHO-EKOHOMIYHUX 00CTIOdceHb, 3, 58, 221-227.
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InerTndikamis pusukis
IHBECTHILIHHOTO MPOEKTY

iTeHTU(IKAIIS JHKEPENT PU3HKIB,;

JTOCTIPKCHHS BIUIUBY YHHHUKIB 30BHIIIIHEOTO
Ta BHYTPINTHHOTO CEPEIOBHIIA

PO3TOALT PHU3UKIB 32 €TalaMH iHBECTHIIIIHHOTO
MPOEKTY

BU3HAUYCHHS PIBHS PU3UK-AMETHTY
MAIIPHEMCTBA

(baxTopHMii aHaTi3,
eKCIIepTHE
OIIIHIOBAHHS;
iepapXist pU3UKIB

O1iHIOBaHHS PU3UKIB

IHBECTHLIHHOTO MTPOEKTY

OLIIHIOBAaHHS BIUIMBY PHU3UKIB

HA 1HBECTUIIHHUHN POCKT;

OIIiHIOBAHHS PiBHS HEBU3HAYCHOCTI PH3HKIB;
OIIiHIOBAaHHS IMOBIPHOCTI HACTAHHS PU3UKIB;
JIOCTI/IKEHHS B3a€MO3BSI3KY MiXK PU3UKAMHU

eKCIIepTHE
OL[IHIOBaHHS, METOIN
KUTBKICHOTO Ta
SIKICHOTO aHai3y
PH3UKiB; KOTHITHBHI
KapTH PU3HKiB
IHBECTULIIMHUX
HPOEKTIB

[T1anyBaHHS 3aXO0/iB
pearyBaHHs Ha pU3UK

po3poOka 3axomiB MiHIMi3aIlil pU3HKIB
TOPTOBEJIBHOTO IMiIPHEMCTBA 32 €TallaMU
IHBECTHUILIIHHOTO ITPOEKTY;

OLIIHIOBaHHS IHTETPAIIEHOTO MTOKa3HUKA
PU3UKOBAHOCTI IHBECTHIIIHHOTO TIPOCKTY;
OLIIHIOBaHHS BAPTOCTI YIPaBIIiHHS PU3UKAMH 1
BHIIICHHS BiIITOBITHUX PECYypPCiB;

po3po0Ka CIieHapiiB PO3BUTKY iHBECTHIIIHOTO
MPOCKTY

EKCIICPTHE
OLIIHIOBAHHSI, TEOPist
HEYITKUX MHOKHUH,
MPOTHO3HI MOJIEN;
METOIU 3HIKEHHS
PU3HUKIB; iMiTamiiiHe
MOJIEITFOBAHHS; METOI
CIIEHApIiB PO3BUTKY

MOHITOPUHT PH3HKIB
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aHaJIi3 TPEH/IIB Ta BiAXWICHD,

TeperIis]] PU3HKiB;

BUSIBJICHHSI HOBHX PH3HKIB;

CIOCTEpEXEHHS 332 BU3HAYEHHMHU PH3HKaMHU;
OLIIHIOBaHHS €()eKTHUBHOCTI IPOLEAYP
pearyBaHHS Ha pU3UK Ta e()eKTHBHOCTI
NpoLecy YIPaBIiHHS PUIUKOM;

pearyBaHHS Ha PH3UKH;

ayIUT iHBECTHIIHHOTO POEKTY
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HE3aJIS)KHUH aHai3
PH3HKIB; cUcTEMa
TPUTepiB; KapTa
PHU3HKIB;

Puc. 2. ETanu ynpaB/iiHHA pU3MKaMH iHBECTHLII{HOTO MPOEKTY
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BucHoBkM Ta mepCHeKTHBH MOJAJNbIIMX JOCTiI:KeHb. TakuM YHHOM, KOMIUIEKCHE
MIPEICTABIICHHS] CACTEMH YIIPaBJIiHHS pU3UKaMH IHBECTHIIIHHUX MTPOCKTIB Yepe3 B3a€MO3B *SI30K €TariB, ix
BXOJIIB Ta BUXO/IIB, JO3BOJIUTH OLIBII CUCTEMHO BPaxOBYBaTH B3a€MO3B 30K MK €TalmaMu IUIaHyBaHHS
IHBECTHLIHHOTO MPOEKTY Ta eTaraMu ynpaBiiHHS pusukamu. [loganemn gocmimkeHHs: OyIyTh HOB’s3aHi
3 BU3HAUCHHSAM  MeEXaHIi3My yOpaBIiHHA pHU3WKAaMH  IHBECTHIIIHOTO  TPOEKTY, TEOPCTHUUYHUM
OOTpYHTYBaHHSIM MOJI€TICH OLIHIOBAaHHS PHU3MKIB Ta PO3POOKOIO TMPOTHO3HHX CIIEHAPIiB PO3BUTKY
3 BpaXyBaHHIM BHU3HAU€HUX PH3HKIB.
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FORMATION OF THE SCENARIOS TO MANAGE
THE BEHAVIOR OF AN INDUSTRIAL ENTERPRISE:
METHODOLOGICAL APPROACH AND MODELS

The stochasticity of the industrial enterprise market environment stipulates necessarily the choice
of effective tools for managing its behavior. Therefore, economic and mathematical models that
enable to predict the behavior of an enterprise with a high level of accuracy are of particular
relevance. The article is devoted to the development of a set of behaviorial scenarios of an
industrial enterprise on the basis of the construction of an optimization model of the
redistribution of capital and labor resources, aimed at maintaining a stability trajectory of its
development. Three classes of enterprise behavior stability are proposed, which are characterized
by 1%, 5%, and 10% of its behavioral trajectory fluctuations from the stability trajectory. This
enabled to form many possible states of the enterprise and to determine the most achievable of
them according to its resource constraints.

Keywords: industrial enterprise, behavior, state, optimization model, behavior management
scenarios, stability trajectory, resource constraints.

Introduction. Modern development of the world economy is characterized by rapid processes
of globalization, which significantly changes the relationship between agents of economic relations. In fact,
the world market of the 21st century is the only integrated environment where the affiliation of enterprises
with national entities comes to a secondary role. Priority in these conditions is the quality of the goods or
services, their compliance with the preferences of customers/consumers, cost optimization in the process
of manufacturing the product, etc., that is, determinants that shape the competitiveness and competitive
advantages of manufacturers. It is an environment where a large number of business entities operate with
a great deal of interconnections that provoke a high level of competition and consequently a high level
of unpredictability of their behavior.

In order to regulate the enterprise market behavior effectively, it is necessary to carry out its modeling
to develop expedient and achievable tactical actions taking into account the strategic orientations
of the enterprise development.

According to the degree of environment aggressiveness and the enterprise resource constraints, its
behavior can be aimed at achieving two main goals:

to support the sustainable development of the enterprise. In this case, the behavior of the enterprise
must satisfy the criterion of stability and its indicators must approach a steady path, which is sustainable
behavior;

to build a new sustainable development path. In this case, the enterprise resources should be sufficient
to create an artificial point of bifurcation, that is, leading the enterprise beyond the existing stability trajectory,
which is aggressive behavior.

In turn, the choice of the future behavior of the enterprise determines the development of decision
support system for the development of the enterprise in the strategic, tactical and operational contours
of management and has a direct significant impact on the profitability of the enterprise and its market image.

Recent literature review. An analysis of the articles on the subject made it possible to conclude that
the study of behavior is more related to human and social factors, while the economic behavior
of the enterprise is more detailed.

Such foreign scientists as R. Acoff, G. Becker, J. Buchanan, M. Weber, W. Zombart , R. Coase,
A. Marshall, F. Knight, D. North, G. Simon, J.-B. Sam, A. Smith, G. Schmoller, J. Schumpeter, E. Chandler,
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and . Williamson devoted their works to the essence of the economic behavior definition, the definition of its
various aspects in the strategic, tactical and operational contours of management, the development of systems
for monitoring economic behavior.

A significant contribution to the study of this issue has also been made by Ukrainian scientists. Thus,
Moroz O.V., Karachina N.P., Ostry I.F. consider that economic behavior is the universal dominant of the
behavior of any entity®. That is, it is a combination of purposeful and spontaneous action that reflects the
essence and nature of economic activity, which is conditioned by the influence of objective and subjective
factors. Kaplenko G. notes that economic behavior of enterprises is a strategically determined direction of
interrelated, purposeful tactical actions, methods, methods and reactions to the fluctuating development of
external events?. Tsapenko V.Yu. emphasizes that economic behavior includes two aspects: on the one hand,
an enterprise seeks to maximize economic results in a particular situation; on the other one its management
is prone to risky actions®. Poltoratskaya O.V. proposes to shape the economic behavior of an industrial
enterprise at three levels of management — strategic, tactical and situational®. At the same time, each level of
management complements or shapes new aspects of the economic behavior of an industrial enterprise and
adjusts it under the influence of external or internal factors. In accordance with the enterprise’s ability to
respond to these factors, the author proposes to distinguish active and passive economic behavior

A special place in the study of industrial enterprise behavior is modeling, as a method of constructing
an effective tool for predicting and simulating behavior in accordance with fluctuations of the external and
internal environment. Scientists conclude that existing methods and models are unsuitable for analysis, study,
and understanding of the behavior of modern economies and enterprises.

Thus, A. Buzzone says human behavior is a key factor to implement realistic models for the security
of the market behavior, which is very complex to be simulated. And, in this case, obtaining early test results
is based on getting effective models®.

The paper of P. Cacciabue discusses the needs and current trends of research in Human—Machine
Studies (HMS) focusing on the role of simulation models in safety analysis and in design of decision support
tools®. The perspectives and limits of application of complex approaches, such as cognitive models and
dynamic simulationsof human—machine interaction, are reviewed, discussing existing methods and
implementation architectures.

A. David and I. Zukerman substantiates the development of economic-mathematical models in the
context of the user modeling enterprise and reviews the two main approaches to predictive statistical
modeling: content-based and collaborative’.

Peter P. Groumpos bases on the need to form new adequate economic and mathematical tools®. His
proposals aimed to wide using optimization methods to work out the optimal behavior of enterprises in the
market environment.

Yong Zhang, Tingsheng Zhao, Zhengzhu Zhang, Jun Wan, Xiaonan Feng, Xiangmin Liang, Aijiao
Zhou prefer to construct of system dynamics models®. The authors claim that an important element of building

! Mopos, O., Kapauuna, H., Octpi, 1. (2017). Cy4acHiCTh Ta epCIEKTHBI TOCITIIKEHHS €KOHOMITHOT TIOBEIIHKN
mianpu eMcTB. Exonomixa ma depoicasa, 4, 16-20

2 Kannenko, I'. B. (2005). @opmysanns exonomiunoi nosedinku nionpu’emcme. JIbBiB: INCTUTYT perioHanbHUX
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an adequate model of enterprise development is to determine the boundaries of the system. And this, in turn,
allows you to build an effective model of system dynamics and to simulate the changing tendencies of stability
with various environmental changes.

However, on our mind, the problem of the modeling of the enterprise’s behavior is not fully disclosed
in the literature sources and needs additional research.

The purpose and object of the study. The purpose of this article is to develop a methodological
approach to construct scenarios of enterprise behavior in an unstable external environment and optimize the
model of distribution of its capital and labor resources.

The following tasks to be solved to achieve this goal:

construction of methodological basis for determining expedient scenarios of enterprise behavior in
conditions of non-stationary environment;

development of an optimization model of scenario formation taking into account the enterprise
resources;

scenarios formation of enterprise behavior based on development of correlation graph of possible
changes in the process of its future development.

Research methodology. A methodological toolkit for constructing enterprise behavior scenarios is a
methodological approach to constructing enterprise behavior scenarios, which consists of four main stages
(Fig. 1). A mathematical toolkit is a method of linear programming or linear optimization, the essence of
which is to choose the best result of solving a mathematical model represented by a linear objective function
and a constraint system.

Stage 1. Forming of the target function to optimize t
he behavior of the enterprise

~~

Stage 2. Defining a system of constraints for forming
the target function

~_~

Stage 3. A solution of the optimization problem and construction
of an enterprise s behavior scenarios

3.1. Building forecasting models and calculating
forecast values of resources

3.2. Calculation of predictive dynamics
of enterprise’s behavior

3.3. Optimization of an enterprise’s behavior regarding
the proposed scenarios

~~

Stage 4. Economic analysis of results and forming
of enterprise ’s behavior control solutions

Fig. 1. Methodical approach to building an enterprise’s behavior scenarios

system dynamics-comprehensive assessment model. Journal of Cleaner Production, 141, 157-167
https://doi.org /10.1016/j.jclepro.2016.09.055
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Research methodology. A methodological toolkit for constructing enterprise behavior scenarios is a
methodological approach to constructing enterprise behavior scenarios, which consists of four main stages
(Fig. 1). A mathematical toolkit is a method of linear programming or linear optimization, the essence of
which is to choose the best result of solving a mathematical model represented by a linear objective function
and a constraint system.

Consider the essence of the each proposed steps of the methodological approach.

Step 1. Formation of the objective function is aimed to optimize the behavior of the enterprise. The
conducted researches allowed to form the aggregate model of forecasting the behavior of the enterprise in the
conditions of a non-stationary external environment®. This model allows to determine the future values of the

integral indicator of enterprise behavior ( | pov ) depending on internal and external factors. However, it is

important to determine the real capabilities of the enterprise and the measures to use them to achieve the
forecast trajectory. Taking this into consideration, it is advisable to minimize the deviation between the
projected trajectory of the enterprise, which includes the evolutionary component of its behavior, and the
stable state of the enterprise, which forms its strategic orientations.

The proposed optimal function is in line with the principle of least squares, that is

(S )

pov pov

A

t+i . . - . . t+i .
where |pov — predictive value of the integral indicator of enterprise behavior; |pov — value of integral

indicator of stable trajectory of enterprise behavior; i = 1 + 3. In the study, the forecast periods correspond
to 2019, 2020 and 2021.

It should be noted that in some cases, the predictive value of the integral indicator of enterprise behavior
may be less than a stable value for the corresponding period of time, which indicates a destructive influence
of the environment and a decrease in internal capabilities of the enterprise. In this case, it is important to plan
the development of the enterprise on the basis of the planned indicators, that is, the management of the
enterprise should strive to form an effective target indicator and to develop measures for its achievement or
maintenance of the existing development indicator.

Thus, the universal target function has the following form:

A 2 .
(Fer — 1. 2f =5 min @

pov

where 1 — the boundary interval limit of a certain stability class that can take values from the next set of values
{0,9;0,95;0,99;1;1,01; 1,05; 1,1}

Step 2. ldentify the system of constraints within which the objective function is formed, taking into
account persistent and aggressive behavior scenarios.

The functioning of the enterprise and, respectively, its behavior can be adjusted only by the internal
resources of the enterprise, which include labor and capital resources. By managing these resources, the
enterprise can adjust its behavior according to changes in the environment and the established strategic
orientations of the enterprise. Therefore, it is proposed to build a constraint system for these two types of
resources.

It should be determined that a change in an enterprise’s resources may be conditioned by both the
influence of time and the availability of memory in a number of appropriate resources, reflecting time series
analysis models and the desire of the enterprise to strengthen its competitive position and increase resources,
that is, stochastic changes. Thus, the upper and lower bounds of the change of indicators can be defined as
the upper and lower bounds of the confidence interval when finding the predicted value of the resource
indicator using time series analysis models.

! PaeBnesa, O. B., Toysani, T.(2019). Mozenb nporHo3yBaHHs TIOBEIIHKY ITiIMPUEMCTBA B yMOBaX HECTAI[IOHAPHOTO
cepenosuiua /Ipobnemu exonomiru, 4 (42), 286-292. https://doi.org/10.32983/2222-0712-2019-4-286-292
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low upper low upper

Kt+1S Kt+1 < Kt+1 and I—t+1S L\‘.+1 < Lt+l (3)

upper upper
where Kt+1 , Lt+1 — upper bounds of change of the enterprise capital and labor indicators respectively.

Thus, the analytical form of the optimization model is as follows:

~ 2
t+1 t+1 .
Target function: (| pov | DoV -T) — Min

The system of restrictions:

( I pov = allob +0(2| fin +0(3| proiz+a4|trud+a5|inv
Yii = aoKtahL?-Zn
Iproiz,t+1 = f(lproiz,t: Yt)
Lingt+1 = Q3 eXp(a4(t + 1))
Ifin,t+1 = f(lfin,t: Kt)
) Itrud,t+1 = f(Itrud,t) Lt)
Lopt1 = f(TYt; Ifin,tJ TVdve,q, TEpol)
Kit1 = f(t)
Liy, = f(t)
low upper
Kt+1 S Kt+1 S Kt+l
low upper

\ L <L < L

t+1

The parameters of this model are calculated for each enterprise separately.
Step 3. Solution of optimization problem of enterprise behavior scenarios formation.
The optimization model is solved in three steps (Fig. 2).

design view
1 of the optimization r
(+ obtaining forecast model » development
values of enterprise — of enterprise
resources * obtaining behavior
depending on the thei predicted scenarios
i values
fime component of all the indicators A
i optimization
\ building a forecast \_ in the model \. oFenterprise
model behavior

Fig. 2. Sequence of steps in the optimization model solution
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Development of enterprise behavior scenarios is carried out through the use of Lyapunov’s theory.
According to this theory, a steady path is a trajectory that has a constant growth rate. This proposal is
based on the assumption that the integral indicator of enterprise behavior is a resultant indicator, which
by its mechanism of calculation, takes into account its resource potential and, as a consequence,
determines the possibility of its corresponding reactions to fluctuations of the internal and external
environment.

Statistically, there are three types of confidence intervals for fluctuations in the values of a certain
indicator around the a steady path, namely 1%, 5%, and 10%.

— the first class of stability, when the actual / perspective behavioural path of the enterprise is within
1% confidence interval to the steady path. The oscillation interval value of the actual / prospective behavioural
path — [0.99 + 1.01];

— the second class of stability is characterized by a 5% variation of the actual / prospective behavioural
path of the enterprise close to the sustainable path of development. The oscillation interval value of the actual
/ prospective behavioural path — [0,95 + 1,05];

— the third class of stability is determined by actual / prospective behavioural path of the enterprise
oscillation interval within 10% around the steady path. The oscillation interval value of the actual /
prospective behavioural path —[0,9 ~ 1,1].

Results of model experiments. The results of the proposed methodological approach are obtained
within the third stage of this approach, based on the implementation of the identified three steps. The subject
of the study was the Moroccan company Lafarge, a branch of a French company specializing in the production
of crushed stone, concrete and cement.

Result 1. Construction of predictive models and obtaining of resources predictive values.
Predictive models were constructed by means of MNCs and Statistica software. A linear model was used
as the model type for the construction of the predictive model, based on graphical data analysis and
empirical studies.

The parameters of the predictive models for enterprises are given in table. 1.

Tablel
Predictive models for determining the labor and capital resources of the enterprise
Parameter Parameter value Standard error t-criterion p-probability
Lafarge — capital resources (multiple correlation coefficient = 0,89)
Intercept 992,5714 238,6071 4,159856 0,005945
t 183,7619 47,2513 3,889038 0,008086
Lafarge — workforce (multiple correlation coefficient = 0,89)
Intercept 220,1786 67,61763 3,256230 0,017330
t 55,3214 13,39029 4,131460 0,006137

The values of multiple correlation coefficients and Student’s t-test indicate the statistical significance
of model parameters and their adequacy, so the proposed linear models of forecasting labor and capital
resources can be used to find their predictive values.

Models presented in table 1 have been used to predict the labor and capital resources values
of the enterprises concerned, which are presented in Fig. 3.
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Fig. 3. Dynamics of capital and labor costs for Lafarge

Result 2. Calculation of labor and capital resources indicators of the enterprise. The developed
model* calculates all local integral indicators and the overall integral indicator of Lafarge enterprise behavior
(table 2).

Table 2
Calculation of enterprise behavior integral indicators

g = = ER i
S 5 55 S5 S2 g2 S-S 22
c S = @ S = c T S c O [—— = E
L5 & L s L e L a L o © — S =
T s 2 S 3 2 S g S £ T E s & Z = X
£ 20 £ o0 o £ © £ 0o £ o S 2 T =D
Year —2¢a — =4 == Z o = © S>3 228
S cE S o E S5 g 5 T g - S 2 5=
55 | 58 g5 g2 g g2 P
£ £%5 £ £ I=gvs £ = S o [
:: ) s L0 Y—
(@] o o
2011 0,792 0,660 0,805 0,578 0,802 0,766 0,780
2012 0,799 0,500 0,794 0,554 0,728 0,719 0,661
2013 0,807 0,622 0,789 0,574 0,734 0,740 0,744
2014 0,815 0,554 0,803 0,669 0,769 0,751 0,755
2015 0,823 0,630 0,811 0,672 0,755 0,763 0,797
2016 0,830 0,688 0,862 0,647 0,813 0,804 0,785
2017 0,838 0,631 0,858 0,624 0,740 0,775 0,835
2018 0,847 0,664 0,852 0,447 0,738 0,769 0,772
2019 0,855 0,677 0,869 0,850 0,759 0,808
2020 0,863 0,692 0,879 1,401 0,752 0,846
2021 0,871 0,705 0,890 1,702 0,751 0,871

Thus, the predicted and actual development trajectories of the integral indicator of enterprise behavior
are shown in fig. 4.

According to the theory of stability and the proposed intervals of stability, if the actual / predicted
trajectory is within 5% confidence interval of values fluctuations around a stable trajectory, i.e constant rate
of growth, it can be concluded that the enterprise has a trajectory of 2-class.

! PaeBnesa, O. B., Toysani, T.(2019). Mozenb nporHo3yBaHHs TIOBEIIHKY ITiIMPUEMCTBA B yMOBaX HECTAI[IOHAPHOTO
cepenouiua /Ipobnemu exonomixu, 4 (42), 286-292 https://doi.org/10.32983/2222-0712-2019-4-286-292
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Fig. 4. Predictive and actual trajectory with 5% and 10% confidence intervals

Result 3. Optimization of enterprise behavior under stable and aggressive scenarios. When optimizing
the behavior of the company, we introduce a number of assumptions that will enhance the quality
of the optimization problem.

Assumption 1. Three experiments are performed for each state of enterprise behavior towards
the optimization. This limits the calculation of the least likely scenarios.

Assumption 2. The transition of the enterprise is possible no more than in two states, which determines
the limited resource base of the enterprise.

Assumption 3. Conducting experiments is an empirical, scenario-based study that allows to obtain
possible variants of enterprise behavior according to the forecasted values of capital and labor resources.
The final choice of options remains with the management of the enterprise, based on a careful analysis of its
resource capabilities.

Within the framework of the defined assumptions, let us consider the process of optimizing
the behavior of the enterprise for the studied enterprises. For this purpose we define possible experiments
in this study (fig. 5).

In accordance with the forecast data given in table 2 and fig. 5 the following states of the enterprise
and experiments on strengthening of the existing stability or formation of a new steady enterprise
development trajectory are identified in table 3.

The experiments were carried out using Excel software. The results of the experiments are given
in table. 4.

Result 4. Economic analysis of the results obtained and the formation of tactical and operational
measures of enterprise behavior. In order to conduct economic analysis of the obtained results, we construct
a transition graph for the enterprise, which identifies the possibilities of individual transitions between states,
their economic effect and possible changes in resources, which are the basis for the formation of tactical
measures to enhance the behavior of the enterprise. The graph is shown in fig. 6.

The data shown in fig. 6 reveal a number of conclusions:

the most probable is the transition to the predicted state of the enterprise behavior, which determines
its development;

in some cases, the transition requires a significant increase in the enterprise capital resources (transition
from Experiment 13 in 2019 to other experiments in 2020) and some reductions (transition from Experiment
14 in 2019 to Experiments 7 and 8 in 2020). Such changes should be adjusted to the enterprise resource
capacity.
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States and experiments to enhance the resilience of enterprise behavior

Table 3

Enterprise Year Condition of stability experiments
2019 3 7,8,9
Lafarge 2020 4 10, 11, 12
2021 Stable trajectory -

Table 4
The results of experiments to enhance the stability of Lafarge enterprise behavior
- S o
[N @ (]
£ g = E 5 s | S2_| 38 _
S = = < oS = c S c =95 <
= = - > ) > > =9 Sc9
z £ 2 g 2 = |BEE| =58
2 g 3 = 5 E |&883| ES3
o o = & > O g o O£
L : o
(@]
Lafarge (2019)
Capital 2062,578 | 2646,429 | 3230,279 | 2646396 | 0.808
. constraints J 0841
Experiment 7 b (_1’00%)
anor 552,6171 | 718,0712 | 883,5258 | 773,3056 | (-4,88%) | \
constraints
S:rf’;ttf;ims 2062,578 | 2646,429 | 3230279 | 2647,812 | 0,808 0,849
Experiment 8 Lab (0,00%0)
anor 552,6171 | 718,0712 | 883,5258 | 783,9475 | (-4,88%)
constraints
gcf‘rf’s'ttf;ims 2062,578 | 2646,429 | 3230,279 | 2580,256 | 0,808 0.857
Experiment 9 Lab (1,00%)
anor 552,6171 | 718,0712 | 883,5258 | 796,9984 | (-4,88%)
constraints
Lafarge (2020)
Capital 21411 | 283019 | 35192 |2773.368
Experiment 10 constraints 0,846 0,862
-1.62%) | (0,00%
Labor 578,17 | 773,3926 | 968,6 | 795,6042 ( ) | (0.00%)
constraints
Capital 21411 | 2830,19 | 35192 |2796,535
Experiment 11 constraints 0,846 0,870
-1.62%) | (1,00%
Labar 57817 | 7733926 | 9686 | 8028014 | 1027 | (1.00%)
constraints
Capital 21411 | 283019 | 35192 | 2836,656
Experiment 12 constraints 0,846 0,903
P Labor (-1.62%) | (5,00%)
. 578,17 | 7733926 | 9686 | 832,3556
constraints

119



ISSN 2533-4794 (Print); 2533-4808 (Online)

EVROPSKY CASOPIS EKONOMIKY A MANAGEMENTU

(ddaeje],, IsLdadud a0y ydeis uonisuedy, ‘9 “31,q

78°0=d
(%S €e+) L6L=T1
(%L°6+) €°0857=>

$6°0=d
(%€ TE+H) 6°¢8L="T
(%S TT+) ¥'8797=M

¥86°0=d
(%S°6T+) €°€LL=TT

& (%STIH ¥Ir9T=M

(8100
4

1=d
(%€0T+) T°81L="1
(%S TI+) ¥'9r97=M

756°0=d
7€8="1 (a1 (%bv+) =1 (6
9¢€87T=M 9 (%L+) =) S
¥56°0=d
(%1°0+) =1
(%t*8+) =1
686°0=d
(%6°S1+) =1
(%L+) =M vr6°0=d
X (%€9+) =1
er6 Oed (%L+) =) /]
208="1 (@ e =1 N , (87
96L7=M S (%Ls+) =M Y6 0=d D
(%8 1+) =1
(%Lp+) =1
¥56°0=d -
(%0) =1 §96 0=d
(%S'L) =) (%9°LH) =T
2960=d N (%LH)=X
oeod (%) =T
N (%L°s+) =)
S6L=T1 (or@) (%8°T+) =1 . 5
~7
v76°0=d —=
56°0=d Gaz 1) -1 Axw@wﬁﬁmuq
(%) =1 046’9+ =3 %L+ =)
(%64 =31 <
/| $960=d 186°0=d
N %ébﬂq (%L°01+) =T
ELL~T 0702 — - o 6102
0€87=>1 15823.10, Aﬁx_oﬁ L+) WA (3sed0105)
(seaa10p)p (%6°9+) =31 €

120



EUROPEAN JOURNAL OF ECONOMICS AND MANAGEMENT e Volume 6 Issue 2 2020

Discussion questions. It requires further investigation of the use of optimization models, which is
substantiated by the need for optimal redistribution of resources in terms of determining the resource
capabilities of the enterprise for the long term and the formation of planned landmarks of changes
in resources.

Optimizing the behavior of the enterprise is carried out in the conditions of limited capital and labor
resources of the enterprise, so it is important to identify such resource constraints. In the study is proposed
that resource constraints are formed on the basis of the analysis of the confidence interval of the predicted
value of the resources.

Formation of the behavior scenarios is important in the study of enterprise behavior. Therefore, it is
advisable to determine the criterion for choosing between aggressive and persistent behavioral scenarios.
In the work such criterion is the transition probability determination to a more steady or unsteady state in
order to maintain an existing development path or to form a new sustainable one.

Conclusions. As a result of the researches the following conclusions were obtained:

a methodical approach to the construction of enterprise behavior scenarios in the conditions of a non-
stationary environment is proposed, the mathematical toolkit of which is a linear programming method, which
in the conditions of possible combinations calculation of capital and labor resources enables to create
aggressive and sustainable scenarios of enterprise development;

investigated the behavior of Lafarge, which is in the range 5% and 10% confidence intervals, that
indicates the existence of 2nd grade stability as well as 3rd class sustainability. This state of limitation reflects
the ability of an enterprise to improve the stability of its behavior as well as move to a worse class. Therefore,
it is important to carry out additional studies to enhance the resilience of the enterprise;

an optimization model of enterprise behavior is proposed in the conditions of non-stationary external
environment, which allows to find the optimal balance of capital and labor resources in order to ensure
sustainable behavior or to form a new sustainable development path;

conducted experimental studies of changes in the behavior of the enterprise, which identified the
possibility of achieving the behavior and implementation of the developed scenarios;

Enterprise development scenarios have been developed to determine the managerial impact on
enterprise behavior to improve its development.

References:

1. Moroz, O., Karachyna, N., Ostri, I. (2017). Suchasnist ta perspektyvy doslidzhennya ekonomichnoyi povedinky
pidpryyemstv [Contemporary and perspective researches of enterprises’ economic behavior]. Ekonomika ta
derzhava, 4, 16-20 [in Ukraine].

2. Kaplenko, G. V. (2005). Formuvannya ekonomichnoyi povedinky pidpryyemstv [Formation of economic behavior
of the enterprises]: Ph.D. of Science (Economics) Thesis, Economy, organization and management. Lviv: Institute
of regional research NAS of Ukraine. [in Ukraine].

3. Tsapenko, V. Yu. (2014). Ekonomichna povedinka pidpryyemstv yak osnova dlya pryjnyattya upravlinskykh
rishen [Economic Behavior of Enterprises as the Basis for Managerial Decision Making]. Biznes Inform [Business
Inform], 11, 313-317. [in Ukraine].

4. Poltoratska, O. (2017). Formuvannya ekonomichnoyi povedinky yak chastyna strategichnogo upravlinnya
promyslovymy" pidpryyemstvamy [Formation of economic behavior as part of the strategic management
of industrial enterprises]. Efektyvna ekonomika [Efektyvna economika], 2.
<http://www.economy.nayka.com.ua/?0p=1&z=5442> (2020, February, 19). [in Ukraine].

5. Bruzzone, A. G. and others (2011). Intelligent agents driving computer generated forces for simulating human
behavior in urban riots. International Journal of Simulation and Process Modelling, 6.4, 308-316.
https://doi.org/10.1504/ijspm.2011.048011 [in English].

6. Cacciabue, P. C. (1998). Modelling and simulation of human behavior for safety analysis and control of complex
systems. Safety science, 28.2, 97-110. https://doi.org/10.1016/s0925-7535(97)00079-9 [in English].

7. David, A., Zukerman, 1. (2007). Introduction to the special issue on statistical and probabilistic methods for user
modeling. User Model User-Adapted Inter, 17, 1-4. https://doi.org/10.1007/s11257-006-9025-2 [in English].

8. Groumpos, P. P. (2019). Using Fuzzy Cognitive Maps in Analyzing and Studying International Economic and
Political Stability. IFAC PapersOnLine, 52, 25, 23-28. https://doi.org/10.1016/j.ifacol.2019.12.440 [in English].

9. Zhang, Y. and others (2017). Modeling and dynamic assessment on sustainable development of drainage
enterprise: Application of a coupled system dynamics-comprehensive assessment model. Journal of Cleaner
Production, 141, 157-167. https://doi.org /10.1016/j.jclepro.2016.09.055 [in English].

10. Rayevnyeva, O., Touzani, T. (2019). Model prognozirovaniy povedinku pidpruemstva v umovah nestacionarnogo
seredovusha. [Model for predicting enterprise behavior in a non-stationary environment]. Problemy ekonomiky
[The problem of Economy]. 4 (42), 286-292. [in Ukraine].

121



EVROPSKY CASOPIS EKONOMIKY A MANAGEMENTU ISSN 2533-4794 (Print); 2533-4808 (Online)

DOI: 10.46340/eujem.2020.6.2.15

Khalleefah Ahmed Mohammed Saed
ORCID ID: https://orcid.org/0000-0002-1655-6842

Simon Kuznets Kharkiv National University of Economics, Ukraine

ASSESSMENT OF THE IMPACT MADE
BY THE DIGITAL TRANSFORMATION
OF THE ACCOUNTING SYSTEM

ON THE DECISION-MAKING SYSTEM
OF THE ENTERPRISE

The fourth industrial revolution has brought new challenges into the economic entities’ life, due
to increasing the volume of information and accelerating the decision-making process. Given this,
a hypothesis was put forward about the necessity to estimate the readiness level of the accounting
system to the digital transformation. The purpose of the article is to develop an approach that
could estimate the impact of the digital transformation on an enterprise accounting system and
could improve the way of making strategic and operational decisions. The two sets of indicators
for estimation of the enterprise readiness to digital transformation and estimation of the maturity
level of the accounting organization have been offered. The strategic matrix for the interpretation
of the result of the offered indicators level estimation has been presented. This strategic matrix
was based on the parametric method of the indicators normalization. The fuzzy inference logic
was used for the initial calculation of the offered indicator values.

Keywords: digital transformation, management accounting, fuzzy-logic, accounting information,
decision-making system.

Introduction. Legislative accounting in many countries is the basis for decision-making
by interested users. For example, according to Ukrainian law that regulates accounting and financial
reporting?, the main aim of accounting is to give the information to the different types of interested users.
To be fair it must be said that not all countries legislation declares such orientation of accounting
information. However, accounting information is the main source for making any types of decision.
Depending on your country’s accounting model, only the prevailing orientation of accounting information
can be changed. It is well known the existence of different accounting model?, such as British-American
model (mostly based on the influence from professional accounting organization) and Continental
European Model (has a tremendous reliance on government and connections with banking sector).
Although the main aim to provide financial information about the economic entities’ activities is only
shown in the British-American model, the Continental European Model also could help in making the
decision. The Continental European Model is oriented on the priority of tax collection, controlling the
accounting rules established by the government, end on the usage of the unified national plan of accounts.
So, this accounting model mostly oriented on satisfying the informational requests from external
stakeholders. Despite this fact, both accounting models are facing new challenges of the fourth industrial
revolution. Thus, they require some improvement that could allow accelerating the decision-making
process within the enterprise management. This type of improvement is impossible without understanding
the possibility of the enterprise to provide the digital transformation of its accounting system. The objective
existence of request for quantitative assessment of enterprise readiness for accounting transformation has
determined the goals and relevance of the article.

L 3akon npo 6yxeanmepcvruii 06aix ma ginancogy 3eimnicmo 6 Ypaini, 1996 (Bepxosna pana Ykpainun). Ogiyiiinuii
catim Bepxoenoi Paou Ykpainu <https://zakon.rada.gov.ua/laws/show/996-14> (2020, May, 27).

2 Eromonsele, P. E. (2017). Accounting models: a conceptual review. International Journal of Marketing & Financial
Management,. 5 (6), 29-35.
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Literature review and problem statement. The digital transformation of business has dramatically
influenced the accounting toolkit, and the description of this influence has a significant representation in
the researches in the accounting field. However, several directions for improvement of existed researches
could be mentioned. Firstly, the digital transformation in connection with the researches in the accounting
field usually represented through the improvement of the accounting information system. The works
of B. Romney?, L. Turner?, and G. Bodnar® could be shown as an example of a given situation when the
researches should be directed to the development of accounting methodology and not to the technical
instruments of accounting process realization. Thus, sometimes describing only the way of how is
accounting software works is presented as scientific results. For example, B. Romney® gives
a comprehensive solution for the enterprise resource planning system (ERP) implementation without
displaying accounting transactions. L. Turner®, in his work, has presented a bunch of flowcharts that
represented the deploying of the enterprise business-process architecture. All of these research works
require further improvement by displaying changing the accounting logic under the digital transformation
and decision-making process complication. From this point of view B. Aslanertik* proclaimed that the
Accounting 4.0 approach has appeared. Unfortunately, just only a declaration of this approach does not
give any advantages to the enterprise. It is necessary at least to give the enterprise the possibility
to understand the level of its readiness to implement the Accounting 4.0 approach. Moreover, this
understanding has to be based on a precise quantitative evaluation.

Secondly, talking about enterprise management improvement, it has to take into account the existence
of a data-driven approach in decision-making. According to the research works of R. Lourengo® and M. Hora®,
a data-driven decision-making approach (DDDM approach) has shifted attention from human experience and
intuition to using facts and data. Given this, the understanding of what information could be obtained from
the accounting system is not enough for making a good decision. The occurrences of new objects for
accounting observation has also to be considered. Although these new objects occurrences require some
changes in the accounting organization, the existed research works in DDDM make no emphasis on the
necessity of these changes.

Thirdly, there also have occurred some changes in accounting techniques associated with increasing
the amount of information. A lot of way to establish connection between the information technology and
accounting process has presented in the D. Mancini’ and in K. Corsi® researches. All these research proposals
are right and quite crucial due to the importance of information in a turbulent environment. At the same time,
each economic entity is crucial to estimate the compliance between the level of accounting organization and
requirement to the proposed technologies, which is not completely done in the existing research.

Thus, according to the given background, the urgent task to estimate the impact of the impersonal
changes experienced by the accounting process onto the decision-making system has appeared. Such
assessment is needed foremost to improve the level of accounting organization in the enterprise, increase the
maturity of accounting processes. A significant result of such an assessment might be an increase in the
confidence of the decision-makers in accounting information due to approximating credentials to the actual
needs of information users. In this case, the fiscal role of accounting information in favor of DDDM
is reduced.

! Romney, B. M., Steinbart, P. J. (2018). Accounting Information Systems. USA: Pearson.

2 Turner, L., Weickgenannt, A. B., Copeland, M. K. (2017) Accounting Information Systems: The Processes and
Controls. USA: John Wiley & Sons.

3 Bodnar, G. H., Hopwood, W. S. (2013) Accounting Information Systems. USA: Pearson.

4 Aslanertik, B. A., Yardimci, B. (2019). A Comprehensive Framework for Accounting 4.0: Implications of Industry
4.0 in Digital Era. Blockchain Economics and Financial Market Innovation Financial Innovations in the Digital Age.
Switzerland: Springer, 549-563.

5 Lourenco, R., Piotrowski, S., Ingrams, A. (2017), Open data driven public accountability. Transforming
Government: People, Process and Policy, 11 (1), 42-57.

6 Hora, M. T., Bouwma-Gearhart, J., Park, H. J. (2017). Data driven decision-making in the era of accountability:
Fostering faculty data cultures for learning. The Review of Higher Education, 40 (3), 391-426.

7 Mancini, D., Dameri, R.P., Bonollo, E. (2016). Strengthening Information and Control Systems. The Synergy
Between Information Technology and Accounting Models. New York: Springer.

8 Corsi, K., Castellano, N. G., Mancini, D. (2017). Reshaping Accounting and Management Control Systems. New
Opportunities from Business Information Systems. Switzerland: Springer.
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The aim and objectives of the study. The purpose of the article is to develop an approach that could
estimate the impact of the digital transformation on an enterprise information system, which is supported
by financial and managerial accounting. Receiving the mentioned approach gives the enterprise management
the possibility to improve the way of making strategic and operational decisions. Given this, the article
objectives are revealed in developing the sets of indicators for estimation of the enterprise readiness to digital
transformation and estimation the maturity level of the accounting organization. Developing the strategic
matrix for getting the interpretation of the result of the offered indicators level estimation is also presented
as one of the article objectives.

Main results. Achieving the article goal is based on the hypotheses of necessity to estimate the
maturity level of accounting and the business processes digitization of the enterprise, which will allow, based
on the correlation of such estimates, to develop a project to improve the accounting organization. As we can
see from Figure 1, increasing the enterprise readiness for digital transformation could lead to the improvement
of accounting information quality. In case of Figure 1, its connection with the set of principles for appropriate
accounting information processing that developed by the International Federation of Accountants (IFAC)*
has to be noticed. Although these principles designed for E-accounting in meaning of online accounting and
digital transformation is quite wider concept, it is necessary to use mentioned IFAC recommendation but with
some improvement. These improvements compose of linking the principles and loops of the system dynamics
model presented in Figure 1.

Some of the relations and loops from Figure 1 require a more detailed explanation. For example,
increasing the number of intangible assets within the total assets could show that the company is buying
the software and business intelligence technology, which is necessary for DDDM. During describing the
correlation between the accounting maturity level and enterprise’s readiness for digital transformation, it
comes in handy to estimate the level of accounting conservatism. There are many explanations
of accounting conservatism, and analysis of the existed interpretation is not relevant to the purpose of this
study. However, it can be argued that conservatism in accounting complicates the digital transformation
due to the need for more thorough data verification. Given this, Figure 1 contains the indicators of VAT
and income tax rates in comparison with other enterprises. These indicators could indirectly characterize
the level of conservatism. Besides, the amount of information fixed in the accounting system has been put
into Figure 1 due to the existence of a wide variety of other times of information (marketing research,
results of strategic monitoring, etc.) that could be used in DDDM. The percentage of required elements
that presented in accounting policies has been offered as one more additional characteristics. Here we are
talking about requirements from the accounting law and in terms of forming the information needed
to make decisions.

Although the scheme on Figure 1 has proved the importance of data-driven approach, the quality
estimation for accounting maturity level is still required. Since it requires quantifiable estimates that are
almost impossible to obtain, the use of fuzzy logic is suggested. It has to be noticed that fuzzy logic is
used for making the decision based on incomplete information or accounting information under the
uncertainty condition. The author proposes to use fuzzy logic for determining decisions about choosing
the variant of the accounting transformation. The usage of Fuzzy logic technology within the decision
support system and in connection with the accounting information were presented, for example, in A.
Dorokhov? research work. Further research will be based on the same technic and the same software, but
with the different economic explanations. Any assessment primarily involves the set of indicators
formation. The offered collection of indicators, which is based on Figure 1 and divided into two groups,
is presented in Table 1.

! International Federation of Accountants (2002) E-Business and the Accountant. New York: International Federation
of Accountants.

2 Dorokhov, A., Dorokhova, L. (2011) Fuzzy model in Fuzzytech environment for the evaluation of transportation’s
quality for cargo enterprises in Ukraine. Transport and Telecommunication, 12 (1), 25-33.
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Table 1
Characteristics of linguistic variables for the model parameters
Terms of variables, values of membership function
Starting Middle Finishing
Name of the parameters and levels.
(variable designation within the ) - ) -
FuzzyTech program) - &2 § 2 - gL § 2
o] D O O © D L O
S — - > - —
o = o £ o = o E
u S =8 W g =g
Y Y Y— Y—
The need and readiness for digital transformation (RedinessLevel, RL)
Amount of intangible assets within the 0,5-
total assets (IntangeRate) 0-0.3 0.3-0.7 1,0 10-151 1,5-20 | 17-25
Tax burden on VAT and income tax 0-15 1535 | 2040 | 4060 | 6,0-80 | 55_75
(TaxBurden), %
Percentage of KPI calculated by the use of
forecast information (ForecastedKPI) 0-5 5-12 5-10 110151 15-20 15-25
Return on sales (Efficiency) , % 0-4 4-10 5-10 10 10-17 10-15
(I;gee Cash Flow to Net Income (FreeCash), 0-10 1025 10-25 | 2540 | 40_50 35_50
The degree of accounting maturity level compliance with the information requests (Maturity, ML)
Amount of information that fixed in 0-04 04-06 | 04-06 | 06-08|08-09| 07-09
accounting system (AccoRate), rate
Average time required to create a report 0-10 10-20 10— 20 20 20-30 20— 30
for a request (TimeForReport), hours
Reliability of management accounting and
validity of decisions (Reliability), points 0-2 2-4 2-4 | 4-6 | 6-8 6-8
Share of administrative costs per 0-05 05-07 | 05-07 | 07-12 | 1.2-16 | 12-22
accounting employee (EmploeeCost)
Percentgge of r_nandato_ry elements in the 040 40-60 20-60 | 60-80 80-90 70— 80
accounting policy (Policy), %

The membership function, which is given in Table 1, is based on the digits that are intended only to
illustrate the author’s approach. These memberships’ function requires some explanation. The trapezoidal
memberships’ functions were used in the vast majority of cases. The triangular memberships’ functions were
used for expert evaluation. Figure 2 represents some examples of how the memberships’ function looks like
within the neural network software.

The relations between the variables specified in Table 1 are based on the connections established in
Figure 1. The memberships’ functions, part of which are described oh Figure 2, gives the possibility to get a
quantitative assessment for accounting maturity level and for enterprise possibility to perform the digital
transformation. Given this, Figure 3 represented the space of fuzzy inference and the set of rules for making
the assessment. These rules are set manually according to the influence of indicators from Table 1 on the
final variable. It has to be mentioned that these rules are changeable due to the enterprise accounting police.
As were described in Figure 1, the enterprise could provide aggressive accounting policy or profess the
principle of conservatism in accounting. The given situation could change the image of fuzzy rules presented
in Figure 3. One more aspect of neural network approach has to be mentioned. The level of influence of
indicators on the final value was also taken into account while creating the rules.
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The procedure for estimating the level of data-driven accounting organization, as we can see from
Figure 3, is based on the existence of three hierarchical levels. Each of these levels makes its own impact on
the result. In the same time, getting only the value of the level of data-driven approach development in the
company is not enough for the accounting process improvement. Given this, there is one more author’s
proposal presented in Figure 4 that described the strategic matrix for the interpretation of the result of the
offered indicators level estimation.

Due to the excellent The main goal is to stay
C e e . . . Inputs:
— results of digitalization, in this segment and
— . . . . A oooH ate 07484
wE the main goal is to continue following E ffiziency 15 4140
§ 5 f___3’ produce rules for a new the chosen way of digital EmpIDEEEdDEtH 2193%3
== : arecaste .
S g way of performing development Frebash 337500
o E accounting of the enterprise IntangsFate 2180
- 8 Policy 70.7000
S e DDDM = f (RL, ML) Feliability 7.4200
- 8 TaxBurden B0
§ T‘; Enterprise has to consider Strict accounting
@5 > one of the possible ways: procedures could allow | X
o S | either improve accounting | implementing some new |
o or involve digitalization technics for increasing Outputs:
information collecting D ataDirivenlmplern 0.6521
Matgrity 05323
low high FedinesLevel 07713

The degree of accounting maturity level compliance
with the information requests (ML)

Fig. 4. The strategic matrix for the result of fuzzy conclusion interpretation
and getting direction for the improvement
in the accounting organization

Figure 4 shows the strategic matrix, which based on the results of fuzzy estimating. The interface of
these types of estimates is also presented in Figure 4. Based on the parametric research method offered
strategic matrix displays the main direction to enterprise management for developing the data-driven
approach for decision-making and accounting improvement through the digital transformation.

Conclusion. This paper has shown the approach to estimating the level of data-driven technics
involving in the accounting organization. The authors’ hypothesis about the necessity to estimate the
readiness level of the accounting system to the digital transformation has been proved by using the fuzzy
logic approach. This approach has explained how to estimate the impact of the digital transformation on an
enterprise accounting system. In addition, it could improve the way of making strategic and operational
decisions. The two sets of indicators for estimation of the enterprise readiness to digital transformation and
estimation the maturity level of the accounting organization has been offered. The strategic matrix for the
interpretation of the result of the offered indicators level estimation has been presented. This strategic matrix
was based on the parametric method of the indicators normalization. The fuzzy inference logic was used for
the initial calculation of the offered indicator values. However, as far as the membership’s function was used
only to illustrate the author’s approach, the further author’s research will be devoted to searching for statistical
dependencies, which can explain the parameters of the fuzzy inference. It is also planned to expand both the
composition of indicators and groups of indicators. In addition to these, the offered strategic matrix is planned
to become not two-dimensional, but multidimensional.
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COMPREHENSIVE ASSESSMENT OF THE QUALITY
OF THE BANK’S LOAN PORTFOLIO

In the financial market, lending retains the position of the most profitable asset item, but also
the riskiest one. For this reason, the formation of a loan portfolio is one of the main points in the
bank’s activity, which allows more clearly to develop tactics and strategy of the bank’s
development, its opportunities for lending to customers and the development of business activity
in the market.

Analyzing the quality of a bank’s loan portfolio is a necessary step in assessing bank liquidity since
the highest risk is inherent in the bank’s credit operations. If the proportion of bad loans is
significant, then all permissible measures should be taken to improve the quality of the loan
portfolio, as this situation threatens the economic security of the bank.

Keywords: bank, loan portfolio, analysis, evaluation, credit activity, taxonomic analysis.

INocranoBka npoOaemu. KpeanTyBaHHS — Lle OIMH 3 OCHOBHUX BHUIB AisibHOCTI OaHKy. Came
KpeAWTHI omeparlii HafaTh 0aHKy MOXKIIUBICTh OTPUMYBATH HaHOLIBIINI MPUOYTOK 32 YMOBH ITPABHIBHOL
Ta palioHaILHOI KpeAUTHOT NOMITHKU. EPekTUBHICTH MpoBeIeHOT OaHKaMU KPEeAUTHOT TOJMITHKU 3aJIeKHUTh
BiJI IKOCTi C(hOPMOBAHOTO KPEIUTHOTO TIOPTQEIIs.

Y cydJacHHX yMOBaxX pO3BHUTKY OaHKIBCBKOi CHpaBH SKICTh KPEAUTHOTO TOPTQENs cTae
BU3HAYaJIBHOIO JJIs iCHYBaHHS Ta ycmixy 0aHKy. EdekTuBHICTE KpeAUTHOT NisTIbHOCTI OaHKIB CHOTOJHI €
HeoOX1IHUM, SIKIIO He BUPILIabHUM, YAHHUKOM KUTTEIISIIBHOCTI 0aHKIB, OCKIIBKH KPeIUTHHH MOPTQEnb
CTaHOBHTH, Y OLNBIIOCTI BUMA/IKiB, BiJl TPETHHHU 10 TIOJIOBUHH BCiX aKTHBIB 0aHKY. Sk BijoMo, 3i CBiTOBOI
MPakTHKK OaHKIiBCHKOi CIIpaBH, SKIIO YACTKAa HHU3BKOSKICHMX AKTUBIB B 3araJlLHOMy OOCS3i aKTHBiB
nepeBaxae 7%, TO B MalOyTHROMY MOXXYTb BUHUKHYTH NeBHI TpyaHouii. Came ToMy OaHKH MOBHHHI
BIIPOBAJUTH KOMIUIEKC OpTaHi3alilHUX Ta TEXHIYHMX 3aXOJiB, 3aBISJKH SKOMY 3MOXYTh JOCAITH
aJIeKBaTHOTO PiBHA KPEAUTHOTO mopTdens. HasgBHICTh BEIMKOTO 00CATY MPOOIEMHUX KPEANUTIB B MEPIITY
4yepry IOB’si3aHa 3 NMpoOJjeMaMH B €KOHOMIIl, a TaK0X € CBIJIYEHHSM HEJOCKOHAJIOCTI KPEIUTHUX
MpoUeaAyp, OpraHizaliiHOlI CTPYKTYpH, HiAOOpY Ta PO3CTAHOBKH KaIpiB, TOOTO HACIIAKOM HESKICHOTO
YIPaBIiHHS KPEJAUTHOTO MOPTQEIIS.

VY cydacHux ymoBax B YKpaiHi 3aiHCHEHHUI Mepexij] 10 NPUHIIUIIOBO HOBUX €KOHOMIYHUX BIJIHOCHH,
SIKMA 3yMOBUB HEOOXiIHICTH NEpeTBOpeHb y OaHKiBCcbKii cgepi. CyTHICTh IUX NEPETBOPEHb IMOJIATAE
y 3aCTOCYBaHHI KOMIUIEKCY 3aXOJiB M0N0 3a0e3MeueHHsS BiJIOBIIHOCTI isSIPHOCTI OAaHKIB PUHKOBHM
yMOBaM, TOOTO y 3AiiiICHEHHI HOBOTO OaHKIBCHKOTO peryiroBanHs. OTHAK, HaIlla KpaiHa Ie i moci mepedyBae
y KpU30BOMY TI€piOfi, II0 3YMOBJIIO€ BHHHKHEHHS BEIMKOTO CIEKTpa PHU3UKIB SK IMOJITHYHOTO, TakK i
€KOHOMIYHOTO Ta COIIaJIbHOTO XapaKTepy Y AisUTbHOCTI OaHKIBCHKUX YCTaHOB.

3-moMiXK yCi€i CYKYIHOCTI PH3HKIB, MpUTaMaHHUX IisSTILHOCTI OaHKIBCHKHX YCTaHOB, IOIUIBHO
BUJIUINTH, HAcaMIlepe]], KpeIUTHI PH3HKH, SIKi, Ha JyMKY 0aratbox yKpalHChKUX 1 3apyOiKHHX BUCHHX Ta
NPaKTUKIB 3 MMUTaHb PHU3HMKOJIOTIT Yy 0aHKax € BH3HAYaJbHUMHU Y AISUIBHOCTI OaHKIB, OCKUIBKH
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KpeAWTYyBaHHs — MpiopuTeTHa QYHKIiA OaHKIB, a HETIOBEPHEHHS KPEAWTIB 3aBJa€ iM BEIMKUX 30UTKIB Ta
SIBIIIETHCS OJHIEI0 3 HAWBArOMIIIUX MIPUYHUH OaHKPYTCTBA OaHKIBCHKHUX yCTaHOB. TOMy cydacHI YKpaiHCBKi
0aHKH, YIPaBJISIIOYH CBOIMH KPEAUTHUMHU OPTHEISIMHU Y Cy4acCHHX YMOBaX, IIOBUHHI BPaxOBYBaTH iCHYIOU1
notpebu 0aHKIBCHKOI IPaKTHKH, HOBI TEOPETHUYHI MiAXOIH i 3aCTOCOBYBATH €(EKTHBHI, a1€KBaTHI peanbHii
CUTYyaIlil eKOHOMIKO-MaTeMaTHYHI METOIN Ta MOJIEIII.

AHaji3 ocTaHHIX Jocailikenb i myOJikamiii. BuB4eHHIO TIpolecy YIpPaBIIHHA — SIKICTIO
KPEIUTHOTO MOopTQersl MpUIIUIM yBary Taki BITYM3HSHI Ta 3apyOikHi BueHi, sk O. B. Bacropenko,
B. B. Bitnmincekuii, B. 5. BoBk, A. C. lNanpumackkuii, I. C. I'yman, B. O. [I3wo0mrok, 0. A. 3apy0a,
b. C. Iracis, O. A. Kupnuenxko, B. B. Koprees, B. /1. Jlarytin, b. JI. JIymis, A. M. Mopo3, JI. O. [IpumocTka,
4. 1. Yatikoerkuit, K. @. bmomdina, B. Jlekcuc, JI. Max Horon, E. Pim, C. II. Poys,
k. ®@. CiHki Ta iHIIII.

HesBaxaroun Ha 3HAYHUN BHECOK YYCHHX Y JOCIIHKCHHS MTPOOIeM KPEeIUTHOI TisSUTBHOCTI, CHOTOTHI
MIMTaHHS YTIPABIiHHSA SKICTIO KPEAUTHOTO MOPTQENns NoTpeOyI0Th MOJANBIIOI pO3POOKH SK B TEOPETHYHOMY,
Takx 1 B Opra”izamiiHo-IpakTHYHOMY acleKTaX, OCKUIbKY XapakTep AisIbHOCTI OaHKIB B yMOBax (hiHaHCOBOT
HECTaOIMBPHOCTI B €KOHOMILI MPUHIOMIIOBO 3MiHMBCA. 3HAuHy YyBary MOTPiOHO CKOHIEHTPYBaTH
Ha BUpIMIEHHI TPOOJIeMH [OCSITHEHHS ONTHMAJIBHOTO CIIBBIJHOIIEHHS MDK MpHOYTKOBICTIO Ta
PU3MKOBAHICTIO OaHKIBCHKUX OIEpalliii 3 KpeaUTYBaHHS 1 BUPOOJICHHI 3BaXKCHUX MIJIXOMAIB JIO peaizarlii
KpPEIUTHOI MOMITUKU. Bix cTpyKTypH Ta SIKOCTI KpeOUTHOro mopTdens 0aHKy 3HAUYHOIO MIpOIO 3aJIeKHUTh
HOTO CTa0IBHICTE, permyTallis Ta (iHaHCOBUH ycIix. ToMy OaHKH MalOTh JIy>Ke PETEeITHLHO aHATI3yBaTH SKICTh
MO3MYOK, TIPOBOJIUTH HE3AJICKHI EKCIIEPTU3H BEIIMKUX KPEIUTHUX MPOEKTIB 1 3aXO0JliB, BUABISITH BUIIAKU
BIIXHJICHHS Bil C)OPMOBAHOT HUM KPEAUTHOI IO TUKH.

OTXxe, aKTyalIbHICTh TEMH ITOB’sI3aHa 3 TUM, IO TPOIIeC YIIPaBIiHHS AKICTIO KPEIUTHOTO TOPTdEIs
Oanky B YKpaiHi HE YiTKO perjaMeHTOBaHMI HOPMAaTUBHHUMH NOKyMeHTamHu HarioHansHOTO OaHKY
VYkpaiHu, a TakoX HEOOXIJHICTIO YIOCKOHAJICHHS ICHYIOUHMX METOJIUK 3 YPaXyBaHHSIM CYy4acHOTO
€KOHOMIYHOTO cTaHy KpaiHu. Kpim Toro, ympaBiiHHS SIKICTIO KPeIUTHOTO MOpTdens OaHKy Ia€ 3MOTY
3a0€3IMeYNTH Ta MONIIIITUTH AKICTh KPEAUTHOTO MmopThens, chopMoBaHOTO OaHKaMH, a TAKOXK 3MEHITUTH
PHU3UK KPEAUTHHUX OTIEpalii.

Metoro cratTi € po3poOka i HayKkoBe OOIPYHTYBaHHs 3aXOJiB 3 MiABHILEHHS SKOCTI KPEOUTHOTO
noptdenst 6aHKy B CydyaCHUX yMOBaXx.

Bukian ocHOBHUX pe3yJbTaTiB AociikeHHs. CydacHu cTaH 0aHKIBCBKOI CHCTEMH YKpaiHH
XapaKTepU3YEThCS  HECTaOUIBHICTIO Ta  HAsBHICTIO 3HA4YHOI KiUIbKOCTI mpobnem. OpgHiero
3 HABaXXJIUBIMINX 3 HUX € 30UTKOBICTh OaHKIB, 1[0 3HAYHOI MipOI0 CIIPHYWHEHA MaiHHSAM JOXOMIIB Bij
aKTHUBHUX, Ta 30KpeMa, BiJl KpeIWTHHX omepamiii. OCKUIBKH KpeAuTH 3aiMaroTh HaWOITBIIy YacTKy
aKTUBIB y OaHKIBCBKil ccTeMi YKpaiHH, TO aKTyaJIbHHUM SIBISIETHCS BIPOBAKCHHS B A1SUTBHICTH OaHKIB
HOBUX METOJIIB Ta IHCTPYMEHTIB aHaJli3y Ta OLIHKU KPEAUTHOI MisNbHOCTI OaHKY, BUKOPHCTAHHS SIKUX
HaJIaCTh MOKJIUBICTh IMOKPAIUTH X SIKiCTh Ta, BIATIOBIAHO, MiABUIIUTH JOXIIHICTh BiJ 1X 3MiHCHEHHS .
Jlo Takux IHCTpYMEHTIB CJiA BiIHECTH CTPYKTYpPHO-(pYHKI[iOHATHFHE MOJEIIOBAHHS MIPOIIECY aHATI3y Ta
OLIHKM KpeAUTHOI HisnbHOCTI O0aHky. ®opmyBaHHA Mojeni BiJOyBaeThCs y MPOTPaMHOMY HPOAYKTI
BPwin 3a cranmaprom IDEF0, mo mnepembadae omuc eramiB MOJEIbOBaHOTO mporecy. BPwin —
MOTYXHUH 1HCTPYMEHT MOJICTIOBAaHHS, SKHUH BHUKOPHCTOBYETHCS IS aHANi3y, JOKYMEHTYBaHHS Ta
peopranizanii ckiagaux OizHec-npoieciB. OcobnuBoctsamu cranpapty IDEFOQ e te, mo BiH 103BOJISIE
MO/IaTH aJTOPUTM YIOCKOHAJCHHS y BUTJIAMI diarpaMy, HaOYHO MPEICTAaBUTH IMOCIHIiJOBHICTH €TaIiB
MOJENBOBAHOTO Tpotiecy. JJIst [bOTO, CIOYaTKy Yy BUTJIANI KOHTEKCTHOI AlarpaMu TPOBOJIUTHCS OTHC
QJITOPUTMY B IJIOMY, 3 HOTJAAYy METH ¥ ocoOiauBocTed BXigHOI 1 BuxigHoi iHpopwmaryii. [lotim
3MIMCHIOETbCS  (DYHKLIOHANbHA JEKOMIIO3MIS [0 MEBHOTO PIiBHSA JAEKOMIO3MLII 3 AOCATHEHHSIM
IOTPiGHOTO CTYNEHs ONUCY ONepPaIiiHUX MOIPOOHIL>,

s aHamizy Ta OINIHKM KpPEIWUTHOI MisUTBHOCTI OaHKYy, MOJCITIOBAHHS CHUCTEMH IOYNHAETHCS
3 BU3HAUEHHsI OCHOBHHMX €JIEMEHTIB Mpolecy: BXiHa iHpopMamis, pe3yibTaT MOJENi, YIpaBIiHHA,
MexaHi3mH (Taor. 1).

! Iusns, 10. A. (2012). CtpykTypHO-(QyHKIIOHAIbLHE MOJIETIOBAHHS IPOLECY YIPABIiHHS KPEAUTHAMM ONEPaLiIMHU.
CoBpeMeHHbIe Hay4HbIC JOCTIXKEHHS: SKOHOMHUYecKre Hayku, 4. Publishing house Education and Science s.r.o.
<http://www.rusnauka.com/4_SND_2012/Economics/1_100216.doc.htm> (2020, 6epe3sensb, 14).

2 Ko63es, M. 1. (2013) Po3pobka cTpyKTypHO-()YHKIIOHAILHOI MOJEINI HPOLIECY YHPABIHHSA KPEIUTHUMU OHEPaLisIMU
6anky. CoBpeMeHHbIE Hay4HbIE JOCTIKEHHS: SKoHOMIYeckue Hayky, 4. Publishing house Education and Science s.r.o.
<http://www.rusnauka.com/4_SND_2013/Economics/1_127217.doc.htm> (2020, 6epe3setb, 14).
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Taomuus 1

OCHOBHI eJieMeHTH Mpouecy AHAJI3Y Ta OUIHKM KPeIUTHOI AislJIbHOCTI 0aHKY

Ha3zBa npouecy

CyTHicTh ponecy

1 | Bxigna indopmaris

THdopmartis mo10 30BHINTHKOTO CEPEOBHIIA OAHKY,
3BITHICTH OaHKY

2 | YopaBmiaHS

HopmatuBHO-TIpaBOBi aKTH, iHCTpyMeHTH Ta mnoyioxkeHHs HBY,
KpeIuTHA TOJIITHKA 0aHKY, METOIUYHI peKOMEHIAITIT III00 OIliHKH
KpPEAUTHOI MISTbHOCTI OaHKY

3 | Mexanizmu

KpeautHuit MeHeKep, KPSAUTHAN KOMITET, aHATITHK KPETUTHOTO
Biamimy, APM

4 | Pesynbrar Mmomeni

Pesynpratn aHanizy KpeauTHOI AiTILHOCTI OaHKY,
3BIT PO €(EKTUBHICTH KPEAUTHOI AISUTBHOCTI OAHKY

IDicepeno: ckradeno 3a danumu

1,2,3,4,5

P03po6KuMo KOHTEKCTHY fiarpamy mpolecy « AHali3 Ta OLiHKa KpeAUTHOT isuIbHOCTI OaHKy» (pHc. 1).
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Puc. 1. KourekcTHa aiarpamMa npoiuecy «AHaJi3 Ta OI[iHKA KPeTUTHOI

IDicepeno: pospobneno agmopom

AisVILHOCTI OaHKY»
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2 Kenneth, R. P. (2007). Managing Credit Department Functions: A Manager ’s Guide to Improving Loan Analysis,

Documentation and Reporting (Hardcover). Probus Professional Pub.
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Sk moka3aHo Ha puc. 1, pe3ynbpraToM peanizamii (pyHKIIOHATFHOTO OJIOKY KOHTEKCTHOI Jiarpamu €
pe3yAbTaTH aHai3y KPEeOUTHOI MisUTBHOCTI OaHKY, a TaKOX 3BIT MPO €(PEeKTUBHICTh KPEAUTHOI iSITHHOCTI
0aHKy 3 ypaXyBaHHSIM TaKUX YIPaBIIHCBKMX OOMEKEHb, K HOPMATHBHO-IIPABOBI aKTH, IHCTPYMEHTH Ta
nonoxkeHHss HBY, kpenuTHa nositika 0aHKY, METOAMYHI pEKOMEHIAIIIT II[0I0 OIIIHKK KPEAUTHOI JisSUTBHOCTI
OaHKy.

Ha mpyromy erami MomemtoBaHHS BiOYBA€ThCSI TEKOMITO3HINSI KOHTEKCTHOI miarpamu (Omoxy AQ
Ha puc. 1), pe3yapTaToM 4HOTrO € Aiarpama, IO BiIOMBa€e CTPYKTYpYy, TOOTO CYKYIHICTh €TaliB MpOLeCy,
0 BimoOpaxeHnH KOHTEKCTHOIO A1arpaMoro.

J1s MoTeThoBaHOTO TIPOITECy 3a0e3MeUeHHs aHaJIi3y Ta OIliIHKH KPEIUTHOI TisIbHOCTI OaHKY miarpamy
JEKOMITO3HIIIT HaBeIeHO Ha pHcC. 2.

Meromuuni Isctpymenm Ta S
HopMaTHBHO-NPaBOBI 2 Y Kpeaumsa nonituka
P P pexoMenzami nonoienns HBY P

AKTH 010 OUIHKH Gauky
KPeauTHoi
AineBocTi Gauky

¥ ¥ ¥ Pezymram

3BiTHicTL ” iy
iy IBeprukansunii ta], 2121
TOPHOHTATLHRIT A
awnani3 Sanancy
awvd = Peayawrarn
Ganka L KO‘C(I')II.UCHTII " a-?m:‘ii';yn ¥ y
Al ™ anani3 KpeaMTHHX 3
b onepauiii Ganky Az CIPYKTYPH | peyynyram PesynsTamy
Ta JHHAMIKH ananizy ananizy
l \ ‘ﬁz KpeIHTHOrO KpeAnTHOH
» noptdens ﬁamjz ¥ 9 AlneHOCTI
3 Pezyaeraru Ganky

‘ . 3 Awmaniz axocTi ananizy
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IHpopMatis wogo 3 Ad Komnuekcha

J0BHILIHBOTO 4 ouinka
cepeaosima GaHky KpeIuTHOrO
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A >
3siT npo

etexrusaic
Kpeantai = x})c:mmn'l:
T APM Ananimig | AlSALHOCTI

Mese/piep KpeAWTHOrO Kpemstaui L

Bty KOMiTer anky
Berka: A Haaaune: Homep: 2

Anani3 Ta ouiHKa KpeauTHOI AiRILHOCTI Ganky

Puc. 2. /lekoMmo3uiisi mpoiecy «AHaJi3 Ta OI[iHKA KPeAUTHOT
AiSIIBHOCTI 0aHKY»

IDicepeno: pospobneno agmopom

Sk cBigguTH pHC. 2, IpOIIeC aHaji3y Ta OLUIHKH KPEAUTHOI MisSUTbHOCTI OaHKY mepenbadae 5 erarris:
BeprukanbHuil Ta ropH30HTaNBHEN aHaNi3 OanaHcy OaHKa

KoediuieHTHH anani3 KpeIUTHUX onepauiil 0aHKy

AHai3 CTPYKTYpH Ta IWHAMIKH KPEIUTHOTO MOopTdens 6aHky

AHai3 IKOCTI KPEAUTHOTO MTOPTh eIt

. KommiekcHa omiHka KpeAUTHOTO MOpTQens OaHKy.

I[nﬂ NpOBENCHHA €(PEKTUBHOI KPEIUTHOI MOJITHKM HOTPIOCH KOMIUIEKCHHM METOAWYHUHN MiAxix
JI0 OIIHKHM SKOCTI KpexuTHOro moptdens Oanky. Bci cmocoOW OIiHKK SKOCTI KPEAWTHOTO TOPTQens
BiJJPI3HSIOTECSI METOIaMH 1 JOpMaMH OLIIHKH, SIKi TPYHTYIOTBCSI Ha IIEPCOHAIBHOMY JOCBii KPEJUTHOTO
eKCIepTa.

ITo10 KOMIUIEKCHOI OLIIHKK KpeAUTHOTo nopTdens 0aHKy, TO MPOIOHY€ETHCSA MIPOBECTH KOMIUICKCHY
OLIIHKY SIKOCTI KpeIUTHOTO TopT(eto OaHKy Ha OCHOBI oTprMaHHs HopMaTHBiB HBY nnisixoM po3paxyHky
IHTErpaJIbHOT'O TIOKA3HUKA, IKUH OU CBiTYMB NPO €(EKTHBHICTH KPEAUTHOT NisSIBHOCTI.

KpenutHuii moptdens 3aiiMae HallOUTBITY TUTOMY Bary B akTHBaX 0aHKY, TOMY BiJl IKOCT1 KPeIUTHOTO
nopTderst 3aJIeKUTh SKICTh aKTHUBIB Y LIJIOMY, a, OTKE, HE TUIbKU PiBeHb KPEITUTHOTO PU3UKY, aJle 1 piBeHb
¢inancoBoi crilikocTi 0aHKy. [lo Toro ’x Haii0inblla NMUTOMa Bara y CTPYKTypl OOXOMIB IPHIIAAAE

N
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Ha TPOIIEHTHUH JOXiJl BiJl KPeIWTHOI MisUTbHOCTI. HasBHiCTH BenmMKoOi KiNBKOCTI MPOONEMHHUX KPEIHTIB,
(dhopmyBaHHS pe3epBy B HEAOCTATHIH KITBKOCTI, HAZaHHSI BEIUKHUX KPEIUTIB OJHOMY ITO3WYATHLHUKY
MOTIPIIYE SIKICTh KPEAUTHOTO MOPTQETs, a 3HAYUTD, 3HUKYIOTHCS MOKIHBOCTI OaHKY OTpUMATH HEOOXiTHH
JOoXin, mo0 po3paxyBaTHCs 3a CBOIMH 3000B’S3aHHSMH 3 KIIi€HTaMH. TakuM YMHOM, BU3HAU€HHS SKOCTI
KpeIUTHOTO TTOpTdEIs, a, 0OTXKe, 1 piBHI KPEIUTHOTO PU3UKY € aKTyaIBbHUM HE TUTHKH JIJIS caMoro OaHKYy, are
1 17151 HOTO BKJIATHUKIB Ta IHIINX KPeIuTOpiB. TOMy BUKIHKAIOTH iHTEpEC OyAb-sIKi OOTPYHTOBaHI METOIUKH
OIIIHKH SIKOCTI KPEUTHOTO NopTdess OaHky.

Binznaueniii mpobnemi mpHCBSYEHi HAyKOBi mpami BYEHHX, Cepel SKHUX CIiI BiA3HAYUTH PoOOTH
AiBazsaa C.A., byxmra6ep B.M., Emokosa I.C., Memankuna JI.JI.}, Tlmotn B.2, Hoponina Bb.A.,
IImatko C.I'.%, sIKi TIPONOHYIOTH TIOPIiBHANBEHMIT GAraTOBMMIpHMI aHAi3 B EKOHOMIiUHMX JOCIiIKEHHSX.
OnHUM 3 HepIiuX I[0YaB BHKOPHUCTOBYBATH CHEUialbHY AOCTIAHUIBKY METOIHMKY arperyBaHHS O3HAaK
3. XensBir®. HuM 3anmpornoHOBaHMil TAKCOHOMIYHMIA TTOKA3HUK, IO SIBJISE€ COOOI0 CHHTETHYHY BEITHUHHY,
YTBOpPEHY 13 BCIX 03HAK, 110 XapaKTePH3yIOTh JOCTIIKyBaHE EKOHOMIYHE SBHIIIE.

Tox, g peanizanii TOCTaBICHOTO 3aBIAaHHS MPOIOHYETHCS BUKOPUCTOBYBATH METOJl TAKCOHOMII.
Ha3pa moxoauTk BiJl TBOX IPEIBKUX CIIIB: «TAKCIC» (110 03HAYAE PO3TAITYBaHHS, IOPSAI0K) i KHOMOCY (3aKOH,
MIpaBUJIO, IPUHITAT). TakuM 9UHOM, «TaKCOHOMIs» — II€ HayKa PO MpaBmiia 01aroycTporo i xiracudikaii.
Leit MeTon 3aCTOCOBYETBCS IS CIIIBCTABICHHS 00 €KTIB, SIKi XapaKTepU3yIOTHCS BEIUKOIO KUTBKICTIO O3HAK,
JOTIOMarae po3B’si3aTH NpoOieMy BHOPSAKYBAaHHS 0araTOMIpHOI'O CTAaTHCTHYHOIO MaTepially B €IUHY
KUTBKICHY XapaKTEePHCTHKY, Ja€ MOXKIIMBICTh IMOOYIOBH y3arajibHIOIOUYOi OIMHKH CKIAJTHOTO 00’€kTa abo
SIBUIIIA.

Jlo OCHOBHUX TepeBar iHTErpajJbHOTO MOKa3HUKA MOYKHA BiHECTH:

CHHTE3YBaHHS B cO01 BCHOTO BIUTMBY BKJIFOUCHHX y TOCIIKESHHS TTOKA3HUKIB;

3BEJICHHSI TTPOOJIEMH OIIHKU SKOCTI KPEIUTHOTO MopTdens OaHKy 10 OJHOTO KUTbKICHOTO 3HAYCHHS,
IO 3HAYHO IOJIETIIY€ €KOHOMIUHY IHTEpPIpETalilo OTpPUMAaHNX PE3ybTaTiB;

HE BUMarae rnorepeaHboro BUAUICHHS MiIMHOXUH KOPETbOBaHUX 03HAK 1 HE PUBOJIUTH 10 BUAIJICHHS
JEKUTEKOX HEKOpeThOBaHUX (PaKTOpIB.

['0510BHOIO METOI0 BUKOPUCTAaHHS METOLY TaKCOHOMII € iH(popMalisi Mpo HasSBHICTH a00 BIJICYTHICTh
OTHOPITHOCTI B IOCTIUKYBaHIi CyKYIHOCTI 00’€KTiB, PO MEBHi JOKalbHI 3TryLIeHHS a00 PO3piMKEeHHS 1
HaBiTh «BUTBHUX MPOCTOPAX» Y IiH CYKYIMHOCTi KPanoK-00’€KTiB.

SIK1II0 PO3YyMITH OJHOPIAHICTH JAHUX TaK CaMo, SIK BOHA PO3YMIETHCS B PErPECiifHUX TOCIiKEHHIX,
TO JuUisi 0OpOOKM CYKYITHOCTI Kparok-00’€KTIiB, SIKI € pealizaiielo 0araTOMipHOi BEJIMYUHHM, HAHOUIBII
BIJIMOBITHUMHU € METOAM MOPIBHSIBHOTO OararomipHoro anamizy (CMA). 3 iXHBOIO JOTIOMOTOIO JTOCHTH
MIPOCTO PO3AUTUTH CYKYIHICTH 00’ €KTIB Ha IUJIKOM BiIIiJIEHI 200 9aCTKOBO BiJIIUICHI TiAMHOXHUHA. AHATI3
OJTHOPIHOCTI 00’€KTIB — KPaloOK MOXHA 3HAYHO MOTJIMOWTH, YBIBIIYU BiJIOBI/IHI MOKA3HUKH JIJISl OI[IHKH
CTYIEHS BiAJIEHOCTI, SIKi YTBOPHIIUCS 00 OJAHOPIAHUX MiAMHOXHH.

Ha ocHOBi y3aranbHEeHHS €KOHOMIUHOi JiTeparypw, OyJI0 BH3HAYEHO TMPOLECHUH MiAXif
TAaKCOHOMi4HOTO aHanmi3y>®’. AJNrOpHTM TaKCOHOMIYHOTO aHAJi3y MiATHOCTYBAHHS SIKOCTi KPEIUTHOTO
noptdenst [IAT «YKPCUBBAHK» mae neBHy nociiJOBHICTb, 1110 MIPEACTABIEHO HA pHC. 3.

L Adigazan, C. A. (1989) Ilpuxnaonas cmamucmuxa.: Kiaccugurkayus u cHusicenue pasmeprocmu. Chpagoutoe
uzdanue. Mocksa: OUHAHCHI M CTATHUCTHKA.

2 TInrora, B. (1989). Cpasnumenvibiii MHO2OMEPHDIL AHAMU3 6 IKOHOMEMPUUECKOM MoOenuposanut. MockBa:
DHUHAHCHI U CTATHCTHUKA.

8 Jloponun, B.A., IlImatko, C.I'. (2009). AIropur™ pacueTa HHTEIPAIbHOrO MOKa3aTells MHBECTHIIMOHHOM
TIPUBIIEKATETBHOCTH MpeaAnpusiTiid. Becmnuux Cesepo-Kaskasckozo 20cyoapcmeenno2o mexHuuecko2o
yhugepcumema, 4 (21), 157-161.
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6 Kum, Jx., Miomnep, . V., Knekka, V. P. (2003). @axmopnuiil, OuCKpUMUHAHMHBLIL U KIACMEPHBIT AGHATUS.
Mocksa: OUHaAHCHI U CTaTUCTHUKA.

" Manspens, JI. M. (2006). Bumiptosanns o3nax 06’ ckmie 6 ekonomiyi: Memoooio2is ma npaKmuxa.

Xapkis: Bun. XHEY.
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dopmMyBaHHS MATPHLI criocTepexeHb X po3MipHOCTI (MXN) 3HaAYEHb
Kpoxk 1 XapaKTepUCTHUK (03HAK) 0AaraTOBUMIPHUX OJUHUITH
- ‘ J - J
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CrangapTu3zaliist 3HaU€Hb €JIEMEHTIB MaTPHIIi CIIOCTEPEKEHb
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( ) ( )
q)OpMyBaHHH KOOPpAHWHAT-BCKTOpA-CTAJIOHA CTAHY SIKOCTI KpEeAUTHOI'O

Kpok3 [ noptdens
- J - J

e N\ N
BusHaueHHs BificTaHi MiXK CIIOCTEPEKEHHIMH 1 BEKTOPOM-ETaIOHOM
Kpoxk 4 >

- J - J

v

( ) ( )
BusHaueHHS KOMITJIEKCHOTO IMOKA3HUKA SIKOCTI KpEAUTHOTO HOpT(i)eJI?[

Kpok5 [ AT «YKPCUBBAHK»
g J g J

Puc. 3. Anroput™M TaKCOHOMIYHOT0 aHATI3Y IKOCTI KPeAMTHOro nmoprdens
AT «YKPCUBBAHK»

JTlncepeno: cknadeno 3a danumu*>>

PosrissHeMo OUIBIN JETaTbHO TAKCOHOMIYHUN METOJI MOOYJOBH KOMILIEKCHOTO MOKAa3HUKA OI[IHKU
SIKOCT1 KPEIUTHOTO MOPTQes OaHKy:
1. ®opMyBaHHS MATPHII BUXITHUX JaHUX X=(Xij), € Xij — 3HAUEHHS j-TO EKOHOMIYHOTO HOPMATHUBY

(H7, HS8, H9, H10) mns i-ro poky; i=1,m; j=1,n. BukiroueHHs i3 NONEPEAHBOTO MEPETIKY
KBa3iMOCTIHHMX  MMOKAa3HWKIB 3a JIOMMOMOTOI0 TOKa3HWKIB Koedirienta Vj, sgkuii  BHU3HAYAETHCS
3a hopmyIiorO:

- SJ’
Vit 1)

13—,

S;= E;(xij-xj) , (2)
— 1@
XJ—:E;X”—. 3)

Sxmo 3nauenns Vj < g, e € — Jeska 3ajaHa Maia BenuunHa (Hampukian, Vj < 0,1), To moka3Huk
BBAYKAETHCA KBA3IMIOCTIHHUM 1 BUKITIOYAETHCA 13 MOOAIBIIOTO JOCIIIHKECHHS.

! Baxpymun, B.€C. (2011) Memoody ananizy danux: HaB4anbHUH nocioHuk. 3amnopixoks.: KITY.

2 Kum, Jx., Mronnep, M. V., Knekka, V. P. (2003). @axmophuiil, OUCKPUMUHAHMHBLIL U KIACTEPHbIT GHANU3.
MockBa: ®UHAHCBI U CTATHCTHUKA.

3 Manspens, JLM. Bumipioganus o3nax 06’ ckmie 6 eKoHoMiyi: MemoOon02ia ma npaxmuKa: HayKoBe BUIaHHs.
XapkiB: Bun. XHEVY.; UmyTona, I. M. (2012). Ananiz banxiscokoi disnvrocmi: HaBUIbHUN MTOCIOHUK. XapKiB:
XHEY; Umyroga, 1. M., JIeGinp, JI. B. (2008). ®akropHuii anani3z GpyHKIIOHYBaHHS KalliTajly ITiJIpHEMCTBA.
Exonomiynuti ananiz. 36ipnux nayxosux npayb TepHONiIbCbK020 HAYIOHANLHO20 eKOHOMIYHO20 YHIGepCUmMemy,

2 (18), 252-260.
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2. CrangapTu3alisi BUXiTHIUX OKa3HUKIB 3a (hOPMYIIOF0:
Zy=—o (4)

ne X; — cepenHe 3HaYeHHs ekoHOMiuHOTO HopMartuBy (H7, H8, H9 a6o H10); Sj— cepenne kBampartuuHe

BiIXUJIEHHS |-TO €EKOHOMIYHOTO HOPMATHBY.

3. IloOynoBa Touku-eTanoHy. ETanoHHI 3HaueHHS KOXKHOTO MOKa3HUKa (OPMYIOTh KOOPAMHATH
TOUYKH-ETAIIOHY.

VYci MOoKa3HWUKW TOAUISIOTECS HA IBa KJIACH: CTUMYJISTOPH Ta IecTUMyisitopd. o cTumymnsTopiB
BIJIHOCSATHCS ITOKA3HUKHU, SKI MO3MTUBHO CTHMYJIIOIOUC BIUIMBAIOTh Ha SIKICTh KPEIAUTHOrO MopTdero, a
JI0 JIECTUMYJIISITOPIB — MMOKA3HUKHU 3 TIPOTHIICKHOIO TI€I0.

Cepen TOKa3HHKIB-CTUMYJIITOPIB OOMPAIOTHCS MaKCHUMalIbHI 3HA4YeHHS, a cepel ITOKa3HHKIB-
JNECTUMYJIATOPIB —  MiHIManbHi. TakuM  dYmHOM, eTajoHOM Oyme  BBaxkaTtucs Todka Po
3 koopaunaramu Z01, ..., Z0j, ..., Z0n, orpumana 3a ¢popmyiioro (5).

max Z;j — AJisl CTUMYJISITOPIiB

()

oy = {mmT Zij — AJisl [eCTUMYJISITOPIB

OCKibKM MOBa ¥iie TPO BUKOHAHHS HOPMATHBIB KPEIUTHOTO PU3HKY, TO IX 3HAYEHHS MAIOTh OyTH
HallMEHIINMH, TOOTO BCi HOKAa3HUKH, 110 BXOIATH JI0 CKJIay iHTErPaIbHOTO € AECTUMYJIATOPAMHU.

4. CriiBCTaBNICHHS 3Ha4€Hb XapaKTEPUCTUK 3 X €TaJJOHHUMH 3HAYCHHSIMHU.

Bincrans MiXk ToYKaMH-XapaKTEpPUCTUKAMHU JIS 1-TO POKY Ta TOYKOIO eTajoHy Po po3paxoByerbcs
3a hopmyuioro (6).

(6)

5. Po3paxyHOK 3Ha4eHb IHTETPAIBHOTO MOKAa3HWKA BHKOHAHHS HOPMATHBIB KPEIUTHOTO DPH3HKY
3a popmyuioro (10).

CiO
d; =1-C—0 @)
COZC_:O +20,, (8)
g2, ®

(10)

KomrmekcHa o1iHKa SKOCTiI KpeAUTHOTO MopTdernto OaHKy — 1ie CHHTETHYHA BEJIMYMHA 1 PiBHOII0OYA
BCiX IMOKa3HUKIB, 5IKi BUKOPUCTOBYIOTHCS AJIsl OTO OLIHKK. 3HAUEHHS 1HTETPajJbHOTO TIOKAa3HUKA Ma€ OyTH
sKoMora OJIMKYe JI0 OJMHUIN, TaKUM YHHOM HEY3TOJDKCHICTh MK 3HAYEHHSIMH XapaKTEepPUCTHUK Ta IX
eTAJIOHHIMH 3HAYECHHSMH MEHIIIE.
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BinmoBigHO 10 HaBeIEHOT METOMUKHU OYJIO pO3PaxOBAaHO IHTETPaNIbHI MMOKA3HUKH SIKOCTI KPEIUTHOTO
noptdemo [TAT « YKPCUBBAHK» npotsirom 2015-2018 pp. CkiranoBuMu noka3HUKaM# Oyl HOPMaTHBH
kpenutHoro pusuky H7-H10 3a BigmosiaHi poku. EneMenTH BUOIpKH 11t pO3paxyHKy MaTpHIli 300pakeHi
y Tabm. 2.

Taomms 2

EnemenTn BUOIpKH AJ151 pO3paxXyHKy MATPHUIli OUIHKHU IKOCTI KpeaMTHOro noptdeJis
AT «YKPCUBBAHK)» npotsirom 2015-2018 pp.

153 Tokasunk, % 2015 p. 2016 p. 2017 p. 2018 p.
Hopmatus MakcuMabsHOTO po3Mipy

1 | KXpeauTHOTO PU3UKY HA OJTHOTO 21,22 19,8 24,34 24,4
KOHTpareHTa

o | HopMaTHB BenMKuX KpenHTHIX 278,92 154,85 202,96 255,83
PH3HKIB
Hopmatus MakcuMaibHOTO po3Mipy

3 | KpeauTiB, rapaHTii Ta MOPYYUTEIILCTB, 2,79 2,82 2,96 4,04
HaJIaHUX OJIHOMY iHCainepy
Hopmatus MakcHMalbHOTO CyKYITHOTO

4 | po3Mipy KpeauTiB, TapaHTil Ta 6,87 5,62 5,54 7,84
MOPYYHUTENBCTB, HAAHKUX 1HCaliIepam

Tlucepeno: cknadeno 3a danumu -

BuxopucroByioun nani, HaBe/eHi B Ta0I. 1, chopMyeMO MATPHITIO CIIOCTEPEIKEHD.

21,22 27892 2,79 6,87
X= 198 154,85 2,82 5,62
2434 20296 2,96 5,54
24,40 255,83 4,04 7,84

OCKUIBKH 03HAaKW, BKIIOUCHI B MATPHUIIO CIOCTEPEKECHb, HEOMHOPINHI, TO HEOOXITHO BUKOHATH
Monepe/IHi NepeTBOPESHHSI IS CTaHAapTU3aiii o3Hak (Tabi. 3).

Tabmuis 3
CranpapTn3oBaHi 3HaAYeHHS MOKA3HUKIB AKOCTi KPeANTHOT0 NMOPT(heist
HAT «YKPCUBBAHK» npotsarom 2015-2018 pp.

No Cranpapru3oBana matpuus (Zij) ETanonne

n/3 2015 p. 2016 p. 2017 p. 2018 p. SHAYCHHS
H7 0,9456 0,8824 1,0847 1,0873 0,8824
HS 1,2500 0,6940 0,9096 1,1465 0,6940
H9 0,8850 0,8945 0,9389 1,2815 0,8850
H10 1,0622 0,8690 0,8566 1,2122 0,8566

lcepeno: cknadeno 3a danumu >*

L Ooiniitauii caiir AT YkpCu66ank (2020). I'onosna cmopinka <https://ukrsibbank.com> (2020, 6epesens, 14).
2 Odiniiinmii caiit Hanionansnoro Banxy Yipainu (2020). I'onosua cmopinka <https://bank.gov.ua> (2020, 6epesens, 14).
3 Oinitinnii caitr AT YrpCub6ank (2020). [oroena cmopinka <https://ukrsibbank.com> (2020, 6epesens, 14).
4 Odpiniiinmii caiit Hattionansnoro banky Vipainu (2020). onosna cmopinka <https://bank.gov.ua> (2020, Gepesens, 14).
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AHami3yroun maHi Tabn. 3, MOXHa 3pOOMTH BHCHOBOK, IO IMMOKa3HWKA HopMmaTuBiB H9 Ta H10 €
HaWO1IBIT HE3aMOBUTBHI. AKe MM OUTHITHI MOKa3HWK, THM BUIIUH KPEAUTHUN PU3UK, Ta HIDKUC AKICTH
noptdens. IIpoTIroM aHami30BaHOTO MEPIONy IMOKA3HUKU 30UIBIIYIOTHCS, IO O3HAYa€ 30UIBIICHHS
kpenutHOro pu3uKy AT « YKPCUBBAHK». OueBuano, mo nepiox 3 2015 mo 2016 pik cTaB nepeioMHUM
JUTst OAHKY, TIPO IO CBITIUTH 30UTBITICHHS 3HAYCHh HOPMATHBIB KPEAUTHOTO PU3UKY 3a JaHWi dac. CHTyaItis
noripmmiaca y 2017 p., o0 MOXJIMBO TMOSICHATH MPOSIBOM HEraTHBHUX HACTIAKIB (piHAHCOBOI KpPH3H.
30inblieHHs 3HaueHb HopMaTmBiB H7 Ta H8 cBigunth mnpo HeeeKTUBHY KpEAWUTHY MOJITUKY
[NAT «YKPCUBBAHKY momo HajlaHHs BETUKUX KPEIUTIB.

BuKOpHCTOBYIOUM 3ampONOHOBaHY HaMH KOHLENTYaJbHY MOJEIb TAaKCOHOMIYHOIO aHami3y
iIeHTH(IKOBAHO TAKCOHOMIYHI  KOeQiIlieHTH pPO3BUTKY Ui KOXXHOI TOYKH €TaJloHy OaHKa
IMAT «YKPCUBBAHK» 3 2015 no 2018 pp. (Tatdmn. 4)

Taonuus 4
TakcOHOMiYHI MOKA3ZHUKM AKOCTi KPEeAUTHOr O nmopTdeast
AT «YKPCUBBAHK)» npotsirom 2015-2018 pp.
Ne Po3paxyHok BiACTaHi 10 TOYKH €TATOHY
/ Moka3zHuk
13 2015 p. 2016 p. 2017 p. 2018 p.

HopmaTtus MakcUMalbHOTO

1 | po3aMipy KpeAUTHOTO PU3UKY 0,0633 0,0000 0,2023 0,2050
Ha OJTHOTO KOHTPareHTa

o | HopmatuB BenuKux KpeuTHiX 0,5560 0,0000 0,2156 0,4525
PU3HKIB
HopmaTtus MakcUMalbHOTO

3 | PO3MIPY Kpeauis, rapairiii ra 0,0000 0,0095 00539 | 0,3965
MOPYIUTEIHCTB. HATAHUX OJTHOMY ' ' ' '
iHCalepy
Hopmarue MakcuManbHOTo

4 | CYKYHHOTO pO3MIpY KpCAHTIB. 0,2056 0,0124 0,0000 0,3556
rapaHTiii Ta IOPy4UTEIbCTB. ' ' ' '
HaJaHWX iHCaliepam

5 | Cio (eBKJIiZIOBa BiJICTaHb) 0,91 0,15 0,69 1,19

6 | Di (TakcOHOMIYHHIA TOKa3HUK) 0,57 0,92 0,64 0,51

Lbicepeno: cknadeno asmopom

TakuMm YMHOM, MOXHA 3poOMTH BHUCHOBOK, 1o 2018 p. XapakTepu3yeTbcs HAUTIPIIMM CTaHOM
KPEIUTHOTO MOPTQENs, aike TAKCOHOMIYHHUN MOKAa3HUK PiBHS PO3BUTKY Ma€ y JaHOMY 3BITHOMY IEpioji
Haiimenme 3HavueHHs — 0,51. HaiiBuie 3HaueHHs] TaAKCOHOMIYHOTO TOKa3HUKa crocTepiranocs y 2016 p —
0,92. OTtpumani pe3yJNbTaTH NalOTh MOXKIWBICTH 3pOOWUTH BHUCHOBOK IPO T€, IO MMOKA3HUK TAKCOHOMIi
HOPMATHBIB KPEIUTHOTO PHU3UKY 3a aHATI30BaHWUU TIepioJ] Mae HEpPiBHOMIpHUE XapakTep, IO MOXeE
HEraTUBHO BifioOpa3uTucs Ha poOoTi OaHKY. B pe3ynpTari B MepCHeKTHBI Taka TEHIEHIIiS MOKE IPU3BECTH
no opymeHas putMmigHocTi pobotn ITAT «YKPCUBBAHK» 1 HEBimMmoBiAHOCTI pPO3BUTKY OKpPEMHX
KOMITOHEHTIB JisUIbHOCTI 3arajibHUM MOTpedaM OaHKYy.

TakuM unHOM, OYyJ0 OTPUMAaHO KOMIUIEKCHY OLIHKY BUKOHAaHHS OaHKOM HOPMAaTHBIB KPEAUTHOTO
PH3HKY, 3T1IHO YOTO MOKHA 3pOOUTH BUCHOBOK ITPO SIKICTh KPEAUTHOTO MOPTQEIIO NPOTArOM aHaIi30BaHOTO
nepiony. Pe3ynmpratn mpoBeAeHOT OIIHKK HaBEAEHO Ha pHuC. 4.

BiamoBigHo 10 AuHamiky, HaBeAeHOI Ha puc. 3.6, MOXHa 3pOOUTH BUCHOBOK, 10 came 2015 pik
XapakTepU3YEThCsl HAWKpallMM CTaHOM KPEIWUTHOrO IMOPTQENs, ajke TAaKCOHOMIYHHUN ITOKA3HUK PiBHS
PO3BHTKY Ma€ y JaHOMY 3BITHOMY Tepiofi HaiOimene 3HaueHHs — 0,92. Y maHoMmy 3BITHOMY Iepiomi
CIIOCTEPIraeThCs HaliMEHIIIe 3HAYCHHS! HOPMAaTHBIB MAKCUMAIILHOTO PO3MIipY KPEAUTHOTO PHU3UKY Ha OJTHOTO
koHtparenTa (19,8%), Benukux KpeauTHUX pusukiB (154,85%) Ta MakcHMMambHOTO CYKYIHOTO PO3MIpy
KpEeAWTiB, TAPaHTIH Ta MOPYYUTENHCTB, HAMAHUX iHcaiaepam (5,62%), Sknuit 0OMexye CyKyIHy CyMy BCiX
PHU3HUKIB IOJI0 IHCAHAEPIB 1 HIBEIIIOE€ MOKIIMBI 3arp0o3u 30EPEKESHHIO PETYJIATUBHOTO KamiTaily OaHKY.
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Puc. 4. 3HaveHHs iIHTErpajJbLHOT0 MOKAZHUKA IKOCTI KPeAUTHOT0 MOPTdesiro GaHKy
AT «YKPCUBBAHK» nporsirom 2015-2018 pp.

Licepeno: pospaxoseano asmopom

BucnoBku. TakuM 4MHOM, SIKICTh KPEIUTHOTO MOPTQENo 0aHKy, He3BaKAIOUX Ha JOTPUMaHHS BCiX
HOPMATHBIB, 3HH3WIIACH, IO CBIAYUTH MpPO MIJIBUIICHHS KPEIUTHOT'O PHU3HMKY, Ta HEOOXiAHICTH MOro
ITOAAITBINOI OIIHKY Ta MPOTHO3YBAHHS 3 METOIO PO3POOKH IPEBEHTUBHUX 3aXO0IIB, a CaMe:

3alpoOBa/PKEHHSI HOBHX BH[IB OAaHKIBCBKMX TMPOIYKTIB AN IOPHIMYHHAX OcCi0 Ta (PismuHmx ocibd
3 Opi€HTAIli€l0 Ha HAlIMEHII 3aXHUIIeHi BEPCTBH HAacEIeHHS;

CTBOPEHHSI IMPOTPaMH 3 KPESAUTYBAHHS ITiATPHEMILIB, SKi 0a)KalOTh CTBOPHUTH BJIACHY CIIPaBY;

IHAMBIAyaIbHUH miaXia mpu 300pi MpoOIeMHOT 3a00pTroOBaHOCTI;

pO3pOO0NIeHHsT MiHIMAIBHOTO TMEPEeNiKy HEOOXiAHMX ITOKYMEHTIB Uil OQOPMIICHHS KPEIUTy Ta
CKOpPOYCHHS Yacy OTPUMaHHs KPEIUTy.

Takox, MOXKHA CTBEPIKYBaTH, III0 MOJCIh aHANI3y KPEAUTHOI AiSUTBHOCTI OaHKY 3 BUKOPHUCTAHHIM
craggapty IDEF0 no3Bomsie dopmamizyBatd TOCTIIOBHICTH TMPOIECY aHANi3y 1 CIIOCTepiraTu
3a NPOMDKHMMH pe3yJibTaTaMU. BUKOpHCTaHHS 1aHOT MOAENI JO3BOJISE y3aralbHUTH PE3yJIbTaTu aHamizy,
chopMyBaTH KOMIUIEKCHY OIIHKY KPEIWTHOI IisIBHOCTI, IO JTO3BOJIIE OaHKaM iCTOTHO BIOPSAKYBATH,
TIOJTIMIIIATH Ta YIOCKOHAIUTH B3araji IpoIec aHaNi3y Ta OI[iHKHA KPEIUTHOI MisITEHOCTI OaHKY.
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RESEARCH METHODOLOGY OF ECONOMIC
EFFICIENCY OF LAND RESOURCES

The successful functioning of agricultural enterprise which uses land resources is achievable due
to the application of certain methodological support. Most of the methods of research of
economical use of land resources are based on general and frequently acceptable research
techniques that are not well adapted to the modern processes of the use of land. A methodology
for researching the economic efficiency of land use for agricultural enterprises has been
developed, which includes methodological principles, methods, and approaches. Taking into
account the above methodological aspects will make it possible to effectively implement the
process of land use, its improvement, competitiveness and economic growth in the current market
conditions, as well as environmental safety.

Keywords: research methodology, economic efficiency, agricultural enterprise, land resources,
methodological basis, methods, approaches, principles.

IlocTtanoBka mpo6Jsemu. JlochimkeHHs €eKOHOMIYHOT €()eKTUBHOCTI BUKOPHUCTAHHS 3€MEIbHHUX
pecypciB y CUIBCHKOTOCTIONAPCHKUX MIANPHEMCTBAX € MOCUTH CKJIQJHUM IPOIECOM, KUl moTpedye
BIJIMOBIJIHOTO  METOJIOJIOTIYHOTO  3a0e3rneueHHs.  METoNoNoris  JOCHIDKCHHS  €(pEeKTHBHOTO
€KOHOMIYHOTO  3EMJICKOPUCTYBAaHHS, SIKY BHKOPHCTOBYKOTb CBOTOJIHI  CiIbCHKOTOCIOJIAPCHKI
MiIMTPUEMCTBA B OCHOBHOMY 0a3yeTbcsl Ha 3araJIbHOHAYKOBUX Ta 3arallbHONMPUHHATHX MpUHAOMax
JNOCHI/DKeHHS, SKI 3HAa4HO TOHWXYIOTh e(eKTHBHICTh IX 3acTOCYBaHHS, a BIANOBIAHO 1
pe3yibTatuBHiCTE. Jl0o TOro 3, BOHM 30BCIM HE aJaliTOBaHi JIo Cy4aCHUX YMOB Ta MPOIIECiB
3eMJICKOPHUCTYBaHHS, TOMY pPO3pPOOJICHHS METOMOJOTiI IOCTiIKeHHS e()EeKTHBHOCTI BHUKOPHUCTAaHHS
3eMEeNIbHUX PECYPCiB, sika O IPYHTyBaach Ha CyYacHUX ITiAX0/IaX Ta BpaxoByBaja CrienuQiky MisTbHOCTI
CILCHKOTOCIIOIAPCHKOTO MiANMPUEMCTBA, & TAKOXK 0€3MeKy HABKOJIHUIIHBOTO CEPEOBHINA, € BaXKITHBUM
3aBJaHHSM, BUPIMIEHHS SKOTO Ma€ BEIWKe MPAKTUIHE 3HAYCHHS.

AHaJi3 ocTaHHIX A0CHiTzKeHb i myOJtikaniii. JlocimpKeHHs] MeTOI0I0Tii EKOHOMITHOT e(heKTHBHOCTI
BUKOPHUCTaHHS 3EMEJIBHUX PECYpCIB 3HAWIIA CBOE BiJOOpPaXKCHHS B MPAlSX TaKUX BITUU3HSHUX Ta
3apyOi»HUX HAYKOBIIIB, K A. C. boponina, B. . B’ton, A. C. I'anbunncekuii, B. B. 'opnauyk, O. L. I'yropos,
O. 1. [pe6or, n. C. 3aBaacekuid, O. II. Kupunenko, 1. B. Komxkanga, B. M. Muxaiinos,
I'. JI. Monactupcekuid, P. M. Ilanac, b. O. Cunopyk, O. M. ®iminenko, ®. [I. [lIBens ta iH. 30Kpema,
B. M. MuxaiiioB po3riisiae METO0NOTiIO K BYeHHs 11po Metoa’, O. I1. KupuneHko TpaKkTye METOI0MIOTIIO
AK HayKy IpO CTPYKTYpY, JIOTi4Hy OpraHi3aiiio, METOIH Ta 3aCO0H JisIIbHOCTIZ. Pe3ymbTaTh JOCIiKeHHs
3aCBIAUYIOTh, IO 3aCTOCOBAaHA METOOJIOTII EKOHOMIYHO €(EeKTUBHOTO 3EMIICKOPHUCTYBAHHS, CIIPHUSIE

! Muxaiinos, B. M., Ilonosa, JI. O., Uyiixo, JI. O., IIpsaako, O. M., Tapacos, 1. 1O. (2014). Memodonozis ma
opeanizayis Haykosux oocnioxcens. Xapkis: XJJYXT.

2 Kupuienxko, O. I1., Iucemennuii, B. B., Tkauyk, H. M. Ta in. (2012). Memoouxa ma opzanizayis naykoeux
Oocnidoicens. TepHomninb: EKOHOMIUHA HyMKa.
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MiBUIIEHHIO €(PEKTHBHOCTI Ta MOKPAIICHHIO SIKOCTI MiSUTBHOCTI CLIBCHKOTOCHONAPCHKOTO ITiIMPUEMCTBA.
Ie miaTBEepIKY€E aKTYaTbHICTD 1 JOMUIEHICT MTOATBIIION0 BUBYCHHS TAHOTO ITUTAHHS.

IlocranoBka 3aBaaHHs. MeTolo maHOI pOOOTH € OOTPYHTYBAHHS METOIOJIOTIl JTOCIIKEHHS
C€KOHOMIYHOT  e(EeKTHBHOCTI ~ BHKOPHCTaHHS  3€MENBHUX  pECypCiB  CIIbCHKOTOCIONAPCHKUMHU
MiATPHEMCTBAMHU.

Buxkiaa ocHOBHOro MaTepiay goc/izkenHs. YcrimHe QyHKIIOHYBaHHS CLIBCBKOTOCIOAAPCHKOT0
MiATNPUEMCTBA, SKE BUKOPHCTOBYE 3€MENbHI pecypcH, 3abe3nedyeThesl 3a JOINOMOTOI0 3acTOCYBaHHS
Cy4YacHOIT METOIOJIOT11 3eMJICKOPHUCTYBAHHS.

Y mHaykoBiil mitepatypi Metomoioris (rper. methodos — cmoci6 misHaHHS W logos — BUYEHHS)
TPAKTYEThCSI K KOHICNTYyaJIbHUH BHKJIAJ, METH, 3MICTy, METOIIB IOCIi/PKEHHS, sKi 3a0e3nedyroTh
OTPUMAHHS MAaKCHMAJbHO 00’€KTHBHOI, TOYHOI, CHCTEMATH30BaHOI iH(OPMAIlii PO MpolecH Ta sBHIIA’;
cucTeMa MEBHUX MPaBWi, NMPUHLMIIB 1 ONepamiid, 10 3aCTOCOBYIOTh y Tilh 4M iHINKA cdepi AisuIbHOCTI
(y Hay1i, O THIII, MACTEIITBI TOI_LIO)Z; KOHIICTITYJIbHAIA BUKJIAZ METH, 3MICTY 1 METOIB JTOCIIIKEHHS, Kl
3a6e31euyioTh OTPUMaHHs 00’ €KTHBHOI, TOUHOI, CHCTEMATH30BaHOI iH(OpPMAIii PO MpoIecH Ta ABHIIA’,
“¢pinocodcbke BUSHHS MPO METONM Ti3HAHHS 1 HEpEeTBOPEHHsI MIHCHOCTI, 3aCTOCYBaHHs TNPHHIUITIB
CBITOTIIAMY IO TIPOIECY TH3HAHHS i JYXOBHOI MisUILHOCTI”, SIKe IDYHTYEThCS HA 3aKOHAX JiaJeKTHKH’,
BusnaueHHst MeTomosioriuHoi OCHOBHM OyIb-SIKOTO HAyKOBOTO JOCHIMKECHHS € BHXIZHUM IYHKTOM
Ta pyHIaMEHTOM AJIsl JOCATHEHHS IOCTaBJICHHUX 3aBJaHb.

MeTom010Tis arpOeKOHOMIYHHUX JTOCIIKEHB — 1€ CHCTEMA MTPUHITUIIIB, ITOJI0KEHB, METOIIB 1 MOZEITeH
aHaii3zy abo MPOTHO3YBAaHHS PO3BHUTKY €KOHOMIYHHX IPOIECIiB 1 00’ EKTIB arpOIPOMHUCIOBOTO KOMILIEKCY,
CIIbCBKOTO TOCHOJApCTBA, CilbChKOi MicmeBocTi®. OTKe, METOMOJNOTis JOCTiUKEHHS eKOHOMidHOi
e(heKTHBHOCTI BUKOPHWCTAHHS 3EMENBHUX PECYpCIB BHU3HAYAE OCHOBHI 3acadu, Memoou, nioxoou ma
npunyunu Aoro 3aiicHenHs (puc. 1).

BaxnuBumu memodonoeiunumu 3acadamu, 5Ki, Ha Hally IyMKYy HEOOXiZHO BpaxoBYyBaTH MpHU
BH3HAYCHHI €KOHOMIYHOI €(EeKTHBHOCTI BUKOPHCTAHHSA 3e€MEIBHUX pPECYpPCiB CUTBCHKOTOCIIOAAPCHKUMHU
MiIIPHEMCTBAMH, €. BpaXyBaHHS TeorpadiqHOro po3TalryBaHHS CiIbCHKOTOCIIONAPCHKOTO ITiAMPHEMCTBA;
BpaxyBaHH: KJIIMaTHYHUX YMOB; IPOBEIEHHS arpoXiMiqHOTO OOCTEKEHHS 3€MENBHIX PECYPCiB; MPOBEICHHS
PEeKyJbTUBAIIl TPYHTIB; BUSBICHHS MOJMIIMBOCTEH ONTUMi3alii BUKOPUCTAHHS 3EMENBHUX PECypCiB;
BIIPOBA/KCHHS 3aX0/1iB OPraHIYHOT0 3eMJIepoOCTBa; 30a1aHCOBaHICTh BUKOPUCTAHHS 3€MEIBHUX PECYPCIiB;
BIJIy4EHHsI 3 000pOTy MiANPUEMCTBA MAJONPOAYKTUBHUX 1 JErpajloBaHuX 3€Mellb; IIOCUJICHHS Aep>KaBHOT
MOJIITUKH Ta KOHTPOJIIO LI010 BUKOPHUCTAHHS 3eMEJIbHUX PECYPCiB; BpaXyBaHHS COLiaJIbHUX aCHEKTIB Mpari
pobodoro mepcoHATy; 3acTOCYBaHHS BHCOKOC(DEKTUBHUX TEXHOJOTIYHMX TMIPOIECIB Ta TEXHOJOTII;
3aCTOCYBaHHS HOBITHBOI TEXHIKM; 3a0e3MeueHHs BUPOOHHIITBA SKICHOI 1 HATYpaJIbHOI MPOYKIIii; 0XOpOHa
HaBKOJIMIITHBOTO CEPEOBUILA.

Bpaxysanusa eeozpaghiunozo po3mauty8aHus CitbCbko2oCcnooapcvko2o nionpuemcmaea. Po3MimeHHs
CLIBCBHKOTO TOCIIOAAPCTBA BiIOYBAETHCS 3 YpaxyBaHHSAM BIUIMBY 0araThox (hakTopiB, IO SKUX HaJEKaTh:
KJIIMaT, SKICTh TPYHTIB, penbed MICIEBOCTi, CKJIaa 1 CTPYKTypa CITbCHKOTOCIIOAAPCHKHUX YTiMb,
BiJIaJICHICTh MICT Ta MPOMHCIOBUX LIEHTPIB, PO3BUTOK TPAHCIOPTY Ta TPAHCIOPTHUX HUISAXIB, 8 TAKOK
MDKHapoIHUM monin mpaui. Bume HaBeneHi ¢axtopun ¢(oOpMyOTh BiINOBIAHI YMOBH PO3BUTKY
CIJTbCHKOTOCIIOIAPCHKOTO  MIANPHEMCTBA Ta CHPHUSIOTH MOTIHOJIEHHIO CYCIIUIBHOTO TOJINY Iparli
B arpapHiii cepi BupoOHUITBA. ['eorpadiuHe po3TanryBaHHs ClIbCHKOTOCTIONAPCHKOTO ITAPUEMCTBA €
JIOCUTH BAXKJIMBOIO TIEPEITyMOBOIO JJIS 3aTyUYCHHS 1HO36MHUX IHBECTHUIIIN Ta ISl BIPOBAKEHHS HOBITHIX
MEPCTIEKTUBHUX TEXHOJIOTIH.

Bpaxyeannsa xnimamuunux ymos. BaxxnuBor yMOBOIO AJisi €pEKTHUBHOIO BUKOPUCTAHHS 3eMEIbHUX
pecypciB Ta (hopMyBaHHS BEJIMKOTO MOTEHIIIATY arpOIpPOMHCIIOBOI Taly3i € KIiMaTHYHI YMOBH, aJ’)K€ BOHU
JO3BOJISIIOT  OTPUMYBAaTH BHMCOKI BpOXKai CIIbCHKOTOCIIONAPCHKUX KYJBTYp, IPOTE 13 BpaxyBaHHSAM
cnenmdiku J03piBaHHSA caMOoi KyJIbTypH (Ma€eThCS Ha YBa3i CKJIal IPYHTY, TEMIIEpaTypa, BOJIOTiCTh, ONaIN Ta
iH. (hakTOpH, SIKi HEOOX1THI POCIIMHI Y TIEBHIN KUTBKOCTI AJIS SIKICHOTO JIO3PiBaHHs:).

HlIseup, ®@. [I. (2016). Memodonozis ma opaanizayis nayxosux docrioxcens. Pisne: HYBITI.
2T'yropos, O. L. (2017). Memooonozis ma opzanizayia naykoeux docrioxcens. Xapkis: XHAY.

3 Tanpunncekuii, A. C. (2010). Exonomiuna memodonozis. Kuis: AJIEJIb®.

4 dininenko, A. C. (2005). Ocrosu naykoeux docrioxcens. Kuis: AxaneMBHUIaB.

® Bopoaina, O. M. (2004). CucTeMHuii NiAXijl y Cy4aCHUX arpOEKOHOMIYHUX JNOCIIDKEHHAX. EXOHOMIKA |
npoerosyeanns, 4, 39-48.
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Ilposedenns azpoximiunoco obcmedicennss 3emenvuux pecypcie. EkoHoMiuHa e(heKTUBHICTD 3aJIEKHUTh
BiJl POJFOYOCTI IPYHTIB Ta JTOCTYMHOCTI €JIEMEHTIB >XUBJIECHHSA. He MOXIMBO OTpHMAaTH BHCOKI BpoOKai
HE BOJIOJIIFOYM iH(OpMaIliel0 Tpo cTaH 3eMenbHOi AinsgHkd. Came TOMy, MPOBEISHHS arpoXiMidHOTO
oOCTe)XeHHSI TPYHTIB — I (YHIAMEHT, Ha SKOMY OyIyeTbCs BCS CHCTEMa YAOOpEHHS Ta EKOHOMiKa
CLIBCBKOTOCHOAAPCHKOro miAnprueMcTBa. CBOEUYACHO MPOBEICHUN arpOXiMiuHUM aHai3 IPYHTY JO3BOJIUTH
pO3po0OUTH 30aTaHCOBAaHY CUCTEMY YKUBJICHHS POCIIHH Ta YHUKHYTH HETaTUBHUX HACIIIKIB.

IIposedenns pexyromusayii tpynmis. BaXTMBUM I EKOHOMIYHO €(DEKTUBHOTO 3eMJICKOPHCTYBaHHS
€ HE TUIbKU BJIOCKOHAJICHHS Ta OXOPOHA HAasBHUX 3€MENBbHUX PECYPCIB, alle i BIJJHOBJICHHS TOIIKO/KEHUX
3a paXyHOK TPOBEJCHHsS 3aXO/iB, OCHOBHA MeTa SKHUX TIOJSrae Yy MOENHAHHI 1 3acTOCyBaHHI
BHCOKOC(DEKTHBHHX TEXHOJOTIYHUX TMPOIECIB 1 TEXHOJNOTiH 3 BiHOBIEHHS POMIOYOCTI 3emii. Mu
MOTOKyeMOCh i3 nymkoro P. M. Ilamaca, skuwii BBakae, IO TIPOBEIACHHSI PI3HOMAHITHHX 3aXOMdiB
13 peKyJIbTHBAIll TPYHTIB JO3BOJUTH “‘HE JIMIIE YAaCTKOBE IIEPETBOPECHHS MPHUPOAHHX TEPUTOPIATLHUX
KOMIUIEKCIB, TIOPYIIEHWX IPOMHUCIOBICTIO, ajieé W CTBOPEHHS Ha iX Micli e OUThIN MPOXYyKTUBHHUX 1
palioHaJbHO OpPraHi30BaHHX EJEMEHTIB KYJIbTYpHHX, AHTPOIOTEHHUX JaHAIMA]TIB, MONIIMIICHHS YMOB
HABKOJIMIIHBOTO HPUPOHOTO CepeoBuIma™”,

Busenenns mooicnusocmeti onmumizayii GUKOPUCMAHMA 3eMENbHUX pecypcig. Jns eKOHOMIYHO
e(heKTHBHOTO 3eMJICKOPHCTYBAHHS BAXKJIIMBOIO € TaKa OpraHizamis BHPOOHWYOTO MPOIECY, MM dac sSKOi
3eMeNIbHI pecypcu OyayTh BHUKOPHUCTOBYBATHCH HaupalliOHANBHINIE, a iX IPOIYKTHUBHI BIACTUBOCTI
3a0e31euyBaTUMYTh HE TIIbKH YPOXKaWHICTb, aie i 30epesKeHHsT POIIOYOCTI I'PYHTIB.

Bnposaooicenns  3axoodie  opeaniunozo 3emnepobcmea. CilbCBKOTOCHOAAPCHKI  MiANPUEMCTBA
MMOTPeOyIOTh 3aCTOCYBAHHS y 3€MJICKOPHUCTYBaHHI 01070TiYHMX (haKTOPIB IMiABUINEHHS POIIOYOCTI IPYHTIB,
arpOTEXHOJIOTIYHUX 3aXOJiB 3aXUCTy POCIHMH, a TaKOX 3acCTOCYBaHHA KOMIUICKCY IHITUX 3aXOMdiB
(posmupeHHs BUpONTyBaHHS 6000BHX,

POCIMHHMX 3aJMIIKiB, THOIO, 3€JIeHUX J0OpHB, iH. OPTaHIYHUX BigXOIiB Ta CHUPUX MiHEpATbHUX
I0OpHB), sIKi 3a0€3M1euyIOTh HAaTypaJbHE Ta €KOJIOTiYHEe BUPOOHUITBO CIIBCHKOTOCIIONAPCHKOT MPOAYKIiT Ta
CHUPOBHHH.

36anancosanicme guxopucmanHs 3emenvhux pecypcie. Jns nocsirHeHHs e(peKTHBHOIO BUKOPUCTaHHS
3eMENIBHUX pPEeCypciB, HEOOXIMHO BpPaxOBYBaTH B3a€MO3B’S3KA 1 B3a€EMO3YMOBJICHOCTI TPHPOIHHUX
BJIACTUBOCTEH 3eMJIi, COIIaIbHO-CKOHOMIYHHX Ta EKOJIOTIYHUX YMHHHUKIB, SIKI Y CYKYITHOCTI 30a1aHCOBaHI 110
pecypcax i CKOOpJIUHOBAaHI 332 4aCOM 3aXO/IiB.

Bunyuenns 3 obopomy nionpuemcmea manonpooyKmusHux i 0e2pado8aHux 3emenb. EKOHOMIYHO
eeKTUBHE  BUKOPHUCTaHHSI  3eMJIi  Ma€  CHOPSIMOBYBaTHCHh  Ha PalliOHAIBHICTH  AisTBHOCTI
CLTBCHKOTOCIIOIAPCHKOTO MIAMPHEMCTBA, TOOTO HA TIEPEBEACHH] y KATETOpiio MPUPOTHIX KOPMOBUX YTi/Ib 1
3aJICHEHHSI HENPUAATHHUX JUI CLIBCHKOTOCHOAAPCHKOrO BHPOOHMITBA 1 €KOHOMIYHO HEMPHOYTKOBHX
3eMeJIbHUX PECcypCiB.

IHocunenns Oepoicasnoi nNoAiMuKy ma KOHMPOMO w000 GUKOPUCIAHHS 3EMENbHUX pecypcis.
3nifiCHEHHS AEP>KaBHOTO KOHTPOJIIO LIOAO0 BUKOPHCTAHHSAM Ta OXOPOHM 3€MEJb IOJISIrae y NOTPUMaHHI
3eMENIFHOT0 3aKOHOJIABCTBA, PAIliOHAIBHOTO W e(QEeKTHBHOIO BHUKOPUCTAaHHS 3EMENbHHX PEecypciB Ta
3a0e3MeYeHHi 1X OXOpOHHU, 30epekeHHI POAFOUOCTI TIPYHTIB, a TakoX 30epekeHHI HaBKOJIUIIHBOTO
MPUPOAHOTO CepeloBUIIA. TakoX OJHE i3 TOJIOBHHX 3aBAaHb JCPKABHOI 3€MENbHOI MOJITHKH IOJISATAE
y popMyBaHHi CTIHKOTO arpoeKOJIOTIYHOTO IMi/KY YKpaiHt sIK KpaiHu, 110 BUPOOIISIE SIKICHY Ta HATYPaJIbHY
CLITBCBKOTOCIIONIAPCEKY TPOJYKINIO 3a JOMOMOTOI0 IpHpono30epirarounx TexHomorii. Ilpore moTpi6HO
mam’siTaTd, Mo ‘HalieeKTUBHINIE BHpIMIEHHS NpoOJeMH TMOJNINIICHHS BUKOPHUCTAaHHS 3€Mellb
CLIBCHKOT'OCIIOIAPCHKOTO MPU3HAUCHHS HA HUHIITHHOMY €Talll HEMOXKJIMBE 0€3 BUBAXKEHOI ¥ IMOCIiIOBHOT
JlepsKaBHOT TIOMITHKHY Y 1l cepi’™?.

Bpaxyeanna coyianenux acnexmie mnpayi pobouoco nepcouany. Jas NOCATHEHHS HaWBUIINX
MTOKa3HUKIB MPOJYKTUBHOCTI Tpaii POOITHHUKIB CUTECHKOTOCTIOAAPCHKOTO IMiIPHUEMCTBA, IO 3aiiMaeThCs
BHKOPHCTAaHHSIM 3eMEIbHIX PECYPCiB, BAXIIMBUM € BpaxyBaHHS HE TUIBKH iXHBOI 3ap0OOITHOT TIIaTH, @ TAKOXK
BUHAropoj, OOHYCIB, COIaNBHOTO CTpaxyBaHHS, OC3MEKH JKUTTA Ta 370POB’s, 3aCTOCYBaHHS HOBITHBOT
TEXHIKH.

! Tanac, P. M. (2008). Payionanvue suxopucmanns ma oxopona semens. JIbpis: Hosuii CBiT.
2 Jlpe6or, O. 1., Bucouanceka, M. 1. (2016). KonuenTyansHi 3acangy 30a1aHCOBaHOIO BUKOPHCTAHHS 3€MEILHUX
PECYPCIB Y CITbCBKOMY TOCHOAAPCTBI. 36arancosane npupodoxkopucmysanns, 4, 131-137.
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3acmocysanns  6ucoxkoepexmusHux mexnono2iyHux npoyecie ma mexnonoeii. EdexTuBHe
BHKOPHCTAHHS 36MEIIbHUX PECYPCiB MOTpeOy€e 3aCTOCYBAaHHS IHHOBAIIMHKMX TEXHOJIOTIH, K1 TIepe10avdaroTh
MiHIMI3alli{0 TEXHIKO-TEXHOJIOTIYHOTO BIUIMBY Ha IPYHT IIiJ] 4ac Horo oOpobiTKy, IO MiABUIYE EKOHOMIYHY
e(eKTUBHICTh W EKOJIOTIYHICTh MPOIECY BUPOILYBAHHS CLIBCHKOTOCIONAPCHKUX KYJIBTYpP, CYTTEBE
3MCHIIICHHS PIBHSA BHUTpPAT IajquBa, MOOpWB, 3aco0iB 3aXUCTy POCIHH, CKOPOYCHHS BHUKOPHUCTAHHS
CLTBCHKOTOCIIONIAPCHKOI  TEXHIKM, 3POCTaHHSA BPOXKAMHOCTI, ONTHUMIi3allii CiBO3MiH, MOKpAIIECHHS CTaHy
MPUPOAHOTO CEPElOBUINA, BHKOPHCTaHHS MEpPEJOBMX TEXHOJIOTIH B arpaphii ramysi 3a0esmeuye
MPOTPECUBHUI PO3BUTOK CIIBCHKOTO TOCHOJAPCTBA, a TAKOX CIPHSE 3aTy4YeHHIO 1HBECTHLIN, 3MiITHEHHIO
€KOHOMIYHOI Ta TEXHOJIOTI4HOT O€3MeKH.

3acmocysanns nogimmnvoi mexuixu. CiTbChKOTOCTIONAPCHKI MM APUEMCTBA IS TOCSTHEHHSI BUCOKHX
MOKa3HMKIB €KOHOMIYHOT  e()eKTHBHOCTI 3eMJIEKOPUCTYBaHHS, a  TakoX  BUPOOHHUIITBa
KOHKYPEHTOCIIPOMOJKHOI TPOMYKINi SK 3a AKICTIO, TaK 1 I[IHOIO TOBHHHE BUKOPHCTOBYBAaTH Y CBOIH
TSITTEHOCT1 HOBITHIO TEXHIKY.

3abesneuenns supobruymea sxicroi i Hamyparbroi npodykyii. BUKOpUCTaHHS 3eMEIbHUX PecypcCiB
Mae BifOyBaTUCh 13 BpaXyBaHHSIM TaKUX YMOB, AKi 3a0e3neyaTb BUPOOHUIITBO BEJMKOI KIIBKOCTI AKiCHOT Ta
HaTypalbHOI MPOAYKINi, sKa BimoOpakaTUME BHUCOKI TIOKAa3HWKH EKOHOMIYHO  €(EeKTHBHOTO
3eMJIEKOPUCTYBaHHS.

Oxopona Haskoauwnbo20 cepedosuua. JiANbHICTh CIIBCHKOTOCIIOAAPCHKOro MiANPHEMCTBA Ma€
MIPOBOJIUTHCH HE TUTBKK Oe3mocepequbo vy chepi 3eMICKOPHUCTYBAHHS, ajle W BpaxoBYBaTH Oe3IeKy
HaBKOJIMITHHOTO CEPENOBHINA BiJ pPE3yJbTaTiB CBOIO BHPOOHUITBA (JOTPHUMAHHS CaHITAPHUX HOPM,
CBO€YAcCHa yTUIi3alis Ta nepepoOKa BiAXodiB, 30epekeHHsI Ta He 3a0pyJHEHHS JOBKIJLIA).

HocmimxeHnas Oyap-skoi chepd MisUTBHOCTI JIOAWMHH 3IHCHIOETHCSA 3a TOMOMOTOI0 BiIIOBITHOI
MeTOIuKU. MeToanKa AOCHIKeHHA € (IKCOBAHOIO CYKYIHICTIO NMPHUIOMIB MPAKTUYHOI AISUTBHOCTI, IO
IIPUBOIUTH IO 3a37alIerifh BH3HAUEHOTO pesyisraTy’. @. JI. IlIBenh TpakTye METONMKY BUEHHAM IIPO
0COBIMBOCTI 3aCTOCYBAHHS OKPEMOTO METOIy 4M cHCTeMH MeToxiB®. Merox (rpem. methodos — croci6
Mi3HAHHA) BBAKAETHCS CIIOCOOOM, IIISIXOM Mi3HAHHS Ta MPAKTUYHOI'O MEPETBOPEHHS peajbHOI HificHOCTI,
CcHCTeMa TIPHIfOMIB Ta MPHUHIIKIIIB, 10 PEryIIOI0Th IPAKTUYHY Ta Mi3HABAIbHY IisUTbHICTb JIHOCH’.

Y mpoueci JOCHiKEHHS €KOHOMIYHOi €(QEeKTHBHOCTI BHKOPHCTAaHHS 3€MEIbHHX pecypciB
y CLIBCHKOTOCIIOIAPCHKUX IMiAIPUEMCTBAX 3aCTOCOBYIOTHCA SIK 3d2AIbHI TaK 1 MemoouuHi Memoou, 30Kpema,
JUAJIEKTUYHUIA METOJI, TEOPETUYHE y3arallbHeHHs, CHCTEMaTH3allisl, aHali3, ACAYKIlis, CUHTE3, 1HAYKIIif,
aOCTpakKIlisi, aHajoris, MOPIBHIHHS, IETaNi3allis, BITHOCHI BEIWYNHH, PSSO IUHAMIKH, TPYITyBaHHS,
KOPEJSIIHHUA aHai3, CTaTHCTUKO-CKOHOMIYHUH, €KOHOMIKO-MAaTeMAaTUYHHIA, COLIOJIOTIYHE OIMMUTYBAHHS,
EKCTIIEPTHUX OLIHOK, TpadiuHmii, MOHOTpadiuHUH, iICTOPUIHUI, JTOTIYHHH.

OpHUM 13 BXXJIMBUX Y3arajbHIOBAJIbHUX HAyKOBHX METOMIB, SIKUM KOPHCTYIOTbCS EKOHOMICTH,
JOCITIKYIOUM  3aKOHOMIPHOCTI  COIIAIbHO-CKOHOMIUHOT cucTeMu abo 11 OKpeMuX eJIEeMEHTIB, €
Oianekmuunuii  memoo®. JlaHuii MeTOJ BHKOPHCTOBYEThCS IS BH3HAYEHHS B3a€MO3B’S3KYy Ta
B32€MO3AJIEIKHOCTI M)XK €KOHOMIYHUMH SIBHIIAMH 1 MPOIECAMH, SIKi € XapaKTepHUMH st e(eKTHBHOCTI
BHKOPHCTAaHHS 3E€MENbHHUX DECypCiB, y pe3ysbTaTi IXHBOTO O€3MepepBHOTO DPO3BHTKY Ta 3MiH, SKi
BifOyBatoThCcs. Buile HaBeneHHi MeToll 03BOJSIE COPMYBATH CHCTEMY TOKa3HUKIB Ta Pi3HI BapiaHTH
OLIIHKM €KOHOMiI4HOI e()eKTUBHOCTI 3€MJIEKOPUCTYBaHHSI.

3a JONOMOTOI0 Memody MeopemuyHo20 y3aeanibHeHHs: 30IMCHIOETbCS AOCIHIIKEHHS HalpalioBaHb
BYCHUX Y Taly3i eKOHOMIYHOT €()eKTHBHOCTI Ta YTOUHEHHS] OCHOBHHX ITOHSATH, 5IKi TIOB’513aH] 13 e()eKTHBHUM
BHUKOPUCTAaHHIM 3€MEJIbHUM PECYPCiB CIIILCHKOTOCTIOAAPCHKUMHE IMiANPHEMCTBAMHU.

J1st BiopsiAKYBaHHsI TEOPETUYHMX ACTIEKTIB, NOHATH, OIJISIIIB Ta [yMOK JOCHIJHUKIB HA €EKOHOMIUHY
e(heKTHBHICTH BUKOPUCTAHHS 3€METBHUX PECYPCIB 3aCTOCOBYETHCS MemMo0 CUCNeMamu3ayil.

Memoou ananizy ma 0edyxyii BAKOPUCTOBYIOTh P BUBYCHHI OCHOBHMX CKOHOMIYHUX IMOKA3HUKIB
rOCHOAAPCHKOI JiSUIBHOCTI arponpOMHUCIIOBHX MiANPUEMCTB, OCKUIBKH KOXEH 3 HUX BpPaxoBYIOTh IpHU
BH3HA4YeHHI e()eKTHBHOCTI BUKOPHCTAaHHS 3eMEIbHIX PECypcCiB, IO A03BOJISIE 3pOOUTH MTPABHIBHI BHCHOBKH
po eeKTUBHICTh HA OCHOBI BUBYEHHS €JIEMEHTIB KOXKHOTO MTOKa3HUKA OKPEMO.

!, Muxaiinos, B. M., ITonoga, JI. O., Uyiiko, JI. O., Ipsaxo, O. M., Tapacos, L. 0. (2014). Memodonozis ma
opeanizayis Haykosux oocnioxcens. Xapkis: XJJYXT.

2 [Iseus, @. J1. (2016). Memoodonozis ma opzanizayis naykosux docrioxcens. Pisne: HYBIIL.

3 Kupunenxko, O. IL., ITucemennuii, B. B., Tkauyk, H. M. Ta in. (2012). Memoouxa ma opzanizayis HayKoeux
Oocnidoicens. TepHominb: EKOHOMIUHA AyMKa.

4 Komkanpa, 1. B. (2012). 3emenvui sionocunu 6 azpapromy cexmopi exonomixu Yxpainu. Xapkis: I'pud.
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O0’enHaHHs BHIIC HABEJCHUX IOKAa3HUKIB [l BH3HAYEHHS 3arajibHOi €KOHOMIYHOi €(eKTHBHOCTI
BiIOYBa€THCH 3a JOTIOMOTO0 Memodi8 cunmesy ma iHOyKyii, SIKi TOKa3ylTh TepexiJl BiJl OKpeMOT0o YHHHHKA
JI0 y3arajJbHEeHHS.

3a 701IoMOT 010 Memody abcmpakyii BiTOyBa€THCS 30CepEKEHHS TUTPKU Ha BHKOPUCTAHHI 36METBHIX
pecypciB, 0e3 ypaxyBaHHS HECYTTEBUX BJIACTHBOCTEH, PHC Ta iHIIUX (aKTOPIB.

Memoo ananoeii 3acTOCOBYETBCSI IPH BUBYEHHI CYTHOCTI €KOHOMIUHOI e()eKTUBHOCTI 1 OB’ s3aHMX
i3 HEI0 TIOHATH, & TAKOXX MPH BHECEHHI MPOIO3UWIIH IIOM0 BIOCKOHAJIEHHS EKOHOMIYHOI MEXaHi3My
BHKOPHCTaHHS 3€MEIIEHUX PECYPCIB Y CLIBCHKOTOCTIONAPCHKUX ITiITPUEMCTBAX.

JI71s1 OITIHKY ITOKa3HUKIB €(eKTUBHOCTI BUKOPHCTAHHS 3eMEILHUX PECYPCiB BHKOPHUCTOBYETHCS MEMOO
nopigHanHa (31CTaBICHHS TOKa3HUKIB 32 IIEBHUHU MEPioJ yacy), oemanizayii (pO3MO/iN 3aralIbHUX 1 3BEICHUX
MMOKA3HUKIB Ha 1X CKJIaJ0Bi). BiOHOCHI éenuyunu ma psiou OUHAMIKU 3aCTOCOBYIOTHCS JUIS aHAJi3y YMOB Ta
3aX0/liB 3 BUKOPHCTaHHS 3€MEIIbHUX PECYPCIB.

Memoo epynysanHs 3AIACHIOETHCS IUIAXOM OO €JHAHHS EKOHOMIYHHMX IIOKa3HHKIB Yy IpyIu
3a MEBHUMH CIIUJIFHUMH O3HAKaMH JUIS BUSIBIIEHHS MK HHMH B3a€MO3B’SI3KiB, BUKOPHUCTOBYETHCS IS
BH3HAYEHHS THIIOBUX arpONpPOMUCIOBHX MIANMPHEMCTB Ta MOPIBHAHHS MOKA3HUKIB OIIHKA €KOHOMIYHOI
e(eKTHUBHOCTI BUKOPHCTaHHS 3eMeNIbHUX PECYPCiB IIMMH ITi JIPUEMCTBAMH.

Kopenayiiinuii ananiz BUKOPUCTOBYIOTh JUIS BCTAHOBJICHHS B3a€EMO3AJICKHOCTI MiX crienuiyHUMH
MMOKa3HUKaMHU  €KOHOMIYHOi  e(eKTHBHOCTI Ta  pe3yJbTaTUBHUMH  TNOKA3HUKAMHU  JisUTBHOCTI
CLITBCBKOTOCITOIAPCHKOTO i IITPHEMCTBA.

st aHamizy CTPYKTYpPHHX 3MiH y BUKOPHCTAHHI 3€MEIBHUX PEeCcypciB, a TaKoXK e(EeKTHBHOCTI iX
BHUKOPHUCTaHHS 3aCTOCOBYIOTb CIHAMUCTIUKO-eKOHOMIYHUL Memo0, 715l BABUCHHS MAaCOBHX SIBHII 1 TPOLIECIB.

Exonomixo-mamemamuynuii Memood IO3BOIISE IMIUPOKO BHUKOPHUCTOBYBATH NMPUAOMH MAaTEeMaTUYHOI
CTaTHCTUKH /I BU3HAYCHHS THUITY 3MIiHU SIBHII €KOHOMIYHOI €()eKTUBHOCTI Ta JIOCTOBIPHOCTI OTPUMaHHX
CePEeIHIX BEJTMYNH CKOHOMITHHUX ITOKAa3HHKIB.

Junst 300py AaHUX B YCHOMY YM IHCHMOBOMY BapiaHTi, 3a Halepes CKIaJeHUMU MUTAHHSIMH TMpPU
AQHKETYyBaHHI MpPAaLiBHUKIB CLIBCHKOTOCIONAPCHKOTO IiANPUEMCTBA BUKOPHCTOBYETBCS —COYION02IUHE
ONUMYBAHHSL.

Memoo excnepmmux oyiHOK Aa€ MOMXIIMBICTD 3aJIyYUTH BUCOKOKBaTI(PIKOBaHMX HE3AICKHUX (PaxiBIiB
JUTSE OTPUMaHHSI BUCHOBKIB IOJI0 OIiIHKA €KOHOMIYHUX SBHIIY 1 3B’SI3KiB, BATOMOCTI 3araJIbHAX 1 YaCTKOBUX
MTOKa3HUKIB €eKOHOMIYHOT €)eKTUBHOCTI BUKOPUCTAHHS 3€MEITLHUX PECYPCIB.

BinoOpaskeHHs JaHUX JOCIIKEHHSI Y BUMJISI TaOJMUIlh Ta PUCYHKIB JJIs 3pO3yMUIOCTI T4 HAOYHOCTI
BiJIOYBAETHCS 3aBMSKY 2pAPiuHOMY MemOoOy.

Monozpagiunuii memood 3acTOCOBYIOTh AJIsl TOTTUOJICHOTO0 BHBYCHHS Oprasizaiii, PO3BUTKY Ta
BJIOCKOHAJICHHSI BUKOPHUCTaHHS 3eMEIIbHUX PECYPCIB OKPEMHUX arpOMpPOMUCIOBHX i ATPHEMCTB.

Icmopuunuii ma noeiynuti Memoou BUKOPUCTOBYIOTH JJIS BU3HAYCHHS aKTyaJdbHOCTI MpoOJIeMHU Ta
YIOCKOHAJICHHSI €KOHOMIYHOTO MEXaHi3My BHUKOPHCTaHHS 3€MENbHHX PECypCiB CLIBCBKOTOCHOIAPCHKUX
i ATPHEMCTB.

OxkpiM METO/IiB, BAXKJIMBE 3HAYCHHS Y METOJI0JIOTI IOCITI/PKEHHS MatoTh migxoan. [1ixin TpakTyeThcs
SIK CYKYIIHICTh CIOCO0iB, TPUHOMIB pO3IIISAY 4YOro-HeOyb, BIUIMBY Ha KOTO, IO-HEOYIb, CTaBIIEHHS
710 KOT0, 4oro-HeOy s’

Ha namn nmorssii OCHOBHUM nidxo0amu MI0A0 €KOHOMIYHOT e(DeKTUBHOCTI BUKOPUCTAHHS 3eMEJIbHUX
pecypciB € CUCTEeMHH, KOMIJICKCHUH, CHHEPTIYHNHN, 1HHOBAaLlIHHUM, iepapXiyHui, perioHaIbHO-LITICHUH,
ryMaHiCTHYHHH.

Cucmemnutl nioxio ToNsATaE y 3BEJACHHI PI3HUX IMOKa3HUKIB €KOHOMIYHOI €(pEeKTHBHOCTI 1O OJHiel
3arajbHOI CHUCTEMH 3 BPaxXyBaHHSM B3a€MO3B’S3KiB MK HHMH Ta BIUINBY pPI3HOMaHITHHX (aKTOpPIiB
(CKOHOMIYHHUX, CKOJIOTIYHMUX, KIIMATHMYHHUX, COLIAJbHUX, TEXHIYHUX, IOJIITUYHHUX, MPABOBUX Ta 1iH.)
Ha MpoIec BAKOPUCTaHHS 3eMeTIbHUX pecypciB. OTprMaHMii TPOSKTHHI pe3yIbTaT BAKOPUCTOBYETHCS, 100
IiIBUILUATH SKICTh BUPIIICHHS OJHOTO 200 JICKIIBKOX OCHOBHHX 3aBJ/IaHb.

Jns  peamizamii CHCTEMHOTO TIJAXOAY JIO JOCIHIPKEHHS 3€MENIbHO-PECYPCHOTO  IOTEHIay
000B’SI3KOBUM € 3aCTOCYBAHHS KOMNJIEKCHO20 Ni0Xody, SIKAH ITO3BOJSE YCECTOPOHHBO BPaxXyBaTH BCi
€JIEMEHTH Ta MPOLECH MOB’s3aHI 3 BUKOPUCTAHHSIM ClILCHKOTOCTIOAAPCHKUMH IMiAIPHEMCTBAMHU 3EMJIi
Ha Bcix 11 eramax. KomIwiekcHW#l minxin BUMarae 3acTOCYyBaHHS “HPUHIMIY JiaMaHTy” 1O peaizarii

1 3aBagcekuit, M. C., Ocosebka, T. B., FOmkesny, O. O. (2006). Exonomiunuii croenuk. Kuis: Korgop.
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MOCTaBJICHUX 3aBIaHb, IO MOJISATA€ B AOCHIIKCHHI Pi3HUX TpaHel SKOHOMIYHOTO PO3BUTKY 3E€MEIbHUX
PECYPCiB 3 Pi3HHX TOYOK 30pY Ta KOHIENTYaIbHHUX 3Pi3iB PO3BUTKY arpapHOi raiysi i CUIbCEKHX TePUTOPIi,
3aranoM. Tak, JOCITIKEHHS MOJEpHi3alii arpapHoi ramy3i 000B’SI3KOBO Ma€ BPaxOBYBAaTH KOMIIOHEHTH
TIPUPOTHOTO CEPEIOBHUINA, SKOJOTIUHI ACTIEKTH PO3BHUTKY, MOKIMBOCTI COITIAIBHOTO PO3BUTKY CITHCHKHX
TEPUTOPIH, OCKLIBKM €KOHOMIYHA CKJIaJJ0Ba 3arajJbHOCHCTEMHOIO PO3BUTKY 3€MEIIbHUX PECYpCIB JIHUIIC
B IOEJHAHHI 3 iHIIMMHM BHJAMH WOTO PO3BUTKY CIPOMOXKHA 3a0e3MeunTd  30anaHCOBaHICTh
3eMJIEKOPHUCTYBAHHS .

Cunepeitinuil nioxio B arpapHii cdepi 3aCTOCOBYIOTH AJISl TOCTIUKEHHS Ta BUBUEHHS BCIX aCIEKTiB
€KOHOMIYHOT'0 BUKOPUCTAHHS 36MEJIbHUX PECypPCiB, PO3TIIAAI0YH HOTO 3T1IHO 13 3aKOHOM CHHEPTi1, 32 SKUM
“OyIp-sika CHCTEMA Ma€ TaKuid HaOip pecypciB, 3a SKOTo i MOTEHITial 3aBXau 0y 1e 60 3HAYHO OUIBITUM Bif
IIPOCTOi CyMH TIOTEHIIialiB PECYPCiB, IO JI0 Hel BXOAATh, a00 iCTOTHO MEHIINM ™2,

KoHKYpeHTOCIPOMOXKHICTD CLIBCHKOTOCTIONAPCHKOI0 MiJNPUEMCTBA HA Cy4acCHOMY DPHUHKY MOXKHA
3a0€3MeYUTH BUKOPUCTOBYIOUN iHHOGAYIlIHUL NiOXi0, SIKUH MOJIATae y MOIIYKY Ta 3aCTOCYBaHHI HOBITHBOT
MOJICPHI30BaHOI TEXHIKM Ta HOY-Xay, IOJO0 IPOIIECiB BHKOPHUCTAHHS 3eMEIBHUX PECYpCiB Ta Oe3MeKu
HABKOJIMIITHHOTO CEPEIOBUIIA.

lepapxiunuii nioxi0 BUKOPUCTOBYIOTH JUISl PO3BIIOBaHHS CTEPEOTUITHUX MOTJISAIB, SKi CKJIATUCH
HA MPOT31 MEBHOro 4Yacy ULIOAO PO3BHTKY CHCTEMH BHKOPDHCTaHHS 3EMENBHHX  pecypciB
CLIBCHKOTOCHOAAPCHKUMU M1 IIPUEMCTBAMH.

Pezionanvno-yinicnuii nioxio 3yMOBJIOE B3a€EMO3AIECKHICTh MiX COIIQIBHOIO, CKOJIOTIYHOIO Ta
€KOHOMIYHOIO CHCTEMaMH MIOAO0 €(PEeKTHMBHOTO 3eMJIEKOPHUCTYBAHHS B CLIBCHKOTOCHIOIAPCHKIA Tamy3i.
Maetbcss Ha yBa3i (OpMyBaHHS BIHOCHH WIOJO €KOJIOTiYHOI OEe3leKM Ta OXOPOHU HABKOJHMIITHBOTO
CepeloBHILA Y MPOLeci BUKOPUCTAHHA MiAPUEMCTBAMH 3€MEJIbHUX PECYPCiB.

T'ymanicmuunuii nioxio OOIPYHTOBY€ HEOOXiOHICTh BHOKPEMIICHHS JIIOJUHU SIK LEHTPaJIbHOTO
eleMeHTa OyIop-AKOi opraHizamii Ta 3a0e3ledYeHHS COIlIAIbHOTO PO3BUTKY 3€MIICKOPHUCTYBAHHS
Ha MiAnpreMCTBI (TIABHUINEHHS PIBHA 3alHATOCTI 1 O€3MeKH XHUTTA JIOAeH, CKOPOYEHHS TPHUBAJIOCTI
pobodoro THkHS Oe3 3MEHILIeHHs 3ap0o0iTHOT IIaTH, JiKBifamis BaXKKoi Gi3HuHOI Iparti Ta iH.)

OfHI€0 3 BOXKIMBUX CKJIAIOBUX METOJUKU €PEKTUBHOCTI BUKOPUCTAHHS 3EMEIbHHX PECypCiB €
npuniuny. [Ipunnun (Big nat. principium — 0CHOBa, IOYATOK) — 1€ TOJIOBHE BUXI1/IHE MOJIOKEHHS HAYKOBOT
Teopii, 110 BUCTYTIAE SK TIepIle i HallabcTpaKTHile BU3HAYCHHS i/1e1 K mo4aTkoBoi popMu cucTeMaru3aitii
3HAHB".

[MpuHIMIAME €KOHOMIYHO e()EeKTHBHOCTI HA3WUBAIOTh “‘TEOPETHYHI Yy3arajJbHEHHS, L0 MICTATh
JIOTTYIIIEHHS, YCEPEIHCHHS, SIKI BiJI0Opa)KaroTh MEBHI TEHACHIIIT PO3BUTKY €KOHOMIYHOT cucremu™ .

Jlo OCHOBHUX npuHyuni¢ eKOHOMIYHOT €(DEKTUBHOCTI BUKOPUCTaHHS 3eMEJIbHUX PECYpCiB HAJIEKATh:

— NPUHYUN y3aeaibHeHHs Tiependadae po3risi]] CHCTEMH BUKOPUCTaHHS 3eMEJIbHUX PECYPCIB B LIJIOMY,
TaKUM YMHOM KO>KHA KaTeropis 3eMJIEKOPUCTYBaHHs OyJie MOBHICTIO OXOIUIEHA, 1 EKOHOMIYHO 3pOCTaTUME;

— npunyun exonozizayii 0a3yeTbcs Ha €KOJIOTiuHIA Oe3meni Ta piBHOBA3l BCIX MpOLECIB, SKi
BiJIOYBAIOThLCS Y IPUPO/II, TS TOCATHEHHS MIITHOT €KOHOMIKH;

— npunyun cucmemamu3zayii 3a0e3nevye €IHICTh KOMIIOHEHTIB CUCTEMHU e¢(eKTUBHOT'O BUKOPHCTAHHS
3eMEJIbHUX PECyPCIB i CepeIOBUIIA, B AIKOMY BOHH 3HAXOJIAThCS;

— NPUHYUN 30HATLHOCMI, IO 3YMOBJIOETHCSI BPaXyBaHHSM MPUPOJHUX Ta EKOHOMIYHHX YMOB 30HH,
paiioHy, TOCIo/IlapcTBa CUTBCHKOTO MiAIPHEMCTBA;

— npunyun pienonpasrHocmi 3a0e3ledye piBHI MpaBa BJIIACHOCTI W TOCHOMAPIOBAHHS 3€MEITEHUMU
pecypcaMu rpoMajsTHaM, IOPUINYHUM 0co0aM, TEPUTOPiaTbHUM TPOMAIaM;

—  npuHYyun Yinko8020 NpU3HAYeHHsT TPYHTYEThCS HA BUKOPHUCTaHHI 3EMENBHUX pecypciB
y BIATIOBIAHOCTI 31 BCTAHOBIIEHOIO IIIII0 Ta Ma€ Ba)JIMBE 3HAYEHHS JUIA €KOHOMIYHOI e()eKTHBHOCTI
3eMJICKOPUCTYBaHHSI,

! Cunopyx, B. O. (2017). MeTo0/10TiuHi MiAXO/IH JI0 OLiHKH €KOHOMIYHOT e()eKTUBHOCTI CillbChKOTOCIIOAaPCHKOTO
3eMJIEKOPUCTYBaHHS. Exonomiynuti duckype, 2, 172-180.

2 Monactupcekuii, I'. JI. (2008). Teopisa opeanizayii: Hap4anbsHuii nociouuk. Kuis: 3Hanus.

3 T'yropos, O. L. (2017). Memooonozis ma opzanizayia naykoeux docrioxcens. Xapkis: XHAY.

4 B’ron, B. T, Cemukin, O. M. (2003). 3aKOHOMIPHOCTi Ta HAYKOBi NPUHLIMIIK PO3BUTKY PaLliOHAILHOTO
3eMJICKOPUCTYBAHHS. 3emie6nopsaonuil sichux, 4, 4-9.

5 Topnauyk, B. B. (1996). Exonozo-exonomiuni npobnemu payionanshozo semiekopucmyeéanns 3axionoi Yxpainu.
JIBiB: DeHikc.
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— NPUHYUN 3aKOHHOCMI TIONISTAE B TOMY, IIO 3eMeJIbHI PecypcH NOBUHHI BUKOPHCTOBYBATHUCS 3TiIHO
13 BUMOTaMH{ YHHHOT'O 3aKOHOJIAaBCTBA HE3AJIC)KHO B (POPM BIACHOCTI H TOCIIOIapIOBAHHS;

— NPUHYUN HOPMAMUBHO20 3a0e3nevenHss PEeali3yeThCs uepe3 CYKYIMHICTh 3aKOHOIABUMX AaKTIB 1
HOPMATHBHHUX JOKYMEHTIB, IIIO CIIPSMOBaHI Ha CTBOPEHHS €KOHOMITHO €(DEKTHBHOI CHCTEMH BUKOPHUCTAHHS
3eMeIbHIX PecypCiB;

—  npunyun niamuocmi Tependavae CIriaTy 3eMeNbHOro TOoAaTtKy a0o OpeHAHOl IuiaTh
32 BUKOPHCTAHHS 3EMENIbHUX pEecypciB, BHXOJSMYM 13 POIIOBOI OI[IHKK 3€Mellb 1 pO3TallyBaHHS
BHUKOPUCTOBYBaHOI 36MeNbHOI JiJISTHKH;

— NpuHYUn NPOeKmHo20 3abe3neueHHs Tependadae peanizalilo MpaBa BJIACHOCTI Ha 3eMII0 abo
KOPHUCTYBaHHS HEIO HAa OCHOBI BIIMTOBITHOT 3€MJICBIIOPSTHOT TOKYMEHTAITii (IPOEKTH BiIBEICHHS 36MEIbHOT
TJISTHKH, CXeMH, po00Ui MPOEKTH TOIIO);

— npuHyun 8ionosioHocmi 3yMOBIIOE HEOOXiJTHICTP OPTaHIiYHOI BiJMOBIIHOCTI BHKOPHUCTAHHS
3eMENIbHUX PECYPCIB COMIAIbHO-eKOHOMIYHNM i JyXOBHUM IOTpeOaM CYCITIILCTBA;

— NPUHYUN eKOHOMIYHO20 CMUMYII08aHHs Tiependadac HaJlaHHs TOJATKOBHX 1 KPEOUTHUX IJIbT
rpoMangsgHaM Ta IOPHANYHAM oco0aM, sKi 3IIHCHIOIOTH 3a BJacHI KOINTH 3aXxOoAu, IepeadadeHi
3arajJbHOAEPKABHUMU 1 pErioHaATbHUMHU TPOrpaMaMd LIOAO0 BHUKOPUCTAHHS Ta OXOPOHH 3EMENIbHUX
pecypcis;

— npunyun GionogidarvHocmi Tependavyae LUBUIBHY, aIMiHICTpaTHBHY a00 KpHMiHAJIBHY
BiJTNIOBIAaJIbHICTh 32 MOPYLICHHS 3E€MENBHOI0 3aKOHOAABCTBA Ta IPAaBUI BHKOPHCTAHHS 3EMENIbHUX
pecypcis;

— NPUHYUN 0ePHCABHO20 PecyNio8aHHsi TPYHTYEThCS Ha BEJCHHI MOMITHKY, O CIPSIMOBaHA HA 3aXUCT
BITYM3HSHUX TOBAapOBHPOOHHKIB, BCTAHOBIIIOE BAXJIMBI MapaMeTpH KyMiBIi-IPOAaxy 3eMJi, ii OpeH.Iu,
3a0e3medye MUTbroBe KPEeAUTYBAHHS, JOTAIlii, CTpaxXyBaHHS PU3UKIB HA BUTAJOK CTHXIi Ta iH.;

— npunyun ougepenyiayii monsrae B qudepeHITIHOBAHOMY BUKOPHUCTAHHI CXHUJIOBHX, €POJIOBAHUX 1
MaJOMPOAYKTUBHUX, TEXHOTEHHO 3a0pyIHEHHX, 3POIIYBAHWX W OCYIIyBaHWX 3€MeNb 3 OPTaHOTEHHHMHU
IPyHTaMH, a TakoX JAU(QEepeHLiIHOBAaHOMY PO3MIILEHHI MOCIBiB CIIBCHKOTOCIOAAPCHKUX KYJIBTYP
B 3QJIC)KHOCTI BiJI IKOCTi TPYHTOBOTO ITOKPUBY, peNbedy, piBHS 3BOJIOKECHOCTI IPYHTIB Ta 1H.;

— MopanvHo-emuyHuli npunyun nepeadadae 30epiraTd BCi NPUPOAHI BIACTUBOCTI 3€MEJIBHUX
pecypciB, 3MEHIITYBaTH YaCTKy BHECEHHS TepOili/IiB, IECTUIM/IIB, YIIUILHEHHS IPYHTY, 3HWKYBaTH PiBEHb
HOT0 3a0pyIHEHOCTI;

— npunyun obmedxcenocmi npag 3abe3nedye periiaMeHTOBaHUH PEKUM BHUKOPHCTAHHS 3€MEbHUX
pecypciB y Meax OXOPOHHUX 30H, Y 30HaX CaHITAPHOI OXOPOHHM, CaHITAPHO-3aXUCHUX 30H, Y 30HAaX
0COOJIMBOTO PEXKUMY BHKOPHCTaHHS 3€MEIbHUX PECYPCIB Ta iH.;

— npunyun IHHOBAYIUHO-IHEECMUYINHO20 3abe3neyents TIiependadae peaizaimilo JTOBrOCTPOKOBHX
HayKOBO-TEXHIYHUX Mporpam, GpiHaHCYyBaHHS (YHIAMEHTAIBHHUX JOCIIKEHb, PO3POOKY Ta BIIPOBAKEHHS
HOBHX, pecypco30epiralouux TeXHOJIOT1H 3 METOI0 30epeKEeHHsI pOIIOYOCTI IPYHTIB, MOJINILECHHS COLiaNbHO-
€KOHOMIYHOT'O Ta €KOJIOTIYHOTO CTAHOBMIIA,

— NpUHYyun HAyKosocmi TIONSTaE y 3a0€3MeUeHHI OPraHiB yHpaBIIiHHS BHUKOPUCTAHHS 3EMEIbHUX
pecypciB iH(poOpMaIli€l0 PO HOBITHI JOCATHECHHS Y rajy3i 3eMJICBIOPSAKYBaHHS, 3aKOHOIABUMMH 1
HOPMaTUBHUMH JIOKYMEHTaMH, IPOrpaMaMu, TIOKa3HUKAMH COIIaJIbHOTO i €EKOHOMIYHOT'O PO3BHUTKY PETioHY
yi YKpaiHu B IJIOMY;

— npuHyun icmopuszmy TPYHTYETHCS HA BUBUCHHI Ta BpaXyBaHHI JOCBiTYy €()eKTHBHOTO BUKOPHUCTAHHS
3eMeJIbHHUX PecypciB.

BucnoBku. JlocnmiKeHHSI METOAOJIOTIYHUX ACIEKTiB €KOHOMIYHOI €(eKTHBHOCTI BHKOPHCTaHHS
3eMEJIbHUX PECYPCIB Y CUILCHKOTOCTIOAAPCHKUX IMiIMTPUEMCTBAX OXOILTIOE METOOJIOTIUHI 3acaji, HAyKOBI
METOJH, ITiIXOI Ta MIPUHIIHITH, SIKi € HAYKOBOIO 06a30¥0, IO JT03BOJISIE KOMIUICKCHO JTOCIIKYBATH TUTAHHS
€KOHOMIYHO e(peKTHBHOTO CiITbCHKOT'OCIIOIAPCHKOTO 3eMJIEKOPUCTYBaHHS.

BpaxyBaHHS BHIlE HAaBEJCHHUX METOMIOJIOTIYHUX AacIleKTiB CHpUATHME e()EeKTUBHOMY 3IiMCHEHHIO
Mpolecy BUKOPHCTAHHS 3€MEIbHHUX PECcypciB, HOTO yIOCKOHAJICHHIO, KOHKYPEHTHOI CIPOMOXKHOCTI,
€KOHOMIYHOMY 3pOCTaHHIO Ta CTaOUTEHOMY (DYHKITIOHYBAaHHIO TOCIIOIAPIOIOYNX CY0’ EKTIB arpapHoOi ramysi
B Cy4aCHUX PUHKOBHX YMOBAaX.
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MARKET ANALYSIS INSTRUMENTS
IN THE DEVELOPMENT OF THE STARTUP
MARKETING STRATEGY

The most common instruments for marketing analysis are considered in the paper to develop a
successful startup marketing strategy. The choice of the most effective tool for analyzing the
macro-, micro- marketing environment and internal environment of company/organization
depends on market geography, industry, size of the company, resources, market type, life cycle of
the market / product, etc. The paper systematizes the traditional marketing tools for strategy
creation and justifies the possibility of their use in building up a startup viable business model. The
specifics of the venture investor-consumer are identified. The authors’ approach to the
summarization of marketing strategy tools is proposed, and each cluster is considered with
appropriate management concepts and models. The importance of marketing strategy for
startups in the uncertain conditions has been explained and proven.

Keywords: marketing research, macromarketing environment, micromarketing environment,
marketing strategy, startup, marketing tools, business model.

Research Justification. Many of the world’s most valuable companies had humble beginnings
as startups. In the olden days, it was extremely difficult to create a large and successful business without
a tremendous amount of capital to open a factory or buy a fleet of trading vessels, for instance. As a result,
new startups pop up every day all around the world, each of them hoping to get acquired by a larger company
or make it big in their own right. However, for every wildly successful startup, there are thousands which fall
into obscurity, which is why startups valued at a billion dollars or more are facetiously referred to
as “unicorns”, a reference to their elusiveness. However, more than 50% of investment projects do not
succeed due to the lack of a clear project development strategy, a diverse professional team, underdeveloped
soft skills, lack of a step-by-step plan for attracting and using investment, lack of a comprehensive system
of marketing analysis. In order to solve a number of management problems and attract the necessary amount
of investment, it is advisable to conduct a comprehensive marketing research, taking into account the macro,
micro and intra-corporate environment, using marketing tools in accordance with the analysis
of each component.

According to CBInsights, among the top 20 reasons for a startup failure, the first (42%) is the lack of
market demand, the second is the lack of funds (29%)". This is why startup marketing strategy is a topic of a
current concern, and marketing tools can change the perception of the venture business to more effectively
engage with stakeholders and profits generation. Startups start to fail when they do not meet the challenges
of the market and cannot solve a market problem, as this should be a big enough problem that can be solved
with an easily scalable product. The success of startups depends not only on financial support, but also on
guality marketing research, information resources, as well as material and manpower resources, which can
all be obtained in a timely manner with the help of marketing planning.

There are many tools for marketing analysis in the modern theory and practice of marketing,
however, they are not systematized, are not popularized and / or have a weak descriptive nature.
In Ukraine, there is still a weak culture of using marketing services and using marketing tools, especially
in the startup ecosystem.

1 CBInsights (2019). The Top 20 Reasons Startups Fail <https://www.cbinsights.com/research/startup-failure-reasons-top/>
(2020, March, 11).
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Purpose of the Paper. The purpose of the article is to research, systematize and popularize
comprehensive marketing research tools to optimize the process of developing a startup feasible strategy.

Main Material

Marketing strategy is a crucial element in the enterprise management system, the market dictates the
rules in the conditions of constantly increasing competition, skyrocketing customer fastidiousness and the
emergence of new forces that affect the company. The majority of strategy-making models emerged in the
last 40-50 years and was initially focused on certain aspects of marketing. An exception — the AIDA model,
which was created in the 1900s, all the others began to appear after Teodor Levitt’s doctrine on the basic
principles of marketing.

Scientists who were among the first to start studying marketing strategy issue and management
concepts: M. Porter, 1. Ansoff, A. Maslow, N. Kano, P. Kotler, C. Rogers, H. Mintzberg, L. Greiner,
E. de Bono, D. Kahneman. All tools alone only provide information in a specific context, so different
analytical tools are rational to be used to create a viable marketing strategy.

The main objective of the marketing strategy is to make products meet the consumer, satisfying
the latter’s needs, but profitably for the stsrtup. And models, in turn, are toolkits that allow you to structure
approaches to finding solutions to the management problems that a startup faces.

Models such as SWOT analysis, PEST analysis, and Porter’s five forces are used to shape the overall
strategy. Models that deals with competitive advantage: four Porter angles, Porter’s overall strategies, and
USP analysis. Models that allow you to develop marketing strategies include customer journey mapping,
Maslow’s pyramid of needs, the Rogers diffusion curve, and the 4P, 5P, 7P marketing mix concepts, and so
on. It is important to understand that models cannot be used mechanically; all models require adaptation
to a specific company or strategic business unit, as they can be also applied to startups.

Trying to create a general algorithm for building a marketing strategy, the first step will be to determine
the place of the startup in the ecosystem today — the state of it:

startup "location" now
why the product is outstanding?
SITUATIONAL ANALYSIS

Who are the consumers?
Segmentation & Targeting
CUSTOMER ANALYSIS + MVP CREATION

changes in the market / industry
which market trends can be startup opportunities?
who are the competitors?
COMPETITORS ANALYSIS

MAX PROMOTION STRATEGY

Fig. 1. Key elements in developing a startup marketing strategy
Source: Compiled by the authors on the basis of previous researches

As far as a business model of venture startup often has three obvious characteristics: firstly,
this business model must have a high-quality unit economy, so the price of a product or service must far
outweigh the cost; secondly, this business model must be scaleable quickly; thirdly, this business model
should have "built-in" protection from competitors. It is easy to see that turnover, profit and therefore
the value of such a startup will grow rapidly.

In this case situational / management analysis allows to identify trends, opportunities, threats and
success factors that shape the environment of the startup. In the first phase, you can use tools, like PEST
analysis, SWOT analysis, or Porter’s five forces to systematize and identify industry trends that may affect
a business. Porter’s five forces model will help to identify who is more powerful in a particular market:
a company, suppliers, consumers, or competitors.
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In the process of analyzing the macromarketing environment, companies use different tools,
depending on the industry in which the company operates, location of activity, company size, product life
cycle stage, etc. A characteristic feature of a macromarketing environment research is that all market
factors that are changing dynamically affect the market, in general, and the startup, in particular, are subject
to analysis, but the company generally does not have a direct influence on the factors of the macromarketing
environment (except merging companies of one industry into core business associations that intend to lobby
for members’ interests and thus influence the functioning of the market; in the case of startup projects
clusters — lobbying is done by influencing the environment through business angels, venture funds
and other investors).

On the path of researching modern world literature, the following tools were identified to analyze
the external market environment (Table 1): PEST /ETPS / STEP, PESTEL, PESTELI, STEEP, STEEPLED,
LEPEST, PESTLE, LONGPESTEL, ETOP, SWOT, methodology of prof. A. Starostina. Such a number
of tools used in marketing practice, described in theoretical studies of national and foreign scientists, means
that there is no single universal tool for analyzing the market environment of the company.

Table 1
Summarizing Table of Marketing Analysis Tools
Environment Shared Instruments Specific Instruments
Macromarketing PEST /ETPS / STEP, PESTEL / PESTLE /
Environment LEPEST, PESTELI, PESTLIED, SLEPT /

STEEP / STEEPLE / STEEPLED,
DESTEP, LONGPESTEL / LONGPESTLE,

A. Starostina methodology
SWOT, ETOP

SPACE, Delphi
Technique, Lifecycle
Model, BCG Matrix

Micromarketing
Environment

SNW, ABC-analysis, Mc Kinsey 7S, 2x2
matrix Ansoff’s, PIMS, 5 PORTER’S,
SIMALTO, 4P, 5P, 7P, 5C, 15C, 18P,
AIDA, SAVE, AIDAS

Internal corporate VRIO, USP, SOSTAC, MOSAIC,
environment SERVQUAL, RATER, mystery shopper

Source: compiled by authors

Different approaches to analyze the macromarketing environment were identified:

PEST-Analysis / ETPS / STEP — a market analysis tool by which an organization examines external
uncontrollable factors of the market environment (political, economic, social, technological) in order to
improve its competitive position in the market. It was first introduced into the economic categorical apparatus
by Har\gard professor Francis J. Aguilar in 1967 and evolved over the course of marketing theory and
practice™.

PESTEL / PESTLE /LEPEST —atool used by marketers to analyze and monitor environmental factors
(political, economic, social, technological, environmental, legal) that affect an organization?.

PESTELI (Market, Economic, Social, Technological, Environmental, Legal and International Issues
and Implications) is a market analysis tool through which an organization investigates external uncontrollable
factors of a market environment: political, economic, social, technological, environmental, legal and
international issues, and consequences®.

L Kenton, W. (2020). PEST Analysis. Investopedia <https://www.investopedia.com/terms/p/pest-analysis.asp>
(2020, March, 11).

2 Harvard Referencing Blog (2020). Marketing Theories — PESTEL analysis. Professional Academy.
<https://www.professionalacademy.com/blogs-and-advice/marketing-theories---pestel-analysis> (2020, March, 11).
3 Shone, A, Parry, B. (2013). Successful Event Management. London: Cengage.
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PESTLIED (PEST / LIED) is an analysis tool through which an organization examines the factors
of the business environment, including political, economic, social, technological, legislative, international,
natural, demographic®.

SLEPT is an analysis tool by which an organization examines factors of the business environment,
including social, legislative, economic, political, technological®.

STEEP and STEEPLE is an analysis tool through which an organization examines the factors of the
business environment, including: social, technological, economic, natural, political, legislative, ethical®.

STEEPLED is an analysis tool through which an organization examines the factors of the business
environment, including: social, technological, educational, ethical, political, legislative, economic,
demographic®.

DESTEP is an analysis tool through which an organization examines external factors of the business
environment, including: demographic, economic, socio-cultural, technological, environmental, political®.

It can be concluded that all of the above tools for analyzing the external environment of the company
are a complement to the classic PEST tool (Table 2).

Table 2
PEST-analysis Evolution
Instrument
o
0w )
— W = - | - - o
coe EEB BIER B BIE|EE
AR R N R R
Factors oWww | aad |a | a2 |n|un|n|ln|O0O
Political + + + + + |+ |+ |+ |+
Economic + + + + + |+ |+ |+ |+
Social + + + + + + + +
Technological + + + + + |+ |+ |+ |+
Environmental + + + + +
Legal + + + + + |+
International issues and implications + +
Demographic + + | o+
Ethic(al) + |+
Education +
Socio-cultural +
Ecologic(al) +

Source: compiled by authors

The evolution of this tool is driven by the objective reality of changing business opportunities
with the intensification of the impact of globalization and internationalization.

YYarnold, D. (2020). PEST/LIED. Alchemy Assistant.
<https://www.alchemyassistant.com/topics/6VVArAwvEpNpRBKVR.html> (2020, March, 11).

2 By Business Case Studies (2019). Slept-analysis <https://businesscasestudies.co.uk/slept-analysis/> (2020, March, 11).
3 PESTLE analysis Contributor (2015). Difference between STEEP and STEEPLE Analysis.
<https://pestleanalysis.com/steep-and-steeple-analysis/> (2020, March, 11).

4 Miller, S. (2010). STEEPLED Analysis Made Easy. Ezinearticles <https://ezinearticles.com/expert/Sam_Miller/77981>
(2020, March, 11).

5 De Vlieger, R. (2012). DESTEP analysis. Calltheone <https:/mww.calltheone.com/en/business-coaches/destep-analysis>
(2020, March, 11).
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Recent additions to the PEST analysis tool include the LONGPESTLE / LONGPESTEL which
analyses Political, Economic, Social, Technical, Legal and Environmental groups of factors on Local,
National, Global markets.

Table 3
LoNGPESTLE —analysis Elements
Market Political Economic Social Technological Legal Environmental
Local
National
Global

Source: compiled by authors based on*

The structure of the instrument allows to classify political, economic, social, technical, legal and
environmental factors depending on the location of the company activity: in local, national and global
markets?.

ETOP (Environmental Threat & Opportunities Profile) is a management tool that analyzes the external
environment of an organization and determines the relative impact of threats and opportunities for systematic
assessment of the market environment.

Table 4
ETOP-analysis Elements

Environmental sector Nature of impact Impact of the sector (examples)
Economic 1 Rising incomes, burgeoning middle class
Market — Several major players, lots of small players
Global ! Global slowdown, cheaper global; prices
Politic l Instability, soon elections
Regulatory — Huge governmental control, standards
Social 1 Changing attitudes, new social trends
Technology 1 Technology development level
Suppliers — Too few vendors, new suppliers, pricing

Source: compiled by authors based on®

The research of external environmental factors is seen as the process of gathering, analyzing and using
of information for tactical or strategic purposes. The ETOP process involves the distribution of environmental
factors into different groups of factors, as well as an analysis of the impact of each group of factors on an
organization’s activities. ETOP gives a clear picture of each group of business environment factors, individual
grouping factors that affect the business favorably or are evaluated negatively or neutrally®®.

SWOT (Strength, Weakness, Opportunity, Threat) is a summary analysis of the strengths, weaknesses
of the organization, the opportunities and threats of the market under research, which is the basis for assessing
the competitive position of the startup and developing strategic planning (Table 5).

! Lucidity Strategy Platform (2020). Introduction to LONGPESTLE Analysis <https://getlucidity.com/strategy-resources/
introduction-to-longpestle-analysis> (2020, March, 11).

2 1bid.

3 LessonForBusiness (2020). Business Management Lesson. Environmental Threat & Opportunities Profile
(ETOP).<http://lessonforbusiness.blogspot.com/p/environmental-threat-opportunities.html> (2020, March, 11).

*Ibid.

5 Studiousguy (2020). Techniques of Environmental Scanning <https://studiousguy.com/techniques-of-environmental-
scanning/> (2020, March, 11).
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Table 5
SWOT -analysis Elements
Internal
Strength Weaknesses
© (company’s advantages) (areas to improve) =
D
= «Q
8 Opportunities Threats 2
a . <
(external factors that help company (external factors that are risky @
to grow or get strength) for a company)
External

Source: compiled by authors based on*

SWOT analysis assesses internal and external factors, as well as current and future potential
for development directions® and enables the visualization of the results of the macro- and micromarketing
environment research.

Thus, in order to analyze the factors of the macromarketing environment, companies choose and adapt
the tools that are most effective for market geography, industry, size of the company, resources, market type,
life cycle of the market / product, etc., which is of particular importance in the process of market research for
startups.

SWOT analysis is one of the most well-known models for identifying the strategic direction
of the company’s development, an important component of the model is brainstorming. To use this tool, you
need to set limits: by specific brand / company, target audience, product group, geographic region. A model
was created at the Stanford Institute in 1960 under the direction of Albert Humphrey. In the first model instead
of weaknesses and strengths were: "satisfactory" and "fault". And in 1964, the model took on its present form.
Example of the use can be seen in the Table 6.

VRIO analysis should also be added in the first step, if it is necessary to determine the potential and
efficiency of the resources owned by the startup, which include both physical assets and processes. In the
VRIO model, "valuable™ resources are those that affect the company’s financial performance — help reduce
costs, increase revenue, or ideally do both. A resource is considered "rare" if no one, or very few, have access
to it. "Genuine" — the notion of "rarity" a step further — rare resources cannot be imitated or copied easily,
and that there are few substitutes. It is possible to valuable, rare or unique resources if there is no idea how
to use them in full — or "organize" — this is the last component of this model.

So it is crucial to focus startup internal management systems, business processes, and people’s time
and energy on utilizing these resources to maximize their value to startup as a whole. Also, to think long term
so that it can be protected and improved key resources for the future. VRIO analysis helps to evaluate how
startup’s resources are contributing to the market position.

Resources that are very valuable, rare, unique, and organized to use will contribute most to the position
in the market, so be sure to nurture and use them to the fullest.

The 4P (product, place, price, promotion) concept or other modifications can be used when designing
a marketing program or in analyzing a business situation, especially when launching a new product or
entering a new market. The 4P concept is about promoting the right product in the right place at the right
time, that is, helping to form a marketing complex.

The following questions can be asked to determine if a product is marketed:

» What will the customer receive from the product, what are the benefits and problems that this product
solves?

* Which customers are the most likely buyers? How can they be described as a segment?

* How do customers use the product? How often? When to replace?

! Grant, M. (2020). Strength, Weakness, Opportunity, and Threat (SWOT) Analysis. Investopedia.
<https://www.investopedia.com/terms/s/swot.asp> (2020, March, 11).
2 Grant, M. (2020). Strength, Weakness, Opportunity, and Threat (SWOT) Analysis. Investopedia.
<https://www.investopedia.com/terms/s/swot.asp> (2020, March, 11).
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Table 6

SWOT -analysis Examples

Strength
(internal)

=  Products

=  Profitability
=  Processes

=  Prices

= People

= Distribution
= | ocation

=  Promotion

= Brands

Weakness
(internal)

=  Products

= Profitability
= Processes

=  Prices

= People

= Distribution
= | ocation

=  Promotion

=  Brands

Opportunity

(external)

e Market size and growth
Target Audience
Competitiveness
Technology
Economy

Politics

External environment
Legislation

Trends and Fashion

Clear priorities
They are easily and quickly
implemented

Hard options
There may be a problem
with the changes and resources
required

Threat
(external)

Aspects to be taken
into consideration to protect
the company

It is difficult to react,
but responding
can be overwhelming if

there is a threat to the company

Source: compiled by authors based on?,2

Place

it is the channel through which the product
enters the market

Product
it's all about the offer — features and benefits

Target Market

Promotion

is a set of promotion tools used
to market a product

Price
(at each level in the value chain)

Fig. 2. The 4P marketing mix

Source: compiled by authors based on®

! lbid.
2 Businessballs (2020). SWOT analysis <https://www.businesshalls.com/strategy-innovation> (2020, March, 11).
3 Ettenson, R., Conrado, E., Knowles, J. (2013). Rethinking the 4Ps. Harvard Business Review, Jan-Feb.
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Price is the only component on which income depends, all others are expenses, revenue must be
sufficient to make a profit.

Promotion tools inform the market and assure its value to the consumer — this is all about advertising,
direct marketing, PR.

A place is a location where a product or service is available to a customer, it can be both an online
resource and a manufacturer.

Mainly, the concept is concentrated at the target audience, these four main components are called
"hygiene factors™, because if marketing strategy should not be defeated, it must be taken into account. The
following factors are often added to the basic model:

People who manufacture, deliver, sell, connect with a customer, serve.

Process — product manufacturing is a part of the offering, and there are processes in the company in
customer relationships.

Physical is an important part of the offer, especially in supermarkets.

This concept has been criticized by Richard Ethenson, Jonathan Knowles and Edward Conradi in the
Harvard Business Review in the context of B2B. After all, the McCarthy concept focuses on technology and
product quality that do not provide differentiation. By shifting the emphasis from products to solutions, the
concept of SAVE (solution, access, value, education) was formed: solution, not product — focusing on
problem solving; access, not place — the importance of having access to clients for the benefit of the Internet;
value, not price; education, not promotion — reputation and confidence that builds over time will be a more
important factor in industrial markets for decision making.

AIDA (awareness, interest, desire, action) was developed by Frank Dusmit in 1904 and refined in 1921
by Russell, analyzes how to make marketing communications more effective, a model widely used in the
advertising and promotion world to improve communications in four stages. Targets a specific target audience
who is interested in purchasing a specific product. This is a sequential model where the proportion of people
shrinks from level to level (see Figure).

Attention

(market
potential of
the product) —
80%*

Interest
(people who

Desire

(people, who
want to
buy) — 20%*

ACTION

(customer, who buys the product) —
10%*

Fig. 3. AIDA-model

Source: compiled by authors based on*
* — percentage of total population (sampling)

! Helyer, R. (2015) The Work-Based Learning Student Handbook. London: Palgrave Macmillan.
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Attention — attention is the result of all effective communications, because if people do not know about
the product, they cannot show interest in it, so this is a critical moment of all marketing campaigns. The tools
that are selected for the campaign depend on the target audience and the product / service, usually
a combination of different media. Usually, the advertising budget is formed on this principle — about 2%
of the revenue, although this is not a fairly correct budgeting mechanism.

Interest — advertising should respond to the target audience, be relevant and offer what can satisfy
needs and desires. The features and benefits of the product should be communicated in the language
of the target audience for which a special value proposition should be formed.

Desire — effective advertising is not scattered and focuses on one or two parts of the value proposition
that are most attractive to the potential buyer. At this stage, the buyer is likely to have alternatives with which
to compare, but the final decision may be based on emotional or subjective factors.

An action can be either a purchase or a site visit or a request, depending on the purpose
of the advertisement.

This model has also been refined into AIDAS (+ satisfaction) by Arthur Sheldon. But the goal remains
unchanged — attracting attention, arousing interest, building confidence in the choice, and 8 out of 10 people
read nothing but the headlines.

Boston Consulting Group Matrix — helps to plan your product portfolio or balance the operation
of multiple strategic business units. Developed by a team of consultants led by Bruce Henderson
in 1968-1970. It is used to strategically plan the performance of each product or subsidiary and
to identify areas of investment concentration. It has two dimensions: the attractiveness of the market
in terms of growth and the market share of each product relative to the largest competitor
in the industry; and four quadrants: along the X axis — relative market share and along the Y axis —
growth. Accordingly, they distinguish:

Stars — upper right quadrant; it is a monopoly product or one that has a significant competitive
advantage. Fast market growth means investment in production and stocks. These are almost always price
leaders and can generate big profits.

Poor Dogs — lower left quadrant; the complete opposite of the stars is low share and low market growth.
These are outdated products that in need of updating, but the market for such a product may be static or
declining.

Cash cows — lower right quadrant; such products have strong competitive positions and generate
profits, these are products that have reached maturity.

Question marks or problem children — left upper quadrant; these products have the ability to move to
stars-products, but many products need to developed to maintain the number of stars, as most have short lives
and are quickly replaced. The main feature is uncertainty.

Of course, the model has its drawbacks, for example, a company with a high market share
in the growing market may not be profitable, if everything is spent to maintain positions, and with attractive
growth rates — the product can quickly get substitutes in the market. The matrix is often combined with
a lifecycle model to refine product perspectives (Figure). According to research, successful companies have
in their portfolio at least 30% of products that are younger than 3 years.

It is important to keep in mind about a balanced portfolio while maintaining sufficient amount
of question marks, recognizing that not all of them will become stars, but cash cows are a source of funding
for future growth.

The McKinsey 7S model was developed in the late 1970s during a successful business strategy study,
formed in 1980 by four McKinsey employees — Bob Waterman, Anthony Atos, Richard Pascal, Tom Peters.
In their paper, two of them proved that this model is used by the Japanese. 7S (strategy, structure, system —
hard elements + staff, skills, style, shared values — soft elements) — to test the health of a company and support
its sustainable development. Hard elements are easier to identify and management can directly influence
them. The soft elements are more culture-related, so they are harder to identify, but they are not easily copied
by competitors, here we refer to the VRIO model. All of these elements are interrelated, so changing one will
affect the other elements as well (see Figure 5).
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1. Introduction 2. Growth 3. Maturity 4. Decline
Question | Marks Stars | Cash Cows m

[72]
9
(353
)
Time
Needs Promotion Improving Determining
Identification product product the future
acceptance performance
Fig. 4. Lifecycle model combined with the BCG matrix
Source: compiled by authors based on*
Strategy
» mid-term and long-term management growth plan for the startup

Structure

» mechanism for the relationship set up between elements of a company or its strategic business units

System

* processes of assessing the functioning of the company — IT system

Shared Values

« culture and DNA of the startup, these are the features of the company and its corporate culture

Style

« top management behaviors of the company that are influenced by the managerial style of the CEO

Staff

= workers, their numbers, methods of search and training, their affiliation

Skills

« core competencies of employees
Fig. 5. 7S McKinsey Model

Source: compiled by authors based on?

1 Vernon, R. (1966) International Investment and International Trade in the Product Cycle. Quarterly Journal

of Economics, 80 (2), 190-207.
2 Tompeters (2020). A Brief History of the 7-S (‘McKinsey 7-S ") Model <http://tompeters.com> (2020, March, 11).
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Thus, the 7S model demonstrates where there is potential for improvement, is a structural corset
of changes in the company, allows planning an approach to the implementation of the strategy, taking into
account all available factors and their peculiarities, as well as streamlines processes and interaction between
different structural units. This tool is useful for auditing a company, identifying its weaknesses and strengths,
identifying elements that are not cooperated with others and which are needed to focus. It is a kind of modifier
of SWOT analysis. But in practice, the seven is applied in five stages: the audit of the elements in order
to harmonize them; determining what they should look like; determining what changes are needed;
implementation of the plan; monitoring and analysis. All these elements should be analyzed in terms of how
they help to meet the customer’s need.

MOSAIC is a model that is an extension of standard business questions: Where are we? Where are we
going? How to get there? This is an acronym that contains tools for solving macro and microprocess problems
in a business: mapping, objectives, strategy, action, implementation, controls. It was developed
by 2B International in 1996 as a market research-driven action management tool.

Mapping A tool that determines startup current position and possible directions: market

estimation + future trends + comeetitors + Eosition in the market + Erice Eositions
Objectives SMART (specigic, measurable, achievable, realictis, time-bound)

- ________________________________________________________________________________________________________________________]

Strategy A long-term plan for achieving goals based on competitive advantage

and flexibilit
Action Detailed action plan: tactics, people, resources, timing
Implementation Process of updating a plan where optimism is tested by realities.

Who? What? When? How?

Control System Indicators that measure the goals achievement — to solve problems
that have or may have arisen

Fig. 6. MOSAIC model

Source: compiled by authors based on B2B International, 1998

Together with this concept came the SOSTAC tool (Situation, Objectives, Strategy, Tactics, Action,
Control) that was created by marketer Paul Smith to develop a marketing plan.

SOSTAC and MOSAIC are used to plan and make management decisions, making effective use of the
tools previously discussed: PEST analysis and SWOT to understand the causal relationships at the mapping
stage that takes time, but will provide the opportunity to form the strategy, goals and implementation plan
which is the most hardstage with further difficulties.

How to relate customer expectations to company performance — SERVQUAL concept, the research
outputs will identify where there are gaps between expectations and customer service provided. Three
scientists were dissected: Parsu Parasuraman, Valari Zeitaml, and Len Berry as a result of a study in 1988,
initially the model was more extensive.

The model is based on five dimensions of service: RATER (reliability; assurance; tangible factors,
empathy, responsiveness).

Quality of service is estimated by the equation:

P (level perception) — E (expectation) = quality of service

If there are gaps, then by concept, they are identified by the following:

= Knowledge gap: between management understanding and what clients really want to gain.

= Standards gap: between standards set by the company and what customers expect.

= Delivery gap: between customer expectations and what they receive.

= Communication gap: between promises and their fulfillment.

= Customer satisfaction gap: between customer satisfaction and their expectations.
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The model allows you to identify breaks and formulate a list of causes, as well as minimize breaks
in the future, raising the level of service or not delivering unrealistic promises or improving staff skills
or improving communication efficiency.

Typically, surveys are conducted in the form of ballot questionnaires, but they contain many questions,
so they are not possible with via a phone. It’s important to keep in mind that clients are becoming more
demanding in their expectations.

SIMALTO (simultaneous multi-attribute level trade-off) was developed by market researcher John
Green in 1977 and is popular with B2B market researchers, whose sampling is small but highly specialized.
This model allows to consider 20 attributes. Helps marketers determine how effective the product is, whether
it meets customer expectations, or what needs to be changed to make a customer want to pay for it. This
concept acts as a "competitor" of joint analysis, which requires a large enough sampling, as opposed to
"simultaneously balancing on attributes and levels." That is, in this model, to provide clients with a list
of attributes and want to get their ranking in order of importance, and each attribute has its own levels, that
is, the degree of implementation. The following table looks like — see Figure 7.

Table 7
SIMALTO-model
Attribute Level 1 Level 2 Level 3 Level 4
Attribute 1 Weight (5) Weight (10) Weight (15) Weight (20)
Attribute 2 Weight (5) Weight (10) Weight (15) Weight (20)
Attribute 3 Weight (5) Weight (10) Weight (15) Weight (20)
Attribute 4 Weight (10) Weight (15) Weight (20) Weight (30)

Source: compiled by authors based on*
* Numbers in parentheses are a value for each level; can be modified if the cost of the upgrade is high
enough in the product — as the last line

At the end of the survey, respondents were given a certain amount of points that needed to be divided
down by attribute levels that are needed improvement, as the customer felt. Limiting the number of points
leads to balance and indicates whether they are willing to pay for the modifications. Thus, this model does
not require a large sample. This information can also serve as a basis for preparation for in-depth interviews.
The sample should consist of different types of clients to be able to identify and segment based on the survey.

The greatest difficulty arises when designing the questionnaire / table, choosing the attributes to
include, as well as describing the attribute levels — the language should be the clearest and as close as possible
to the respondents.

USP-analysis — how to create a unique sales offer for a product or service. If a company does not have
a unique product, then it constantly competes with similar offers in the market — that is why there is a USP
to differentiate in the market of similar products. This should be complex with the target audience, the value
proposition, the competitive situation and the production processes.

The concept emerged in the 1940s in advertising agencies and was formed by Ross Reeves, who sought
triggers for the target audience that would also have a call to action, then USPs were implemented as slogans.
The stages of creating a USP are represented in the Figure 7.

To use this tool, SWOT-analysis, mapping of the client’s path, strategy of quality-price positioning of
Kotler must be already considered:

In the process, it is needed to look for the aspect that matters most to startup customers and minimizes
emotional barriers, and no one else competitor does so yet. It is imperative that the USP is tested and verified
to match the brand position of the company.

The term "USP" has been almost replaced by the concept of a value proposition, which focuses on
several aspects that customers are willing to pay for. El Rice and Jack Trout emphasize the importance of the
connection between brand position and the statement of unique features of the startup; brand positioning has
become more important than a single product.

1 Smith, P.R. (2015) SOSTAC: The Guide to your Perfect Digital Marketing Plan. England: PR Smith.
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Sta e 1 * Target Audience selection
g *Who is the consumer? Their portrait
Sta e 2 *TA's needs identification
g «list even minor needs
Sta e 3 sidentification of the unmet needs of the TA
g *What do they want to get and what they don't get now?
St 4 ranking needs and unmet needs
age «in descending order of weight
« grouping all the elements of the value proposition ]
Stag e 5 « consists of different advantages and qualities of product + service + support
« assessing importance for the customer
Sta e 6 «comparison with customer offers
g *What is the difference?
«analysis of product manufacturing processes
Stag e 7 « matérial sources + production methods + control system
»What is outstanding / interesting for TA?

«select an attribute that will be attractive to TA

Stage 8 «selection of benefits, qualities, or stories that influence TA

Fig. 7. Algorithm to create feasible USP

Source: compiled by authors based on*

Finishing all these steps, it is possible to create startup model canva — startup market analysis data can
now be used to implement viable marketing strategy in a startup business model and determine how a startup
will sell products to whom and what volumes are potentially available. The last step will be to make sure that
the startup can generate profits for the stakeholders.

The key threat is not to evaluate where sales are made and not to track the return on investment for
marketing activity (ROMI). Startups nowadays have digital tools for fast, easy and cheap performance
tracking, so monitoring and control are always the final steps in the strategy.

Conclusions and Recommendations. The most important issue for startup-projects is planning
process of company’s development. To make a high-qualified marketing research considering all factors,
which influence the market, startups should choose the acceptable instrument depending on market
geography, industry, size of the company, internal resources, market type, life cycle of the market or product,
etc. Thus, all these steps will help the startup to develop a roadmap for selecting and implementing the
changes that need to be made to enter new market or to attract investment. The algorithm solves the most
common problems of unsuccessful launch from market-fit, end of funds, high competition, pricing problems,
lack of business model, inefficient marketing, ignoring customers to disharmony in the team.
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